Page | 2







BMSK 4012
EcoSip Café – Business Plan
[image: ]


[bookmark: _Toc203729165]Executive Summary
The business plan will present the opening of EcoSip Café, a sustainable grab-and-go coffee and snack business, set to be established in the South Bank region of London. EcoSip Café is a wellness-minded, low-hassle plant-based food and drink pop-up, featuring an ethical supply chain and a convenient mobile ordering application, targeting busy urban workers and more environmentally conscious consumers. It has combined digital convenience and sustainable interventions into its business model, aiming to reduce its waste footprint by providing reusable packaging, sourcing suppliers located nearby, and achieving zero-to-landfill operations.
The cafe will be established as a small but experienced management firm in the food retailing industry, focusing on sustainability and digital marketing. It will run as a private limited company. EcoSip aims to occupy a niche in central London by offering sustainable, high-quality, fast, and reasonably priced food and beverages through effective branding, pricing, and a specific emphasis on green living.
The marketing will be targeted at digital communication, associations with the local eco-groups, and an attractive loyalty programme. The financial forecasts indicate profitability in the first year, driven by a scalable model in operation, responsible costing, and revenue diversification. EcoSip Café is both socially and environmentally effective, as well as commercially viable, making it a leader in the green-food urban movement.
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[bookmark: _Toc203729166]Introduction
Business Background/Idea
EcoSip Café is a proactive, environmentally conscious coffee outlet based in London. This concept emerged due to the growing need for ethical consumption and the increasing integration of digital technologies into everyday life. Due to increased environmental awareness among consumers, the number of those demanding a focus on sustainable and efficient business practices is increasing (Keiningham et al., 2020). The strategic market opportunity gap that EcoSip Café and its premium, organic beverages and snacks fill is the ability to utilise artificial intelligence-based service technology to create a low-waste customer experience.
Business Details
EcoSip Café will be a zero-waste, plant-based café offering drinks and food. The company will implement technologies that enable smart ordering through a mobile application and in-store AI kiosks, optimising and improving the speed of the ordering process, personalisation, and data-driven loyalty programmes (Mayer et al., 2025). Situated in Shoreditch, an environmentally and technology-savvy neighbourhood, the cafe will have a capacity of 40 customers and offer takeaway and delivery options through sustainable couriers.
Legal Status
In the UK, the business will be registered as a Private Limited Company (Ltd). Such a legal framework reduces the risk of personal liability, provides simplified access to investment, and clearly defines the governance structure, which is essential for long-term growth and compliance (Burns, 2022; Renz et al., 2024).
Owner/Management Team
Chloe Raymond, who holds an MBA degree and has experience in sustainable retail and food service, is the founder of the business. She will serve as the Managing Director. The management council consists of a marketing manager, an operations analyst, and a barista supervisor, all of whom have expert practice in the spheres of hospitality, customer experience management and digital customer experience management (Porfrio et al., 2021; Guzman et al., 2021).
Product/Service Details
The main product range consists of fair-trade, organic coffee, vegan snacks, smoothies, and reusable takeaway containers. The application of AI and mobile technology promotes convenience and sustainability, becoming the latest trend in the innovation process of business models (Sjodin et al., 2021).

Market and Competitors
Market Overview, Size and Trends
The UK coffee shop marketplace is one of the strongest and most vibrant sectors of the food and beverage market. The market is predicted to be valued at more than £ 15 billion by 2024, with over 25,000 stores across the country. In London, approximately 25 per cent of this sum is concentrated, with regions 1-2 having the highest concentration of customers, as they have a high share of professionals, students, and tourists (Burns, 2022). Some of the new trends are more plant-based menus, ethically sourced ingredients, zero-waste restaurants, and tech-upgraded customer experiences (Keiningham et al., 2020; Wirtz, 2020). The emergence of remote and digital nomad work has also led to an increasing number of customers being willing to pay more to access cafes that are comfortable and friendly to technology, and that can accommodate flexible lifestyles (Baptista et al., 2020).
The nature of EcoSip Café’s products aligns with the mentioned macro-trends and incorporates elements of sustainability, digital convenience, and community orientation, which can be very attractive to urban customers in the current environment (Sjoddin et al., 2021).

PESTLE Analysis
	Factor
	Implications for EcoSip Café

	Political
	The UK government supports eco-friendly businesses through tax reliefs and grants for sustainable start-ups. Post-Brexit trade laws may impact the import of organic goods (Bryson & George, 2020).

