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E X I S T I N G  I L L U S T R A T O R  
W E B S I T E S

I will now look at existing il lustrator websites to 
see what they have done and what I can learn 

from their layouts. 
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3

Logo is centralised 
in the middle.  A 
simple text logo 

Their work is 
not only just 

shown as 
imagery but 
with context. 

Mock ups have 
been made, 

something to 
keep in mind.

They have a link 
to a shop

Social media icons 
are at the top near 

logo and navigation

This illustrator 
doesn’t have an 
easily accessible 
contacts page in 
their navigation 

bar. 
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Has included a picture 
of the artist, puts a name 

to the face. 

Shouting about past clients 
they have worked for. 

Would be better if 
there was form to 
fill out to contact 

the artist. 

Also, would be better 
to have a separate page 

to get in contact. 
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A page for general 
illustration, then other pages 

for different category's of 
work they specialize in

Navigation bar is in a 
different place to other 
websites, which is quite 

origional
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Their artwork is used 
as a banner. Their tag 
line placed neatly in 

the middle.

Links to their shop 
and purchasable 

products in a preview 
banner form
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The artwork on this 
website is beautiful 

but the website itself 
isn’t that memorable. 

I find it a little annoying 
that all of the page links 

are not all in one line, one 
is underneath all the rest. I 
think it would look better 
if all the page links are in 

one line or layout. 
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This illustrators contacts page is 
also merged with their about 
page. In our last lecture we 

learned that it is recommended 
that we keep these separated. 

Their tag line 
is one word

They have a featured 
banner that previews 
different illustrations
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About and contact 
are on the same 

page not 
recommended. A featured illustration 

instead of a picture of 
the artist. 
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Beautifully illustrated 
banner for page. 
Makes the page 

memorable
A page to their shop, 
with more links and 

sections to the 
different products they 

offer. 
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Their portfolio is 
split into sections 

of speciality. 
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They're about page covers 
everything, and puts your full trust 

and fail in hiring this illustrator. 
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The contact's layout is 
simple to send an 
email with easy to 
understand and fill 

fields. 
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Fun animated gif 
on the contact 

me page. 
Demonstrates 

extra skills. 

Easy to fill out 
contacts page.
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• The first thing you usually see when you go onto an illustrator's website is their best work- it's what you go 
onto the website to browse, so it makes sense for it to be the first page you see on the website

• The work on their website is their best work only.
• Some of their work are displayed as product mock-ups- this is something I can keep in mind in my portfolio, so 

people and can a feel and a purpose for my artwork
• For all the websites their very clean and the artwork is the focus
• Navigation is usually at the top with not too many pages for easy browsing
• Even though there is a contacts page, social media icons are usually placing somewhere along the navigation bar 

for easy accessibility
• a shop is optional which is something I can keep in mind for the future. I am currently using Etsy to sell my 

artwork, so maybe there could be a link to my shop through the menu navigation. Over time building up my 
social media following I could just have my shop on my portfolio website, for an extra stream of income



B U S I N E S S  C A R D  B R A N D I N G  
R E S E A R C H

I will now investigate existing il lustrators ' 
business cards and see what features I like and 

dislike to help inspire my own ideas.
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• A example of their artwork on the back
• For contacts, the illustrator used both written information and an easy to scan 

QR code
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• An example of their artwork on the back
• The contact's page is very minimalistic
• Everything about this illustrator's brand is consistent. This logo next to the 

contacts is also displayed next to the contacts on their website too
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• An example of their artwork on the back
• These business cards have a very minimalist feel to them, which reflects the 

illustrator's work
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• An example of their artwork on the back
• Cohesive limited colour pallette 
• The colours and the style of the artwork and typography all ties in together 

with one another
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• A example of their artwork on the back
• Bold typography that gives a retro feel
• Something to keep in mind a lot that the typography speaks a lot about your 

brand and should be just as considered as the illustration you decide to put on 
the business card
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• Cohesive, complementary colours used
• A QR code that will take you directly to their contacts
• If I was to design a business card, I would include a QR code but also written 

contact information too in case someone's device is not able to scan the code
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• An example of their artwork on the 
back

• The business card can also have a 
vertical layout

• You can tell straight away that this is 
a children's picture book illustrator

• The colours are fun, happy and 
shows the illustrators skills in 
character design
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• An example of their artwork on the 
back

• The metallics makes the card stand 
out, something I can consider
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• Single sided. 
• Would probably be better if the card 

was double sided, could show 
example artwork, and more routes 
of contact

• The border gives the business card a 
stamp like appearance
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• An example of their artwork on the back
• A different shape to a standard business cards, square. I can keep this in mind 

when designing mine that it can be a different shape



W H A T  W E B  B U I L D E R  S H A L L  I  U S E ?

