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Abstract
The main task of this report is to discuss and analyzing the issues, subject, policy and strategies for running a start-up business successfully in the internet market. This report is being regarded with the topic of popular internet-based practical start-up up which are successful or failed on their business. Basic fundamental ingredients of a successful start-up in the internet market is concerned matter in this report. The report is able to provide sequential steps for the entrepreneurs who are interested to start their business in the platform of the Internet-based market. The base of this report is recent literature and the current occurrence of internet marketing. For planning, running and organizing a start-up is discussed in this report. This paper also included future and present trends in marketing. Nowadays the Internet-based market places are getting popularity than any other business because it is time-consuming and easy to find or buy. The major main goal of this report is making a successful start-up in internet marketing and making it successful. It will also provide the characteristics of an entrepreneur who wants to succeed in this business places and also that mistakes which are needed to handle properly.
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The start-up can be determined as the first stages of any business organization. Because at first of all the entrepreneurs of any business organization is being come with the motive of solving any present requirement of people by their product or services. It is not an easy task for any group or entrepreneurs. In the platform of internet marketing, it is more difficult than a traditional business. Because on the internet platform, people have numerous source for taking products or getting services. But the success of any start-up is the cause of a successful business organization. because each and every business organization on have to overcome the step of a start-up. The main task for a successful start-up is to gain the satisfaction of the customers. The internet marketing is being determined as the market places where people are transacting there product and services by using of internet. At present days the users of the internet are increasing day by day. Because of that internet marketing also getting high popularity in the modern era. In this market place, people are transacting their services or product with high competition among them and also gain success or failure in their start-up. This report offers the view of the business start-up and also the success and failure of them.
The topic of this research: Our research topic is “start-up business in internet marketplaces and requirement of being successful.”
Aim of this research: Recognizing the main reasons for the online-based start-up to succeed or failed.
The necessity of this research: At the present world, the number of internet users is increasing day by day and peoples are binding together with this interconnection strategies. The people at present days want to get any services or product to stay at home. In that case, the amount of start-up business at the motive of providing such kind of services or product is outsizing day by day. some of them are successful in their start-up business and also some are unsuccessful at the same platform. The main objective of this research is to find and bring up the main strategies, issues, and factors that are required for being successful in internet marketing. Because the main objective for being business organization from a start-up, the success at the time of start-up is the major task.


The purpose of the research:
1. Observing the platform of a start-up in internet marketing.
2. Categorizing the strategies and aspects that need for successful internet based start-up.
3. Observing and ranking the strategies and aspects in that case.
4. Evaluating previous internet based start-up for knowing about the reason of their letdown or achievement.
Associated questions to be retorted: 
1. What is the suitable platform to start-up a business in internet-based marketing?
2. Why and how to run a start-up business in the internet market?
3. Which are the main strategies and factors for a successful start-up in internet marketing?
4. Why the previous start-up business was failed?
5. How the previous start-ups were successful?
6. How the strategies and factors influenced the success of start-up in internet marketing?

