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Introduction 


  The COVID-19 worldwide pandemic influenced all 7.8 billion of individuals in comparable and interesting manners last year. We are faltering from increasing COVID-19 related passing rates, broken wellbeing frameworks, appetite and starvation, joblessness, lockdowns of shifting seriousness, a shadow pandemic of abusive behavior at home, and this is only a glimpse of something larger. While unexpectedly the world stopped working as normal and the life of billions of people changed drastically in couple weeks because the fast spread of the virus around countries, nations and cities. Everybody had to close their business and only markets and pharmacies ( or everything from first need) was aloud to work. This of course hit all types off industries very hard in their finance, development and future marketing strategies. One of the industry’s that unfortunately was quite damaged over the restrictions and changes in the normal lifestyle was definitely the fashion industry. Big and small names in the fashion industry had really hated time to shake their heads and think about new innovative way to save their business from closing. While for months the world was staying under strict lockdown where barely nothing was opened except first need stores, 

Main body

 How the virus affected the number one fashion district in the world 
   
  One of the catastrophic reflections of the virus wave hit very hard one of the world famous fashion districts in the face of Italy. Italy is one of the countries known as the start of many world recognized fashion names and the heart of many small and local fashion brands. Italy and economy was really damaged from the first wave of the virus spread because many of the factories had to close and stop working for unknown time. While when the second wave of the virus came the business that barely kept themselves were on the line to shut down their business or shift there way of affording their products to what consumers need at the moment and that was online shopping. Italy is well known as one of the most wanted fashion industry that offers customers one of the greatest high quality garments that could be found. More likely to say 40% of the major production of clothing in Europe is produced in Italy, where they make sure the quality of the material that the garments are made of is with one of the most first class quality. Brands like the world famous Valentino, Versace and many more are dominating the world market.  But also brands like those started and are based on a small family businesses and also medium sized companies that are spread around the country. Those stores use for the production of the clothing quality materials like leather, silk, wool that many get from Tuscany. There is deep connection between the supply chain and the small artisans that support each other so their business grow together. When the corona virus hit and factories had to shut down, hundreds of families who were living based on their partnership with the big brands factories were very affected. Because of this situation the supplies can see the big consequences compared to previous years, the orders of materials dropped almost with fourth percent. It was definitely visible after the first COVID wave that the customer priority was definitely it to wear fashionable clothes but to stay safe and survive. As every big crisis the community has faced there is always a big psychological impact that’s reflecting on the community. Definitely the fashion industry is not saving people’s lives like grocery stores and pharmacies but definitely is the provider of job that brings income to thousands of people. Many of the small businesses couldn’t stand the waves of the virus and the closed stores and were forced to shut down. Some of the foundations of the fashion federations of Italy contacted the government to ask for help supply’s and funding to keep their businesses open and to keep their employees with work positions. 




While the globe was confronting the  world pandemic in bound together seclusion. The retailers were closing their entryways all throughout the earth, urging all of their clients to buy online all the potential things that they will need. while individuals were compelled to stay in their homes a substantial lot of people are monetarily troubled by cutbacks or new childcare obligations, and also the craving to get new garments appears like a distant dream. People all around the world were daily scared by all the new news that were showed on television, basically scared for their lives and everyone put their effort to spend their money on things from first need like food, medicine. This exceptional situation can ideally present to give the degree of clothes overproduction that went before this emergency, trusting that our days inside can do upsets in that specialize in our garments better, retouching and making garments, and receiving a mentality of generation with regards to our closets. As we as an entire know tragically that despite this surprising end in assembling, it's the foremost defenseless, least paid individuals within the style store network that vibe the foremost noticeably terrible impacts. Mechanical, the worldwide worker's organization which attempts to allow laborers all throughout the earth a voice, says that enormous number of piece of clothing producers have effectively lost their positions thanks to the infection and haven't any admittance to social or monetary security nets to assist them endure this hardship. Composing for the Business of Fashion, Bangladeshi article of clothing producer Mostafiz Uddin reminds us that what we need is an executioner likewise, and plenty a greater number of people bite the dust from destitution than from COVID-19. Looked in a close perspective in the worldwide design industry, the industry commonly pays their providers on weeks or perhaps an extended time after conveyance, as against upon request. this suggests that providers typically pay forthright for the materials or strands accustomed make the things brand purchase from them. Also all the third world countries work in extremely bad condition for really small amounts of money. Because of the pandemic, many well knows by people fashion brands and retailers are dropping requests and halting installments for orders previously positioned, in any event, when the work has been done, assuming no liability for the effect this has on individuals working in their stockpile chains. Processing plants are left with minimal decision however to obliterate or keep hold of undesirable products previously made and lay off their laborers by the thousand. The pandemic has a very big reflection on most of the big brands because mostly they choose their clothing to be produced in poor countries from the 3 world because there cheep work hand. But because there cheep work hand and after the corona virus for that type of countries it’s harder to stabilize and get back things to normal which makes the situation even more complicated for the big fashion brands.


