Baines & Fill: Marketing, 3rd edition
Chapter 2: Consumer Buying Behaviour


Worksheet 3.1: 

Chapter Reference 
Chapter 3: Marketing Research and Customer Insight

Overview
This worksheet helps you to understand the first three stages of Baines and Chansarkar’s (2002) Marketing Research process by asking you to define a marketing research problem, decide on a research plan to solve the problem, and to choose the right method of data collection.

Learning Outcomes
After carrying out this activity you should be able to:
· define a Marketing Research problem;
· decide on a research plan that can solve your Marketing Research problem;
· choose the most appropriate method of data collection in order to solve your Marketing Research problem.

Worksheet
NicePrice airlines, the low-price subsidiary of GovernmentAir, wants to enter the growing market from Heathwick Airport to Eastern Europe. You have been hired to carry out marketing research for NicePrice Airlines to find out which services consumers would pay extra for, and which services consumers consider to be part of the discount ticket.

What is the Marketing Research problem?
i.e, 	1. What is the business issue/idea/objective to be investigated?
2. What are the key questions that need to be answered?

	Marketing Research problem

	








What is the Marketing Research plan?
i.e . 	1. Will you use questionnaires/surveys/observation or other tools?
2. Will you use qualitative or quantitative research? 
3. What are your sub-questions?

	Marketing Research plan

	



Which method of data collection will help you answer your Marketing Research problem?
[bookmark: _GoBack]i.e. 	1. Who are your target research participants?
2. How will you gather the information – for instance via post, e-mail, on-line surveys?

	Method of data collection

	







[image: ]
© Oxford University Press, 2014. All rights reserved.
image1.png
OXTFORD

UNIVERSITY PRESS




