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Introduction
I'll be focusing the on the main points from the online e-learning content in this piece of writing. I'll go over one subject from each of the four units in the module's e-learning materials.
The four Units I have chosen to reflect on are:
Unit 1 - ideas and values, Topic - Who am I? my sense of self
Unit 2 - creative solutions, Topic - The act of creating value
Unit 3 - mobilising support, Topic - Collaboration not competition
Unit 4 – evaluation, Topic - Closing the loop
















UNIT 1 – Who am I? My Sense of Self
The activities helped to identify my personal strengths and how they could help me grow in life, therefore made this topic extremely interesting. This course made it easier for me to know how my interests might influence me to come up with creative ideas. Fundamentally, people form a set of beliefs about who they are and what they want to become (akin to Higgins's, 1987, ideas of real selves, ideal selves, and ought selves; Harter's, 1998, ideas of self-perceptions of competence; Markus and Nurius's, 1986, ideas of self-schema and possible selves). I refer to these conceptions of the self as personal and collective identities when they are prominent and important components of an individual's identity. In this view, personal and communal identities encompass beliefs about the significance of distinct personal and collective selves as well as the nature of what actions, jobs, and pursuits are connected to the successful portrayal of these selves. (Eccles, J, 2009).

The Idea of Self
It is simple to understand why our ideal selves must be elusive by nature. Since you effectively recreate yourself every day by your decisions, behaviours, and choices, it usually evolves over time. Every idea you have results in a decision, which then results in a course of action. Your present conduct and future behaviour are influenced by the habits and standards you develop today. Every encounter you have, in fact, changes you in some manner. These changes, however small they may be, always have an effect on the kind of person you want to be (your self-ideal). And making numerous little changes over time will have a significant impact on the future self you see. (Sicinski, A, 2022). The various self-representations that make up the self-concept differ from one another.
Some are more elaborate with behavioural evidence and more significant than others. Some refer to the person's present experience, while others refer to previous or future experiences; some are pleasant, while others are negative.
Furthermore, some are depictions of the self as it is, whilst others are of the self as it may, could, ought, or is scared to be. Written self-conceptions are often self-representations that can be the topic of conscious reflection. (Markus, H, et al, 1987).

Social Influence

A change in a person's thoughts, feelings, attitudes, or behaviours as a result of interaction with another person or group of people is known as the social influence. Influence on society varies from authority, power, and conformity. When an individual behaves in a certain way to fit into a situation or to fulfil the expectations of another, even though they do not necessarily agree with it or think the way they are acting is appropriate, this is known as conformity. Power is the capacity to influence another person's behaviour by influencing her results. When someone is subject to authority, they perceive it as legitimate power rather than coercive power. (Rashotte, L, 2007).

Developing creating confidence
Abraham Maslow's theory of basic needs describes self-actualisation as "the desire to become more and more what one is, to become everything that one is capable of becoming" (Goble, 1970). These goals for education, learning environments, and creativity are fundamentally similar to those advocated by notable educators and psychologists Teresa Amabile, Mihaly Csikszentmihalyi, Edgar Faure, Alan Kay, Seymour Papert, and Paul Torrance. These principles place a strong emphasis on learning in relation to imagination, play, creativity, analogies, flexibility, optimal experience, joy, and well-being as well as adequate challenge. There is acceptance that self-actualization depends on learning and creativity, but also that self-awareness, internal motivation, and self-actualization depend on learning and creativity in a synergistic cycle. (Burleson, W. 2005).





UNIT 2 – The Act of Creating Value
I have recognised the idea that change makers are motivated to bring about change in certain ways and that each one helps to create different sorts of value in the area. This topic is about how to develop changes and how to add value. People who are change makers are able to recognise patterns in their surroundings, spot problems in any situation, offer solutions, stimulate group actions, and then react whenever situations change.
Changemaker is viewed as normatively beneficial and involves a collectively, changemakers provide a very fascinating example. Changemakers frequently imply that they will even transform the entire planet. Therefore, there is an inherent ethical component to the act of branding oneself as a Changemaker. Changemakers declare that their actions serve the greater good of society, frequently setting aside the better compensation that comes with corporate employment in order to further this cause. In this way, branding oneself as a Changemaker entails promoting one's moral character. The Changemaker is expected to take responsibility for others. (Bandinelli, C. 2013).