	Economic
	High inflation and energy prices may impact operating costs, but premium cafés remain resilient as consumers continue to prioritise lifestyle spending (Silverman & Smith, 2024).

	Social
	The growing popularity of veganism, minimalism, and ethical consumerism aligns with EcoSip Café’s brand values. Millennials and Gen Z drive demand for purpose-driven businesses (Keiningham et al., 2020).

	Technological
	Rapid growth in AI, mobile apps, and data analytics allows EcoSip Café to automate ordering, manage inventory, and personalise customer experiences (Mayer et al., 2025; Sjödin et al., 2021).

	Legal
	Compliance with GDPR, health & safety laws, and food hygiene regulations is essential. EcoSip Café’s use of tech must align with consumer data protection policies (Renz et al., 2024).

	Environmental
	Climate change has intensified demand for eco-friendly businesses. Regulations encourage low-emission deliveries, biodegradable packaging, and carbon-neutral operations (Fry & Nisiewicz, 2020).



SWOT Analysis
	Strengths
	Weaknesses

	· Strong brand alignment with sustainability and ethics
· AI-enabled customer service and loyalty system
· Tech-savvy team with innovation expertise (Guzmán et al., 2020)
· Premium location in high-footfall urban zone
	· High set-up costs due to green infrastructure and technology
· Limited brand awareness during early stages
· Higher cost per product compared to mainstream chains
· Reliant on digital infrastructure that may face outages

	Opportunities
	Threats

	· Expansion through franchising or satellite cafés in co-working hubs
· Collaboration with ethical brands and influencers
· Utilising big data to personalise offerings and reduce waste
· Tapping into remote work and sustainable tourism trends
	· Intense competition from both chains and artisanal independents
· Market saturation in the London coffee sector
· Economic downturns could shift consumers to cheaper alternatives
· Negative publicity from any perceived greenwashing or tech misuse



Customers/Target Markets
The primary target audience of EcoSip Café is urban professionals, digital nomads, students, and sustainability-minded consumers aged 20 and above. These consumers can be characterised as people who prefer plant-based diets, convenience using mobile technology, and ethical supply chains of businesses (Keiningham et al., 2020). As the digital generation, they enjoy smooth service, timely updates, and loyalty perks, which can be accessed either through the app or a no-contact kiosk (Mayer et al., 2025).
Secondary markets include:
· Remote workers seeking calm, tech-friendly environments.
· Tourists are drawn to sustainable local experiences.
· Health-conscious individuals interested in vegan, low-waste food.
Most of these segments frequently overlap, resulting in repeat foot traffic due to high brand loyalty and social responsibility (Schermerhorn et al., 2020). EcoSip Café serves an unmet customer need between coffee chains and corporate cafes, offering green convenience and outdoor fun through its services and products. It targets a niche but fast-growing group of people who are open to paying a premium in return for sustainability, technology, and experience.

Competitor Analysis
The coffee market in London is competitive, with both large chains and small, independent artisan cafes occupying high-street premises. The large chains, such as Costa Coffee, Starbucks, or Pret a Manger, provide regularity, fast service, and broad distribution. These chains, however, are sometimes unable to achieve real sustainability, offering only cosmetic changes (El Sawy et al., 2020). Their service model is not personalised enough and still only works with manual service or old-fashioned loyalty systems.
At the other extreme, individual cafes in Shoreditch, such as Ozone Coffee Roasters and Origin Coffee, excel in quality and community branding yet struggle to scale and lack technological integration. In many cases, they lack high levels of digital interaction, which renders ordering, tracking, and providing feedback ineffective.
EcoSip Café will merge the best of two worlds: smart, model-driven personalisation and efficiency of corporate chains, with the ethical nature of independent cafes. It has a competitive edge in utilising AI to manage queues, process real-time orders, and profile customers (Sjodin et al., 2021). The distinct combination of smart technology and sustainability is a factor that enables the cafe to fit in the otherwise saturated market.
Furthermore, its business model is based on the concept of novelty imprint, which sets the company apart from its legacy competitors and encourages its customers to stay and innovate their experience (Snihur & Zott, 2020). It is also focused on co-creation and continuous feedback, aligning with current customer experience management best practices (Collard & Ireland, 2024).

