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The event was a Games Night event which included a quiz that lasted approximately one hour and a half, including backwards trivia, general knowledge and guess the characters. There were also board games to play before the quiz started and after the quiz. The guests also had cakes and nibbles on the table.
The goal of the event was to raise money for Unicef to help with the disaster in Turkey and Syria, with side objectives for to put on an event for people to come with their friends and to help people make new friends. 
Evaluating after an event is important because it can help you analyse to see if the event was successful to the goals made in planning, and to help you decide if it’s worth doing the event again and what could be done to make it better (Wisconsin Economic Development, 2019). There are many factors to look at when evaluating an event to see it’s success, including whether there was money raised and finding out if people enjoyed the event. If the event was a success, it is a high chance that another event would see the same success.
Getz (2018) claims that “the majority of event evaluation is done to support decisions and solve problems, and only rarely is it to determine the overall worth of the event to society,” meaning that evaluation is used solely to see if the decisions made before the event were the right ones. 
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Using the template from Getz (2018) there are four core values to look at when it comes to the evaluation of an event. Context Evaluation where it looks at the goals before the event, Input Evaluation where it looks at the Plans of the Event, Process Evaluation where it looks at the Actions needed for the event and then the Product Evaluation where it looks at the outcomes. 
CONTEXT EVALUATION 
The goals of the game night prior to the event was to raise money for Unicef in aid of the Turkey and Syria disaster and to put on a fun event for people to get together and enjoy themselves. 
INPUT EVALUATION 
The goals before the event was to put together the theme of the quiz. We chose the content of the quiz as we thought whilst they weren’t easy questions, it wasn’t going to be too hard that people will get bored. We also included board games, fun activities like Spaghetti Marshmallow Tower and included a round of New Phone Who Dis. The event took place in City Church where my peer was able to get it available for us, and was able to get helpers. 
From researching before the event, I found that many people were into quiz nights, however we didn’t get much interaction on any of our posts. 
PROCESS EVALUATION 
The actions we had taken was putting on the Game Night which run from 7:30pm to 10pm. Leading up to the event we posted on our Instagram to get people to interact and buy tickets. 
PRODUCT EVALUATION 
The outcome of our event was that we raised £136.82 for Unicef in aid of the Turkey and Syria disaster. From the feedback we got from attendees, everyone enjoyed themselves and looking at the atmosphere on the night, everyone was having fun which meant we met both our goals. 
Evaluation of the event
Overall, the event was a success, based on looking at the goals and what we achieved. 
Whilst were in the planning stages, we had to change our idea as when doing the research we realised that it wasn’t feasible in the time frame we were given. 
Looking at the Gantt chart created to track both mine and Chloe’s progress, we both stuck to the deadlines we created, and we had done everything we needed to in time for the event to run. 
We ensured that there was no hazards that could injure anyone in the event by taping up the wires. Putting fairy lights on the stairs gave a little lighter so people could see where they were going, I think without the fairy lights and the light they had given off it might have resulted in falls down the stairs. 
The marketing had been done mainly through Instagram and was posted on Facebook also, however we didn’t get that much interaction on either of the social media accounts.  
As it was raining and we didn’t have anything to laminate the paper signs, we had to keep them inside the building, however I think we could have thought about it before hand and put signs up to show people where the parking is and where to enter the building. I did stand on the door welcoming people so they would know where to go. 
Evaluating Myself 
When looking at my role in comparison to Chloe, I done most of the behind the scenes stuff and floating around in case anyone needed help as that is what I felt more comfortable doing as I was nervous and it being my first event that I had put on. However, I did surprise myself by speaking on the microphone and introducing a round. 
Looking back now, I think I could have gotten more involved with the speaking on the mic and hosting the event. I do think that the event has given me a little more confidence in myself as prior to it I was very nervous about it. 
Leading up to the event, I was in charge of putting together a marketing plan and looking after the marketing in the event. I researched the event to find out whether they are popular, and found that they were. I also researched the statistics of age ranges of people using social media to ensure that I was using the right platform to target the right market. I believe I could have done more marketing by seeing if I could have gone through the student union and posting more in the university campus. However I do think that the amount that we had was ideal for the event. 
Overall, I think the event had been a success, I could have improved myself with doing more to participate and marketing. But based off feedback and looking back, it was a fun and enjoyable event. 
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