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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Using a mobile hotspot connection, I was able to measure that the website opens up in 2.12 seconds, including the websites own customized loading page rather than the base safari loading page, which enhances the sites aesthetics. It is possible that the time measured could’ve been reduced if opened on a broadband connection. However on mobile phone I noticed the website took longer to load measuring at 3.28 seconds.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site consists of many subpage re-directions to specific information needed for a customer. It also has a standard “three lines” drop down which includes many titles. This means a customer does not have to spend long looking for information targeted towards their question, however it does create a “cluttered” aesthetic on the website as the redirection buttons are all on the main page as you scroll down which could also overwhelm consumers.


	Question 1c - Can a customer make a booking via the webpage? 

	Answer: 
Opening the site customers are presented with a ‘Book Now’ button right at the top of the main page meaning they do not have to navigate very far. Although it doesn’t take the customer to a payment system as you’d expect, instead to a timetable making the payment navigation prolonged and difficult for users.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The site is very direct and presents answer to most of the assumed frequently asked questions. This makes its usability very easy for customers regardless of their age and experience in the web. Improvements can be made when navigating back to the main page or exiting the drop down bar as the complexity could be harder for more aged customers.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
On mobile the site appears more compact making the information more neatly presented rather than the more spread layout of information shown on the computer. Most customers research via mobile which is beneficial in that instance however on the computer it could potentially overwhelm customers and seem disorganised. Giving off the impression the site production was on a small budget

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The site uses pictures throughout in targeted areas, mainly focusing on the text. Through the colour scheme it is clearly indicated that white text highlighted in a dark grey rather than directly written on the sites main white page colour are interactive, leading the customer to a sub-page. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not make use of an online chat tool. Online chat tools enable customers to enquire more targeted questions in terms of the products and services available it also potentially gives the company an insight into what customers and potential customers are looking for in their services and products. However using the drop down tool customer can find a contact form that will be directed to email.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The bottom of the main page presents two interactive social media icons for Facebook and Instagram. These icons can be seen to be ineffective due to the small size of them as well as their location, likely to be seen if a customer was looking for sites social media as most information is found within the lengthy main page. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Each service has its own targeted sub-page to be able to gather more detail. Further down the main page pricing of services with small descriptions is presented on the site with subheadings which makes everything clear to customers visiting the site.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are available vis the company’s google site where they offer 87 unverified Google reviews. The most recent review was posted approximately 2 weeks ago, of which received a response from the company around the same time showing they are up to date with customer satisfaction.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The quality is presented through the extensive information and variation of classes and packages presented across the site showing company to be knowledgeable and experienced in this field. Its variety in classes would urge me to recommend it to friends and family in the same area as it can suit many people based off personal requirements.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are included across the site under each service offered with a description of what each package includes. This makes it very direct for consumers to decide if this is an investment they would choose to make. For a hobby recently popularised across social media the prices of ‘Yoga Readings’ services are of great value.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga 

	
	2. Ashtanga

	
	3. Pilates

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The site is very niche to a specific area zone, being that it’s located in reading using these three words in a search bar without adding the location would make it unlikely to appear in the top ten websites. Searching the term ‘yoga’ resulted in forums and articles as well as YouTube videos rather than this website. However, it was the first site when adding the term ‘in reading’.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites hold substantial relevance in modern UK business’ due to social media driven consumerism and the convenience that comes with it. Consumerism encourages the continuous acquisition of different goods and services (Wikipedia, n.d.). Websites enable customers to have instant access to certain goods, services and information from wherever they are. This enables an audience that does directly live local to a service to travel for the specifics this service offers based off the information they have found on the company’s website. This proves that websites are very relevant today especially in terms of pushing sales onto customers through popularisation and marketing


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:	
An improvement I would recommend for the Yoga Reading website would focus on the layout, particularly on desktop. The site contains a high volume of information, but it does not appear to have an alternative layout for wider desktop screens. Older generations who may be impacted through factors of usability are more prone to use desktop devices. Multiple subheadings and navigation options being presented can feel overwhelming and make the site less intuitive. Simplifying the layout or creating a more structured desktop design could improve user experience. Research shows that more complex websites can reduce user engagement and increase the likelihood of customers leaving the site (Click Return, n.d.), this improvement could enhance interaction and reopen an audience.
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