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Introduction
Viglia and Dolnicar, (2020), have proposed that Hospitality and Tourism are twin industries, which contribute to developing the service sector of a country. These two sectors are interdependent and develop parallel to each other. Tourism has become a high-value source of income for a country, which has become relatively accessible to the people over the course of time. The historical progress of tourism and hospitality was religious, academic or imperial in nature. However, as tourism to distant places became more accessible from the Industrial Revolution in Europe, the shift to recreation and cultural exploration normalised into society. Eventually, the 19th and 20th centuries observed a leap in tourism that helped in transitioning into the modern age of tourism where multiple business organisations providing transportation, accommodation and recreation facilities emerged (Koc and Yazici Ayyildiz, 2022, p. 928). This commercialisation of tourism and hospitality has resulted in large-scale tourism, which has economic and environmental challenges and opportunities alike. The following essay will evaluate the strategies and policies different business organisations such as Marriott International are using to tackle the CSR challenges present in the industry. The CSR policies, the businesses use to create a sustainable hospitality and tourism business environment. The future trends and the strategies, which Marriott could use in the future, will form a conclusive discussion here in the essay.
Main Analysis
CSR in Hospitality and Tourism
Goffi et al., (2022, p. 1628), have claimed that CSR is the model of business or strategic operations which companies use to refine their efforts towards the betterment of society as well as the environment. Promoting positive changes in business and accelerating overall development for a better future of the business is the key principle that forms the central idea of CSR. The major CSR issues which businesses have an obligation towards are eradicating extreme hunger and poverty, promoting education and improving economic opportunities for all. Hospitality businesses are dependent on the tourism sector for the inflow of guests who would enjoy the facilities available to them in the hotel (Madanaguli et al., 2022, p. 449). The inflow of guests from international destinations and their service are the key ideas of operation around which the whole of the industry creates business opportunities. The economic, social and cultural as well as environmental aspects of tourism influence the presence of local residents. However, the impact is not limited to the local businesses and international business has been under much influence from tourism, which has paved the way for international connection. However, the changes in a region also bring threats, which could proliferate the conservation policies and efforts. The responsibility towards ethical and positive tourism could be achieved through the collaboration of businesses as well as the tourists who are involved in them. Marriott International is a responsible company while discussing its efforts towards CSR and ESG (Environment Social Governance). 
CSR Policies Development and Contemporary Demands
Han et al., (2021, p. 4), have mentioned that the contemporary challenges in CSR demand action towards a sustainable climate and environment. Business organisations, which are part of the global progress, are trying to manipulate the resources and extract profit from them. This does not help businesses achieve effective business performance following the pressure from the governmental and non-governmental bodies regarding these practices. The hospitality and Tourism sectors have to convey their sincere effort towards the development of policies, which could reduce the environmental strain while also maintaining sustainable growth in the business. The businesses, which have become a source of effective knowledge and progressive ideas, help society overcome challenges, create global stability and hence achieve the CSR targets of these organisations. Contemporarily business organisations in the hospitality industry should try to spread awareness about sustainability and responsible tourism among tourists, which could safeguard the sustainability and pollution-free environment in the destination market. Over tourism has become a challenge in the tourism and hospitality market, which is slowly becoming a threat to the preservation and cultural presence of the local communities (Hatipoglu et al., 2019, p. 2361). The tourists often disrespect the local culture and tend to perform irresponsible behaviour without fathoming the seriousness of the situation. Disposal of garbage, recycling and circular economy, threats to cultural heritage and others are some of the major challenges the business organisations in the hospitality and tourism industry are facing and devising effective solutions, which could inspire sustainable development in the business (Marriott International, 2024). The challenges regarding tourism and lack of tourism were temporary barriers for businesses in the hospitality business. However, the challenges of revenge tourism and over tourism have become a central theme for businesses. The development of social media is a boon for the tourism and hospitality industry, which has become a source of communication with consumers and employees as well. This has led to overcrowding of tourists in a short time in one place. Tourism is increasingly becoming unsustainable due to these challenges, which businesses should try to overcome, as they want to perform their CSR responsibly.
CSR Policies of Marriott International
Marriott International is one of the largest international hotel chains, which originates from the USA. The business organisation has many small and large hotel chains, which function, across different tourism destinations around the world. Known for its service quality and effective business practices, Marriott International has a reputation as a responsible business, which understands the current challenges related to sustainability and devised its CSR policies in response to those. The CSR policies, which Marriott has targeted to achieve in the upcoming years, reflect their commitment to creating effective channels for sustainable development. The primary target of Marriott International is to support the resiliency and sustainable development of communities and the environment where Marriott has its business operations (Marriott.com, 2019). The second target of Marriott is reducing environmental impacts creating sustainable hotels and sourcing responsibly to mitigate climate-related risks. The third target of Marriot is providing opportunities and readiness in the organisation (Marriott International, 2024). The final target is to work in partnerships to educate and advocate issues pertaining to human rights. Marriott International has an inclusive oversight, which spans societal issues, global issues, environmental issues, developmental issues and cultural issues. The business organisation has launched its “Serve 360: Doing Good in Every Direction” strategy which helps the business perform well and serve people to create a positive impact where they perform their business activities. Through this policy of CSR and sustainability, the business is trying to ensure that there is coherence in the support system of the business organisations to cater to CSR needs.  Under the 2025 Carbon Reduction Goal, Marriott has achieved 24.6% of carbon emissions from its business processes considering 2016 as the base year (Marriott International, 2023). The DEI Goals 2025 have observed Marriott include 47% women in executive roles in their business. Then again, 22% of the executives at Marriott International are of different ethnicities. 
