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INTRODUCTION

Consumers started to develop sustainability awareness at a higher level within the present. Due to this fact, the environmental consciousness within the consumers impacted numerous of industries, including hospitality. As per Fenech et al. (2024), the organizations from hospitality sectors are facing numerous of pressures to address its environmental impact and to promote sustainable practices. Due to this fact, many hotels are accused of greenwashing, whereas they are focussed on promoting the sustainable landscape, which is not reflecting with the real and current initiatives. 
Within this report, there is evaluated the green certifications in the hotel industry, by analysing the Marriott International hotel as being a great organisation. At the same time, there are assessed and evaluated the authenticity of the green claims within the selected hotel. 
MAIN BODY
Green certifications in the hotel industry

To begin, Lindwall (2023) defines the greenwashing as being the act of making false statements about the environmental benefits of a practice. Also, in order to engage the customers within the services offered by the organizations, many of these are providing the green certifications. However, as a practice of the greenwashing strategy, these certifications are not reflecting the accurate profile and sustainable metrics within the organization, especially as these lack rigorous standards. 
 LinkedIn (n.d.) considers that implementing green practices within the hotels as opportunity to minimize their negative impacts on the environment. In fact, the most common practices address to reducing energy and water consumption, using renewable sourcing, wasting recycling, and even sourcing locally. Also, implementing these may have a very positive impact and numerous benefits for the hotels, in terms of using more cost-effective strategies, enhancing their reputation, and the overall brand image for the customers. 
Therefore, green certifications are generally focussed on verifying that hotel is complying with the active legislation, while achieving the environmental standards, in terms of resources usages, such as water conservation, waste management and energy efficiency. A good example of this kind of certificate is Green Key. According to Foundation for Environmental Education (2023), which aims to provides excellence in regards of the sustainability within the tourism industry. At the same time, this certificate ensures the customers regarding the standards respected within the organization, as the opportunity to protect environment and the overall society. 

Overview of chosen hotel

Marriott International is one of the most prestigious hotels, being one of the global brand leaders. Based on the statistics, the hotel chain has more than 8.785 of properties within the entire world, according to Statista (2024). Based on these figures, the organization continued to expand its services, especially by accessing entries within the new markets. Also, Marriott International (2022) identifies the main core value within the organization opportunity to pursue excellence, by adopting a customer centric approach. Within the vision, it is crucial to provide excellence services at good prices. Moreover, within their organization, they integrated the innovation, as being part of the business operation across the organization. At the same time, they remained committed to the opportunity to act with integrity, as a way to compliance with the legal and ethical standards, according to Marriot International (2022). 
Accusations of greenwashing

	Within the last period, Marriott International hotel chain was subject within the accusation of greenwashing. At this stage, the entire organization received numerous accusations related to its eco-friendly policy implemented within the organization. Indeed, The Silicon Review (2023) investigates numerous of greenwashing practices and environmental violations of the organization within the Poland market, especially as the hotel included numerous of unethical practices implemented within the business operations. The overall investigation addressed to the tax evasion allegation in Poland, whereas the giant hotel used numerous of tactics and strategies to minimize its tax liability within the country. 
At the same time, despite of its environmental practice implemented as being an important policy within the business, the organisation received numerous of accusations regarding violations of these practices and including numerous of unsustainable practices across the business operations, as per The Silicon Review (2023). Moreover, its unethical practices regarding the labour practices were also implemented as part of the business operations, especially as the analysis of the undertaken investigation revealed that its staff was underpaid and they provided poor working conditions for the employees, which were not comply with the overall business strategy. 
Moreover, as per Shepherd (2023), the ESG practices are also breached within the Marriott International organization and can be subject of greenwashing. As per example, the organization manifested its value in supporting the communities, while the real practices shown that the organization operates illegal. At the same time, the integrity violations have been also practiced within the operations in Marriott International Hotels. 

Self-evaluation

As per Marriott (2024), the organization focuses on measuring the overall performance indicators in terms of achieving sustainability targets. As example, their latest sustainability report in 2023 indicates the actions and initiatives introduced within the organization, as well as the main indicators and targets whereas the organization wants to achieve. The global highlights represented important action-steps implemented within the organization, as opportunity to evaluate the metrics that describe the overall performance (Marriott International, 2023). Also, considering that the main part of the data and analysis provides within their sustainable report focuses on internal assessments, this can lead to opportunity to provide inefficient and non-accurate data in terms of reporting. In fact, the assessment focuses on tracking the performance indicator, while considering the final proposed target. 
Marriott Internal Audits are mainly introduced as part of the organization as opportunity to coordinate the Enterprise Risk Assessment, in order to identify the top risks that may occur within the business, including the ESG risks, according to Marriott International (2023). Also, this department aims to conduct an internal audit in terms of the ESG identified risks, as opportunities to develop further actions in order to support the company development plan. 
Reasons and motivations for self-evaluation

