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· GOVERNMENT INVOLVEMENT IN THE CHILDHOOD OBESITY PROBLEM NEEDS IMPROVEMENT(1)

INFORMING THE POPULATION OF HOW LIFE HEALTHIER AND PREVENTION PLAN EXPECTED URGENT (2)
· REFORMATION OF FOOD AND DRINK PRODUCTION FROM UNHEALTHY SUBSTANCES (3)


                                                                       POLICY BRIEF >  

WHAT IS THE ISSUE?
Childhood obesity is growing dramatically. If the population does not change their style of life in 2030, we will get millions more children with obesity problems, and they will cross into their adult lives with problems and common illnesses. (4)
In 2007, the government knew the problem was significant and would grow if radical steps were taken. However, the government also tried to protect businesses and the economy and expected the issue to be resolved for local authorities, schools, and parents. The government suggested that parents choose what food to serve their families. In the Government Report 2007, Tackling Obesity: Future Choices and Childhood Obesity Plan, the government accepted that obesity is not a population issue, no emergency strategy is needed, and advised riders to control their calories. (5)
Parents who have not been educated about diet do not expect how unhealthy food and drink to be served to children by good authority shops. (6)
The new Government needs to use its power to change the food industry because, since 2007, not enough has been done to protect children and all generations from obesity problems. Only the Government has the tools to change the system and national behaviours. (7)
The new Government is planning another 10 years to resolve obesity problems, review old policies, and implement new policies to improve health. (8)





                                                       WHAT IS CHILDHOOD OBESITY:
Childhood obesity is a significant public health concern. This issue is not live delete because it leads to many health problems. Those who are obese or overweight are at higher risk for type 2 diabetes, liver diseases and cancer and face social challenges such as bullying and low self-esteem. These early health and social issues often build more severe problems in adulthood, like heart disease, cancer, and economic difficulty due to health costs and lost productivity. The government should be acting now. (9)

WHY ACTING NOW:
CHILDHOOD OBESITY HAS NOT BEEN PRIORETISED IN GOVERNMENT VISION FOR A LONG TIME. IT IS TIME TO CHANGE THIS WITH THE NEW GOVERNMENT FROM DECEMBER 2025.
Approximately one-third of children aged 2 to 15 in the UK are overweight or obese. Additionally, children from lower-income households are more than twice as obese compared to those from higher-income families. (10)
The government’s initial childhood obesity plan was inadequate in addressing these challenges. It fell short in several areas, including product labelling, calorie information, price promotions, marketing, and advertising. Additionally, it does not give local authorities and regulators. (11)  
 The plan includes changing cakes and biscuits receipts for healthier options that reduce sugar through a voluntary agreement. The British Medical Association criticises the government for taking voluntary action without restrictions to reduce unhealthy food and control marketing. (12) It is also suggested that the Mays government is taking the NHS to a black hole because it delivered a weak vision to tackle obesity. The government promised a strategy but did not deliver any necessary restrictions and policies to protect and intervene in national health. (13)

THE GOVERNMENT NOT SET IMPORTANT CRITERIA:
The government hasn't addressed several critical areas: adopting a comprehensive strategy, forming an Obesity Cabinet Committee with mandatory departmental reporting, granting local authorities more extraordinary powers, such as including health as a licensing criterion, (14) extending the sugary drinks tax in 2018 Levy’s policy not include milk-based drinks, fruit and vegetable juices or infant formula, banning cartoon characters in advertisements for unhealthy food,(28) enhancing early years and school environments, setting breastfeeding targets, providing local governments the authority to limit billboards for fast food and unhealthy products near schools, restricting the proximity of unhealthy food outlets to schools, and ensuring access to adequate services for obese children and families.(14)
BUSINESS AS USUAL:
Committed to the Public Health Responsibility Pledges, 781 organizations focused on food interventions. However, the most effective strategies were not reflected in improving diets. Businesses can participate voluntarily without restrictions. Regardless of the public health policy aimed at nutritional health, pledges or proposed actions, the other side prioritized business as usual and set clear penalties for not showing progress. (15)





Cancer Research Report:
[bookmark: _Hlk181105852]A report by Cancer Research suggested that the UK population eats over one hundred million takeaway meals, with 43% eating fast food once or twice a week. This trend is visible among families. When eating out, people consume an additional two hundred calories per day compared to eating at-home-cooked meals. Therefore, promoting healthy eating habits at home is crucial for effectively addressing childhood obesity. (16)[image: A cheeseburger and fries on a wooden plate  Description automatically generated]
The NHS recommends preventing childhood obesity by replacing unhealthy, high-calorie foods like fast food, processed snacks, and sugary drinks with healthier options. This change can significantly improve children's overall health. (17)
NHS warning: The UK food industry needs to reduce salt, fat, sugar, and calories to reduce obesity.2015, obesity cost 9% of the NHS budget and is growing. (18)

