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[bookmark: _Toc107599717]INTRODUCTION
The study will discuss about professional and career development in detail. In addition, the work will also provide a CV which will be created by us and will also include some major vital information such as the experience and educational qualification. Further the study will also provide a job advertisement for a post of marketing manager in renowned company. Furthermore, the study will also provide a cover report for the same designation of marketing manager. Moreover, the work will also provide a reflective portfolio which will highlight some key questions of what we learnt throughout the module and similarly important questions.
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To be one of the most effective marketing analysts in the country. To build a good reputation of being a trustworthy and effective marketing manager. 
Skills
Communication skills
Improvisation skills
Analytical thinking skills
Creative Thinking skills
Problem-solving skills
		Alexandru Pascari
Marketing Manager


Experience
marketing manager • shoe hub• 24-09-2011 – 06-05-2019
I am a qualified and professional marketing manager with three years of experience in advertising and marketing operations in several businesses. I have a Bachelor’s Degree in Sales and Marketing. I have a mastery of Improvisation and Communication skills. 
Education
Bachelors in sales and marketing • 05-06-2008 • Fairfield school of business
I have scored an A+ GRADE in my Bachelor’s Degree. My marketing plan was also featured in the Press Mag Media Magazine.

Volunteer Experience or Leadership
I have volunteered in the most non-governmental organization in the marketing division. I have also managed a team of 30 people in volunteering sessions in past years. I have also done an internship in well-known corporations like Tesco and Sainsbury. 





Alexandru Pascari
+44-7563909328
pascarialex@gmail.com
19-June- 2022
Dear Manager,
I am applying for the position of Marketing Manager at Billy Tannery. I am pleased to take this opportunity to briefly describe some of the skills learned at Fairfield School of Business University and the range of marketing positions I have held. As someone with outstanding business planning and communication skills, I have been involved in very complex projects with some of the brightest marketing minds I have had the opportunity to meet. It has helped me grow as a professional and took my observational and critical thinking skills to the next level. I am passionate about modern marketing tools like social media platforms and email newsletter campaigns. I believe I can leverage these talents to help Billy Tannery fulfill its customer commitments and increase customer loyalty. In my previous job at Innovation Advertising, I was able to lead an awareness campaign that increased demand in the local market by 28%. By using streamlined processes and prioritizing business success, my team and I won the Most Productive Team award two years in a row. Some of the talents applying for the position mentioned include exceptional flexibility and, the ability to adapt quickly and learn quickly. I also thrive in a team environment where I get motivated by helping others. Through my ongoing work with external clients, I will help represent your business in the best possible way, as all the projects I am involved in are handled smoothly. Thank you for your time and appreciate your consideration. I look forward to further discussing my experience, knowledge, expectations, and additional career goals. I was also hoping for the opportunity to demonstrate why I would be a good candidate for Marketing Manager at Billy Tannery by presenting some of my past projects in person.
Sincerely,
Alexandru Pascari

Job advertisement


RECRUITMENT

[image: 7 Recruitment Best Practices for Hiring Top Talent | TechFunnel]


