Exploring the difference in levels of social media use between extraverts and introverts.

Abstract
In the introduction, the five factor model was discussed. It explains the 5 personality traits in depth that an individual can have. Other research studies were mentioned considering if individuals with higher extraversion levels use social media more frequently. The hypothesis that was made in the introduction was that individuals with higher extraversion levels were more likely to use social media more. 
In the methods section, it is shown how many participants took part in the study and what the ages ranged from. The design and the procedure was explained in depth and how the participants took part in the study,.
The results showed that there is not a significant difference in social media use between people with higher extraversion levels and lower extraversion levels, proving that the hypothesis was rejected due to the t-test results.
In the discussion, its explains that the hypothesis was wrong and that another studies finding were different to this study regarding if individuals with higher extraversion levels use social media more. 

Introduction
For this report, the problem is “report the results of a study exploring the difference in levels of social media use between extraverts and introverts.” Firstly, what are extroverts and introverts? An extrovert is a personality type that is described as someone who is energetic. Extroverts mostly come alive in social settings, when they are outside and when talking to people. Secondly, introverts are mostly comfortable with interacting with small groups and one on one. They are mostly energised by spending time alone. This report is about the difference between introverts and extroverts using social media and who uses social media more. Personality traits shape us as individuals, social media can also shape us due to how we engage with it. One of the most used personality frameworks is the five factor model. This includes openness to experience which is the trait that reflects an individuals imagination levels, intellectual depth, curiosity and preference for variety. It also includes a abstract thinking and novelty enjoyment. The second factor is conscientiousness which measures an individuals attitude towards discipline, carefulness and organisation. Other traits include being a reliable and hardworking individual. The third factor is extraversion which indicated how talkative, social, assertive and energetic an individual is. This also means that the individual is energetic around crowds and gets energised by social interaction. The fourth factor is agreeableness which indicates that a person is compassionate, kind, trustworthy and cooperative. This can be linked to being empathetic and helpful. The last factor is neuroticism which measures how an individual reacts to negative emotions such as worry, anxiety and emotional instability. This trait indicates mood swings and high emotional reactivity. Social media might appeal naturally to extraverts as they mind desire social attention (Paunonen, 2003). Social media is often associated with extraversion (Seidman, 2013) as social media provides extraverts with socialising and interacting with other people. It is also considered that aspects of extraversion, such as ‘enthusiasm’ (DeYoung, Quilty &Peterson, 2007) are reflected in social media behaviour. 
My hypothesis is that individuals with higher extraversion are more likely to use social media more than an individual with lower introversion. 

Methods

Participants
In this sample, there is 10 males and 10 females. The ages range from 18 to 61. The results are shown in the table below. The mean of this comes to 26.9500 and the standard deviation is 9.99724. 


Design
The design is a between-subjects design to look at the differences between levels of extraversion in social media. The independent variable was level of extraversion, the big five inventory was measured to do so. There were two different groups based on the mean. The dependent variable was social media use. 


Materials
The Big Five Inventory (BFI; John & Srivastava, 1999) was used to assess levels of extraversion in participants (see appendix A). The full BFI includes 44 items, however only items related to the trait of extraversion were used in this study. A total of eight items, therefore, were used to measure extraversion levels. Participants were instructed to respond to each of the eight statements based on how they generally see themselves, and the anchor ‘I see myself as someone who…’ was provided at the beginning of the questionnaire. Responses to each statement, including “... generates a lot of enthusiasm”, were given on a 5-point Likert scales anchored from 1 = strongly disagree to 5 = strongly agree, with total scores on the scale subsequently ranging from eight to 40. Three items were negatively worded and required reverse scoring prior to analysis. Higher scores for this personality trait indicate a more outgoing and sociable person. Internal reliability for the extraversion scale in this study was initiated to be .56 which is lower than that reported by John, Donahue and Kentle (1991) (Cronbach’s alpha = .83). To measure level of social media use, the Social Media Use Questionnaire (SMUQ; Xanidis & Brignell., 2016) was used. This questionnaire contained nine items that aimed to assess levels of dependence to social networking sites (SNS). Participants were asked to provide a response to statements, such as “I spend a large proportion of my day using social network sites”, on a five-point scale anchored between zero (never) to five (always). Final scores ranged between zero and 36, with higher scores indicative of higher levels of dependence on SNS. Internal reliability for this scale was .90, which corresponds with previous research using this scale (e.g., Xanidis & Brignell, 2016)

