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Executive Summary
The purpose of this report is to evaluate the successful music festival Creamfields. A description of the event will be included, along with different sectors of the event, such as security, staging, lighting, beverages and many more. A description will also be provided about how well its set up and how successful the festival really is.
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Introduction

The assessment is based on a music festival which takes place in Daresbury, called Creamfields. The DJs that attend Creamfields are some of the biggest DJs in the world which is why the festival brings people into the UK from all over the world. As Creamfields is a major UK dance festival it has many different sponsors, Carlsberg, Somerby, Pepsi Max and Smirnoff. They are partnered up with these large beverage brands so that they can make money from the festival and going there and selling drinks to the thousands of people who attend every year. The other two sponsors are Big Green Coach and Chargecandy. The Big Green Coach pair up with Creamfields every year for people all over the UK to buy tickets which also includes transportation from different locations. This way Creamfields and Big Green Coach make money.
The events industry is a growing sector which brings in over 570,000 full time jobs to the UK. There are thousands of different events which take place all year ranging from music festivals, to carnivals and special events which could be tailored for certain groups or individuals. According to Eventbrite (2017) ’The Top ten event agencies bring in over £3.5 billion.’ This shows how strong the events industry is and how much people value events.
















Creamfields
Creamfields is the UK’s largest dance and house music festival, it has been running for 20 years straight, each year being bigger than the previous year. The audience for this event would mainly be for the eighteen to thirty age group, although, it could also attract individuals of over the age of thirty all depending what music they like. The music festival has a big impact on tourism as it brings people in from all over the world. While the festival brings in people from all over the world, it also brings in money for the local economy, with people needing to stay in local hotels close enough to get to and from the festival. The festival has many different acts there which include Axwell and Ingrosso, Martin Garrix, Chase and Status and Tiesto. The festival takes places every year on the bank holiday weekend during August. There are several events which are similar to this event such as, The Reading and Leeds Festival, V Festival and the Download Festival, all running for the same amount of time but with different acts and music.
Firstly security is one on the main priority when it comes to Creamfields, it is important for the event to have as many police and security teams there to make sure the ticket holders and staff are safe. Due to it being a major event in the UK, it could be a target for anyone to try and ruin and call off the event. The Liverpool echo (2017) reported ’A total of 76 arrests were made of this year’s Creamfields, the majority of which were drug related.’ This shows the festivals were and still needed to very aware of people trying to get drugs into the festival. This is the main reason as too why they have so much security before you enter the arena and get bag searched on arrival.
Crowd management is a massive issue when it comes to any festival. Peter Wynn-Moylan states that ‘Event hazard risk management is a comprehensive process that must be fully integrated and embedded into all the event plans.’ It is essential for all events to consider all hazard risks and make sure that they consider everything that could go wrong and how to make sure it gets prevented. At Creamfields it is extremely hard to manage the crowds in and around the arena. The only way they can control it is putting barriers up when it comes to queuing. While in the arena there are thousands of people everywhere, it is very hard to escape the hustle and bustle of crowd. Security are everywhere although they are unable to prevent where individuals go and stand when it comes to standing around the stages. The stages are humungous so the amount of people who are able to stand in the area is astounding. In big crowd it is known for individuals to get hurt, especially if individuals are under the influence of alcohol. They try and keep any accidents down to a minimal by trying to control the crowd with security walking around the arena trying to keep everyone safe. Health and safety is the festivals main priority.
Public transport to the event and parking there is a big part to play for the Creamfields festival. Ticket holders will want to get there as easy and cheap as possible. Meegan Jones stated that ‘You need to make public transport easy to plan.’ Usually big groups plan these types of trips together as it makes it so much easier for large groups to get or hire buses. When booking buses it is important that the group has a good number but also having too much things as some bus companies or individuals as they will need the extra room and trailers. Parking can also be an issue when it comes the Creamfields. Thousands of people will want to take their own car and park there. There were a lot of reports over the year of cars being broken into while being parked at the festival. This is a big issue for the festival as it shows they are lacking in security when guests park in their fields. 





