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	Student Name and University ID number:
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	Proposed Supervisor’s name:
	Karen Eaton-Thomas


	Suggested Research Title/Area: 
Media exposure on our attitudes towards crime and policing: A mixed methods approach on two generations. 


	Please state the aim and rationale of your study:

The aim of this study is to explore whether a range of media types can influence our attitudes towards crime and policing, looking at two separate age groups.  
The media largely contributes to what the public absorbs and engages in, especially within crime related topics. The media is not able to report on every single incident that occurs, which results in only very selective choices being made when making decisions regarding who and what to air to the public. (Jewkes, 2015). Naturally, this results in individuals only being aware of what is being reported, and in turn attitudes are formed by the influence of what has been presented via the media. Therefore, the portrayal of media may influence what individuals believe about crime and policing matters. (Rainer, 2007). Concerns regarding the over reporting of the media include the potential inaccurate view of the real involvement of crime within communities, leading to the increase of discrimination against certain individuals. Furthermore, the fear this brings may persuade members of the community to separate themselves from others through their inaccurate fear of crime. (Banks, 2005). Another real issue regarding the media and crime looks at sensationalism within the media, which relates to topics within the media being worded in a particular way, in order to excite the readers. (Perley, 2017). In turn, this can lead to disapproval towards certain groups including teenagers or specific ethnic groups, due to the facts being manipulated. (Critcher, 2003). The importance of the awareness of individuals attitudes being influenced by the media is of great consequence as it can have an effect on society as a whole, as well as the impact on real-world offenders and the criminal justice system. More importantly, it can even have an effect on policy decisions, as well as court cases that may leave long-lasting effects. 
Please state the main research question(s):

1. To what extent are our attitudes of crime and policing influenced by media exposure?
2. Is the persuasiveness of media determined by the type of media source?
Please state the hypothesis/hypotheses (if appropriate):
1. Attitudes of crime and policing will be highly influenced by new media compared to traditional media.
2. Attitudes of crime and policing will be highly influenced in the younger generation compared to the older generation.
3. Attitudes of crime and policing will be highly influenced by new media in the younger generation.



	What theory and empirical research evidence supports your research question? (Please provide a brief review of relevant psychological literature and theory and a minimum of eight references). 
A considerable amount of research has been put forward with regards to media and crime, and how they both come together to form an individual’s attitude or opinion. (Ditton, Chadee, Farrall, Gilchrist & Bannister, 2004). Within social psychology, crime can be described as irregular behaviour that breaches current norms, or cultural standards which can amount to an offence within the law. (Moore, 2011). 

The Attribution Theory looks at the way in which we explain behaviours, as well as looking into the way individuals narrate their experiences and how we later cope with the outcome of those experiences. (Weiner, 1974). Two attribution styles were created by Heider, (1958), internal and external. External can relate to individual failings, e.g., individuals who decide to break the law, make that decision themselves, which results in the individual being guilty of a crime, which encourages more intensified sentences. While internal attributions come from the individuals that believe criminals are victims of social and environmental factors. (Michel, 2015). Research has shown that the Attribution Theory, (Heider, 1958) can be applied to the interpretation of specific human behaviour as well as explanations towards social and political issues, such as crime, poverty, and many more. (Howard & Levinson, 1985). Carroll, Perkowitz, Lurigio & Weaver, (1987) conducted research on the repercussions of crime attributions and found that the presumption that crime is derived from idle, reckless, and non-caring individuals were positively linked to attitudes regarding severe punishment.  
The persuasiveness of media may be derived from emotional language. It has been suggested that within newspapers, rather than printing information that is accurate and something that represents the truth, the language is instead used is for popularity reasons, as well as profiting. (Pfeiffer, Windzio & Kleimann, 2005). Research suggests that public opinions have been different when using statements such as ‘committed a sex offence’ in contrast with using the term ‘sex offender’ or ‘monster’. (Harper & Hogue, 2014). 
The continued popularity for new media, such as social media platforms may have changed the way we comprehend crime and policing within our society. (Malleson & Anderson, 2015). Although social media platforms have been considered an important aspect for the police, with regards to CCTV footage and communication with the public regarding incidents, it may also pose a risk for many people, especially those that are young, as they may become vulnerable to crimes such as ‘revenge porn’, and harassment. (Muller & Schwarz, 2017).
An important influence on the way media exposure is able to influence the public attitudes towards the police is race. Escholz et al., (2002), suggested that African American criminals developed negative attitudes towards police once they had viewed a reality television show called COPS. Another issue suggests that crime reporting can be bias. Rochier, (1973) suggested that violence within crime is over intensified, Beckett & Sasson (2000) noted a specific rise in the reporting of sexual offences, while Williams, (2003), recognised the rise in the broadcasting of hate crimes. It has been suggested that the media are fixated with the idea that the public are interested in the reporting of an extensive, in depth view of criminal activities. (Karmakar, 2016). 
Reference List:
Beckett, Z. and Sasson, T. (2000): The Politics of Injustice, Thousand Oaks, CA: Pine Forge. 