Impact of CSR Policies on the National Level
Marriott has been at the forefront of managing employment and creating opportunities, which could enhance the business propositions while also boosting effective business policies for the organisation. The use of effective practices has been a core requirement, which has been an approach that Marriott has undertaken to create sustainability in the local environment for the residents of the UK. People are able to access decent jobs and gain opportunities, which are part of effective business practices in the UK. The business organisation provides effective opportunities and employment, which has been a source of CSR in the business. Marriott has a policy for spreading awareness among people and hence the business organisation has become a beacon of human rights awareness among the people. The inclusive policies of Marriott International are helping improve the cultural environment and enrichment in the UK. The excellent service, which Marriott provides in its various locations, has become a key organisational feature, which has encapsulated the business organisations and the challenges they face. 
Impact of CSR Policies on the International Level
The global business of Marriott has become a source of developing a comprehension of business practices while also catering towards the needs of cultural intermixing. The diversified workplace and diversity in the workplace culture have the potential to generate future opportunities and boost globalisation. The curiosity to develop business practices has incorporated a drive to practice business management, which has been progressive management, which the businesses have tried to achieve. Another very important factor which has contributed towards the sustainability of businesses in the hospitality industry is environmental and climate conservation. There has been an investment of more than 23.5 million dollars, which Marriott has invested in providing opportunities for people. “Marriott’s bridging the Gap” has been an effective program in this regard creating opportunities for youth and people with a lack of opportunities to develop their skills. Apart from that, Marriott has used its business to reduce global energy reduction by 12.9% per square meter of conditioned space considering 2016 as the baseline year. Working in the same line, Marriott International has a 6.3% global reduction in water consumption. These issues and their resolution lead to a better future as the business organisation is conserving water and helping reduce GHG emissions through its business operations.
Future Trends and Strategies
The future trends of corporate social responsibility credit firmly the decision-making policies engraved in organisational management that secure the balance of performances in a system (Chen et al., 2021). Marriot International in its systematic approach to CSR decisions has mentioned the core aspects of environment, communities, people and partnership. The missing link in this identification is the infrastructure-related corporate social responsibilities that are applicable based on the commanding operations synthesised by the group in the hospitality sector. The infrastructure-related CSR activities have produced genuine insights in terms of growth of sustainability with the secure internal construction and architecture that are crucial parts of designing any particular construction. The policies aligned with the functional aspects of Marriot International in this aspect involve its construction policies of hotels and resorts, adequacy in drainage and wastage systems and recycling approaches. The annual turnover of the waste collection industry in the pre-Covid era became nearly 1.2 billion Euros in the UK (Statista, 2024). It depicts that companies through several sectors have become an integral part of the frustule related corporate duties as a fundamental resource of their CSR strategies. 
Marriott International is a top-level hospitality management unit that must assure its stakeholders regarding their functionality and enthusiasm to support the community through the mentioned strategies. The different practices associated with the development of infrastructural sustainability involve hygienic practices of waste management, rainwater harvests through different channels of the buildings, sewage policies, food conservation and health and obligations to society regarding practices (Peña‐Miranda et al., 2022, p.441). Marriott International has already mentioned its environmental policies in the existing CSR policies that highlight the systematic standard the organisation has offered to channel the optimised resources. The mentioned strategy instils the backend of the mechanism that converts the environmental aspects related to the CSR activities into a functional cycle. It allows functions like monitoring and execution of policies to be more effective in devising sustainable development for Marriott International. 
Conclusion
This essay identifies the importance and implications of corporate social responsibility that has optimised Marriott International’s position in the hospitality sector. Marriott as a premium-level hospitality operative has secured its CSR pathways with fundamental criteria like the community, people, environment and collaboration. The sustainability approach of Marriott International derives the key functions applicable in corporate operations that resound the tactics of corporate social responsibility. The optimised allocation of organisational resources like employment, staff allocation, strategic development of the workers and inclusion determines the management’s clearer intention towards 2025. In addition to that, the corporate social responsibility associated with developing a sustainable community by including local employment and standards to facilitate development secures a better channel of development for Marriott. The sustainable policies of the group adequately achieve the functional aspects as devised by the national regulatory authorities. The essay also provides a secure channel for developing more sources of CSR practices for the organisation based on future considerations. The infrastructure-related approach can enhance Marriott International’s future acquisition decisions and sustainability policies behind architectural values associated with sustainable development. 
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