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INTRODUCTION

Marriott Heathrow Airport

Marriot Heathrow Airport Hotel is situated in London, Hayes. It has 391 rooms and the meeting space of establishment is 895 square meters. Hotel provides a comfortable escape for leisure and business travelers with outdoor street parking. There is a new Italian Carluccio's Restaurant available from the morning until evening for all guests. At the Marriott premises, guests can also discover the Leisure Club, along with a swimming pool and a fitness center, plan next conference in adaptable event space. Useful public transport will take passengers to London and its best attractions. Twickenham Stadium is approximately 11 km from Heathrow Marriott, and popular spots involve Legoland in Windsor hotel and Thorpe Park. To get there, it can only take up to half an hour.
Heathrow Airport is near to the London Heathrow Marriott Hotel.  The biggest and most important airport in the United Kingdom by location. It has operated almost 200 destinations to yet more than 80 countries. More than £100 billion of exports and imports are managed annually. Heathrow Airport is the United Kingdom’s most important airfield. In 2019 Heathrow welcomed 80 million arrivals (Gallop, 2019). 
Until 2020 the Marriot Hotel was an extremely busy establishment with a huge number of guests due to the airport allocated nearby. Guests would have stopped there and relax while waiting for the next flight. Unfortunately, the situation has changed dramatically at the beginning of 2020 due to the Covid-19. In one day, hotel has lost its visitors, there was emptiness around and the employees were overwhelmed by the uncertainty and anxiety.

What is Coronavirus?


Covid-19, is a name of disease, Coronavirus 2019. During the wintertime, December 2019 in China, Wuhan, there were a team of medics who took a sample from the patient’s lungs. During that time unexplained and mysterious pneumonia has been diagnosed. 
The special test has been performed and medical team has confirmed a new type of coronavirus. There are variety of thousands coronavirus forms. Those are widely known in animals and mammals, including humans. Few human coronaviruses are not dangerous and could lead to mild or very moderate. Unfortunately, two coronaviruses are extremely dangerous and cause threats to human health. China's leaders have not addressed the expansion of the disease, so they have received much criticism from the rest of the world (Horton,2020).  According to World Health Organization (WHO) the COVID-19 disease infects mainly through small particles of saliva or disposal from either the mouth or nose when an infected person sneezes. There are still no particular vaccines or medications for COVID-19 currently. There are, nevertheless, many continuous medical studies trying to assess treatment options.








Covid 19 – Hospitality Sector Issues

Hotel and travel activities in many nations were closed because of the pandemic, and foreign tourism has all but disappeared. After all, air and sea transport has been outlined as among the leading causes of the quick and international expansion of the outbreak (Baume and Hai, 2020). The freedom to commute and appreciate the facilities of hotel and tourism providers has been reduced in an unexpected manner, except during the wars of the 20th century. The UK Government said that the hotel sector is in the section that can be expected to reopen at the end. How the hotel sector will sustain and recreate in the reply-COVID-19 world remained unclear and it will be essential to consider this topic in the long term. People have lost their freedoms to cross-border movements and it has been heavily confronted by the government's approach to COVID-19, since it can be argued that movements in this direction already had begun before the outbreak. Before 2020 people were able to travel around the world, tourists were able to go wherever they wanted to enjoy the holiday. By that time the growth in tourism was rapid and hospitality has contributed to the development of the economy in the world (Conrady and Buck, 2014). Tourists were able to get faster services, various choices, bigger satisfaction, and greater experience. 
National borders in Europe and America have efficiently been shut down for many travelers, which include leisure, corporate and voyage visitors. In certain cases, this affected suspending borders that were excluded many years ago inside the Schengen area.
In several locations, the primary issues why travelers are visiting destinations have been excluded with the closing of cultural venues including theaters and galleries.
According to World Travel & Tourism Sector (WTTC,2020) during the last five years one in four new work places has been formed by hospitality sector. 


Other consequences

The International Labor Organization, objective for both the freedom to respectable job for all (Baum and Nguyen, 2019) has been confronted by the negative effects of the economic turmoil caused by coronavirus, which  did lead to a wide - spread decrease in hospitality workers, often without compensation. Many of the outdoor events that generally create large sales have been wiped out by the outbreak. As far as the restaurant owners are concerned, they have not sold any wine during the last few months and yet have neither the need nor the monetary aims to build up stocks at the present time.
With these massive implications, the hospitality sector will have to learn to operate in a manner that has not been seen previously. As the connection between each product and the customer begins by establishing confidence, restoring consumer trust would be the first stage towards resolving the downturn.