Carroll, J. S., Perkowitz, W. T., Lurigio, A. J., & Weaver, F. M. (1987). Sentencing goals, causal attributions, ideology, and personality. Journal of Personality and Social Psychology, 52, 107–118 

Ditton, J., Chadee, D., Farrall, S., Gilchrist, E. and Bannister, J. (2004), ‘From Imitation to Intimidation: A Note on the Curious and Changing Relationship Between the Media, Crime and Fear of Crime’, British Journal of Criminology, 44 595–610.

Escholz, S., Blackwell, B., Gertz, M. and Chiricos, T. (2002), “Race and attitudes toward the police: assessing the effect of watching ‘reality’ police programs”, Journal of Criminal Justice, 30, 327-41. 
Harper, C., & Hogue, T. (2014). The Emotional Representation of Sexual Crime in the National British Press. Journal of Language and Social Psychology, 34(1), 3-24.
Howard, J. A., & Levinson, R. (1985). The overdue courtship of attribution and labelling. Social Psychology Quarterly, 48, 191–202. 
Karmakar, S. (2016). Popular conceptions of crime: as created by the media. International Journal of Social Science & Interdisciplinary Research, 5(5), 61-68.
Malleson, N., & Andresen, M. A. (2015). The impact of using social media data in crime rate calculations: shifting hot spots and changing spatial patterns. Cartography and Geographic Information Science, 42(2), 112-121.
Moore, M. (2011) Psychological Theories of Crime and Delinquency. Journal of Human Behaviour in the Social Environment, 21 226-239. 
Michel, C. (2015). Was it justified? Applying attribution theory to corporate violence. Journal of Crime and Justice, 40(2), 155-172.
Muller, K., & Schwarz, C. (2017). Fanning the Flames of Hate: Social Media and Hate Crime. SSRN Electronic Journal.
Pfeiffer, C., Windzio, M., & Kleimann, M. (2005). Media use and its impacts on crime perception, sentencing attitudes and crime policy. European journal of criminology, 2(3), 259-28
Rochier, R. (1973): The Selection of Crime News by the Press, in S. Cohen and J. Young (eds), The Manufacture of News, London: Constable.

Williams, K.S. (2003): Child Pornography and the Regulation of the Internet in the United Kingdom: The impact on Fundamental Rights and International Relations, Brandies law Review, 41, 463 – 505. 



Methodological Details

	Please describe the intended participant group – including anticipated numbers, target population, and any specific inclusion/exclusion criteria:  
The participant sample will include members of the general public in England and Wales, from an opportunity sample, using an online questionnaire distributed via social media. E.g. Facebook, Instagram and Twitter, as well as email. The target population will require two participant groups. Inclusion criteria will require individuals to be aged between 18-48 and 49-79+, looking at traditional or new media. As this study involves a 2x2 independent measures AVOVA, anticipated numbers include 80 participants, 20 in each research group, in order to run SPSS and to ensure the accuracy of the results. This figure is a contrast to a study by Boda & Szabo, (2011), which only used a small number of 27 participants in total. Inclusion criteria also requires all participants to be over the age of 18, with informed consent required before completion of the study. Participants must also complete all of the questionnaire in order for data to be collected. Exclusion criteria includes any individual under the age of 18 who will not be eligible to take part in the study. All participants will be informed that the study is entirely voluntary with the opportunity to withdraw. 


