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DIGITAL REPORT /AI REFLECTION
REPORT ON DOCE (DIGITAL OPPORTUNITIES CUSTOMERS ENGANGMENT)
BWC, IS IN A COMPETITIVE MARKET WERE COSTUMERS NEED AN EFFICIENT COMUNICATION, WERE AI CAN HELP IMPROVE THIS EXPERIENCE, INTODUCING ACCOMODATION BETWEN STAFF AND COSTUMERS WICH CAN INCREASE THE LOYALTY.
A HUGE OPORTUNITY FOR BWC, IS USING NEWSLETTERS BY EMAIL, BY USING MARKETING PLATFORMS YOU CAN DELIGHT YOUR COSTUMERS WITH PROMOTIONAL OFFERS.
AI, CAN HELP YOU SEND AUTOMAILS FOR THE SUBSCRIBERS THROUGHT THE CAFFE WEB.
BWC, COULD ALSO USE THE BENEFIT OF SOCIAL MEDIA THAT COULD ATTRACT DIFRENT COSTUMERS FROM ALL PARTS OF THE CITY AND COUNTRY.
AI, CAN BE USE TO AUTOMATE ANSWERS FOR THE COSTUMERS, MAKE IT EASYER TO ORDERR WITHOUTH WAITING FOR ASSISTANCE, QR CODES AND DIGITAL MENIUS WOULKD BE THE SOLUTION FOR THE CUSTOMERS EXPECTATIONS.
AI CAN SUPPORT TASKS AS CUSTOMER FEEDBACK, THIS ALOWES THEM TO IMPROVE THEIR REFERENCES.
ALTHOUG THE USE OF AI COULD BENEFIT THE BUSNIESS BWC SHOULD NOT RUSH AND IMPLEMENT THEM SLOWLY, AND MAKING SURE THE STAFF WILL RECEVE THE BASIC TRAINING.
IN ADDITION TO IMPROVING COMMUNICATION, AI CAN HELP BWC MAKE SMARTER BUSNIESS DECISIONS AND CREATE A MORE PERSONAL EXPERIENCES FOR COSTUMERS. BY ANALYSING SALES DATA AND CUSTOMERS FEEDBACK, AI CAN IDENTYFI WHICH PRODUCTS ARE THE MOST POPULAR AND WHICH TIMES OF THE DAYS ARE BUSIEST.THIS INFORMATION CAN HELP CAFFE PLAN STAFF SHIFTS, REDUCE WASTE, AND DESING PROMOTIONS THAT MATCH CUSTOMERS EXPECTATION.
AI CAN IMPROVE BWC CUSTOMERS SATISFACTION, BY PLACING AN ORDDER SITTING AT HIS TABLE.
MOREOVER, AI-POIWERED SOCIAL MEDIA TOOLS CAN MONITOR COMMENTS AND REVIEWS TO DETECT CUSTOMER SENTIMENT.IF NEGGATIVE FEEDBACK APPEARS, STAFF CAN RESPONSE QUICKLY AND PROFFESIONALLY, SHOWING THAT THE CAFE CARES ABOUT COMUNNMITY.
CONCLUSION: OVERALL, AI SHOULD BE USED AS A GOOD TOOL TO SUPPORT HUMAN JUDGEMENT, NOT REPLACE IT.
WHEN COMBINED WITH STAFF CREATIVITY AND CUSTOMERS SERVICE, COULD CREATE A FRIENDLY MODERN EXPERIENCE.
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