[bookmark: _Toc7611051]Literature Review
Wing, (2017) said that start-up must be launched in the market at the right time. Their determination, self-confidence, and hard work lead to their success. The intermediaries of the organization play a boundary-spread role. Border spans affect the start-up network processes by adding interest to innovative projects of innovative projects and translating knowledge from various knowledge domains (Lundberg 2013). Internet marketing is simply described as 'achieving the purpose of marketing through digital technology' (Chafi et al., 2009). More importantly, due to the rapid advancement of technology and changes in market changes, digital marketing has increased (Mart, Sullivan, Dreyenne, Judy,2002). Karl Weasper (1990) claims that a new start-up has five elements: 1) technical knowledge;2) the concept of a product or service; 3) personal contact; 4) physical resources, And 5) customer order. Vesper offers several start-up order that changed into five Original Ingredients (Timmans, 1980).
A start-up cannot be successful if customers are not informed about their products or services. Initially, it is not possible to serve potential customers (Li, 2018). Marketing is an important part of modern business. To provide business results for digital marketing, digital content such as accessibility, Navigational and speed are defined as the key feature for marketing (Cantilella, 2004). With a simple general example, social media has opened doors for Facebook business Contact millions of people about products and services and open up new marketing opportunities in the market. This is only possible if the managers are fully aware of employing communication strategies and increasing their experience (Mannedd,2009). With reference to academic spin-offs, the effects of Sweatt and van Jeehtenagen (2015) financial institutions have influenced the power of new companies to attract funds. They have seen that the four characteristics they studied (such as network size, density, power of relational strength) influence the power to attract funds. But the strength of the bonding and multiplex decreased. Marketing professionals will really understand the online social marketing campaign and
Understand how to do it effectively with programmers and performance measurement indicators. Such as The market dynamics of the world are changing with the younger audience. Social media access and accessibility. It is important that strategic integration methods are important. Accepted in the marketing plan of the organization (Rohmah and Hana, 2011). To provide business results for digital marketing, digital content such as accessibility, Navigational and speed are defined as the key feature for marketing (Cantilella, 2004). With a simple general example, social media has opened doors for Facebook business. Contact millions of people about products and services and open new marketing. Market opportunity This is only possible when directors are fully aware of using it. Communication techniques engage customers and increase their experience (Mangold,2009). Deciding who will be the target customers and classifying customers according to their age taste or demographic is important.
[bookmark: _Toc7611052]Research Methodology
Data Collection: For this research, the data which is desirable for this inquiry purpose is collected from through survey that is the opinion of the manager, several entrepreneurs (Griffing, 2011). Because of that opinions are come from skill and experience so that their retort is appreciated.
Research Population: A research population is usually a large collection of individuals or objects on the main focus of a scientific question. For the convenience of the population that it is done in the study. However, due to the large size of the population, researchers often cannot examine every person in the population because it is very expensive and time-consuming. We didn’t use any population data in this research.
Sampling: The field of a start-up in the internet market is not as small. In that case, it is very difficult to use the data of the population who are involved with this research. Also, it will because of the many costs and also much time. In this research, the sample size is almost 100 entrepreneurs who are relevant to the start-up in the internet market. Their experienced opinion helps me to find out the strategies, application, factor, and sectors of a start-up in the internet market or online market.
Data Source: In this research both primary and secondary data which are relevant to this report, is used.
Data Collection Method: Data is collected from various empirical papers, the relevant information is used for the acquisition of various website information. Also, the structure of a questionnaire is used for the collection of information. Personal judgment and knowledge are used.
Data Source of Primary Data and Secondary Data: the most important difference is that the primary information is real and original, but secondary data is only basic data analysis and interpretation. Although the primary information is collected to solve the problem, secondary data is collected for other information.
Primary information is collected through direct interaction. Phone calls, personal interviews, questionnaire, online survey, etc. To identify essential for start-up success, mail, online surveys and phone calls have been entered, entrepreneurs.
Secondary data is easily available compared to primary data. It is a much more structured source than the primary source. Many entrepreneurs and professionals are researching relevant topics in my research. So it is easier and time-consuming in this research.
Concern about Data Collection: Information is collected morally for this research. This means that no confidential information of any party will be disclosed without their consent. And using their information will not be done any illegal work.
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Questionnaire review: After evaluating the response of those who have been questioned, the questionnaire is given below:
Question 1: Is your start-up in the internet market success or fail?
This question is asked to know exactly how to start successfully in the internet market. According to researchers around the world, most early entrepreneurs have failed. It is very difficult to survive for a start-up in the internet market. Because there are more competitors and also high risks.

Figure: 1
Interpretation: Among 100 entrepreneurs almost 59 are succeeded and 41 are failed on start-up in the internet market. So it can be said that almost half of the entrepreneurs are being failed. People are very fascinated to start-up with less considering the failed.
Question 2: What is the main cause of your start-up succeeded or failed in the internet market? The major factors which are essential for start-up in internet market are the cause of both the failure and success of any start-up. 
Figure: 2
Interpretation: Business Model, Funding, technology knowledge, Ideas, and teamwork are crucial factors for successful at start-up in the internet market. Among 100 entrepreneurs 35 people told that the vital task of their start-up succeed or failed is business model. So in start-up, the proper business model is really important. On the other hand, an important factor for the successful or failed start-up business internet marketing is funding and technology knowledge. Because of in the sector of internet market the knowledge about digital technology is essential. The money problem is the best problem in the start-up. By the 10 and 5 questionnaires, the ideas and teamwork are also caused by success as well as failed in the start-up. This opinion doesn’t mean that the minority issues are no need to count in internet market start-up. These crucial factors are really important to run a start-up business successfully.