Now I will investigate web builders that I have 
access to and analyse what would be best for 

me…
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D E S I G N I N G  M Y  B R A N D I N G  29



30



31



32



33

Branding ideas 



34

Logo ideas 



35

Business card sketched ideas 
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Final business card design. One sided. 
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Final logo design



M Y  S K I L L S  

Now I will evaluate my skills and weaknesses as 
an i l lustrator so I can identify what I need to 

work on in the future.
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39Hard skills 

Illustration
Hand lettering

Creative writing

Sketching

Character design

Visual communication

Procreate 

Indesign

Cricut design space

Photography

Colour theory

Microsoft office 
programmes

Drawing



40Soft skills 

Creativity

Fast learner 

Intuitive 

Problem solving
Good time 

management

Attention to detail

Planning and 
organisational

Teamwork and 
collaboration

Approachable

Friendly 
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Weaknesses 
and areas for 
improvement 

Not regularly posting 
on social media

ProcrastinationAdobe suit- I find it 
difficult to use adobe 

software's

Animation

Graphic design

Proofreading and 
literacy skills
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Here is a creative CV I 
have written based on 

my Hard and Soft skills. 
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Here is a letter I have 
made up that will 

accompany my CV when 
I apply for creative roles. 



E X I S T I N G  I L L U S T R A T O R  J O B  
VA C A N C I E S  
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45

https://www.behance.net/joblis
t?country=GB&search=illustrat
or

Skills I have 
Skills that 

need 
improvement 
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https://www.behance.net/joblist?c
ountry=GB&search=illustrator
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https://www.behance.net/joblist?country=GB&search=illustrator



48

https://www.linkedin.com/jobs/
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https://www.linkedin.com/jobs/
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https://www.linkedin.com/jobs/view/3882826664?trk=li_talent_UK_careers_jobsgtm_c99df92e-0bd9-47e7-81e8-
db3014457a3d_job-
dist&utm_medium=jobdist&mcid=6849804387301376005&utm_source=appcast&ePP=CwEAAAGPMMhu7ZRqvAYLIyetlQlq-
U0CNQawRTgqxaMGTWM57RtzSU7H7gdllYy5foH8sSW1YxB9YAA22vwQWJT96rIPBPJ-f4IxUDYJyQ&ccuid=53558626101

v



P O T E N T I A L  E M P L O Y E R S  A N D  
C L I E N T S  I  WA N T  T O  WO R K  W I T H  

I N  T H E  F U T U R E  
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52

https://theplumagency.com

Plum focuses on a lot of 
children's picture books 
which is something I 
really want to work in 

after I graduate. 
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https://theplumagency.com

This is how I apply 
to this agency
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https://thebrightagency.com/uk/how-we-work
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https://thebrightagency.com/uk/how-we-work

This is how I apply 
to this agency
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https://sweetcherrypublishing.com
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https://sweetcherrypublishing.com

This is how I apply 
to this agency
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https://folioart.co.uk
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https://folioart.co.uk

This is how I apply 
to this agency
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https://lemonadeillustration.com/ContactUs.aspx
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https://lemonadeillustration.com/ContactUs.aspx

This is how I apply 
to this agency



U S E F U L  I N D U S T RY  W E B S I T E S  A N D  
J O U R N A L S  I  F O U N D
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63

https://theaoi.com/world-illustration-awards/

The AOI is an 
organisation that 
offers illustrators 

advice on pricing, 
portfolio and 
many other 

things. You can 
subscribe and 
purchase for 
someone to 
analyse your 

portfolio and tell 
you 

improvements, 
something I can 
keep in mind 

after graduating if 
I'm having 

difficulty getting 
into an agency.  
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https://theaoi.com/world-illustration-awards/
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https://www.designweek.co.uk/?s=illustrator

Design week has relevant articles 
for different types of illustrators. 
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https://www.designweek.co.uk/?s=illustrator
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http://www.partfaliaz.com/illustration-agencies-
directory/illustration-agencies-in-the-united-kingdom/

Here is a great resource I found to 
discover illustration agency's that 
are in the UK. From here I am 

going to discover artist and their 
portfolios who are apart of these 

agencies. 
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http://www.partfaliaz.com/illustration-agencies-
directory/illustration-agencies-in-the-united-kingdom/



69

https://saahub.com

Another great resource for 
discovering illustration 

agency's. I have followed 
all of these agency's on 

Instagram so I can 
regularly see the work that 
they are putting out there.



