1. Purpose and choice of tool
[bookmark: _Int_JH1cV1kO][bookmark: _Int_Ji46XeNu]For this task and my chosen scenario, I created a one-page digital price guide for Campus Print Hub. The criteria was to communicate the business’s services and prices in a clear manner for students. Hence, it was important to ensure that the information on the guide was displayed clearly for students to find the relevant service and price quickly.
[bookmark: _Int_iiGf4R4Q][bookmark: _Int_VGcklxP3]I chose to use Microsoft PowerPoint to meet the criteria, as it allowed to create a clear and professional poster. I was able to choose the colour of the poster’s background, position texts, shapes, and illustrations within a single page. By using PowerPoint, I was also able to create a table that illustrated the services and the pricing very clearly, whilst having control of the spacing and alignment of the different sections. I decided to change the page layout to portrait so that the information could be arranged vertically, and addd the business name at the top as a heading, and the services as categories underneath, to ensure that the poster clearly showed the services and its purpose . 
2. Information Needed 
For the poster, I used the services and prices provided in the Campus Hub’s scenario email. The services consisted of three printing options, two binding options and three other services. I added the supplied prices to the correct service and added “per page” beside the printing price to avoid any confusion or misinformation – this way it is clear how the charges apply. 
[bookmark: _Int_hX2JkV41]Accuracy was important as incorrect prices, or no clarity could result in misinformation and mislead the students. I also made sure to double check the pricing and services I add by referring to the email form the scenario to make sure all the information is correct. I did not add any other other information such as campus address or contact details, as they were not provided on the email, and it ensured that the guide focused on the manager’s request. 
3.Layout and organisation 
[bookmark: _Int_2Y6A77v0][bookmark: _Int_G3QtDe2R]I began by adding the company’s name as the title, ‘Campus Print Hub,’ followed by the subheadings ‘student price Guide’ and ‘Printing, binding, and other services. This way anyone looking at the guide will immediately know what information is provided and its purpose. Also, the title was the largest text on the page, and then the subheading – this created an order of importance. 
[bookmark: _Int_iaoEDswl] I then organised the services under a table with the pricing across it ensuring it was aligned – this allows students to find find the category for their specific service or just cellars see what services are bailable for them. Harley (2020) explains that people tend to perceive elements positioned closely together as related; reinforcing the reasoning for why I grouped similar services and aligned the pricing.
So, by placing the service name on the left-hand side and the prices on the right side aligned, created clear visuals for the students. My reasoning was to keep all the information related to its service and grouping and presented neatly.
4.Appearance and accessibility 
Orange was the colour I used in the header and then a lighter matching shaded areas behind the service and pricing list. Repeating this colour created consistency throughout the poster and made it visually aesthetic. Studies have discovered that greater contrast between text and backgrounds generally also improve readability (Hall and Hanna, 2004), therefore alongside my shading, I used white as my contrasting colour for my title and subheadings.

[bookmark: _Int_Y3KY19b5]I also added a printer icon to represent the purpose and title of the guide and add to the visuals. Colour and the use of icons was not the only way the guide was organised and organised – the written headings, spacing and table with separate rows created a clear layout and clear visual appearance. 

5. Review and improvements 
[bookmark: _Int_Okxi4hZV][bookmark: _Int_B3Q67rwQ]Reviewing the poster allowed me to see the small details that could have affected the visuals / professional appearance of the guide and mistake that could have led to misinformation. For example, once my guide was completed, I noticed I had the wrong price under on of the services, which could have resulted in misinformation. Therefore, final checks are crucial . 

I also noticed that some of the writing were different sizes in the same column, so the section did not look uniformed and professional. These checks allowed me to ensure that the email criteria was met , and that the guide matched the expected standard. 

6.Evaluation 
The guide I created, addresses the business’s request as it presents the provided  services and prices on one page. Its layout is designed to help students locate the correct information easily and without having a lot of information to read – the headings , subheadings and table allow them to clearly find the service they need by just glancing .

However, I have not tested the guide with any student users. Therefore, , its usefulness and accuracy is based on the reasoning behind my design rather than measured costumer feedback, 

Lastly, an improvement I could make to the guide is to use the colours that are associated to the comony / its campus so that it is more familiar to the pupils, and resignates with the brand. However, I was not provided this information, so I could not add it during this point . 
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