The organization introduces internal audits as opportunity to self-evaluate in order to identify the possibility to track meeting the goals. Hileman (2019) considers that organization uses self-evaluation practices as opportunities to evaluate conformance with applicable regulatory and legal requirements. Due to this fact, it represents an opportunity to report the main three area debated by the Sustainability report, including: environment, social/ stakeholder, and several economic parameters. At the same time, the self-evaluation practice is also used for opportunity to compare the performance to the goals proposed at the beginning of the year. Indeed, while tracking their performance indicator, it represents an opportunity to assess its effectiveness. 
Also, there are mainly evaluated all the projects undertaken within the previous years, as per Hileman (2019). Indeed, Marriott International organization uses self-evaluation practices as opportunities to have a cost-effective approach, and flexibility in report process. Considering that the practice involves mainly the internal audits, this may have a negative impact within the perceptions of the stakeholders, as well as in the process of engaging them, especially as it may contain subjective and non-reliable and inaccurate data. 
Usage of green technology

	According to Mira (2024), green technology represents a common practice introduced within the hotel industry, especially as it supports the process of developing sustainable operations within the main areas of the organization. Due to the numerous benefits in terms of eco-friendly practices, Marriott International already implemented numerous of green technological tools, as opportunity to reduce its environmental impact. Several of tactics introduced across the business operations are implemented technologies to track and reduce energy and water consumption, in order to use more efficiently the resources, as being one of the sustainable goals proposed (Marriott International Newscenter (US), 2024). At the same time, the organization introduced any other important objectives, including energy-efficient LED lighting or digital thermostats. In fact, the latest technological tools are also important within the process of achieving higher sustainability level, especially as tech providers provide support in reducing the carbon footprint across the organization, as well as opportunities to minimise waste and to use efficiently the resources. 
Alternatives for Self-evaluation

	In order to increase the credibility within the stakeholders, the organization may also focus on the opportunity to integrate third party verification for their green claims, tracked goals, as well as commitments. Indeed, as presented previously, Green Key is an organization that focuses on analysing the sustainable implementation plan and progress as part of the tourism sector. Proving a more objective evaluation from this organization may represent an important and critical analysis that can oversee the overall sustainability performance within the Marriott International hotel, as per Green Key (n.d.). 
Additionally, the organization may strengthen the verification process while considering opportunity to complete the self-verification assessment from the Green Key organization. Indeed, this process can be more beneficial within the organization especially as it is more transparent and indeed, can produce more clear and accurate data. This guideline can be used as an opportunity to meet the criteria considering the proposed sustainable targets, as well as their performance indicators. 
CONCLUSION

	In conclusion, as evaluated previously, consumers started to develop the environmental consciousness trend, that impacted numerous industries, including the hospitality sector. Due to this fact, many of the hotels integrated numerous of incentives and practices as opportunity to achieve sustainable targets. However, many of the organization were accused of greenwashing practices, especially as they promoted sustainability awareness, while their practices did not reflect the reality. As per the previously evaluated, one of this organization is Marriott International Hotel, which was primarily focused on internal assessments as self-evaluation form, which can increase the level of criticism in terms of highlighting the reliable and accurate data. Due to this fact, the organization has been accused for numerous of environmental violations, which were not identified as part of their subjective internal assessment. Therefore, as opportunity to promote the sustainability at higher levels, the organization may consider opportunities to receive evaluation, based on the inspection provided from third parties, such as Green Key, as opportunity to identify the real progress, based on the reliable data. 
RECOMMENDATIONS

	Davison (n.d.) provides numerous of opportunities to avoid greenwashing. Some of these can be included within the action-plan implemented within the Marriott International Hotel as opportunity to avoid additional accusations in terms of its sustainability performance indicators. Indeed, keeping honesty for the audience represents one of the crucial aspects for Marriott International Hotel. By this way, the organization may continue to rely on the internal assessment, as well as obtaining transparent data and reports, as a result of investigations released from the third parties. 
	At the same time, Davison (n.d.) also identifies the importance engaging the stakeholders within the process. Therefore, this collaboration with the suppliers, while considering the implementation of the proposed initiatives may contribute on strengthening commitments and trust. Moreover, it is crucial to continuously improvement by regularly updating the systems, while introducing the latest green technological tools may represent opportunities to measure ongoing development sustainable process, as part of the Marriott International. 
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