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[bookmark: _1q9wv26al9qh][bookmark: _Toc134038633]1. INTRODUCTION
[bookmark: _goytc3f11b5d][bookmark: _Toc134038634] 1. a Definition of enterprise and entrepreneurship
Asmussen and Møller (2020)  mentioned that an enterprise is a business that is organized for achieving profits or offering services or products to customers. The enterprise can be in different forms such as corporation, partnership, cooperative, and proprietorship. The enterprise can perform in several industries such as healthcare, technology, finance, manufacturing, and several other sectors.  The enterprise is begun when there is a business opportunity which can be offering a new service, the development of new products, or finding innovative things to reduce the gap in the current market. The enterprises are subject to risks such as uncertainties, competition, and market fluctuations. For attaining profit the enterprise needs to have all resources including human resources, financial capital, infrastructure, and several other assets (Zhang et al., 2019). For enterprise growth efficient resource management is important. The enterprise consists of several strategies for growth and expansion such as entering new markets, attaining several other businesses, maximizing profitability, attaining competitive advantage, and attaining sustainable growth in the market.
Vargas and Comuzzi (2020)  indicated that entrepreneurship is the skill set, mindset, or activity of a person or group for initiating and managing the enterprEntrepreneursrsss show a willingness to take risks to introduce new services, products, and ideas. Entrepreneurs have an imperative impact on fostering economic growth, boosting innovation, and developing job opportunities. Entrepreneurs are responsible for effectively managing the resources such as human talent, financial resources, networks, infrastructure, and time. Entrepreneurs are subject to failures and risks and rely on developing collaboration and networks such as accessing and finding sources, searching for mentorship, establishing partnerships, and building relationships with stakeholders.

[bookmark: _lqotxrtgi5fg][bookmark: _Toc134038635]2. Conceptual foundation to enterprise and entrepreneurship with examples 
Social Impact:Social entrepreneurship aims to deal with environmental and social challenges. For understanding the social impact the example of TOMS Shoes can be chosen. The “One for One” business model by TOMS Shoes, which donates one pair of shoes to a person in need while one pair is sold, is an example (Carrillo-Duran and Castillo-Diaz, 2021). The social impact of this model has helped in offering help to developing countries to have proper footwear use. Another example includes the Grameen Bank which was introduced by Muhammad Yunus in Bangladesh for offering small loans and monetary benefits to the backward communities and empowering women.
 Disruptive Innovation: The entrepreneurs are responsible for introducing innovative products or services which have an imperative impact on the industry. This can alter the industry trends and customer needs and preferences. The disruptive innovations introduced by companies are several and one example includes Uber. Uber was a disruptive innovation for the transportation sector by enhancing the usage of technology which disrupted the traditional transportation industry. Another example includes the foundation of Airbnb, which was initially an air mattress renting business in the apartment of the founders to offer accommodations during a conference. Later understanding the demand in the market the company evolved into a well-developed global marketplace for accommodations online.

Serial Entrepreneurship: Serial entrepreneurship refers to the intention of developing multiple ventures.  For example, Elon Musk has introduced ventures such as Neuralink, Tesla, SpaceX, The BoringCompanyy, and Paypal. The ventures of Elon Musk extend to several sectors and confront diverse technological challenges (Huynh, 2022).  

Market Gap Identification: Entrepreneurs often find the limitations and issues in the current market and develop business ideas as a solution for fulfilling the limitations and meeting the needs in the market.  For example, Spanx identified the lack of efficient, comfortable, and shaping undergarments for women. Hence by understanding the need in the market and fulfilling the limitations the entrepreneur developed shapewear which is innovative and transformed the sector.
 
Scalability: Springer et al. (2020) stated that Entrepreneurs focus on developing scalable enterprises that can expand rapidly and attain a wide customer base. One of the examples of scalability include Facebook, introduced to the market by  Mark Zuckerberg which developed as a social networking channel for college students and later transformed into a global platform with a wide customer base.  
 