	Please describe the anticipated design (e.g., Qualitative/quantitative, between/within-subjects, mixed design, regression, focus groups, interviews, experimental, questionnaire, etc.):
This study will involve a mixed methods design, using both quantitative and qualitative research based on a questionnaire. A 2x2 independent measures ANOVA will be used in order to find the differences between the two independent variables (media and age), resulting in a potential interaction with the dependent variable, (attitudes towards crime and policing). Thematic analysis will be used in order to get a detailed description of the data, in order to identify any patterns within the data. 
· IV(S) and number of levels: 
Age - 2 levels = younger (18-48) and older (49-79+)
Media Type - 2 levels = traditional media (films, television, radio broadcasting, newspapers) and new media (social media, YouTube, apps, online gaming). 
· DV(s):
Attitudes towards crime and policing 



	What materials/measures are you planning to use for data collection? (E.g., questionnaires, tests/tasks, interview schedules, auditory/visual stimuli, computer programme, etc. Be as detailed as possible here - what specific topics/measures/scales/instruments will you be using and what will you do with this data?)
Materials used will involve a questionnaire, with 12 closed ended question and 8 open ended questions. The quantitative research will relate to the statements of the way the media can potentially interpret crime and law enforcement. The type of questions being targeted to the participants include ‘Do you think the media are capable of exaggerating the accuracy of a highly sensitive story?’ and ‘Do you agree or disagree that the media’s portrayal of the police is an important determinant of the public’s opinion of the police?’ The five-point Likert scale (Likert, 1932), will be used, which will use a scoring system ranging from 1-5. For example, 1 will be scored for any answers that include the answer ‘strongly disagree’ and 5 will be scored with any answers that include the answer ‘strongly agree’. The scale allows the answers to be versatile, by measuring the frequency, importance and likelihood as well as agreement/disagreement, in order to fit the answers to the text. 
A 2x2 independent measures ANOVA will be used to compare the mean differences between the two variables, in order to understand whether or not there has been an interaction between media type and age (IV) on attitudes towards crime and policing (DV). The software used will be SPSS, which is able to analyse statistical data. With regards to the Cronbach Alpha, I will run a pilot study to ensure I have good levels of reliability before proceeding with the data collection. 
The qualitative research will use open ended questions in order to get a better understanding to the thoughts and feelings of the participants. A variety of the questions will fall below the quantitative questions, including statements such as, ‘what is your reason for your answer?’ and ‘what is your overall opinion of policing in the UK?’. By using these open-ended question, thematic analysis will be used in order to examine the data to find common themes, from reoccurring opinions/feelings. From this, common themes such as ‘empathy’ or ‘anger’ may emerge, after searching for patterns.

The questionnaire will be formed via an online tool, such as Google Forms, in order to collect, organise and view the data. This online tool will give me the opportunity to personalise my questionnaire in order to make the data collection an easy process. 



	Please describe the study procedure (what will your participant have to do from start to finish? It should be clear from this how you are actually planning to carry out your study, and what will happen to participants):
Participants will complete the study by using an online link to the questionnaire, through social media platforms and email. Participants will read information regarding the purpose of the study, their involvement in the study, estimated time of completion, as well as some background information regarding the topic. Participants will then be asked to give informed consent, as well as being made aware that their data will be used for research purposes only, by using a tick box method. Informed consent must be given before the participant is able to move onto the next part of the study. Participants will be told that their data will be kept secure at all times, using a password protected computer and that their data will be kept anonymous with the right to withdraw at any given time. The next section of the study will require participants to answer questions relating to the independent variables, e.g. the generation they fall under and their preferred media type to engage in. 20  questions will then be given to the participants, involving both qualitative and quantitative, using a 5-point Likert scale, with scores ranging from 1-5. Once the participant has completed the questionnaire, they will be required to read the debrief form, with a short recap of the purpose of the study as well as helplines, such as the Samaritans contact information and the researchers and researchers supervisors contact email address, if any questions they have may arise after completion. Once this section of the study is complete, participants will need to click on a ‘complete this questionnaire’ button which will ensure that their answers and information has been submitted. Participants will then be able to exit the questionnaire. 