Sales and Marketing Strategy
Marketing Objectives
The primary marketing objectives for EcoSip Café in its first year of operation are:
	Brand Awareness
	Achieve brand recognition in East London within the first 3 months through digital and local campaigns.

	Customer Acquisition: 
	Secure 8,000+ paying customers in the first 12 months, with at least 40% return visits.

	App Engagement
	Reach 5,000 mobile app downloads and 2,000 active users by the end of Year 1.

	Loyalty and Retention
	Build a 500-member loyalty programme by month six, leveraging AI to tailor promotions and rewards (Mayer et al., 2025).


These goals are relevant to contemporary marketing trends that require communicating with people through digital media, personalising the experience, and creating ethical branding (Keiningham et al., 2020; Silverman & Smith, 2024).

Marketing Strategies
EcoSip Café will implement an integrated marketing approach combining both digital and local channels:
	Social Media Advertising 
	Targeted campaigns on Instagram, TikTok, and Facebook focused on ethical living, vegan trends, and eco-hacks.

	Search Engine Marketing (SEM)
	Google Ads campaigns targeting searches for “sustainable café near me,” “eco coffee Shoreditch,” and similar keywords.

	Influencer Collaborations
	Partnerships with local ethical lifestyle influencers to drive organic engagement (Schermerhorn et al., 2020).

	Community Events
	Hosting monthly eco-workshops or plant-based tastings in collaboration with sustainability-focused brands to foster community connection.

	Referral and Loyalty Programme
	App-based reward system using AI to deliver tailored discounts and promotions to repeat customers (Sjödin et al., 2021).


It is based on these approaches that customer experience induces business model invention, which contributes to customer acquisition and retention (Keiningham et al., 2020).

Target Market
The core target audience of EcoSip Café comprises eco-minded millennials and Gen Z customers (20-40 years) residing, working, or studying in East London. This means that the target audience is socially minded, technology-savvy, and very active in their pursuit of brands that share similar values in ethics, sustainability, and innovation (Porfirio et al., 2021).
The café also appeals to:
· Remote workers seeking sustainable, well-equipped café spaces with Wi-Fi and mobile ordering.
· Tourists interested in ethical, Instagrammable food experiences.
· Health-conscious customers following vegan, plant-based, or low-waste lifestyles.
This group enjoys open behaviour, sustainability in the environment, and frictionless experiences with digital support, which are major selling points of the EcoSip Café’s (Burns, 2022; Wirtz, 2020).

Pricing Strategy
The pricing strategy to be applied in EcoSip Café is value-based pricing, where the quotient of ingredients, sustainability, and customer experience is factored. Its prices are competitive and just a few cents above those of mass-market coffee chains, which are sustained by sustainable sourcing, reduced waste, and digital convenience (Snihur & Zott, 2020).
Example prices:
· Organic Americano: £3.20
· Oat Milk Latte: £3.90
· Vegan Sandwich: £4.80
· Smoothie (in reusable cup): £5.50
· Subscription: £25/month for 10 drinks
AI-driven dynamic pricing can be implemented at a later stage to streamline prices based on demand and customer loyalty (Mayer et al., 2025).

Sales Forecast
	Month
	Customers
	Average Spend (£)
	Sales Revenue (£)

	Jan
	1,000
	8.00
	8,000

	Feb
	1,500
	8.00
	12,000

	Mar
	1,800
	8.33
	15,000

	Jun
	3,000
	9.00
	27,000

	Dec
	3,200
	8.75
	28,000

	Year 1 Total
	~27,000
	~8.20
	£220,000+


Projections are prepared to take into consideration the seasonal effect, the use of promotional campaigns, and customer retention through the development of loyalty schemes.

Marketing Budget and Timeline
	Activity
	Cost (£)
	Timeline

	Website + App Development
	4,000
	Month 1–2

	Social Media Ad Campaigns
	3,000
	Ongoing Monthly

	Influencer Partnerships
	2,000
	Months 2–6

	Printed Materials (flyers/posters)
	500
	Month 1–3

	Launch Event & PR
	2,000
	Month 3

	Loyalty Scheme Implementation
	500
	Month 4

	Total Marketing Budget
	£12,000
	Year 1


The approach employs a phase-based development strategy, beginning with brand awareness and progressing to brand loyalty and brand optimisation, which aligns with strategic planning models (Silverman & Smith, 2024; Collard & Ireland, 2024).

