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The introduction of the research is given as follows:
Background
Recruitment marketing refers to the inbound strategies and tactics an organization uses to find, attract, engage, and nurture talent before they apply for a job, also called the pre-applicant phase of talent acquisition. It is the practice of promoting the benefits and value of working for an employer to recruit talent. It is analogous in many ways to corporate marketing and is extremely like employer branding except recruitment marketing relates to trackable initiatives that drive awareness, engagement, and conversion of applicants versus someone's impression of working at a company. Of course, others see employer branding as a subset of recruitment marketing, in addition to extending the reach and exposure of career opportunities through search engine optimization (SEO), building and nurturing candidate relationships through talent communities, and the management of messaging and advertising of talent acquisition efforts (Alashmawy&Yazdanifard, 2019).
Significance of study
Recruitment marketing allows recruiters to build a pipeline of candidates that are a good fit for their company and are available to fill in current and future positions, recruitment marketing ultimately allows speeding the recruitment process. Recruitment marketing helps recruiters make sure that quality candidates that visit their career page and browse their jobs do end up applying. The right recruitment marketing software can help you track the effectiveness of different campaigns and channels in generating a pipeline, and help you prioritize the best investments of your time and resources(Michailidis, 2018). In an age in which the term fake news is ubiquitous, and even the most important issues are reduced to a matter of spin, marketing faces a real challenge in attracting the next generation of talent. So, this research is very significant as it will explore the recruitment marketing which is the need of the current time. Also, it will shed the light on the challenges faced by it, therefore, the manager can gain insight into the challenges and take the information-based decisions to meet them. 
Purpose of study
The purpose of the research is to gain insight into current recruitment challenges and develop the literature based on useful knowledge about it. 
Aim of study
To find out the challenges posit to recruitment marketing in the current time
Objectives of study
The aim of the research is divided in to following objectives:
· To identify the need for recruitment marketing
· To determine the challenges faced by recruitment marketing in the current era
· To understand the impact of challenges
Research questions 
Following are the research questions based on objectives that will set the study direction:
· Why the recruitment marketing is necessary for the present time?
· What are the challenges faced by recruitment marketing in the current era?
· What is the impact of challenges faced by recruitment marketing?
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A recruitment marketing strategy is a far more proactive approach to hiring. "[A] recruitment marketing strategy is the approach you take to making your company's culture visible and attractive to top talent. Great talent is a powerful and consistent source of competitive advantage in business, and recruitment marketing gives companies the ability to attract the best. Recruiting teams have been accumulating marketing and branding skills as fast as they can to win in this brave new world of hiring. recruitment marketing strategy can be organized around these 4 steps: Attract, Connect, Engage, and Grow. Recruitment marketing gives you the ability to personalize the content and communication that people receive at this stage of the process(Talarico, 2022).
Businesses know that they need to have competitive offers for jobs that include paid time off, benefits, flexibility, and more. It is challenging for the company to offer competitive salaries as well as flex time and room for growth to make its recruitment marketing attractive.  Workers entering the job market know their worth and are likely not to settle when there could be a more competitive offer out there (Han, 2014).
After all, it is true that a person gets what he pays for, and the same is true for hiring new employees. Due to the lack of qualified candidates, employers who want to fill their open positions with great candidates will have to look beyond their employees' social networks and local communities(Soulez&Guillot-Soulez, 2011). They must find a way to expand their candidate reach by marketing job advertisements to find those rare hidden gems. Make sure that job openings will be advertised across different places and channels, including multiple free and paid local and global job boards, different social networks, internal and external employee referrals, your career site, career events, college and professional networks' newsletters, forums, etc (Hutchinson et al., 2019). 
One of the biggest recruitment Marketing challenges is understanding the different tools are services out there, and which are most effective for improving the recruitment process. This can be a daunting task, with hundreds of potential solutions out there that claim they can get your job filled, making it hard to distinguish which are best for your recruitment needs. From job boards and aggregators to social media, sponsored advertising, agencies, and RPOs, it can be hard to know where to start, as, amongst the very good solutions, there are some very poor ones too. Each job will need a different set of solutions, so finding the ideal combination of advertising media, technology and processes is the best way to get your job filled efficiently and cost-effectively(Van Esch et al., 2019).It is challenging for the company to take control of recruitment fraud because it can spoil the company's image. Recruitment fraud is an intricate, intentional scam devised by impostors posing as recruiters or representatives of a company or business, promoting fake job opportunities to job seekers. In this way, fame advertisement hurt the company's image(Whysall et al., 2019).
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The methodology of the research shows what has been studied, from whom data has been collected, how the study has been made and so on. So, it talks about overall procedure of research. The research methodology is given as follows:
Research philosophy
Research philosophy consists of four main types of research these types will cover a wide range of research displaces Pragmatism, Positivism, Realism, and Interpretivism. This research has adopted a positivism approach. It is because philosophy, positivism adheres to the view that only "factual" knowledge gained through observation (the senses), including measurement, is trustworthy. 
Research paradigm 
A research paradigm is a philosophical framework that your research is based on. A research paradigm consists of ontology, epistemology, and research methodology. 
Research approach 
approach for the research can be divided into three categories Deductive approach, Inductive approach, and Abductive approach. This is a deductive approach because it has been started by developing a hypothesis (or hypotheses) based on existing theory, and then designing a research strategy to test the hypothesis
Research methodology
The three common methodologies for conducting research are quantitative, qualitative, and mixed methods. Quantitative analysis has been used in this study. Its because for the descriptive type of study quantitative is the best approach. 
Research strategy 
A Research Strategy is a step-by-step plan of action that gives direction to your thoughts and efforts, enabling you to conduct research systematically and on schedule to produce quality results and detailed reporting. In this study, the quantitative survey strategy has been adopted. 
Sampling methods 
A sample of 50 people working in different recruitment marketing agencies will be selected for the research using a random sampling method. 
Data Collection Instrument
The questionnaire will be used as a data collection instrument. A questionnaire with a 5 Likert scale will be developed consisting of items related to research variables. 
Data analysis
For data analysis both descriptive analyses will be conducted including mean, median, mode, and standard deviation.
Gantt chart
The Gantt chart for the research schedule is given as follows:
Ethical consideration
Ethical norms include issues such as requirements for honesty, requirements for informed consent, anonymization and storage of data, the right of access to data for participants, and the duty of confidentiality will be adopted in this study.
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Chapter 4: Conclusion

Recruitment Marketing is the process of attracting and nurturing talented individuals to your organization by marketing to them. The main goal of recruitment marketing is to drive individuals to apply to the open positions your company has available. In short, recruitment marketing adopts the methodology of traditional marketing for hiring purposes: to attract not customers, but candidates, and to promote not the commercial brand, but the employer brand of the company. Many challenges have been present that hinder the way to reaping the benefit of recruitment marketing require to be addressed. 
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