APPENDIX 

Events satisfaction 	Notes/ comments 
Parking 	Parking is essential for individuals or groups as driving there might be the best option for some individuals. There are many ways that cars are directed into the parking ground, there are people everywhere to try and make sure that people are able to park as fast as possible. There are also signages everywhere so people know where to go to park and how to get into the arena.
Public Transport	Public transport such as buses and taxis are very popular when people for the local areas are trying to get to and from the festival. As the festival is located in the middle of a few fields it might be hard for people to find suitable transportation. When exiting the festival there are taxis located outside the entrance and exit. Buses are located in a different field which has easy access via a bridge.
Access for emergency vehicles 	While attending Creamfields there will different entrances for ticket holders and emergency services. There are walk ways and paths for emergency vehicles for get around the campsite and have easy access to the arena and stages. This is essential for any festival.
Directional signage, maps and plans 	While entering the festival you will be offered to purchase lanyards which have a laminated booklet included. The booklet includes maps of the arena, and set times of what acts are on and where they are playing. After entering the festival you will see different signage, as to where to go. There are different sections of the camping, which individuals will see as soon as they enter the festival.
Fences and Perimeters	During the festival, certain ticket holders are able to camping just outside the arena. There are different areas which have normal camping, bronze, silver, gold and dream camping, each of these are fenced off due to individuals paying different prices for camping. While attending the festival when entering everything is fenced off so no one can get in who haven’t paid.
Admission control system	Arriving at the festival there will be staff everywhere; sectioning people are to what type of ticket they have. This is to prevent major queues as there are so many people there to get into the festival. Each ticket will be checked and scanned by staff at the festival and will then be given a wristband for them to wear the duration of their stay. There are barriers everywhere to try and control the queues and where people are going.
Crowd management 	The only type of crowd management at Creamfields are barriers when it comes to queuing. While camping individuals are required to queue to get into the arena as they will need to have a bag check and pat down.
Lighting 	There are lights all over Creamfields. There is lighting all over the campsite so people are able to see where they are going when it’s dark. There are lights all over the arena, including on the stages.
Beverage provision 	There are beverage stations throughout the arena and camping fields. With a wide range of different drinks. The only issue is at the festival they up their prices to make a profit when it comes to the sponsors and giving them money and trying to get money back to Creamfields. 
Refrigeration, food and cleaning services 	All the food which is provided at the festival is cooked fresh there and then when people ask for it. They have a range of different food stalls such as, breakfast bars, Italian, Chinese, chip shops, Mexican and wide range of other places to get food. At each food stall there are places outside there to eat, the people who work in the food stations will clean up and make sure the area is clean.
Toilet facilities 	The toilet facilities in the arena, standard camping and bronze camping are portable toilets. Unfortunately they are not the best quality of toilets. Although in silver and gold camping they bring in real toilets as they have paid thee extra so they get more of a luxurious stay.
Waste management 	All around Creamfields there are massive bins which people are able to put all their waste in. There are different bins for different items such as cans and bottles. It is important there are bins there as there are thousands of people there and it can cause a lot of trouble with all the litter which is scattered everywhere.
General condition 	The general condition of the fields where the festival is held is pretty good as each year it has time to regenerate. Although after the festival is finished people are able to see a huge difference in the condition. It becomes a lot harder to walk on and is extremely boggy.
Staging 	At Creamfields there are nine different stages. They staff and crew begin to start putting everything together ten days before the festival actually starts. It takes a while for each individual stage to go. It takes a lot of planning as to how they set everything up and where certain stages are supposed to go. 
Sound system 	The sound systems at Creamfields are amazing, they are unbelievably loud, and this is to ensure that if participants are at a certain stage then that is the only music they can hear.
Staff 	Creamfields have staff there 24/7 during the festival. They have staff for the food and drink stations, stage and lighting crew, security, ticket checkers, cleaning staff and medics. It is important for staff to be there at all times as the individuals who camp there will need things at all times of the day.
Safety 	Safety is the main priority of the festival. It is important that everyone who attends feels that they are safe which is why there is a large amount of security there. The fencing around the festival is extremely high to ensure no one can get in who shouldn’t be there.
Merchandise 	Creamfields has several merchandise stalls there which have tops, hats, jumpers and bags for sale. 
ATM	In the main entrance to the different campsite there is a truck there which has ten ATM machines available for people to use at all time when and if they need it.
















Conclusion 
To conclude Creamfields overall is a successful festival, which will continue to grow and bring in even more people to the country. The festival is set up and planned as soon as the last one is finished. Individuals are getting extremely good value for money with all the famous DJ’s you are able to see in one weekend. Each year the same DJ’s come back for the same festival and it shows how much of a good time not just the ticket holders have but the DJ’s also enjoy their time. It is known to be in the same place every single year which shows that the owner of the fields is happy to host the event. Each year there are most advertisement, on TV and on social media which is able to boost ticket sales, they know how to entice people to the festival.
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