Operations
The model of EcoSip Café operation is designed in a way that makes it open to embracing sustainability, efficiency and even incorporation of technologies. The firm will work with digital platforms, an ethical supply chain, and adhere to up-to-date health and safety standards. This section outlines the key aspects of the cafe's operations strategy, based on the concepts of smart business process management (Wirtz, 2020) and strategic operations design (Schermerhorn et al., 2020).

Premises, Equipment and Location
The EcoSip Café is located in Shoreditch, London, because this venue has a high density of people walking around, the population is young, and a large proportion of the current workforce is remote and environmentally loving. The leased premises of 950 sq. feet have a serving space, a place to seat 40 customers, and a kitchen and storage area.
	Aspect
	Details

	Premises
	Leased unit in Shoreditch, London (£22,000/year)

	Interior Design
	Minimalist, recycled wood, indoor plants, LED lighting

	Seating Capacity
	40 seats (mix of solo and collaborative seating)

	Key Equipment
	Espresso machine, coffee grinder, fridges, ovens, AI self-order kiosks, and POS

	Technology Integration
	Mobile ordering system, loyalty app, customer feedback dashboard


The intelligent infrastructure of the cafe enables smooth traffic flow inside the building, and it has a reduced environmental impact due to its energy-efficient architecture (Fry & Nisiewicz, 2020).

Production and Distribution Processes
The products offered in EcoSip Café are freshly prepared and in-house. The area where preparation occurs is also an open-plan area, which facilitates transparency and trust. Daily-cooked food minimises the waste of resources with batch tracking and inventory management performed with the assistance of AI.
	Process
	Details

	Coffee & Drinks
	Freshly brewed per order; baristas follow standardised recipes.

	Food Preparation
	Daily prep of vegan pastries, sandwiches, and smoothies on-site

	Delivery
	Local low-emission courier services for online orders and catering

	Waste Reduction
	Compostable packaging, reusable containers, surplus redistributed to charities.


Such an eco-efficient model not only supports the sustainability of operations but also benefits the community (Burns, 2022; Bican & Brem, 2020).

People, Staff, and Suppliers
EcoSip Café is a values-driven enterprise that must have a skilled workforce. Employees are hired based on their technical skills and compatibility with our sustainability ideals.
	Role
	Number
	Duties

	Baristas
	3
	Coffee preparation, customer interaction

	Kitchen Staff
	2
	Food preparation and kitchen hygiene

	Marketing Assistant
	1
	Social media, promotions, and customer outreach

	Operations Manager
	1
	Scheduling, ordering, and compliance

	Founder (Chloe Raymond)
	1
	Strategic leadership and financial oversight


The choice of suppliers is made through the prism of their ethical credentials, including Fairtrade-certified roasters and local vegan producers, to help cultivate sustainable value (Keiningham et al., 2020; Renz et al., 2024).

Systems and Procedures
EcoSip Café is a facility that utilises digital systems to monitor performance, communicate with customers, and manage inventory. They also enhance the agility of operations, as well as real-time decision-making (Mayer et al., 2025).
	System
	Function

	POS & Inventory System
	Tracks sales, ingredient usage, and stock levels

	AI Self-Service Kiosks
	Allows quick ordering and personalisation

	Loyalty App
	Tracks visits, rewards customers, and provides marketing insights.

	Feedback Loop
	Collects customer ratings to improve products and service quality


These tools result in an adaptive system that changes according to customer behaviour and operational statistics (Sjoddin et al., 2021).

Health & Safety, Quality Control, and Legal Compliance
EcoSip Café is legally compliant with existing UK laws, including food safety and data protection regulations, which ensure its legality and foster client confidence.
	Requirement
	Implementation

	Food Hygiene Standards
	Staff trained in Level 2 Food Safety: HACCP protocols in place

	Health and Safety
	Daily safety checks, clear evacuation and fire safety procedures

	Data Protection (GDPR)
	Secure cloud-based systems; customer consent for app data collection

	Employee Rights
	Contracts aligned with UK labour law; inclusive and ethical practices

	Quality Control
	Weekly audits, AI-based product consistency tracking


The business can meet the compliance and quality-control expectations of regulators and socially conscious consumers by integrating these expectations into its business culture (Silverman & Smith, 2024; Renz et al., 2024).

