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Marketing is an important function of any company since it is the way through which a company offers its service or product to the target audience. The chosen hotel brand for this purpose includes Six Senses and Moxy Hotels. 
Six Senses is one of the famous luxury hotel brands focused on providing quality and unique services and facilities to travellers. The parent company of this hotel brand is IHG hotel. Six senses have value as well as Wellness and experience better different from ordinary hotel chains. The company has a long history of providing guests with luxurious experiences. The company is solely committed towards sustainability and its operations are mostly concentrated on the initiative of setting out of a plastic-free world. The initiative includes not only plastic-free products but also bottling its own drinking water along with sharing best practices and initiatives (SixSenses, 2023). Six Senses operates with 20 hotels and has a presence in 17 nations across the world. The company has an extended employee base that includes 4,200 people (SixSenses, 2023). 
The next selected hotel chain is Moxy hotels, which is also a globally known hotel brand operating under Marriott international as its Parent company. Moxy hotels are more concentrated towards building up its image as a playful, beautiful, affordable as well as stylish and unique hotel brand having an attractive design. Moxy hotels operate across North America, Europe as well as Asia Pacific region too (Marriott, 2023). The chain is known for its modern, comfortable rooms, and its convenient locations near major attractions and transport hubs. Moxy hotels have made its place in the “Select category of the Marriott International group” and the hotel is mainly aimed at providing comfort like a home during the stay for the travellers (Moxy-hotels, 2023). The key aim of this essay is to compare the two chosen multinational hotel brands on the basis of their marketing methods. 
[bookmark: _heading=h.30j0zll]Main Body
Six Senses has been a big hotel chain not only in the UK but also across the world. The company has over the years expanded its business by upgrading and bringing changes in its marketing strategies. Six Senses has always considered a multi-faceted approach in terms of its marketing strategy (He et al., 2021). The hotel has focused on creating a strong brand presence with the help of traditional as well as digital marketing channels, including television, radio, print, and online advertising. 
Additionally, it must be said that Six Senses have invested mostly in social media marketing, leveraging platforms like Twitter, Facebook, and Instagram for connecting and building relationships with their target audience. The hotel has also implemented loyalty programs as well as established partnerships with other companies to increase customer loyalty and engagement. More to that, the hotel has invested in experiential marketing, as well as concentrated on creating unique experiences for its customers that are tailored to their individual needs (Ricaurte, 2018). Overall, Six Senses has taken a very comprehensive approach in terms of its marketing strategy, and this has allowed the hotel to reach, connect and retain a wider range of customers along with building a strong brand presence. 
On the contrary, Moxy Hotels is among the well-known hotel chains in the UK, aiding its parent company. Moxy Hotels has concentrated on a number of marketing choices which has helped the hotel to stand out from its competitors. Moxy Hotels have emphasised on providing an affordable option for travellers, along with providing a quality experience (Moxy-hotels, 2023). Moxy Hotels have also invested mostly in digital marketing and building a strong presence on social media. It has used targeted advertising to reach its target audience. In addition to that, Moxy Hotels have invested in loyalty programs and partnerships with other hotels to increase its reach (Sikand, 2020). Therefore, to sum up, Moxy Hotels has taken a smart approach to the market, focusing on providing value to its customers while also reaching out to potential customers. 
Therefore, Six Senses and Moxy Hotels have different marketing approaches. Six Senses focuses on luxury as well as high-end services, while Moxy Hotels concentrates more on providing budget-friendly accommodations for its travellers. Six Senses considers a variety of marketing tactics including television and print advertising, online marketing, and social media campaigns to reach its target audience. Moxy Hotels, on the contrary, focuses on digital marketing, like search engine optimisation, email campaigns, and online advertising (Guo, 2021). Both hotels also use loyalty programs in terms of rewarding their customers and encouraging repeat stays. 