The Practice of Change Making 


[image: What is Value?” – A Framework for Analyzing and Facilitating  Entrepreneurial Value Creation | Uniped]
Framework for five different kinds of value. (Lackeus, M, 2008)


Who and What Are Change Makers?
A change maker is someone who recognises opportunities that will improve society. They innovated creatively to take full advantage of that chance. The change maker continues until the desired result is achieved by motivating and influencing others to join and support them in their change-making effort. Making changes involves encouraging innovation. It also involves inspiring people to actively contribute in bringing about positive change and communicating excellent ideas for change. Change is about people, while innovation is about frameworks. A change maker combines the two to make substantial, lengthy positive difference in the world. (bigbangpartnership.co.uk, 2020).
Value Creation Pedagogy
The effects of a creative pedagogy could be studied, particularly when the pedagogy is applied in an environment that is less conducive to the development of creativity. In addition to students and their classroom teachers, it is important to gain insight into how creative pedagogy is seen by participants in various roles within the educational system, such as academic researchers, policymakers, school principals, or parents. In order to encourage teachers' own creativity, it would be beneficial to concentrate on researching the responses of teachers through the application of creative pedagogy in teacher education. (Lin, Y.S, 2011).


The Practice of Change Making
Listening should be viewed more broadly in the sense of art pedagogy as a form of receptivity or attention to detail that is involved at various stages or moments of the creative process. To begin, Guy Cools, a choreographer and educator, emphasises that creative processes are started at times of reception (Cools 2009, 46). Moments of reception are triggered by stimuli from both inside and outside of us, such as feelings or memories, as well as by events, experiences, and other works. Due to our curiosity and desire to give expression to this upsetting experience, these intuitive instances of reception appear to us as something (as of yet) unknown. They are what drive a process forward and inspire action. Ursula Le Guin, (2012) a writer, stated that "listening is not a reaction, it is a relationship," in her article from 2012 (p. 369). We don't so much respond as participate in and become part of the action when we are listening to a discussion or a narrative. (Fournier, A, 2020).



UNIT 3 – Collaboration not Competition 
This topic provides a method for building a supporting network. These connections among people can lead to the development of ideas and their long-term success. Additionally beneficial for moral support, instead of trying to outdo the competition, our attention should be on achieving our goals.

Establishing a Supportive Network
Creating a support network can be done in many different ways. Acknowledging the resources, you already have, such as friends, family, and colleagues, it is a solid starting step. Being able to identify advantages and contacts they may provide. Every individual will be beneficial and will be contributing at different levels, such as one can be a fantastic listener who can help define goals. Attending gatherings is beneficial introducing people who can help advance profession, education, or personal life. (www.washington.edu, 2022).

Stakeholder Analysis 
Stakeholder analysis is the systematic collection and analysis of qualitative data to ascertain whose interests should be prioritised taken into consideration when creating and putting into action a plan or policy. Stakeholder analysis provides accurate and relevant information about those involved in the health reform movement. This data can be used to generate additional analysis, create plans of action to broaden support for reform policies, or direct a process of public consensus-building. (Schmeer, K, 1999).
[image: See the source image] (sixsigmastudyguide.com, 2019).

Creating a Stakeholder Map 
All the stakeholders in a project, product, or idea are visually represented on a map through the process of stakeholder mapping. A stakeholder map's key advantage is that it provides a visual depiction of all the stakeholders in your project and their relationships. (miro.com, 2022).

[image: Stakeholder Map L Dunkley Blog] (www.lauradunkley.com , 2022).