	Please describe the data you will obtain and how it will be analysed (e.g., test or questionnaire scores calculated as a mean and analysed quantitatively, recorded verbal reports analysed qualitatively, etc.):

The data being collected will include the participants age group, preferred media type and their responses to the questionnaire, through a 5-point Likert scale. Scores will be added up individually which will then be put through SPSS. Data will be separated by appropriate grouping which will represent the IV’s (media type and age) and the DV (attitudes towards crime and poling) which will analyse the mean and standard deviation for each IV. Thematic analysis will be conducted by analysing the qualitative data, coding, searching for patterns, and identifying and naming common themes. 
If relevant, what statistical test will you use and how will your data be analysed through this test (e.g., two-way ANOVA, Multiple Regression, Chi Square, etc.):

In order to analyse the data, a statistical, 2x2 independent measures ANOVA will be conducted. 
If relevant, what qualitative analysis will be used (e.g., IPA, Thematic analysis, etc.):  
Thematic analysis will be used to analyse qualitative data to code and produce reoccurring themes, that emerge from the data collected. 



	Appendix (not included as part of the 1,000 words but must still be completed)
1. Attach any questionnaires/materials to the end of this proposal as an appendix. 
2. Ethics: Describe the main ethical issues of your study and explain how you will address them here (Refer to the BPS ethical guidelines and address all issues not just informed consent. Please note all students will need to complete a full ethics form, which must be approved prior to any data collection commencing).
In line with the BPS Code of Ethics and Conduct (2018), the following ethical considerations will be put in place: An online tick box consent form will be supplied to each participant in order to provide informed consent, as well as having the knowledge of what will be expected of them throughout the study, and the predicted duration of the study. The right to withdraw from the study at any given time will be explained to the participant before completion. Once the participant has completed the study, they will be presented with an online debrief form, stating the relevance of the study as well as the purpose of the study. Contact details of the researcher and supervisor/helplines will be available to the participants once the participant has completed the study for any questions or concerns. Participants will be made aware that their data will be kept confidential at all times, only being kept in password protected files on a password protected laptop. No information the participant discloses will be linked back to the participants identity. The researcher and research supervisor will be the only individuals to have access to the data provided. All data will be kept in line with the GDPR and the Data Protection Act (2018). 
Ethical issues that may arise may include, emotional distress as some questions regarding crime/policing may bring back memories or flashbacks to some individuals. The risk of emotional distress will be mitigated through access to helplines if necessary, as well as having the opportunity to contact the researcher or supervisor, if any feelings of emotional distress occur. Another ethical issue that may arise is conflict of interest. The participants may include friends/family members, as the questionnaire will be distributed on social media platforms, online. However, anonymity will be provided at all times, with informed consent provided. There will be no pressure on individuals to participate, it will be completely voluntary. The risk of data protection applies to both participants and the University, though data again will be kept anonymous, with security measures put in place such as password protected laptops, stored and protected in line with the GDPR policy. University protocols will be followed if necessary. 



Submission dates

Draft date: 22.06.20



Final draft date: 20.07.20

These dates are not subject to compensatory measures. These dates stand for all level five students. 

Appendices

Appendix 1
Questions 

What age group do you fall under?

· 18-48
· 49-79+
What is your preferred media type to engage in? 

· Traditional media – (film, television, radio broadcasting, newspapers)
· New media – (social media, YouTube, apps, online gaming)
1. How often do you engage in your preferred choice of media? 

Not often, occasionally, often, very often, everyday 

2. What are your thoughts on the stories being published within the media being primarily negative? 

Strongly disagree, disagree, neutral, agree, strongly agree

3. Within your preferred media choice, do you agree or disagree that police misconduct has been a topic of discussion in recent years?  

