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[bookmark: _Toc59301040]Introduction
Sainsbury’s was established by John James and Mary Ann Sainsbury’s in 1869 and once they started there was no looking back and it became the largest grocery retailer of the UK (Sainsbury's, 2017). The 7Ps marketing mix is an integral aspect of communication while engaging with the target audience (Kotler and Armstrong, 2010). According to Pomering (2017), each of the marketing variable may be capable of developing certain social value of the product or service to be sold. This paper chiefly illustrates the role of marketing mix in engaging, communicating and creating awareness among consumers.
[bookmark: _Toc59301041]Blog post-1
Since the Fairly Traded project by Sainsbury’s is primarily focused on sustainable sourcing, it needs to be stated that Mahmoud (2018) mentions that a distinct relationship identified with respect to the purchase intention of the consumer and the elements of green marketing mix. 
“Sainsbury has and always will believe in maintaining superior quality of products even in its recent projects like The Fairly Traded Programme, the primary initiative is to provide eco-friendly and non-polluting sustainable goods at a fair price. Although the programme suffices to provide finished environment friendly products like Tea, Coffee and Wine, a large variety of groceries from raw fruits and vegetables to cocoa and sugar are also made available to the customers. We ensure our consumers that all the criteria of labelling a product has been met from sourcing, production and packaging to providing. Come this Christmas, we invite our existing and interested customers to check out their nearest stores as we have extended our store hours from 6am to midnight.”
[image: Sainsbury's in hot water for failing to distinguish own 'Fairly Traded' tea  from 'Fairtrade'] For more information, check out: https://www.beveragedaily.com/Article/2018/03/07/Sainsbury-s-in-hot-water-for-failing-to-distinguish-own-Fairly-Traded-tea-from-Fairtrade


[bookmark: _Toc59301042]Blog post-2
As per Hanaysha (2020), it has been established that CSR combined with marketing mix elements have a profound impact on the store image. Thus, in order to promote Sainsbury’s image as well as the Fairly Traded program, this combination has been put to effect in this blog as follows:
“Meeting the demands of tea lovers and for sufficient supply of tea, Sainsbury made a direct contract with the tea farmers of Rwanda, Kenya and Malawi for a continuous supply of tea leaves to build a stronger business. This benefited the farmers. Sainsbury tried to understand the farmers' problems and also supported them. To ensure a robust supply chain management, they started a short Message Service to a particular dedicated number which established a strong channel of suppliers. In Malawi, because of weak literacy, Sainsbury Computer Assisted Telephone Interview has helped reach the smallholder farmers as meeting them in person was quite a tough job. Farmers provide feedback in a proper way. The customer's contribution has helped the farmers to sell their raw materials at a fair price. Sainsbury believed in long term commitment with the suppliers. Sainsbury’s launched UK’s first mainstream coffee grown by women of Rwanda named Kopakama Ezo Haza.”
[bookmark: _Toc59301043][image: Sainsbury's Fairly Traded programme continues to drive change in the tea  supply chain – Sainsbury's]For more stories, check out our website: https://www.about.sainsburys.co.uk/making-a-difference/be-a-place-where-we-all-love-to-work/our-stories/2019/230819-sainsburys-fairly-traded-update-2019

Blog post-3
“Sainsbury was in the heart of tea lovers and health conscious segments of people as they made their own brand products with a motto of supplying fresh food at a reasonable cost. People love to stay healthy and always look out for healthy foods. Right from groceries to cosmetics, clothing to electronics, they have in stores. The availability of the products in their showroom has gained much popularity and increased footfalls. With a strong HR team, Sainsbury has constantly improved the qualities of its employees. Performance and reward management are the key factors to keep the employees motivated.”
[image: C:\Users\Avijit\Downloads\THE WORDY CLUB DOCUMENTS\download.jpg]Stay healthy… with healthy food! Check out our latest Sainsbury’s Fairly Traded Report for 2019-2020: http://www.sainsburys.cn/~/media/Files/S/Sainsburys/CRS%20Policies%20and%20Reports/0620%20-%20Fairly%20Traded%20Report%202019-20_V7.pdf