Procedure 
the participants were recruited through the Experiment Management System (EMS) which they had to sign up to, this study was an online study. The participants then had to click a link that took them to the online study. The participants were then shown a information sheet describing what the study was about, after that the participants then had to read and fill out the consent form which they had to do to take part in the study. They then had to fill out demographic information which included their gender and their age. After this, they had to fill out the extraversion questionnaire and after the participants did that they had to fill out a questionnaire about their social media use. After the participants completed the questionnaire, they were then given the debrief and were thanked for their participation in the study. 




Results 
The reason for the report was to find out who uses social media more, introverts or extroverts. To do this,  independent samples were taken to try and figure out the difference between the levels of social media use between extraverts and introverts. The average of individuals with low extraversion levels was 12.62 and the standard deviation was 6.28. Individuals with a higher extraversion level averaged 15.14. and the standard deviation was 7.45.
Results of the t-test demonstrate that there isn’t a significant difference in the levels of social media use between individuals with either higher or lower extraversion levels. T(32) = 1.12, p = .16. 
Therefore, the hypothesis about individuals with higher extraversion levels using social media more was rejected as there wasn’t a significant difference in the t-test



Discussion
As I have mentioned above, the hypothesis was rejected due to the findings of this study which was that there is no significant difference between individuals with higher and lower extraversion levels regarding the use of social media. These results go against the survey that Bowden-green, T., Hinds, J. and Joinson, A. have conducted as their findings had said that individuals with higher extraversion levels are more likely to use social media more frequently. They have mentioned extraverts also comment and provide feedback more than introverts would. This could be due to more individuals with higher extraversion levels took the survey rather than individuals with lower extraversion levels. Other factors and certain things that could have been expanded and that could have been discussed in this such as if individuals with a higher extraversion level or lower extraversion level communicate more through social media. Another factor that could have been included is finding out which platforms those individuals go on the most. A limitation to consider is that the study was an online questionnaire and individuals might not have answered to their full honesty, making the study unreliable. Although there might be limitations, the big five inventory is used to help asses individuals with higher extraversion levels which made the likelihood of individuals with higher extraversion levels more reliable. 
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	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00
	10
	50.0
	50.0
	50.0

	
	2.00
	10
	50.0
	50.0
	100.0

	
	Total
	20
	100.0
	100.0
	




	Descriptive Statistics

	
	N
	Minimum
	Maximum
	Mean
	Std. Deviation

	Age
	20
	18.00
	61.00
	26.9500
	9.99724

	Valid N (listwise)
	20
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Study Information Sheet

This document provides key information regarding the study and provides details
about what will be expected of you as a participant. Therefore, please read this
information carefully before providing consent to take part.

The purpose of this study is to explore the effect of the personality trait of
extraversion on social media use.

During this study you will be required to do the following:

« Fillin your demographic information of age and gender.

« Complete the Extraversion sub-scale of the Big Five Inventory (John et al.,
1991).

o This is an eight-item questionnaire designed to assess the personality
trait of extraversion.

o Each item has a five-point response option ranging from Disagree
strongly to Agree strongly.

o You should choose which response option best describes your
thoughts/feelings in relation to each of the statements presented.

o Further instructions on how to complete this questionnaire will be
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« You will also be required to complete a questionnaire that aims to assess your
level of social media use.
o This is a nine-item questionnaire and each item has a five-point
response option ranging from Never to Always.