Web analytics:
The stand of online marketing or internet marketing: Dave Chafir (April 2017) in a study about "Digital Marketing Trends for 2010", Smart Insights Reader's estimation is asked for the most vital trends at the highest level. Entire around 2,352 retorts were received from the worldwide market. Defendants were asked to give them feedback "Select a marketing activity that you think will give your business2017 (or your clients if you work for an organization or organization, the maximum increase in buy and sales. As a consultant). "The subsequent figures demonstration that various digital marketing accomplishments, counting most commercial effects in 2017. Content marketing communities are having the highest impact on the company's business.

Figure: 3
(Source: https://www.smartinsights.com/)
Interpretation: From this chart, we can find the various sector to start-up and also can know the demand and commercial impact of this start-up sector. This chart helps the people to take a decision for selecting their start-up sector. In this study of 2017, it declares that the highest commercial impact sector is content marketing and then big data and so on. There also have internet of things which is a popular sector for a start-up. Anyone can choose a sector with his innovative ideas and considering the commercial impact on start-up.
Start-up approach to start Internet marketing: Ascend2 and its other research partners conducted a survey of 275 marketing professionals worldwide in 2016. The result will give below:

Figure: 4
        (Source: https://www.marketingcharts.com/ Ascend2 and its research partners, 2016)
 Ascend2 and its research partners, 2016)
Interpretation: there are some approaches to broadcasting about the product or services which anyone wants to start-up in the internet market. By this chart here most effective approaches are emailed with the highest effectiveness. To analyze these data it can say that the website is the best approaches for internet market start-up. Because it has the second highest effectiveness and the least difficulties. 
Another effective marketing approach is social media, although it has more difficulties in the case of rank in the search engine, SEO plays an important role.
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Without the proper knowledge of the internet or online world, people are not fit to start in the internet market. Because real life and virtual life are vastly different. For the success of success in the internet market, it is very important to contact people internationally. So for that purpose, it can say without good communication skills and global knowledge, a startup in the internet market is far longer impossible. For those who want to start internet marketing, they need the proper qualifications, power, and engagement to successfully run successfully.
The rules, regulations, and ethics are some basic tasks for a start-up. To run a business it is very important to follow the rules regulation of a country because of safety and also for responsibility. In some sector government, provide helps to the entrepreneurs. So entrepreneurs must identify this sector. The political and regional issues are playing a great impact in the case of a start-up business.
[bookmark: _Toc7611055]Conclusion:  
Various thins is discussed regarding start-up business success in the internet market. To make a decision in this report here has been used some statistical tools. Performance of various start-up around the world and also the internet market situation are also discussed for clear analyzed. The researcher opinions are also analyzed for this particular reason which is different from each to other. But their research is quite similar. Without proper knowledge of entrepreneurship and digital marketing or internet marketing, it is quite impossible to succeed in the start-up. The implementation of an idea is not an easy task. To implement an idea proper knowledge, steps, financial support all over all patience is more important. Because at the first time of start-up it is not possible to gain profit easily. To be successful a start-up needs more time. Releasing start-up in midway is the cause of failure to start-up in the internet market. 
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Prefered Internet marrketing approaches

Most Difficult Tactics	Email	Website	SEO	Social Media	Paid Search	Mobile	Display ads	22	18	45	50	28	38	21	Most Effective Tactics	Email	Website	SEO	Social Media	Paid Search	Mobile	Display ads	61	59	50	41	34	13	11	



Failed or succed in internet market

Series 1	
Yes	No	59	41	


Essential Factors

Series 1	Business Model	Funding	Technolgy Knowledge	Ideas	Team Work	35	25	25	10	5	


Figure: Digital Marketing Commercial Impact

Series 1	Content Marketing Communication	Big Data	Marketin Automation	Mobile Marketing	Social Media Marketing	Conversation rate optimization	Internet of things	SEO	Wearables	Paid search marketing	Online PR	Communities	Displays	Partnerships	Other	0.20300000000000001	0.20200000000000001	0.10299999999999999	9.1999999999999998E-2	8.7999999999999995E-2	5.8999999999999997E-2	5.3999999999999999E-2	4.1000000000000002E-2	3.4000000000000002E-2	3.3000000000000002E-2	2.7E-2	2.5999999999999999E-2	1.6E-2	1.4999999999999999E-2	8.9999999999999993E-3	