Strongly disagree, disagree, undecided, agree, strongly agree

How does your answer make you feel? 

4. From what you view/listen to throughout the media, would you ever consider a career in law enforcement?

Definitely not, probably not, possibly, probably, definitely 

What is the reason for your answer? 

5. Do you agree or disagree that the media’s portrayal of the police is an important determinant of the public’s opinion of the police?
Strongly disagree, disagree, neutral, agree, strongly agree
What is your overall opinion of the policing in the UK?

6. Looking at your preferred choice of media, do you think it is capable of trying to normalise injustice and racism? 
Never, rarely, sometimes, often, always 

What is the reason behind your answer?
7. Have there been times you have viewed a story relating to statutory crimes (alcohol, drug, traffic, financial/white collar related crimes) within the media which has turned out to be a false representation of the truth? 

Never, rarely, sometimes, often, always 

How does this effect what your later read and trust? 

8. Do you think the media are capable of exaggerating the accuracy of a highly sensitive story? 

Strongly disagree, disagree, undecided, agree, strongly agree

9. When exposed to personal crimes (violent crimes) within your preferred choice of media, are you believed to have an opinion formed based on the sources you have read/watched/listened to? 

Strongly disagree, disagree, undecided, agree, strongly agree 

10. Do you think young teenagers are affected by the projection of violence in the media?

Strongly disagree, disagree, undecided, agree, strongly agree 


11. Do you think the media focus on more high-profile cases?

Strongly disagree, disagree, undecided, agree, strongly agree
What is the reason for your answer? 
12. How persuasive do you think the media you engage with the most is, and why?
13. What are your thoughts on the world being a safer/more dangerous place in the future from what is being aired/published in the media today?

14. Overall, do you agree or disagree that what is published/viewed throughout the media are able to influence your thoughts and beliefs on crime and policing? 

Strongly disagree, disagree, undecided, agree, strongly agree 
Appendix 2
Consent form 
Questionnaire Study Consent Form

I understand that this research is being carried out by a third year Psychology student for a Level 6 module, ‘Psychology Empirical Project’.  This study will explore Media exposure on our attitudes towards crime and policing: A mixed methods approach on two generations. 

I give my consent to participate in the study that will take a maximum of 10 minutes.
I understand that I am participating in the study on a voluntary basis and I am free to decline to answer any questions, or to exit the questionnaire at any time without giving a reason.  I also understand that I can withdraw from the research at any time.  

I understand that all information provided is confidential and will be anonymised through the use of pseudonyms or numbers. The questionnaire data will be stored in accordance with the Data Protection Act.  

Only the researcher will have access to any data provided. 
I am aware that if I have concerns about the study, I can discuss these concerns with the researcher or the academic supervisor at any time during or after the study.

I also understand that at the end of the study I will be provided with a debrief form and the opportunity to discuss any issues with the researchers
I, _________________________________________ agree to participate in the study conducted by Holly Higson, School of Psychology and Counselling, University of Wales, Trinity Saint David, Carmarthen under the supervision of_________________ 
Participant signature: (Tick Box)
Date:

Appendix 3

Debrief form 

Study Debrief Sheet 

Media exposure on our attitudes towards crime and policing: A mixed methods approach on two generations. 

Thank you for taking part in the study.  

The aim of this study is to explore whether a range of media types can influence our attitudes of crime and policing, looking at two separate generations. 

If you wish to withdraw your data from the study, please let me, the researcher, know as soon as possible. I would like to remind all who have taken part, that the data collected will remain confidential and will not be traced back to you. 
If taking part in this study has raised any questions please speak to the researcher, Holly Higson on 1800053@student.uwtsd.ac.uk or contact the academic supervisor, ____________on ___________

If taking part in this study has raised any concerns, please contact Samaritans UK on 116 123. 
Thank you once again for taking time to participate in this study.

Holly Higson

BSc Honours Applied Psychology 
University of Wales Trinity Saint David, Carmarthen 
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