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Introduction
[bookmark: _GoBack]Today’s environment is heavily influenced by technology, a phenomenon that has become an integral part of the workplace. With it being such a vital part of everyday life, any business without some level of technical savviness is most likely to collapse. 
Technology is forever evolving, with novel software continually emerging with the hope of them addressing problems and inadequacies that organisations are yet to realise. An overwhelming feeling is something that is commonly felt by business leaders with the constant evolution of technology so it is usual that they have the wish to stick with processes and technology that they are already familiar with. However, the status quo may cause a hindrance to innovation, and companies who fail to move with the times put themselves in a position to fail. The choice to invest in new technology can assist with the growth of a business as well as empower employees to stay ahead of the game in a world that is fast-paced.
This report will be evaluating the effectiveness of the use of modern technologies within the workplace and explore social media as a tool for marketing, information gathering and communication within the workplace.
New technology in a business carries many benefits that have extreme effectiveness to a workplace.
Modern day technology is made with the idea of speeding up the processes that go into workflow which will provide employees with more time to focus on work that is deemed more important. Productivity and efficiency are factors in which all businesses hope to achieve. The update in computers and technology provides the ability for information and data to be processed on a faster level, and also allows for the retrieval of information to be done a lot quicker than usual. The advancement in technology has reduced or in some cases even replaced the need for physic employees. Although some may debate on the benefits of this, the number of disadvantages involved with people who perform tasks by hand can be drastically cut down as there will be minimal room for human errors, which is often as a result of excessive workload or stress. Health and Safety Executive (2018) statistics reveal that anxiety, stress or depression accounts for over 40% of working days lost. Work related stress can cause employees to feel overwhelmed and exhausted making it more difficult for their duties to be fulfilled adequately. However, utilising business technology can facilitate the automation of daily tasks, which significantly reduces tight timescales and the demand of high level multitasking. Technology that is used to carry out operations that are repetitive eliminates and reduces the number of mistakes that are made as well as the time that it takes. Within modern day technology payments from customers are made securely through bank cards, making it quicker to process the fee of goods and services.  Contactless payment systems have been offered by many organisations for a smaller value sales, and due to such transactions being instant employees are able assist more customers in less time. 
Thus, increasing productivity, in the gathering, processing and storing of data. Within the last decade software technology has been increasingly used to share information across organisations and provide secure and flexible platforms which increase collaboration for improved service delivery. For example, customer files can be stored and updated on a single database without the use of file cabinets within a physical space, which may have required manual labour or excess time to search for archival records. Additionally, the use of ICT enables employees to work together or independently, irrespective of location and or time; providing access to speak with customers and suppliers from all over the world in real time. 
Such resources have proven to increase the efficiency of hiring and training new staff. Potential employees are able to view job advertisements and submit their application accordingly. This in turn broadens the prospects of candidates as the exposure provided through the web is far more national than local shop or newspaper advertisements; making it faster, easier and better organised. Morden technology also allows managers to track attendance, punctuality, expenses, payroll and holiday requests.  Having an organised workflow guarantees that the correct information is transferred to the right people on a need to know basis, and that all appropriate procedures and policies are adhered to. It also saves human resources department from wasting additional time.
To be able to manage the storing of employee personal data, in accordance to local legislation such as The General Data Protection Regulation (GDPR), a document management system can be used to back up information in a safe and secure manner. Features of the software provides a restricted access for use by authorised persons only; this means that sensitive and personal data is kept, used and updated appropriately. This also means that the length of time information is kept is limited. Modern day technology also promotes effective communication internally. Communication technologies provides advanced ways for employees to share and receive business information, as well as plan with one another on a day-to-day basis by emails through electronic devices.  Team members are able to conduct live meetings and conference calls without having to be face-to-face with the people they are interacting with.  Another means by which this can be fulfilled is through text messaging with allows customers the opportunity to receive reminders, updates and promotions. 
Social media growth is one that has taken the world by storm. The thought of life without the likes of twitter and Facebook has become inconceivable and almost impossible. The trend of social media has been around for less than a decade but has had a major impact on the way communication and interaction between people happens. This point does not only remain relevant for friends and families, but it is also much true for companies who look to add value to their organisation as it can be added to their marketing operations, and also assist in their ability to gather information (Tuten and Solomon, 2017).
As time has evolved, the impact of ads, leaflets, direct mail and email has lessened in comparison to its effects in former days (Saravanakumar and SuganthaLakshmi, 2012). Customers have now become a lot savvier towards the marketing techniques used by companies and due to this companies are required to establish new ways to create an impression that will differentiate them from the likes of competitors, yet this is something that some businesses are still unable to grasp. This can present itself a major issue in an organisation as brands have the ability to create strong media presence through the way they interact with customers online. The use of social media also helps strengthen brand perception by communicating core values to a wider audience. Doing this effectively helps allow an organisation to communicate its core values to a wider audience, which also encourages conversations, partnerships and expanding of the online community to win new followers and potential customers.
The effective use of social media marketing strategies requires a change in tactics by businesses through offering fresh, original ideas. The fast-moving nature of social media means a tweet so often or rare updates on Facebook is not enough to satisfy the cravings of their audiences. Companies must learn to listen and learn about the needs and wants of their audience if they stand a chance to differ from their competition. By going above and beyond, companies are able to translate their objectives into exciting and original social media activities can do this.
Social Media Data Collection
Social media is being used everyday by people over the world to meet different needs.  Benefits such as:
1. New Data Source: A user of social media leaves behind information that can be beneficial to an organisation. This data goes beyond simple demographic details but also discloses information such as preferences, intent, sentiment and activities.
2. Current Data: Whereas before customer data needed to be input into a system record, today’s technological development allows for social media data to not only keep a record of historical views but also up-to-date view. This information provides an organisation with a full picture of their audiences and allows them to predict future behaviour.
3. Representative Data: Social media provides a likely representation of users as it acts as a mirror of belief and attitudes something that cannot be commonly found in other sources of data. This can help an organisation get to know a person on an individual level (Fan and Gordon, 2014).
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