Six Senses and Moxy hotels are currently in the middle of a heated battle for market share. Six Senses is currently leading in terms of market share, but Moxy is quickly catching up. To put it differently, Moxy hotels’ current market position is concentrated on being a budget hotel chain, while Six Senses is mostly a luxury hotel chain. Moxy hotels’ marketing strategy focuses on providing value for money and convenience, however, Six Senses focuses mostly on providing a luxurious experience (Shrivastava et al., 2022). Both hotels use a diverse range of marketing strategies, including advertising, promotions, along with loyalty programs, to reach their target audiences. 
Six Senses hotel addresses sustainability, social, geopolitical and contemporary issues in its marketing through its website, social media, and marketing materials. They use their website to provide information on their sustainability practices, social responsibility initiatives, and the geopolitical context of their location. They use social media to communicate with their guests and promote their location and sustainability initiatives. They also use marketing materials to promote their location and sustainability initiatives. The company uses energy-efficient technologies in their properties, such as LED lighting, smart energy management systems, and solar panels (sixsenses, 2023). Six Senses implements water-saving measures, such as low-flow showerheads, dual-flush toilets, and greywater reuse systems. Six Senses Hotels addresses contemporary issues such as climate change, waste reduction, and community development through several initiatives. The company supports local communities through programs such as employment, training, and education initiatives. Six Senses protects and restores natural habitats by promoting wildlife conservation and eco-friendly tourism practices. Six Senses prioritises sourcing locally produced, organic, and fairly traded food and products to reduce their carbon footprint (Piuchan and Prachansit, 2019). The company promotes waste reduction and recycling efforts through composting and waste segregation programs. The group promotes healthy and environmentally friendly practices, such as farm-to-table dining, organic gardening, and natural spa treatments.
Moxy hotel addresses sustainability, social, geopolitical and contemporary issues in its marketing through its website, social media, and other marketing materials. The group has a corporate responsibility program called Serve360 that aims to create a positive impact in communities through various initiatives, such as reducing their environmental footprint and promoting diversity, equity and inclusion (serve360, 2023). They focus on creating a positive environmental impact and working to support social causes. They also focus on creating a unique experience for their guests and use contemporary issues to create a conversation around their brand. The Moxy Hotel in Copenhagen addresses sustainability issues by being awarded the prestigious LEED Platinum sustainability certificate. This certificate is awarded to buildings that meet the highest standards in energy efficiency, water conservation, materials use, indoor environmental quality, and overall sustainability. Moxy Hotel has achieved this recognition by incorporating environmentally-friendly practices into its operations, such as using energy-efficient lighting and HVAC systems, promoting waste reduction and recycling, and sourcing materials from sustainable sources (corehospitality, 2021). These efforts demonstrate Moxy Hotel's commitment to reducing its environmental impact and promoting a more sustainable future.
Marketing messages for both Six Senses and Moxy Hotels have evolved over time to cater to the changing needs and preferences of their customers. In the past, Moxy Hotels concentrated on marketing itself as a budget-friendly hotel option for every type of traveller. However, recently, it has started to concentrate and focus more on emphasising its room upgrades, such as comfortable beds and added amenities, to appeal to cost-conscious travellers looking for comfort. Additionally, the hotel has begun to highlight its prime locations in popular cities and tourist destinations.  On the contrary, Six Senses has positioned itself as a unique hotel brand and focused on its upscale amenities and services. In recent times, the brand has expanded its offerings to cater to different segments of the market, including budget-conscious travellers. Similarly, Six Senses has also emphasised its commitment to sustainability and wellness, positioning itself as a responsible and health-conscious choice for travellers.
[bookmark: _heading=h.3znysh7]Conclusion 
In conclusion, both Six Senses and Moxy Hotels have evolved their marketing messages over time to appeal to changing customer needs and preferences, with Moxy Hotels putting more focus on comfort and location, and Six Senses putting more focus on luxury, wellness, and sustainability. Lastly, it can be said that Moxy Hotels is focused on providing quality services compared to others while Six Senses is focused on providing luxury and unique facilities to its consumers.
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