Financial Information
Finances are a very important matter in the start-up and survival of EcoSip Café. The estimates of start-up cost, expected operational costs, and revenue generation are summarised in this section, which are based on the most reasonable estimation level and current market trends (Burns, 2022; Wirtz, 2020).

Set-up and Operational Costs
	Category
	Cost (£)

	Lease Deposit and Legal Fees
	4,000

	Renovation and Interior Design
	15,000

	Equipment (espresso machines, kiosks, ovens)
	20,000

	App and Website Development
	4,000

	Initial Inventory (stock)
	3,000

	Marketing and Branding
	3,000

	Insurance, Licensing, Permits
	2,000

	Staff Recruitment & Training
	2,000

	Miscellaneous Contingency
	2,000

	Total Start-up Cost
	£55,000


Operational costs (monthly):
	Cost Category
	Monthly (£)
	Annual (£)

	Staff Wages (8 FTEs)
	9,500
	114,000

	Rent & Utilities
	2,100
	25,200

	Inventory (ingredients, packaging)
	2,500
	30,000

	Marketing
	1,000
	12,000

	Maintenance & Misc.
	500
	6,000

	Tech Support & SaaS
	250
	3,000

	Total Annual Ops
	—
	£190,200



Sources of Finance/Funding Requirements
To fund the initial £55,000 in start-up costs and maintain liquidity in early operations, the following finance sources will be used:
	Source
	Amount (£)

	Founder Investment
	25,000

	Start-Up Loan (UK Government)
	20,000

	Angel Investor (Equity)
	10,000

	Total Funding Secured
	£55,000


No further borrowing is anticipated in Year 1. Profits will be reinvested to grow brand reach and open future locations.

Cash Flow Forecast (Year 1)
	Month
	Income (£)
	Expenses (£)
	Net Cash Flow (£)
	Cumulative (£)

	Jan
	8,000
	13,500
	-5,500
	-5,500

	Feb
	12,000
	15,000
	-3,000
	-8,500

	Mar
	15,000
	16,000
	-1,000
	-9,500

	Apr
	18,000
	17,000
	+1,000
	-8,500

	May
	20,000
	17,000
	+3,000
	-5,500

	Jun
	24,000
	18,000
	+6,000
	+500

	Jul
	25,000
	18,500
	+6,500
	+7,000

	Aug
	26,000
	18,500
	+7,500
	+14,500

	Sep
	27,000
	19,000
	+8,000
	+22,500

	Oct
	27,000
	19,000
	+8,000
	+30,500

	Nov
	28,000
	20,000
	+8,000
	+38,500

	Dec
	30,000
	20,500
	+9,500
	+48,000


By Month 6, EcoSip Café expects to break even and enter profitable territory, consistent with typical small business growth patterns (Burns, 2022).

Optional Profit & Loss Summary (Year 1)
	Category
	Amount (£)

	Total Revenue
	240,000

	Cost of Goods Sold
	30,000

	Gross Profit
	210,000

	Operating Expenses
	190,200

	Net Profit (Pre-Tax)
	£19,800


The first-year margin (8%) is modest but reflects sustainable growth. The aim is to increase this to 12–15% by Year 2 through process optimisation and brand loyalty (Collard & Ireland, 2024).

[bookmark: _Toc203729167]Conclusion
In conclusion, this business plan has demonstrated the potential for expansion and viability of the EcoSip Café, an eco-friendly coffee company that offers sustainable values alongside innovative convenience-related solutions. The strategy involved a coherent plan for business development, where key areas, such as market analysis, market positioning, operations logistics, financial planning, and strategic marketing, were addressed. EcoSip Café is designed to attract a sophisticated customer market with a no-nonsense approach to digital integration and an environmentally friendly agenda. The projections indicate that the business entity will become profitable within the first year and secure its future growth. With an efficient leadership team, a focused mission, and proper financial management, EcoSip Café is not only a viable business but will also flourish in the London coffee culture, having a positive impact on sustainable urban life.
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Survey Summary
A digital survey was conducted with 150 individuals aged 18–45 who live or work in central London. Key findings:
	Question
	Top Responses

	Would you purchase from a sustainable coffee kiosk?
	86% said Yes

	How important is sustainability in your food and beverage choices?
	78% said Very Important