Technological Advancement: In the current era of digitalization entrepreneur ventures are due to the opportunities offered by technological advancement. For example, Jeff Bezos created Blue Origin, which is a private space exploration organization (Pelton and Pelton, 2019).  

[bookmark: _3mg7t2529slf][bookmark: _Toc134038636]3. Analysis and critical evaluation of concepts of enterprise and entrepreneurship from the perspective of an entrepreneur with literature backup 
Bendickson (2021) mentioned that entrepreneurship consists of finding opportunities, introducing new businesses, and finding opportunities.  As per the Resource-based view, business or entrepreneurship extremely relies on the employment of both capabilities and resources like money, time, and human resources. This helps in attaining a competitive edge for the business. As per the Resource-based view entrepreneurs find valuable resources and utilize them effectively for developing new businesses or ventures. On the other hand, Sanders and Wong (2021)  commented that the Resource-based view ignores several external determinants like regulatory compliance, competition in the market, and market conditions. Hence while introducing new ventures and businesses entrepreneurs need to be aware of the fluctuations in the market conditions, regulatory compliance, and competition in the market. In addition to this effectuation theory has attained popularity in recent years because of its focus on the impact of collaboration, innovation, and creativity in decision-making related to entrepreneurship. According to this theory, entrepreneurs utilize prevailing networks and resources such as technology, human resource, and finances for developing new opportunities other than depending on predictive analysis. Therefore entrepreneurs can attain new opportunities and expand into new markets with the available and limited resources. On the other hand, Zhang et al. (2020) revealed that effectuation theory has several limitations such as the growth potential of ventures and scalability. In addition to this effectuation theory aims the development of small enterprises for meeting local requirements and does not aim for meeting the needs of the global market. Hence entrepreneurs require to find the equilibrium between the need for resource usage and innovation with the prospective for growth and scalability. Considering the crucial aspect of entrepreneurship is the impact of entrepreneurship on the environment and society. In recent years the business industry has transformed into more sustainable and socially responsible. Along with the monetary benefits the entrepreneurs are forced to develop a positive impact on environmental and social outcomes. Social entrepreneurs find social and environmental threats and create solutions that are innovative for addressing the challenges. In contradiction to this Kamaludin et al. (2021) opined that social ventures confront difficulty in securing scaling and funding for the operations because the social needs must not be associated with the traditional investment criteria. Therefore it can be identified that entrepreneurship is a complicated aspect that consists of finding opportunities, taking risks, and developing new ventures. Theoretical frameworks like effectuation theory and RBV offer important insights into fundamental entrepreneurial behavior.
 
