D&AD
Disney brief

Nostalgia Strategy
Multiple Touchpoints
Deliverables



* Creative Strategies:

* Wit, Knock Competitor, Provocation, Intrigue,
Opposite, Before and After, Nostalgia...

* Visual tropes:

* |conicity, Morphing real and unreal images,
Surrealism, Hyperbole, Substitution,
Metaphor...
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Before and After
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FREE BURGER KING KID'S MEAL WITH DAZ.

Before
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Somebody mentions
Jordan. You think of a
Middle Eastern country
with a 3.3% growth rate.

The Economist




“I never read

° 2
'] 'he Economust.

Management trainee. Aged 42.
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I never
want

children

are great.

or all life’s twis
Flexible financial plans.
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SwissLife




I like working
with you
is impossible.

For all life’s twists and turns:
Flexible financial plans.
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Avis is only No.2 in rent a cars
So we try harder.




Knock the competitor

not to be nice.

'&lwmamwtlham?w

Wh.p-hmthbi'-nlnmuncnyuhn

to
l :zdo.mwo.:,\..z.

i

Aws 1S only No.2
in rent a cars.
So why go with us?

We try harder.

(When you're not the biggest, you have to.)

We just can't afford dirty ashtrays. Or half-empty
gas tanks. Or worn wipers. Or unwashed cars. Or low
tires. Or anything less than scat-adjusters that adjust.
Heaters that heat. Defrosters that defrost.,

Obviously, the thing we try hardest for is just to be
nice. To start you out right with a new car, like a lively,
super-torque Ford, and a pleasant smile. To know, say,
where you get a good pastrami sandwich in Duluth.

Why?

Because we can't afford to take you for granted.

Go with us next time.

The line at our counter is shorter.







\= ULTIMATE TASTE
CHALLENGE®




To all those who use
our competitors’products:

Happy Father’s Day.

ure



DON'T JOIN THE ARMY.
DON'T LEARN NEW SKILLS.
DON'T TRAVEL THE WORLD.
DON'T MAKE A DIFFERENCE.

DON'T PROVE PEOPLE WRONG.
DON'T SURPRISE YOURSELF.
DON'T BECOME A BETTER YOU.

Q Search Army Jobs ARMY

BE THE BEST




Provocation

COMMON THREADS INITIATIVE

REDUCE
WE mabe usels Qoor that lasts a long tme
YOU don't buy what you don't need

REPAIR

WE help you repeir your Patagonia Qear
YOU plodige 10 fix what's broken
REUSE
WE holp nd a home 1or Patagona goer
YOu NO loNger noed
YOU sedl or pass & on”

RECYCLE

WE wil take back your Patagonia geer
that s wom out

YOU plecige 10 koD your shuf out of
e NNl and InCinerator

5%

REIMAGINE
TOGETHER wo redmagno & workd whero we take
only whast nature Can repiace

patagonia







The best kept secret in Washington, D.C.



Intrigue

_..we don't want to tell
just anyone!
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more than just an agent...
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BECOME A MEMBER OF THE SECRET SHERRY SOCIETY.
Disguises and aliases are encouraged.

)

Alakazam!

Major

Connoisseur

SECRET COCKTAIL TASTING

VILLA VICTORIA CENTER for the ARTS
MAY 18TH 6 -9 PM
85 WEST NEWTON ST., BOSTON, MA 02118

wuw.secretsh errysocietyvault.com




- ARMANI
code

the seeret code of women

GIORGIO ARMANI







You live for
The Hagienda.




2019

You’re 2-4 hour
party people.

Listen like you used to.




1995 25




Nostalgia Strategy

e John Lewis (Christmas Ad 2018)


https://www.youtube.com/watch?v=cjPXhTCngfk
https://www.campaignlive.co.uk/article/john-lewis-christmas-ads-first-11-years/1699543

e Target Ad (Star Wars 2015)


https://www.youtube.com/watch?v=5JcCnMaymCY

Task

* Find examples of creative strategies (including
nostalgia) in advertising

* any medium
* Share with tutor and peer group



Multiple Touch Points

TV ad (video film)

Web based (animated film)

Device, laptop, mobile

Billboard, Bus stop adshel,

Outdoor digital signage

Ambient, Event — Flash mob, Festival?
Competition, merchandise

Social Media — which apps? Twitter Insta YouTube
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You be forty.
Red red wine.
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Listen like you used to.


https://www.thedrum.com/news/2019/09/17/ads-we-spotifys-quirky-ads-get-80s-and-90s-nostalgic-while-aging-appropriately
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What are the touch points for your target
audience?

16-30yr olds (18-25 focus)
Europe, Middle East, Africa

All social economic backgrounds
Diverse fan base



Deliverables

e Hand drawn thumbnails or sketches

e use pen and paper only (no software)

* can use coloured pens or markers



...various styles of sketches, thumbnails, ideas
drawn from other projects as examples only...

CONCEPTUAL DEVELOPMENT




...research from other projects showing analysis,
as examples only...
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...mind maps as examples only...




b&w and colour thumbnails




Best ideas developed bit further




Storyboard ideas for a short animation
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What is the idea?

What will it look like?

What's the tagline?

How will it work?

Where will it be seen/engaged with?

Use unsupervised study hours to generate
your ideas... bring /share for next week!