	What delivery method do you prefer?
	65% chose Click & Collect via App

	What price range do you prefer for a regular coffee?
	£2.50–£3.50


Focus Group Insight
Two focus groups (n=10 each) discussed café preferences. Customers emphasised:
· Desire for plastic-free packaging
· Interest in loyalty programs via mobile app
· Preference for locally sourced ingredients

[bookmark: _Toc203729171]Appendix B: Letters from Potential Customers
[bookmark: _Toc203729172]Sample Letter 1 – Corporate Client (Fictional Sample)
To whom it may concern,
I am writing as an individual on behalf of GreenValue Ltd, a sustainability-focused consultancy based in London Bridge, to place on record our keen interest in forming a corporate partnership with EcoSip Café. As a company that promotes low-carbon business and sustainable purchasing patterns, we continually seek to discover local suppliers that meet our needs and support us in our environmental and ethical initiatives.
After examining your proposed business model, we are pleased that you focus on zero-waste packaging and carbon-conscious sourcing, in addition to utilising technology through your click-and-collect app. These aspects appeal to us and our clients.
We are particularly interested in working with you to supply our office of approximately 45 staff members with the following:
· Eco-friendly coffee pods for internal meetings and daily staff use
· Healthy plant-based snack boxes for weekly team collaborations
· Access to your mobile pre-order system, potentially with business account integration
Additionally, we believe there is a great opportunity to organise monthly off-site (on your premises) Green Coffee Morning events, serving sustainable beverages and pastries alongside informative speeches about low-waste lifestyles.
At present, we are evaluating Q4 vendors to roll out our wellness programme in the office and would be happy to negotiate partnership terms, MOQs, and any custom solutions offered by your team.
Please do not hesitate to contact us via email or phone to arrange a trial tasting or further discussion.
Best regards,
Emma Clarke
Head of Operations
GreenValue Ltd
www.greenvalue.co.uk | emma.clarke@greenvalue.co.uk

[bookmark: _Toc203729173]

Sample Letter 2 – Individual Customer
To the EcoSip Café Team,
As a South Bank resident and daily commuter working in central London, I am genuinely excited about the upcoming launch of EcoSip Café. I frequently seek fast, high-quality coffee and snacks that are both affordable and environmentally conscious — something the current market largely fails to provide consistently.
From what I have read, your business values and service design are very much aligned with what I look for as a consumer:
· Locally sourced, organic coffee and plant-based snack options
· A zero-waste packaging policy, especially the option to use reusable cups
· A click-and-collect mobile app, which would save me time during my busy morning routine
· Loyalty rewards that promote sustainable habits (e.g., discounts for bringing a reusable cup)
Most importantly, your mission to make sustainability convenient and accessible in urban spaces is admirable. As someone trying to reduce my carbon footprint, I am always seeking businesses that offer practical, ethical alternatives without compromising on quality or convenience.
I would be a regular customer and would happily share information about your café with colleagues and friends in the area. I would also be keen to participate in any early product testing or be part of your community feedback group to help shape your offering.
Wishing you the very best as you prepare to launch, I believe your café will become a staple for eco-conscious Londoners like me.
Sincerely,
Tom Richards
Resident – Stamford Street SE1
tom.richards.london@email.com


[bookmark: _Toc203729174]Appendix C: Previous Work/Portfolio
· The founder previously managed an award-winning local café in Bristol with a 4.9 rating on Google Reviews.
· Developed and managed the “Green Bean Pop-Up” project, successfully reaching £75,000 turnover in 12 months.
· Delivered guest lectures on sustainable entrepreneurship at the University of Wales in 2024.
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	Product
	Price (£)

	Regular Organic Coffee (8oz)
	2.80

	Large Organic Coffee (12oz)
	3.30

	Cold Brew
	3.50

	Vegan Muffins
	2.20

	Chia Pots
	2.80

	Reusable Eco Cup (with free coffee)
	5.00

	Plant-Based Milk Alternatives
	No extra charge


Loyalty card offers 1 free drink per 8 purchases via the app.

[bookmark: _Toc203729176]Appendix E: Sample Promotional Material
Instagram Launch Post
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🌱 London’s First Zero-Waste Coffee Kiosk 🌱
We’re opening soon! Organic brews, plant-based treats, and smart tech.
📍Southbank | 📱 Order on the EcoSip App | ♻️ Bring your cup, save £0.50
#EcoSipCafe #SustainableLondon #ZeroWasteCoffee
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