[bookmark: _Toc59301044]Blog post-4
“The most popular beverage is Tea and yet this tea industry faces problems. Sainsbury is constantly challenging these production issues to provide you with the best quality tea. It can make a difference by maintaining the quality and cost of everyone's favourite tea. Apart from tea, Sainsbury also has packaged sugar. Enjoy the comfort of online shopping and door-step delivery!  Sainsbury has always made their products accessible to all of their customers. Self-service well-designed super markets at the prime location to make it convenient for shoppers. Sainsbury’s manufactured its own brand goods and has always offered their products at lower price maintaining the quality. Sainsbury always were open for suggestion like they put - Do you think our product are fresh? Make sure to let us know through your comments below.”
[image: https://encrypted-tbn0.gstatic.com/images?q=tbn:ANd9GcTZbMYa6aEaeVmMHArQFjb0QWqSdjxwHdk1qA&usqp=CAU]                                  [image: Sainsbury's UK delivery news: Supermarket advice for Christmas home slots  this year | Express.co.uk]                          Get the best quality tea, with the comfort of online shopping and door-step delivery!!

[bookmark: _Toc59301045]Blog post-5
“Sainsbury’s since its opening in 1869 has become one of the largest food retailers in the U.K. with over 600 supermarkets and over 800 convenient stores spread evenly across the country, out of which 45 stores operate 24*7 and the rest remain open till midnight on Fridays. Furthermore, every store offers home delivery and the customers are encouraged to order online on its website or via phone call. Acknowledging the risks humanity is facing amidst the Coronavirus pandemic and ensuring the hygiene and safety of our customers as our top priority we have revisited and improved our standards of hygiene and cleanliness, we have also set up certain guidelines for our employees and customers to follow. Check out your nearest store of log into our website to avail exciting offers and discounts.”
[image: Sainsbury's unveils new 'On the Go' city convenience stores – Sainsbury's]Major Locations: 
1. York Rd, Uxbridge UB8 1QW, United Kingdom
2. 117 Main Street Bingley BD16 1AJ


[image: Sainsbury's to overhaul store estate as it warns on half-year profits -  Retail Gazette]
[bookmark: _Toc59301046]Blog post-6
Khan et al. (2020) mentions that globally consumers are willing to pay extra in order to support the green movement. As a part of sustainable development, this program is consistent with this behaviour of potential consumers and an environmental awareness is distinctly evident among the target market. 
“Price plays a critical role for a customer who is considering buying our products. It would not be fair for Sainsbury if the Fairly Traded programme fails to provide products at a fair price. We have brought down our profits to the barest minimum, not compromising with the quality or quantity of our products double-checking every aspect. Following eco-friendly standards we have further cut down the use of plastic bags and incorporated the use of paper bags of our own production, even the final box packaging of our products are done using paper related recyclable materials. It is also in our policy of fair trade to provide a part of our profit in ensuring the benefit and welfare of the farmers and natives of the location we draw our raw materials from, in doing so we have cut down our budgets of multi-buy promotion in groceries by 50%.”
[image: Sainsbury's AGM faces protests over plan to drop Fairtrade tea | J Sainsbury  | The Guardian]Meeting demands of consumers for the Fairly Traded tea: https://www.theguardian.com/business/2017/jul/05/sainsburys-agm-rocked-by-protests-over-plan-to-drop-fairtrade-tea


[bookmark: _Toc59301047]Blog post-7
“As the Eco-friendly aspect is a top priority of the Fairly Traded Programme, sustainable marketing and communication tools and the practices are used by our marketers to reinforce the environmental credibility. Customers enjoy the benefit of ordering from their residence and getting their order delivered to their desired location promoting eco-friendly aspects by reducing the use of paper bills and plastic carriages. In the benefit of our suppliers we have reduced our multi buy promotions in items like fish, poultry, dairy and canned products, directing the profits towards the farmers and customers, making Sainsbury the first trailer in the U.K to do so. Helping and aiding our customers to live and enjoy healthier lives has long been one of our core values and we continue to ensure that all our adverts, product-placements, promotions and incentives are offered responsibly.”
[image: Healthier choices – Sainsbury's]                                                                [image: Sainsbury's to phase out multi-buy promotions in favour of lower regular  prices – Sainsbury's]         Choose Sainsbury’s for healthier life choices!! Visit: https://www.about.sainsburys.co.uk/making-a-difference/netzero/diets/healthier-choices