How the fashion industry adapted to the consequences of COVID – 19
  
  Since the begging of the lock down in 2020 the fashion industry had to make major changes. The industry was hugely impacted by the world wide store closings, disturbed stockpile chains and falling shopper interest in style and many more small factors. The industry had to be extremely flexible and to adapt to the crisis situation in the best and most effective way to save their businesses. Many of the small and medium businesses that are in the fashion industry in a normal conditions see it hard to keep up with the every day changing preferences of the buyer and definitely struggled even more when the situation that was delivered by the virus that demanded fast changes. Some of the fast changes that had to be made were the drastic change in the newest fashion trends that appeared because of COVID-19, brands had to grow their future financial alternatives and also use the online sources at their best to make the products accessible for everyone. Many of the retailers had to put more effort on things like expanding the e-commerce of their brands, adjust to the new fashion trends that the pandemic gave life to and also expand the financial options they have. Practically half percent of design retailers have not changed their strategy to internet business approach since the beginning of the COVID-19, regardless of a gigantic shopper shift toward web based shopping. As customers are careful about in-person shopping and retailers submit to social removing proposals, web based shopping offers an advantageous and safe other option. In 21 century every bossiness is investing a lot in internet promotions and sells, because of the pandemic they had to switch to online sales as fast as possible to keep getting income from their businesses.The fashion businesses  that aded additional new highlights, extended their , or changed their online sites publicizing techniques. They have been the best in changing over previous in-store people walking through to online traffic. Not only the sales were made online but also majority of the job positions was moved to home office too keep people safe. The change to far off work, video calls and virtual get-togethers has made customers more practical in their way to deal with style. As anyone might expect, style retailers report seeing an increment in deals of "abdomen up" attire, with a 27 percent increment in deals of design tops, while deals of jeans and skirts are down almost a similar extent (30%). To satisfy shoppers' need, retailers can zero in their endeavors on purchasing, selling, and publicizing for the midsection up style. Coronavirus related turns are by all account not the only way retailers can meet purchaser inclinations

Conclusion 

This recent pandemic that changed the way the world is functioning, definitely learned the business industry many lessons and put them in situation where they had to be fast and innovative in their strategy’s to keep the business functioning. As many different branches the fashion industry had to be very flexible to keep up with the needs of the customers. Fashion industry suffered almost a year with closed stores not allowing people to visit and spend, closed social life for everyone which led to the conclusion that the customers don’t need new clothes because they don’t have where to show them, the connection of many big fashion brands and their manufacturers got quite complicated and those are couple of the things that was in reflected on Corona virus. Every fashion brand had to gather up forget all the early marketing plans and strategies they peppered for the up coming year and think about new one that adapters with the new situation that was spreading around the world. Successfully many sectors of the fashion industry took the right way to invest more in the e-marketing because with this situation people started using social media every day. Definitely the fashion industry was prepared and switched to online work not only their products but also as many job positions as possible to reduce the spread of the virus and still keep doing their job in a safer environment. While the fashion industry has a questionable future, what’s maybe more clear is that the business of tomorrow will appear to be extremely unique from the one we once knew. Future examination could analyze how various entertainers ‒ like retailers, style originators, training foundations, the piece of clothing industry, and that's only the cherry on top there are reacting to the current general wellbeing crisis in various geographic settings and follow this progress after some time.
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