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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is quick and easy to find the website is simple and friendly and easy to find the search engine and see it at the top  of the site it has a clear name the main  page you see the correct information, the menu can help you move from one page to another .


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, the website has many pages where you can see various main pages like services, prices and address everything is accessible on the website for the prospective clients, and it is easy for them to manage.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: there are many pages that do not open when you go to makes the booking but when you go to request the service it is easy to fill out by adding the data which is important in a site that is easy and accessible.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Website i thing it can improved by making a menu clearer and very easy to see. when you are going to make them shorter, the customer may get bored and leave and not separate the service. The texts can be shorter and simple so that customer understand each service. You can also add a chat so that customers can ask questions, making the pages faster would make the side feel more fluid. Clearer prices and cleaner pages layouts would make the whole website easier for everyone to use.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the cleaner of London website, the colour are nice, it is simple and clear, it is easy to read and around. Designs appear clean and useful and professional to customers looking for cleaning services.  the computer tends to have more processing power and more storage than mobile phones.it is logical that this website looks better on the computer, it is more pleasant and accessible for customers.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: website uses Images. Many photographs of houses and clean rooms and kitchenets are used. Bedroom and bathrooms having photographs of professional cleaners working or customers helps visit feel a reliable and friendly service. The website only focused mainly on photographs and not on videos, the colours on the website are nice and calm.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, website does not use online chat where you can send messages, it does not use live chat, which is visible on the website, it is replaced by a form that you must complete and send by email or call by phone to inquire about the services, this form of contact is useful not instant like live chat .you may wait a little to receive a response.


	Question 2d – How effective are the social media links on the website?


	Answer: the social media links that lead your pages on Facebook and Instagram sites can be see photo posts and update about the website. There are many photos that can be seen links on social media and help customers to get more information and be sure of the service. You can read comments and messages from other customers on social networks, and in these comments, you could read everything positive about the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: the website shows many services on the site these are the key domestic cleaning services. Regular only cleaning and landlord cleaning. There are other additional services such as carpet cleaning. Oven cleaning, post cleaning so that customers know all the options the prices of the services are shown in a simple way to easily decide on the services you need clients will look at the services Cleary and quickly before contacting or booking.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: the website many opinions from different customers on Trustpilot o on a website where customers can write about the companies on Trustpilot the updated comments about the cleaning service are written most of the comments they are positive and there are fewer bad, comments. This can help them understand what to expect before booking.

	

	Question 3c- How is the service presented as high quality? For what reasons would you use the company's service or recommend to a friend or family member?
The service appears to be of high quality, the cleaning products. The companies arrive on the time. other friends and family will be recommended as the cleaners are reliable and friendly the services will clean.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes-the prices on the website are made clear. Each service, like house cleaning or deep clean has its cost shown or a way to get a quote. Their pricing page list hourly rates for domestic, one off and deep. From domestic cleaner is: £20/hr deep cleaning, from £25/hr for deep cleans for end-of-tenancy is: £230.good customer reviews. Clear prices help customers feel confident and make it easy to book. Showing prices also makes the services look honest and professional, so people trust the company more. 
 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London cleaning services

	
	2.Domestic cleaners London

	
	3. End of tenancy cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes- when i search for cleaner of London on google, their often appears among the top results. Their homepage shows up high, and their reviews page and prices page area easy to find. Book trusted cleaning services in London 60 seconds. vetted London cleaners available for regular cleaner, deep and end tenancy cleaners., payment after service. Rated excellent –4,4 out of 5 stars.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, websites is still very important for modern UK businesses. They help customers find information about services. Prices. and reviews quickly. A good website shows that the business is professional and trustworthy. People can book services online and contact the company easily. Even with social media, a website is needed as a main place for information.it helps the business reach more customers and grow in a modern market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: i would recommend making the website easier to use on a phone. Many people look websites on their phones, and it should be simple to find information and book a cleaner. This improvement is important because it can help more customers use the services quickly. if the website is easy to use, customers will be happy and may recommend the company to friends and family.
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