Speaking notes
AI washing is when a company says its product or service uses artificial intelligence, even when it does not really use much AI or sometimes none at all. Companies do this to make their product sound more advanced, smarter, or more useful than it actually is. In reality, some of these products may only use basic computer programs or simple automation instead of real AI.
Companies use AI-related terms in their advertising because AI is very popular right now. It is seen as modern, exciting, and innovative, so it helps attract customers, investors, and attention on social media. By adding the label “AI-powered,” companies can make their products seem more impressive and increase interest in what they are selling.
The problem is that this can be misleading. Customers may believe they are buying a highly intelligent product with advanced features, but later find out that it does not work the way they expected. This can lead to disappointment and poor purchasing decisions, especially if people are paying more money for something they think is more advanced than it really is.
It can also make it harder for people to tell the difference between genuine AI products and products that are only using the term for marketing purposes. This creates confusion and makes shopping decisions more difficult.
AI washing can also damage trust. If customers repeatedly see products that do not live up to their claims, they may begin to lose confidence in companies and even in AI technology itself. Over time, this can make people more cautious and less willing to believe AI-related advertising.
Because of this, it is important for companies to be honest and clear about how they actually use artificial intelligence. When companies explain their technology properly, customers can make better decisions and trust in AI products can improve over time and help the industry grow responsibly.

Source evaluation
The BBC News article is very useful because it is a trusted and reliable news source, and it clearly explains what AI washing is and why it is a problem. The Forbes article is also useful as it provides real business examples and explains the risks for companies, although it may have a slight business-focused bias.
The Wikipedia page is useful for a quick overview, but it is less reliable because anyone can edit it, so it should not be used as a main source. The DWF Group article is useful because it is written by a professional legal organisation and explains risks in a clear and credible way.
The BBC Bitesize pages are very useful for understanding AI in simple terms because they are designed for students, so they are clear and easy to understand. The Coursera article is also useful as it gives a clear explanation of AI basics, but it is more educational than critical.
The YouTube BBC video is useful for visual learning, but it is less detailed than written sources. The Science News Today article is somewhat useful for basic understanding, but it is less reliable because it is not a major academic or news organisation.
Overall, most sources are useful, but BBC and established organisations are the most reliable, while Wikipedia, YouTube, and smaller websites should be used carefully and supported with stronger sources.



AI statement
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence.
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From the illusion of autonomy to the demand for verifiable performance, Al systems are
increasingly defined not by what they claim to do, but by what they can prove.

In recent years, companies have increasingly promoted their products and services as Al-powered, a trend that has
given rise to a growing number of so-called Al-washing lawsuits. Al washing can be understood as the strategic
overstatement or misrepresentation of artificial intelligence capabilities in products, services, and organisational
narratives. At its core, it constructs an illusion of autonomy: outcomes are framed as the result of advanced
machine-learning systems, when in practice they may depend on conventional software, manual processes, or
extensive human labour.

Autonomy in Al Systems: Levels, Characteristics,
and Classification

Al washing occurs when companies use misleading marketing practices to exaggerate the capabilities or sophistication
of their technology, thereby creating a false impression of advanced Al-driven innovation. By promoting systems as
more advanced or intelligent than they are, companies can create unrealistic expectations among consumers, investors,
and regulators. Such practices risk weakening public confidence in Al technologies. Because user perceptions are often
shaped by everyday tools such as mobile shopping apps, demographic differences play a significant role in the
formation of misplaced trust. Consequently, establishing clear transparency is essential to ensure that consumers can
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What Is Al Washing?

Al washing is a marketing tactic where companies misrepresent their Al capabilities to
gain attention, customers and funding. By misleading users and inflating expectations,
this practice undermines trust in Al, hindering true innovation.

Written by Jenny Lyons-Cunha
Published on Dec. 18, 2024
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Al Washing: The Latest False Advertising Battleground
May 2026

Artificial intelligence has become one of the most powerful terms in a company’s marketing arsenal.
Phrases like AI-powered, driven by machine learning and intelligent automation can meaningfully lift
a company’s valuation, attract customers and differentiate a business in a competitive sale process.

But as Al-related claims have proliferated, so too has scrutiny of the veracity of those claims.
Regulators and private plaintiffs are now aggressively challenging “Al washing”—claims that overstate
the role, sophistication or capabilities of artificial intelligence in a product or service.

Inflated AI claims can generate substantial legal liability, disrupt exit timelines and, in the worst cases,
expose sponsors themselves to scrutiny. This article summarizes the recent trend in cases involving AI
washing and offers practical guidance on how to minimize risk.

‘What Is AI Washing?

Al washing, in its simplest form, is the use of Al-related language in marketing, investor
communications or product descriptions that is misleading, unsubstantiated or outright false.

Claims susceptible to charges of AT washing sit along a spectrum. At one end sits defensible puffery,
like describing a product as “intelligent” when it uses basic automation. At the other end are
fraudulent claims—such as saying that a product is “powered by a proprietary machine learning
model” when, in fact, the work is done by human operators—that can give rise to serious potential
liability, including criminal charges.

Most AI-washing cases fall somewhere in between these extremes. making risk more difficult to
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Al washing refers to the misleading use of the term “artificial intelligence” for marketing
purposes—without genuine Al technology.

According to a 2019 study by MMC Ventures, 40% of start-ups advertised as “Al
companies” do not have genuine Al at the core of their business.

Companies can distinguish real Al from fake Al through transparency, technical
documentation, and concrete evidence.

Al washing leads to legal risks, loss of trust, and can be considered misleading advertising
under § 5 UWG.

From August 2026, the EU Al Regulation will impose extensive transparency requirements,
with heavy fines for violations.

The Al hype: Why critical questioning is more
important than ever

In a world where almost every product is advertised as “Al-powered” or “intelligent,” it is more
difficult than ever to distinguish real artificial intelligence from clever marketing. Al washing
has become a widespread phenomenon that costs investors millions and misleads
consumers.

A study by MMC Ventures (2019) analyzed 2,830 European startups that presented
themselves as “Al startups.” The result: 40% did not use real Al, but relied on simple
automation or classic software tools.
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Don’t Buy The Buzzwords: “Al Washing” Gets Its
Reckoning
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Artificial Intelligence

“Al Washing” is the intentional overstating of a product or service’s Al capabilities to make such
product or service appear more innovative or intelligent than it actually is, and thus “artificially” PRACTICE AREAS

inflating sales or engagement. The phrase stems from “greenwashing” (which itself came from Securities Enforcement & Litigation
“whitewashing”), a term frequently used to describe companies, products, or services that
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