Unit 4 - Closing the loop
I will be looking at what I have learnt in this module and will be reflecting on my learning.

Skills and Attributes


Showing your work
In this module I produced a mind map and a blog post, something that I had never imagined doing or even thought I could do. This has shown me that anything I put my mind to I can do. Being able to express personal feelings in the mind map and blog post I created was important for me as I have never had the opportunity to discuss a topic which is part of my everyday life.

Conclusion
When I think back on this module, I understand how interesting it was to discover things about myself and skills I didn't know I had. Expanding my knowledge and comprehension in each of the several topics has been beneficial. This module has given me the opportunity to explore specific topics that interest me and those that I was least confident about.
















References
	
Bandinelli, C. and Arvidsson, A., 2013. Brand yourself a changemaker!. Journal of macromarketing, 33(1), pp.67-71.
Burleson, W., 2005. Developing creativity, motivation, and self-actualization with learning systems. International Journal of Human-Computer Studies, 63(4-5), pp.436-451.
Eccles, J., 2009. Who am I and what am I going to do with my life? Personal and collective identities as motivators of action. Educational psychologist, 44(2), pp.78-89.
Disabilities, Opportunities, Internetworking, and Technology (2022). How can I develop a supporting network, available at How can I develop a support network? | DO-IT (washington.edu)
Dunkley, L. 2022. Know your audience: steps to create a target audiencepersona, available at Know your Audience: Steps to Create a Target Audience Persona - L. Dunkley Blog (lauradunkley.com).
Fournier, A., 2020. BEAR: active listening, art pedagogy and the safeguarding of difference as a way of working with diversity. Journal of Visual Art Practice, 19(1), pp.23-37.
Hessing, T. 2019. Stakeholder analysis, available at Stakeholder Analysis - Six Sigma Study Guide
Lackeus, M. (2008). What is value? A framework for analysing and facilitating entrepreneurial value creation, availa at “What is Value?” – A Framework for Analyzing and Facilitating Entrepreneurial Value Creation | Uniped (idunn.no)
Miro, 2022. Complete stakeholder rmapping guide, available at What is Stakeholder Mapping? Guide to Stakeholder Maps | Miro.
Markus, H. and Wurf, E., 1987. The dynamic self-concept: A social psychological perspective. Annual review of psychology, 38(1), pp.299-337.
Rashotte, L., 2007. Social influence. The Blackwell encyclopedia of sociology.
Schmeer, K., 1999. Stakeholder analysis guidelines. Policy toolkit for strengthening health sector reform, 1, pp.1-35.
Sicinski,A. (2022). What is self ideal and ehy id it important to pursue your ideal self, available at What is a Self-Ideal? Why is it Important to Pursue Your Ideal Self? (iqmatrix.com).
The bing bang partnership. (2020). How to be a change maker. The definitive guide available at How to Be a Change Maker. The Definitive Guide - The Big Bang Partnership
Lin, Y.S., 2011. Fostering creativity through education–a conceptual framework of creative pedagogy. Creative education, 2(03), p.149.

image1.jpeg
Enjoyment

value
Entrepreneurship
‘.“; for the joy of it
@“N Engagement,
fyﬁ‘““ action and flow
S \5 Emotional /
epistemic value
Social & Economic
Social World of Economic
value ene- Nl inspiration entre- value
preneur- - Team- w,ov“‘ Hedonic preneur-
ship ~ work/ Func-  Pain ship
relation- Solual Industrial - tional avoidance
ships| V1€ Domestief\,, / market value
world Value
for world
others for
oneself
Civic World
world of fame
Conditional
value
Meaningfulness and Achievement
understanding and control
Disharmony History-making
entrepreneurship entrepreneurship
Harmony Influence

value value




image2.png
Power

Promoters

Latents

Keep satisfied | Manage closely

Monitor Keep informed

Apathetics Defenders
Interest >





image3.png
Investors

Employees

Competition

Influencers
Community/

Government

Designed by
@LauralDunkley

Stakeholder Map