We are Hiring marketing professionals at the centre to manage the marketing activities of Billy Tannery
Applicants must have a bachelor's degree in the Sales and Marketing and a university graduation certificate. Certain people applying for the Marketing Manager designation must have a minimum of two years of experience. You can apply at www.billytannery.com. Work hours are from 10 am to 6 pm. Please carry your resume.
Call +44 -126483937 for a walk-in interview.
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Marketing nowadays plays an important role in shaking the career pathways as well as business activities in the proper manner. Once the business has completed its manufacturing and the product prototype is ready then the business heads towards marketing which is also known as advertising in a simple way (Zatwarnicka-Madura et al., 2019). Marketing can be done in many ways such as social media marketing, mouth marketing, communal marketing, and many more. Marketing helps the business or an organization to place their product in the targeted and segmented market within the customer base and health organization to gain the trust of the customer by targeting the customers in the proper manner (Pandey, 2021). Marketing by an organization is defined as an essential component as the sales of a product are totally dependent on advertising marketing as well as promoting the product in an efficient manner. Company customer care while designing the product and marketing it in the community (Leclercq et al., 2018). An organization that follows the customer preference factor this considered a successful organization as the customer follows the train and purchases the product which is initial to them. Social media marketing is done by the connected means of social media such as YouTube, Facebook, Twitter as well as Instagram. Nowadays the customer’s order population worldwide is connected through this online media consequently, this marketing hell to attract more customer base not only from the particular reason (Magano and Cunha 2020). But from the entire world, the customers are getting attracted and the popularity of the organization and the product increases. Mouth publicity which is also known as mouth marketing is the factor that is done by gaining the customer’s trust (Subramanian, 2018). What is the customer trust is gained by the side of the organization then that customer preferred the other consumer in their identity to purchase the same product from the same organization? Communal marketing is done by getting connected with the customers and the population around the organization by the way of communicating with them. These all types of marketing help organizations to sell their product and increase the revenue in the proper manner in the given period of time, sometimes early than expected (Priyono et al., 2020). I have to develop various skills in order to become an effective marketing manager and be the most reliable and trustworthy marketing manager in the republic. I feel leadership skills are the most basic skills essential for a marketing manager because handling a total team is a most obligatory task of a marketing manager. Using leadership skills, I can easily manage and handle a higher amount of teams associated with the effective generation of outcomes which will highly help the organization to achieve major success in terms of productivity and effectiveness (Schwarzmüller et al., 2018). The next scale I should acquire or enhance is my communication skills which are the most essential and obligatory skills needed to become an effective marketing manager. I feel communication skills are a must because communicating and interconnecting with the team associate and the client which will help in building a positive and healthy relationship between them and will also allow me in absorbing the most of information required for the project or the task and this will allow me to create the best and precise result which the client desires. The next skill I can enhance is being more punctual to time because marketing is a game of time and I feel marketing a subject at correct time can create major advantages for the client and will also help me in my career development and growth. According to me, all the above skills are highly necessary but the key skill which is majorly required to become an effective marketing manager is improvisation skills. My improvisation skills are it developed but I need to enhance them more which will help me in being more operative towards my work and my task this will also help me in being more attentive. Because of this my attention to the information provided to me by the client will allow me to create the best work for the client which will enhance client satisfaction and this will result in a high success rate and retention rate of the organization for consumers. All the skills that I mentioned about are highly necessary for being the most effective marketing manager and this will majorly help me in attaining a high amount of career growth in my profession (Jyoti et al., 2020). Marketing is a field because it has various opportunities and career growth. I feel it is essential for me to achieve I am out of career growth because it will boost my future and help me be more effective throughout my life. I opted for marketing because it highly helps me in thinking critically and creatively at the same time because marketing is a profession in which thinking out of the box is essential and I feel this is a very important life that will be helpful for me and my further life irrespective of being professional or private. Marketing is very important in all segments and businesses and I feel my career would be the most secure when it comes to job security because marketing is the basic factor that every business requires. The reason why I opted for marketing as a career is because marketing has various sub-branches which can also be highly profitable when it comes to the financial aspect. And being financially independent is one of the most basic things which is essential for a self-independent individual. The reason why I opted for marketing as my profession is the culture in the marketing corporations because I feel being more flexible towards the work is the most essential aspect when it comes to career development and excellent and I feel it will be highly beneficial for me as it will allow me to work according to me and this will reduce half of my stress about my professional life and will be a full-proof plan for my future.
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I learned various skills throughout this module as it made me create various different prototypes which include a job advertisement a CV and a cover letter. This highly enhances my data collection skills which are highly important throughout my professional and personal life because it will allow me in being more precise towards the result and also will help me in solving various queries and studies as well as in corporate life. The next skill I'll learn during this module is researching skills because exploring different kinds of templates to create an attractive CV was a very tough task. and I feel preparing a CV cannot be sufficient because the attractiveness of a CV also creates a major impression on the recruiter. And this enhances my research skills. The next skill or aptitude Island during this module is critical and creative thinking both of the skills are highly essential for corporate life (Gajdzik and Wolniak, 2022). And I feel during the process of preparing the CV job advertisement I was thinking out of the box in order to stand out from the crowd and this was the most essential step of mine to enhance my creative and critical thinking skills. I feel I have learned various skills and abilities which will further help me in my life a respective of personal and professional. all the skills will be highly beneficial in terms of career development and growth. During this model, I also learned some major qualities which help me in being more effective in my career. I learned about establishing a cross-department work low because during the creation of my CV I learned about various cross-department workflows and I got to know about the importance of cross-department works flow (Butt, J., 2020). I feel this is highly essential because it is a vital piece of improving the total advertising and marketing processes and operations. The next thing I learned is to work with the audience in mind because the audience plays an important role in the overall marketing division because what the audience need is exactly what we need to demonstrate to them (Wellman et al., 2020). And I feel that during the creation of the CV I thought about what the HR recruiter requires and is the bare minimum that would help me to achieve the job. Consumers are the most important part of any business and during the work and the preparation of the cover report and CV, I learned about thinking with a different perspective (Pardo-Garcia and Barac, 2020). and this will help me in my professional career as it will allow me to know the consumer and their requirements which is one of the most important positive for my professional career and this will allow me in being a more effective marketing manager. To consequent thing I learned is aligning the consumer insights because it is one of the vital and significant parts of marketing because what consumer requires or desire is what we have to provide them and this will help me in identifying the consumer requirements and will let me be a more effective marketing manager. From the above report and module, I learn how the recruitment is been carried and how the organisation recruits the employees in the proper manner which will be beneficial for the organisation. The main motive behind recruiting the capable employees Island from the above module. From the above model I similarly learnt that how the job advertisement is done by the side of organisation to attract the candidates and to encourage the candidate to apply towards that designation. Personally if I am handling my business and if in case I need candidates for the procedure then it will be beneficial for me to attract more candidates and to encourage them to apply in my organisation or the particular business for the specific position. Similarly, if I am applying for any organisation then how to prepare my own resume and how to build my own personal skills through it is the thing as well as the important factor which I learnt from the above module. Focusing on my skills and how can I guess or how can I recognise my personal soft skills as well as hard skills was the significant factor which was beneficial for me to learn from the above module. As mention about my learnings such as job advert, CB resume writing, recruitment template writing, I similarly study about all this factors and why this factors are essential for the individual to learn for growth in the further career was the examination and vital factor learnt bye my side. Further the process or the procedure on the basis of which the organisation appoints the candidate and what are the factors that I should learn and which are common for applying in any organisation is the component I learn from the above module. Various type of skills which I need to develop within myself to be the best employee or the best leader and front runner I educated from the given module.


[bookmark: _Toc107599729]CONCLUSION
Numerous factors needed for the organisation to higher the employees as well as the reflective description was concluded in the above report in detail. At initial stage the report concluded about the personal CV resume and the job cover letter which the individual need to apply for any designation in detail. Letter the job at what template which organizatons prepared to hiring employee and which organisation used to attract the employees was concluded in the above report in detail. Letter the reason of myself to choose the marketing as an option was concluded along with the marketing factors and the description in detail about the marketing as well as the advertising and in what ways it is done was given. Had the last of the report it was concluded that personally what I learnt from the above report and what was the benefit of learning through the module in detail.
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