A HEALTHY DIET should include plenty of fruits and vegetables and meals based on starchy foods like potatoes, bread, and rice—preferably whole grain and high-fibre varieties—along with dairy products, fish, eggs, beans, and meat to provide essential proteins. (19)
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BUSINESS CRITIC HEALTHY PLAN
Sainsbury's, Pepsi, Coca-Cola, and the British Retail Consortium, among other multi-billion-pound businesses, have not accepted the health plan. (21) To tackle the sugar issue, Pepsi, Coca-Cola, and similar drink companies have replaced sugar with artificial sweeteners like sucralose and acesulfame. Still, they also spread misinformation about healthy options, such as zero sugar, to protect the industry. (22)
   WHO WARNING: SWEETENERS NEVER WILL BE CREATED AS FOOD SUPPLEMENTS.
The WHO REPORT   indicates that artificial sweeteners should not have been created as sugar alternatives. This is not the first warning from the WHO; we are already aware of effects such as blood sugar spikes, higher incidence of type 2 diabetes, and weight gain. In May 2023, another study found that artificial sweeteners do not help reduce obesity and have adverse side effects, with the latest research suggesting that aspartame could potentially be a cancer risk. (22)
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The WHO suggested that diet significantly impacts the risk of major diseases, and poor dietary habits lead to excessive costs for individuals and health services. Implementing interventions across various sectors, reducing calories, and encouraging the food industry to reduce salt, fat, and sugar are crucial in resolving obesity. (23)
World Cancer Research Fund International 2024 informs that the investigation company Nestle's receipt for the identical baby cereal was different. Products going to rich countries like Swetland include less sugar; however, the same products delivered to the world's poorest regions, like Thailand or Ethiopia, include more sugar. (24)


 












WHAT KIND OF ACTION NEEDS TO BE SET NOW FOR THE NEW GOVERNMENT?
Many organizations, policy analysts, doctors, and stakeholders have offered the government help to reform the food environment, prevent illness, and promote national health habits. The new Government needs to take action to change dietary hazards and reform the food system. It should look closely at infant and baby food, make system-to-food reporting, develop more healthy food on store shelves, and help educate families to make more informed choices about their food. Reform marketing and advertising unhealthy food because the UK is in the top ten world countries delivering special children’s ideas about what they can buy in shops with their favourite cartoons. This is a crucial step in fighting obesity. (27)
The National Food Strategy suggested that the new administration's digital prevention and live-style services platform should be available to the population. The administration created resources and information and adopted them into the NHS app to be visible to everyone. Furthermore, GPs should strengthen their approach to preventing illnesses, such as obesity. (27)
Diabetes UK research asked people if food should be labelled with colours to help customers make healthier choices more often. Nine out of ten respondents said this labelling would help customers make healthier choices more often. (29)
The government has a ready opinion about obesity and thinks parents can decide what they serve on their plates the family; however, the government can change the design of healthy food choices and provide easy access to help if needed. Childhood obesity is more visible in poor areas with small-income families. Government-ready promises to reduce the barrier. Parents need help to be educated on what choices are best for their families; however, more should be done to ban unhealthy food. (29)

NEW GOVERNMENT LABOURS ACTION PLAN TO IMPROVE HEALTH AND PREVENT OBESITY.
Labour’s plans aim to significantly enhance the nation's health mission and focus more on illness prevention. The government promises to close the health gap between the richest and poorest, ensuring children grow healthier. Labour's mission for a better Britain is built on prevention to reduce illness and help manage NHS demand. Priorities include tackling obesity, improving diets, offering healthier products from businesses, and creating a central government policy to make health creation a core goal. Transforming the food environment to prevent obesity, detecting and preventing risks early, and promoting healthy lifestyles where children live are crucial. The food environment poses the highest risk and needs change to prevent obesity. The action plan is a 10-year mission. Old health policies will be reviewed, and programs will be developed to deliver better outcomes in illness prevention. (25)
NATION FOOD STRATEGY INFORMING: THE VOLUNTARY PROCESS FOR CHANGE IS ENDING NOW. NEW GOVERNMENT ACTION IS CRUCIAL TO PREVENTING THE NATION FROM OBESITY.
The National Food Strategy highlights that excess weight is caused by unhealthy calories, poor nutrition, and cheap, unhealthy food. People are driven to consume high levels of sugar and salt. The voluntary process set by the government is expected to end by 2025. Evidence of what was done and not working should be reviewed to assess risks before introducing measures through a future finance bill. The central government must set ambitious goals, support partners, legislate, and develop national policies. A new government has the mandate for decisive action—the public demands more efforts to improve health. Many people and organisations are ready to engage in the mission for better health but need government empowerment and support across various sectors to enhance national health. (26)







Healthy habit strategies adopted in different countries:
Singapore, in 2018, stopped marketing high-sugar drinks and product labels colour to help people recognize healthy and unhealthy choices on shop shelves. Reduce sugar in the pack to design a small package with more multi cans to take smaller amounts of sugar in one go. Thirty countries adopted the exact change, and a review after one and half years showed customers 25% less bay unhealthy drinks. Singapore's government is investing in independent brands to produce more healthy food. The brand is introducing public spaces providing activities or travel space. The marketing is promoted to be recognized by many customers. The new brand offered many sales promotions. (34)
Finland adopted in-school fruit and vegetables and offers free lunches for all attended kids, no matter how much family income is. Public space provided drinking water. (35)
World Health Organization in 2024 informed global change in diets without vitamins and healthy nutrition increased, and 39 million children under 5 years are obese. Without intervention,50% of the children start adult life with obesity. Government intervention and promotion of a healthy lifestyle is a way to tackle childhood obesity. (36)