[bookmark: _Toc59301048]Blog post-8
“As of 2020, Sainsbury has a stunning number of 111,990 employees who support and bear the responsibilities of the organisation. An exceptional mix of well trained professionals and experts who are aware of consumer behaviour sensitivity, where customers are always given first preference and employees receive first hand on-job training to satisfy customer needs and fulfil organisation goals. Training for a wide range of skills are provided to the staff as skilled employees make an altogether different impact. Under The Fairly Traded programme, Sainsbury also focuses on the needs and sustainability of small scale suppliers and producers who work on behalf of the company from places all across the globe like Kenya, Rwanda and Ghana. The movement has also helped in improving the income and revenue generation of the cocoa farmers in Cote D’Ivoire and Ghana, the working conditions and welfare of migrants working in the Dominican Republic and has helped in tackling child labours in the sugar sector in Belize.”

[image: Sainsbury's confirms increase to hourly base pay rate | News | The Grocer]Together, we bear the responsibilities and support Sainsbury’s!

[bookmark: _Toc59301049]Blog post-9
“The ‘Click and Collect” service for the customer satisfaction and convenience has been used where groceries get rolled out and delivered at the cost of a click almost instantaneously. Change in pricing of products and regulated allocation of delivery slots has raised our number of orders received and customer loyalty. New process and store formats are being instilled to meet customer demands which are constantly variable, new stores are being set up delicately considering the locations available being customer friendly. Following the eco-friendly outlook of production Sainsbury has ensured using environment sustaining methods for production packaging and delivering by using biodegradable materials and renewable sources of energy. Stores are installed with a system that notifies the retailer if a commodity in store is low on stock so that when a customer visits a store he can find all products readily available. Customers can always report faults found with the system at the helpline services provided at the website, a feature maintained for customer interest.”
[image: Sainsbury's launches trial with Deliveroo] The rising demands from consumers has us partnering up with Deliveroo, for faster and better services for happier customers!!
http://www.fruitnet.com/fpj/article/183394/sainsburys-launches-trial-with-deliveroo


[bookmark: _Toc59301050]Blog post-10
Loo and Leung (2018) emphasises on physical evidence as the environment where a service is executed and conveyed with any tangible cues that facilitate the delivery of service performance. 
“The execution of  physical evidence strategy is evident in Sainsbury Stores, From different store designs to layouts addressing various needs of buyers, the quality of baskets and trolleys provided for carrying around ensures excellent shopping experience, the layout of shelves has been set up intelligently for convenience of even those customers who have a short height. Products of The Fairly Traded project are packaged in a distinctive colour making it easy to identify on retail shelves, these products are also placed on distinctive shelves which were also provided to the stores. This process aids customers looking for a specific product in a busy store.
High definition images of products taken from different angles from the stores are provided on the website to be previewed by the customers if they wish so before final purchase. Customers are encouraged to provide feedback on the product packaging if an improvement was necessary or if the packaging was too extravagant for the product.”
[image: Our new regular prices | Sainsbury's]Don’t forget to check out our “New lower regular prices” offer!! https://www.sainsburys.co.uk/webapp/wcs/stores/servlet/gb/groceries/get-ideas/values/features/our-new-regular-prices?storeId=10151&langId=44&krypto=FEFCK8bYEarCVf9VdFVJEsN%2BrosVu8bPB%2FczNnVuiJJkUngyu8huo06gCQmmrpoPmHfHLxbCywX0j5muzn879aF8d%2FYua4XGRf1pwKUknOdv%2FSTxv7EcINjVYVu05BCDS2kjC3F39j7X96U04HbmfwDP5sPOcVHpxVXK7VHvHqY%3D&ddkey=https%3Agb%2Fgroceries%2Fget-ideas%2Fvalues%2Ffeatures%2Four-new-regular-prices


[bookmark: _Toc59301051]Conclusion
Sainsbury’s providing its customers with everything including groceries, clothing home ware electronics and more, has come a long way since its establishment in the year 1869. Sainsbury has launched a Fairly Traded innovation to support the farmers and small scale suppliers to develop their communities now and in the future. In the above blog post we have visited each and every essential point a customer needs to verify before trusting a brand, a complete analysis of the rand of products and the innovations of The Fairly Traded project. Finally to conclude one would say Sainsbury’s does stand up to its motto- Live Well for Less!
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