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[bookmark: _Toc129192995]Introduction
The process of collecting, analysing, and presenting data insights to support informed business decisions is referred to as "business intelligence" (BI). Businesses today are adopting newer and more sophisticated technologies to gain a competitive edge because BI tools have advanced significantly over time. Businesses can better understand their operations, customers, and market trends and make better decisions by utilising advanced analytics, cloud-based BI, self-service BI, and mobile BI. Businesses can gain insights that aid in the identification of new opportunities, operation optimisation, and maintaining a competitive edge by utilising the appropriate BI tools (Shaw et al., 2019). 
This report will address the current trends in business intelligence as well as discussing the reasons business should adopt these trends.
[bookmark: _Toc129192996]Current Business Intelligence Trends and why businesses should implement them
[bookmark: _Toc129192997]Predictive Analytics
Predictive Analytics is a Business Intelligence (BI) trend that uses data, statistical algorithms, and machine learning techniques to predict future outcomes. It is a data-driven strategy that enables businesses to perform better, reduce risks, and make better decisions. From $4.6 billion in 2020, it is anticipated that the global market for predictive analytics will reach $10.9 billion by 2025. Businesses must implement predictive analytics in order to anticipate future trends and make proactive decisions (Talaoui et al., 2020).
Predictive analytics' insights make it possible for decision-makers to identify patterns and trends, enabling them to make well-informed decisions about the future. It provides useful data that can be used to improve processes, maximise resources, and increase productivity. Predictive analytics can also help businesses better understand their customers by analysing their behavior, preferences, and purchasing patterns. Using this data, it is possible to personalise customer experiences, improve customer satisfaction, and strengthen customer loyalty. Predictive analytics can be utilised once more by businesses to identify potential threats and take preventative measures to lessen them (Wieder and Ossimitz 2015).
[bookmark: _Toc129192998]collaborative BI
The trend of collaborative BI allows multiple users to collaborate on a single BI platform. Businesses can now share data, insights, and analytics in real time thanks to this trend, which improves decision-making. Forrester (2021) claims that collaborative BI improves collaboration and teamwork by fostering trust and transparency among team members. Businesses can also improve departmental alignment and communication by implementing collaborative BI. Due to its capacity to improve decision-making, increase agility and flexibility, and provide real-time insights, the collaborative BI trend is gaining popularity. Businesses can benefit from their team's collective knowledge and expertise by allowing multiple users to collaborate on a single BI platform (MicroStrategy, 2021).
Better decision-making results from teams working more effectively together thanks to collaborative BI. Team members can share insights and work together on data analysis with the help of a collaborative BI platform, allowing them to make informed decisions based on real-time data. The alignment and communication between departments can be enhanced by collaborative BI. Different departments can share information and insights by working together on a single platform, allowing for better coordination and alignment of goals and objectives. Additionally, collaborative BI can assist in breaking down departmental silos and increasing overall organisational efficiency (Gartner, 2021). 
[bookmark: _Toc129192999]Artificial intelligence (AI)
In the field of business intelligence (BI), artificial intelligence (AI) is one of the rapidly developing trends. The way businesses collect, process, and analyse data is being transformed by this technology, resulting in improved insights and decision-making. Data cleansing, data modelling, and predictive analytics are just a few of the complex processes that can be automated by AI for businesses. Businesses are now able to gain deeper insights into customer behaviour, market trends, and business performance thanks to these technologies, which make use of algorithms and statistical models to identify patterns and trends in data that are not visible to the human eye. Businesses can use AI to enhance customer experiences. These technologies can provide personalised recommendations and targeted marketing campaigns by analysing customer data, resulting in increased customer satisfaction and loyalty (Talaoui et al., 2020).
Predictive insights are made possible by AI. These technologies are capable of identifying patterns and trends that can be used to predict outcomes in the future by analysing historical data. Because of this, businesses are able to make decisions based on accurate information and take proactive measures to boost performance and reduce risks. Businesses must invest in the necessary talent and technology to implement AI and ML. In order to create and train efficient algorithms and models, they require a thorough comprehension of their data as well as the goals of their business. In order to facilitate seamless data processing and analysis, it is essential that these technologies be integrated with existing BI tools and workflows (Wieder and Ossimitz, 2015).
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self-service business intelligence (BI) is a method by which end users can independently access and analyse data without the assistance of data analysts or IT personnel. This method is referred to as "self-service business intelligence" (BI). Business users can independently access, analyse, and visualise data with the assistance of self-service business intelligence (BI) technologies and tools without the assistance of IT or data analysts. Businesses can create their own reports and dashboards with self-service business intelligence explore data in real time and have more control over their decision-making. By giving business users the information, they need to make informed decisions, self-service business intelligence (BI) aims to reduce the workload of IT and data analysts. Self-service BI typically makes use of tools for data discovery, data visualisation, and data preparation (Talaoui et al., 2020). 
Business clients can get to and examine information continuously with self-administration BI, permitting them to settle on choices quicker and with more data. This is especially important in today's fast-paced business environment, where decisions need to be made quickly to meet changing market conditions or customer needs. According to a Dresner Advisory Services research study (Forrester, 2015), organisations with self-service BI are able to make decisions three times faster than those without self-service capabilities. Using self-service BI, business users can create their own reports and dashboards without the help of IT or data analysts. As a result, they are able to react quickly to changing business needs, like changing their sales strategy based on real-time data or making new reports to see how well a new marketing campaign is doing (Lennerholt, Van Laere, and Söderström, 2020).
Data visualisation
Data visualisation is the process of representing data in a graphical or pictorial format. This trend is becoming popular due to its ability to communicate complex data insights to non-technical users. According to Müller and Buliga (2019), data visualisation enables businesses to tell compelling data stories and drive better decision-making. Implementing data visualisation also enables businesses to identify trends, patterns, and outliers in data that are not visible in raw data. Data visualisation is a powerful tool for businesses and organisations to analyse and communicate complex information in a more accessible and engaging way. By using charts, graphs, maps, and other visual representations, data visualisation can help users quickly and easily understand trends, patterns, and relationships in data that might be difficult to see in traditional tabular formats (Kusiak, 2017).
Moreover, data visualisation can help users to identify outliers or anomalies that may indicate a problem or opportunity for further exploration. Additionally, it can also enable businesses to see the bigger picture and make more informed decisions based on data-driven insights.
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In conclusion, Business Intelligence (BI) trends are constantly evolving and businesses need to keep up with these trends to stay competitive in today's market. Artificial Intelligence (AI) allows businesses to automate their BI processes, saving time and resources, while also improving accuracy and efficiency. businesses need to implement these BI trends to stay competitive and achieve better business outcomes.  Due to its capacity to improve decision-making, increase agility and flexibility, and provide real-time insights, the collaborative BI trend is gaining popularity. Predictive analytics' insights make it possible for decision-makers to identify patterns and trends, enabling them to make well-informed decisions about the future. By leveraging the power of BI, businesses can gain a competitive advantage, make better decisions, and improve their bottom line.
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