How Local Authorities work to reduce childhood obesity:
Many local authorities see childhood obesity as a severe problem and try to do their best to help families. However, they struggle with many issues in delivering the right tools or policies because the Government mentions tackling obesity as a voluntary action. The Government invests some money in programs; however, the main problem for families was reviewed, and it is not easy to directly help with problems because many families are still unable to access this hub. (29)                   Start for Life programs must also be reviewed because they do not deliver the options parents need. (30)
Schools offer programs like breakfast clubs, meals, and holiday activities, but they are provided for low-income families. Local authorities face fast food close to school, a limit on activities such as cycling or walking to school, limited ground for sports exercise, and marketing that offers lots of unhealthy food. However, many local authorities do not act because it is voluntary. (31)
Many public authorities have applied to the Government to reform the food environment for healthy options. (32)
It is time for the Government to deliver a Healthy Policy to protect children's right to provide healthy nutrition.
Families need more help delivering healthy nutrition to children's plates, and low-income families need more direction. The Government promises to reduce calories by 2024 by 20%. Cancer Research Fund International informed that the reduction was not made. (33)
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HEALTHY HABIT STRATEGIES ADOPTED IN DIFFERENT COUNTRY:
Singapore, in 2018, stopped marketing high-sugar drinks and product labels colour to help people recognize healthy and unhealthy choices on shop shelves. Reduced sugar in the pack to design a small package with more multi cans to take smaller amounts of sugar in one go. 30 countries in the world adopted the exact change, and a review after one and half years showed customers 25% less being unhealthy drink. Singapore's government is investing in independent brands to produce more healthy food. The brand is introducing public spaces providing activities or travel spaces. The marketing is promoted to be recognized by many customers. The new brand offered many sales promotions. The Australian government banned most public spaces from marketing unhealthy food as fast food. Finland adopts in-school fruit and vegetables and offers free lunches for all attended kids, no matter how much family income is. Public space has available water drink.
World Health Organization in 2024 informed global change in diets without vitamins and healthy nutrition increased, and 39 million children under 5 years are obese. Without intervention, 50% of the children start adult life with obesity. Government intervention and promotion of a healthy lifestyle and food reformation is a way to tackle childhood obesity. Radical action is needed now.
More available at:
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WHAT KIND OF ACTION NEED SET NOW FOR NEW GOVERNMENT: RECOMMENDATION ORGANISATION 
A collective of scholars, policy analysts, and lawmakers is investigating and offering suggestions for new government measures to boost the nation's health. They aim to inspire national change for healthy habits and reform for prevention, NHS, communities, and individuals. The government needs to change dietary hazards and reform the food system. Looking closely at infant and baby food formulations, introducing the labelling of consumables, empowering local councils to control fast food outlets near educational institutions, making transparent food data reporting obligatory, and setting the food market to sell healthier food options are all crucial steps.
The National Food Strategy suggested that the new administration establish a digital prevention platform and lifestyle services to combat illness. It also recommended creating resources and information and enhancing the NHS app to promote access to preventative services for families. Moreover, general practitioners should strengthen their emphasis on illness prevention.
  Diabetes UK researched and asked people if food should be labelled with colours to help customers make healthier choices more often. Nine out of ten respondents said this labelling would help customers make healthier choices more often.
The government has a ready opinion about obesity, and he thinks parents can decide what they serve on their plates.    The government must design healthy food choices and provide easy access for all families so parents can make healthy choices for their children. Childhood obesity is more visible in poor areas with small-income families. There are many healthy options on shop shelves, but parents need to be educated, and healthy choices must be promoted to help parents identify the right choice. The government need to act to promote healthy choices and ban unhealthy food.






HOW LOCAL AUTHORITIES WORK TO REDUCE CHILDHOOD OBESITY:
Many local authorities see childhood obesity as a severe problem and try to do their best to help families. However, they struggle with many issues in delivering the right tools because not enough policies have been created, and the Government mentions tackling obesity as a voluntary action. The government invests some money in programs; however, the main problem is unhealthy nutrition. The education Hub for families was reviewed and did not directly help with the problems because it is not difficult to find directions for help. Many families struggle to access this Hub as well. Start for Life programs also need to be reviewed because they do not deliver the options that parents need. Schools offer programs like breakfast clubs, meals and holiday activities, but they are provided for low-income families. Local authorities face fast food, closed schools, a limit on activities such as cycling or walking to school, limited ground for sports exercise, and marketing around unhealthy food. However, many local authorities do not take any action because it is a voluntary choice. Many public authorities ask the government to act and apply its time to reform the food environment for health options.
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