[bookmark: _hqlmi4lyd1ya][bookmark: _Toc134038637]4. Conceptual foundation of personality traits theories with examples 
Emotional Intelligence: Emotional Intelligence is termed as the skill to identify, understand, handle, and express emotions efficiently (Aly et al., 2021).  Emotional intelligence consists of certain areas:-
Self-awareness: The skill to identify and understand self-emotions.
Self-regulation: The skill to handle and control self-responses as well as emotions.
Social awareness: The skill to understand the emotions of others.
Relationship management: The skill to develop and maintain healthy relationships.
An entrepreneur with good emotional intelligence can remain efficient in understanding and regulating self-emotions at the time of challenges, emphasize the desires and needs of the customers, and also efficiently communicate.
Self-Determination Theory: Self-Determination Theory aims at the psychological needs and intrinsic motivation which foster human behavior (Zhao et al., 2023). Three basic psychological requirements include:
Autonomy: The requirement for self-direction, independence, and choice.
Competence: The requirement to feel effective, capable, and competent.
Relatedness: The requirement for belongingness, connection,  and positive relationships.
Entrepreneurs who have an efficient level of autonomy are motivated to begin their venture or business while controlling work decision-making and all other processes. The requirement for competence compels in developing the required knowledge and skills. This can help in developing healthy relationships with employees, mentors, and partners.
5. Entrepreneurship traits, characteristics, Attitudes, motivations, and conceptual.
[bookmark: _6fepg6z9w56][bookmark: _Toc134038638]5(a) Traits of Entrepreneurship :
Certain personality traits that are frequently seen in prosperous entrepreneurs are frequently linked to entrepreneurship. These qualities include perseverance, self-assurance, taking calculated risks, innovation, and having a strong work ethic. Entrepreneurs must be persistent in order to overcome obstacles and failures along the way, and they must also have self-confidence in order to make risky choices and influence others. Risk-taking entails being willing to accept uncertainty and take calculated chances. Innovating ideas and adjusting to changing conditions both require creativity. Finally, it takes a strong work ethic to put in the long hours needed to create a successful firm (Pennetta et al., 2023).
[bookmark: _h0n6sctl2ch][bookmark: _Toc134038639]5(b) Characteristics of Entrepreneurship:
There are a number of significant traits that set entrepreneurship apart from other types of commercial activity. Innovation, opportunity awareness, resourcefulness, and adaptability are some examples of these traits. The process of creating new goods, services, or business models that fill market gaps or open up new markets is known as innovation. Recognising new opportunities entails finding them and seizing them before others do. Finding innovative solutions to issues and ways around barriers is a key component of resourcefulness. The capacity to adapt to shifting conditions and change course when necessary is what we refer to as adaptability (Rossano et al., 2023).

[bookmark: _i7kg4x28o2g9][bookmark: _Toc134038640]5(c) Attributes of Entrepreneurship:
Success in entrepreneurship necessitates a special set of qualities. These qualities include leadership, vision, enthusiasm, resiliency, and flexibility. Vision entails having a distinct understanding of your goals and the path you will take to attain them. Your efforts are motivated by your passion, which is the tremendous desire and commitment to your business. The capacity to recover from setbacks and carry on with one's goals is resilience. The ability to respond to shifting conditions and make required changes is known as flexibility. Leadership is the capacity to encourage and energise people to work together towards a common objective (Weking et al., 2023).
[bookmark: _jc4fl7bchzrc][bookmark: _Toc134038641]5(d) Motivations of Entrepreneurship:
Success in entrepreneurship necessitates a special set of qualities. These qualities include leadership, vision, enthusiasm, resiliency, and flexibility. Vision entails having a distinct understanding of your goals and the path you will take to attain them. Your efforts are motivated by your passion, which is the tremendous desire and commitment to your business. The capacity to recover from setbacks and carry on with one's goals is resilience. The ability to respond to shifting conditions and make required changes is known as flexibility. Leadership is the capacity to encourage and energise people to work together towards a common objective (Holzmann and Gregori, 2023).
[bookmark: _ew6wlkjfhl5y][bookmark: _Toc134038642]5(e) Conceptual of Entrepreneurship :
The idea of entrepreneurship has several facets and can be seen from different angles. Entrepreneurship is viewed as a key factor in driving innovation, job creation, and economic growth from an economic standpoint. Entrepreneurship is seen as a psychological manifestation of specific personality traits (Azzaakiyyah, 2023).

[bookmark: _4al2b5yc0bz7][bookmark: _Toc134038643]6. Conceptual Foundation of For-Profit and Not-For-Profit Small Organizations with Examples 

For-profit and non-profit small organisations share a conceptual framework that focuses around their core goals and organisational design. For-profit businesses are established with the main objective of making money for their owners or shareholders. To turn a profit, these organisations seek to increase income above their costs. Earned earnings are either reinvested in the business to support growth or dispersed as dividends to the owners or shareholders. Privately held retail establishments, modest manufacturing firms, and service-based corporations are a few examples of tiny, for-profit businesses (González-Padilla et al., 2023).