Changes in travelers’ behaviors

 It should be proposed that the coronavirus outbreak will give a profound impression of the tourist's emotions and thoughts and shape the way tourists travel (Zenker & Knock,2020).
People are much more collectivistic when they are subjected to the danger of disease. As a response, visitors may progressively prefer internal locations over international countries in an effort to help their home economy – a behavior that current research has named tourism ethnocentrism (Kock et.al,2019). People should be more vigilant to stop crowding. This inclination could lead to a change of attitude in the travel behavior of visitors, thus avoiding overpopulated and mass-tourist locations in favor of more quiet, less crowded places. Tourists may display increasing xenophobia, leading in much less trips abroad, avoiding foreign food, more travel services. People will not have a desire of using buses and trains and they will prefer travelling by private vehicle. This could result in increased demands on roads infrastructure. The next negative effect is that tourists might consider shorter holiday breaks than usual. A focused definition for predicting the choice of location for tourists is the location image, or more generally the location imagery, described as 'the various conceptual and affective perceptions of the person referring to the destination.  Primarily, some locations, such as Italy, Spain or China, have had increased rates of virus, and this may have transformed the appearance that potential tourists assign to those countries. Due to the unforeseen circumstance, several travel businesses will be closed down. This could be the entry ability for the development of new products. Having initially seen that investment in sustainability practices and financial results are positively associated in the hotel industry 
Crises are made and mismanaged by humans which has an impact on the futures events (Lawes et.al, 2007). Catastrophe has an anatomy where a mixture of nonhazardous occurrences could escalate into a crisis. 





















Government Guidelines

According to public sector information website, strict recommendations are provided for food businesses looking to function during the COVID-19 contagion. Industry guidelines has been given to help employers, employees and self-employed people know how to work safe manner in the food industries and hospitality.

1. Employers must carry risk assessments - Everyone needs to recognize and identify the dangers of COVID-19 and companies must know the implications to their employees, helpers, and suppliers. As a contractor, there is a legal duty to protect laborers and others from risks to health and safety. 
Larger companies may communicate with a health and safety officer, selected by your staff members or chosen by a labor union.

2. Increasing the frequency of hand hygiene and surface washing in every working environment.
3. Companies and working environments must make every attempt to make it possible to work at home as alternative. If working at home is also not realistic, every acceptable effort has been made by the work – place
4. The distance of 2 m is reasonable. The protection measures to be created in the risk assessment must be considered and identified
5. Lowering the number everyone has contact with another person.





Marriott Management Covid-19

Marriott International, that has been respected as a hospitality leader for its dedication to excellence, exceptional performance and intensive training, has confirmed that a platform will be established up to raise its level of hygiene and hospitality and attitude to fulfill the safety and health difficulties faced by the existing epidemic setting. Marriott has a high standard of hospitality tidiness with -established cleaning operations and skills development in place, set up the Marriott Global Cleanliness Council to address the aspects of the hotel pandemic and further advance the company's progress. Over the next few months, Marriott will be deploying enriched innovations, along with electrostatic sprayers with a clinic-grade sanitizer, to disinfect areas across the hotel. Electrostatic spraying innovation requires a  categorization of detergents suggested by the World Health Organization (WHO) for the medication of known viruses. Food Safety Program provides better hygienic rules and video tutorials for all operating employees, including cleanliness and disinfection activities. At Marriott, all food managers are trained in safe food preparation and service practices.  
In order to help reduce the risk of transmission, the company will use traffic signs in its lobby to inform visitors to keep social distance guidelines and to remove furniture to enable more room for keeping distance. Marriott is also assessing the addition of compartments at the front desk to include an added element of safety measure for guests and colleagues. 

Summary

The tourism industry is one of most successful, and this has huge consequences for the world's economies: travel industry accounts for 30 % of the world's exports (US$ 1,5 trillion) and up to 45% of the world's exports of goods (US$ 45 trillion), (UNWTO, 2020). Due to the extreme global impact of coronavirus on hospitality, human civilization is entering a period of the crisis period globe that will involve industry leaders to adapt their approach to the new tourist. It will facilitate the development of new ideas to improve humanity need of interpersonal retreats and to concentrate on mental well-being. The coronavirus outbreak has a more serious and prolonged financial effect on hotel's operations than on 11 september 2001 as well as the 2008 financial crisis merged.
There is very little wonder that domestic and international tourist industry have been the biggest victim of the global economic crisis triggered by the health flu outbreak. Several of the implications of the coronavirus pandemic on tourist industry and our individual mobility were enforced by politicians, often supported by new legislation. Government agencies may lawfully pursue their authority to restrict certain aspects of human rights law. As among the world's largest employers -1 in 10 jobs related to tourism, (UNWTO, 2020), contributing factor to GDP in many nations, hospitality and COVID-19 are the main sources of all environmental agreements and societies. Contagion outbreaks have complicated issues; modifications in destination image, tourism behavior, variations in residential behavior, tourism industry and negative impact on the hospitality sector including Marriott London Heathrow Airport.
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