	
	
	



	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2505456
	Student Name
	Kayla Phillips-Small

	

	Website Chosen 
	Cleaners of London

	Insert hyperlink to website
	Professional Cleaning Services in London | Cleaners of London

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website’s loading time is under two minutes which is swift and efficient for visitors and it minimizes a lengthy waiting period.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website features a well-organized structure of subpages. To navigate these pages, users can click a link within the dropdown menu and upon selection, the link will smoothly direct you to the corresponding subpage. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a booking is clearly visible on the webpage for customers, so they can conveniently secure their access to the services provided.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Incorporating a short video clip of a demonstrated cleaning service can contribute to a well-defined website.  Additionally, implementing a real-time online chat feature can also enhance the website’s service. This capability is effective for decision making.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage presented a visually appealing and straightforward format.  It also offered consistent user experience across all devices; content and functionality remained the same.  This approach guarantees that users receive the same quality of interaction of their chosen device. 

	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website's appearance exhibited a clean and uncluttered aesthetic look.  The chosen color scheme carries a sense of simplicity and professionalism; however, upon inspection it is noted that no video content was available. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The absence of an online chat tool presents an opportunity for enhancement.  Therefore, enforcing the online chat option is a consideration for rapid responsive communication. 

	Question 2d – How effective are the social media links on the website?


	Answer: The inclusion of social media links on the website facilitates a broader outreach and it also contributes to an informative online presence. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Services are made clear to customers by providing detailed descriptions of offerings and their associated benefits. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers can access recent feedback on Trustpilot.  Additionally, this avenue offers transparency and empowers consumers to make confident choices based on experiences.  

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: This service has been recognized for its high quality 4-star rating. I would use the company’s service for deep cleaning my home.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: All pricing is transparent and readily accessible to the clientele.  Customers can review the cost associated with each available service option. This is informed for decision making. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaners in the UK

	
	2. Cleaning service in the UK

	
	3. Professional cleaners in the UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The specific website was not featured within the top 10 results. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I strongly believe websites continue to serve as an essential pillar offering consistency, brandy identity and customer interactions. According to Amber (2025), Today, a website is crucial, not a luxury. Social media offers valuable avenues for engagement but cannot substitute for accuracy.  Therefore, investing in a professionally high-quality website is a vital asset for any modern enterprise.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend ‘Keyword Targeting’ to improve the website.  This suggestion was made because it ensures that your offerings are presented precisely.  The indicated approach also allows search engines to understand and characterize website content. 
According to Digitalboost (n.d.), 
·  Identify the keywords your audience uses and use them strategically throughout your site.  
· This improves your website's relevance for specific searches, boosting its ranking.  
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