On the other hand, not-for-profit organisations are established with the main objective of meeting a social or local need. These organisations strive to help a certain group or cause while not maximising income for their founders. Nonprofit organisations reinvest all revenues back into the business to further their objective. Charitable organisations, advocacy groups, and social welfare organisations are a few non-profit small business examples. For-profit and not-for-profit organisations have different legal structures. Generally speaking, for-profit organisations are set up as corporations, partnerships, limited liability companies (LLCs), or sole proprietorships. Organisations that are not-for-profit typically take the form of trusts, associations, or corporations. In order to avoid paying federal income tax on their revenue, not-for-profit organisations may also apply for tax-exempt status under the Internal Revenue Code (Liston et al., 2023).

[bookmark: _ilcnl9e5czy2][bookmark: _Toc134038644]7. Analysis and Critical Analysis of For-Profit' and 'Not for Profit' Small Organizations withRelevant Examples

Small organisations that are for profit and non-profit have various goals and organisational structures that influence how they operate and produce results. Timpson is a family-run store chain in the UK that offers dry cleaning, key cutting, and shoe repairs. It is a for-profit small business. With more than 2,000 outlets throughout the UK and Ireland, Timpson places a significant emphasis on profit generation and expansion. Timpson's emphasis on customer service and personnel development is credited with its success (Deveci and Seikkula-Leino, 2023). The British Red Cross, a nonprofit organisation that offers humanitarian help and support to weak individuals and communities, is a tiny, not-for-profit organisation in the UK. The British Red Cross funds its operations through donations and volunteer labour. It focuses on offering assistance and support to those in need, including refugees, those afflicted by natural disasters, and those affected by armed conflict (Zahra et al., 2023).

Amul, an Indian dairy cooperative that makes milk, butter, cheese, and other dairy products, is a for-profit small business. Amul has developed into a major dairy brand in India and abroad with a strong focus on creating income for its member farmers. Amul's inventive marketing techniques and collaborative company approach are credited with its success. Teach for India is a modest, non-profit organisation in India that works to give disadvantaged children in that country access to high-quality education. Teach for India's operations are supported by donations and volunteers. Its main goal is to raise low-income families' children's educational outcomes (Sengupta and Dhir, 2023).

[bookmark: _k094jgepp2ft][bookmark: _Toc134038645]8.Critical Analysis of Entrepreneurs Values and Beliefs in For-Profit' and 'Not for Profit Small Organizations with Applications 

Entrepreneurs are crucial in small businesses, both for profit and nonprofit organisations. Nevertheless, their values and beliefs may differ depending on the type of organisation they work for. Making money and boosting shareholder wealth are top priorities for small for-profit businesses. Examples of for-profit companies that compete in the market to boost sales and profits include Apple, Coca-Cola, and Walmart. Therefore, entrepreneurs collaborating for small, commercial enterprises should be aware of financial parameters in order to achieve their objectives and succeed in their respective markets (Quacoe et al., 2023).

Small non-profit organisations, on the other hand, prioritise the needs of the community or the greater good over those of the owners or shareholders. A few non-profit groups that rely on donations and grants to achieve their social objectives are The Red Cross, The Salvation Army, and Habitat for Humanity. Therefore, business owners who are involved in not-for-profit startups should be aware of the various financing options available to aid them in securing the funding they need for success (Avnimelech and Rechter, 2023).

[bookmark: _rliwefks2lcw][bookmark: _Toc134038646]9.Conclusion	
The success of small businesses depends on their ability to comprehend the personalities, qualities, attributes, and motivations of entrepreneurs as well as the theoretical underpinnings of both for-profit and not-for-profit small organisations. The goals and operations of small businesses are significantly shaped by the values and beliefs of the entrepreneurs. While not-for-profit organisations concentrate on the social or public good, for-profit organisations prioritise revenue generation and growth. In order to reach their goals, successful entrepreneurs in both types of organisations need to have a clear awareness of their objectives, financial constraints, and available financing choices. Entrepreneurs may maximise their potential and help their small businesses succeed by comprehending these essential components.

[bookmark: _82q4r4b80etz][bookmark: _Toc134038647]
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