« Atthe end of the study, you will be provided with the study debrief.

If you have any questions or concerns about this study, please contact the research
supervisor Stacey Coleman on stacey.coleman@uwtsd.ac.uk

You can download a copy of this information sheet for your records here: Information
Sheet

If you feel you want to withdraw your participation from the study, you can do so at
any time by closing the browser on your device. If you withdraw, your data will be
deleted and not used as partial data will not be analysed.

As this study involves the completion of an extraversion questionnaire, if you feel you
would not be comfortable answering questions about your extraversion levels, then
you are advised not to take part in this study.

If you are happy to take part in this study, please select below to continue to the
consent form.
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Study Consent Form

I understand that this research study is being carried to collect data for a group of 1st
year Psychology students for a research report. | understand that taking part in this
study will involve providing details about my age and gender, completing a short
personality questionnaire, and a questionnaire assessing my social media usage.

This study will take approximately 10 minutes to complete.

I understand that participation in this study is voluntary and | am free to withdraw my
participation at any time during or before the end of the study without giving a
reason and without penalty by closing the computer browser.

| understand that once | complete the study, | will not be able to withdraw my data,
as it will be anonymised and the researcher will be unable to trace my data back to
me.

| am aware that if | have any questions or concerns about the study, |
can contact the researcher supervisor, Stacey Coleman at any time before, during,

or after the study on stacey.coleman@uwtsd.ac.uk

I understand that the information provided by me will be held confidentially, with a
code assigned in place of my name. These data will be stored indefinitely in
accordance with the Data Protection Act.

| also understand that at the end of the study | will be provided with a debrief form.
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participation at any time during or before the end or the study without giving a a

reason and without penalty by closing the computer browser.

| understand that once | complete the study, | will not be able to withdraw my data,
as it will be anonymised and the researcher will be unable to trace my data back to
me.

| am aware that if | have any questions or concerns about the study, |
can contact the researcher supervisor, Stacey Coleman at any time before, during,

or after the study on stacey.coleman@uwtsd.ac.uk

I understand that the information provided by me will be held confidentially, with a
code assigned in place of my name. These data will be stored indefinitely in
accordance with the Data Protection Act.

| also understand that at the end of the study | will be provided with a debrief form.
You can download a copy of this consent form by clicking here: Consent Form

Please tick all boxes below to confirm your consent into parti
study:

ating in this

O1am 18 years of age or over

O 1 understand | can withdraw at any time without penalty by closing the
browser

O 1 understand my data will be held confidentially and my identity will remain
anonymous

O 1 understand all the above information on this consent form

O 1 consent to taking part in this study
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Study Debrief Sheet

Exploring the effect of extraversion on social media use.

Thank you for taking part in this study.

The purpose of this study is to explore the effect of the personality trait of
extraversion on their social media use. Specifically, the aim of the study is to
examiner whether individuals who report high levels of extraversion are significantly
more likely to engage in higher levels of social media use.

If you wish to withdraw your data from the study you must close your
computer browser now. After this point, your data will become anonymous and it
will not be possible to trace it back to you. The data you submit will remain
confidential.

If taking part in this study has raised any concerns or if you have any questions
about the study, please contact the academic supervisor Stacey Coleman:

stacey.coleman@uwtsd.ac.uk

You can download a copy of this debrief sheet for your records by clicking here:
Debrief

If you are happy for your data to be included in this study, please click the arrow
below to confirm.
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Here are a number of characteristics that may or may not apply to you. For example, do you
agree that you are someone who likes to spend time with others? Please write a number
next to each statement to indicate the extent to which you agree or disagree with that
statement.
Disagree Disagree Neither agree Agree Agree strongly
strongly nor disagree
1 2 3 4 5
| see Myself as Someone Who...
1. Is talkative
2. Is reserved
3. Is full of energy
4. Generates a lot of enthusiasm
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