70

https://www.infodesigners.eu/free-competitions/

Here is a resource that 
shows ongoing art 

competitions. This I am 
going to utilise 

throughout the summer 
when I have more free 

time, I woud like to enter 
one of these. I can also 
keep this in mind next 

year when were expected 
to be actively entering 

illustration competitions to 
get ourselves out there. 
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https://www.vam.ac.uk/info/va-illustration-awards#slideshow=4968671&slide=0

The V&A holds an 
annual illustration 

competition. 



C O N T A C T I N G  P E O P L E  I N  T H E  
I N D U S T RY

to s tar t  making connect ions and to f ind out more 
information about what I  would l ike to do af ter I  

g raduate, I  s tar ted to contact  people who work in the 
f ie lds that  interest  me.
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@ L O L A N A N K I N

I met Lola at the 
London illustration fair, 
I found her to contact 

her this way off a 
business card I 

collected. 
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@ L O L A N A N K I N

I mainly asked about advice about 
starting out, if they knew anything 

about getting into agency and 
feedback on my existing work and 

social media presence.
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@ B Y M Y N M E I S F L OW E R

I asked 
@bymynameisflower 

about advice when first 
starting at conventions
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@ R E B E L J O N E S D E S I G N

I asked rebel jones about 
their experience starting 
at conventions and if they 

has nay advice they 
wanted to share. They 
come back to me with 
loads of personal advice 
and resources to look at.  
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@ C I T RU S _ S A P P L I N G
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@ S A K U R A _ K I T S U N E _ A RT

I asked Sakura for advice 
about starting conventions 
and they got back to me 
with loads of resources, 
advices and points of 

contact to begin with.
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@ S A K U R A _ K I T S U N E _ A RT

Overall Sakura was a 
lovely person to speak to 
and I will probably be 

keeping them up to date 
on my progress. 
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@ S H OW M A S T E R S _ E V E N T S
I've emailed show 

masters events and I'm 
waiting on a response. 
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@ E S T R E L L A N AV I S

Waiting on a response
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@ M A G I C A L X M E OW

Waiting on a response
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@ M O N O P O LY E V E N T S

Waiting on a response



84

@ L A U R E N M O R S L E Y
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@ RU S H RO. A RT
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@ RO S I E _ H U R L E Y

Waiting on a response
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@ L E YA N I L L U S T R A T I O N

Waiting on a response
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@ M A L G RO D Z K A

Waiting on a response
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@ O L I V I A A X O N

Waiting on a response
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@ G I N E T T E _ G _ D E S I G N

Waiting on a response
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@ S O P H I A _ WA T T S

Waiting on a response



92

@ O C E A N H U G H E S

Waiting on a response
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@ M R S T E V E M C C A RT H Y

Waiting on a response



O P O RT U N I T I E S ,  E V E N T S  A N D  
A P P L I C A T I O N S

Throughout this module I also looked out 
oppor tunities, that would g ive me exper ience, and 
applied for different events that I could attend to.
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S WA N S E A  S T A RT  U P  E X P O
I've booked 
to go to this 

event 
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YO U N G  T R A D E R S  M A R K E T  C O M P E T I T I O N

This opportunity was sent out by the 
university. I thought I would give it my 

best go, since I am actively selling at 
markets.
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N E T WO R K I N G  E V E N T  A T  H Q  U R B A N  K I T C H E N

I went to the networking 
event at Urban Kitchen. I 
met some lovely people. 

And people who are 
interested in the same fields 

as I am.
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M O N O P O LY  E V E N T S  A P P L I C A T I O N

I reached out to monopoly events by email 
enquiring about their Cardiff Comic con 

event in the ICC. Unfortunately, this year they 
have already reserved all exhibitors and artist 
alley spaces. However, I have been added to a 
mailing list to hear about when their tables go 

live for their next events. 

I was told by some people that I 
reached out on Instagram that this 

event is highly competitive to get into, 
so maybe a year will give me time to 
really improve my work and portfolio, 
so next year I will have a much better 

chance.
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A N I M E  L E A G U E  A P P L I C A T I O N

I applied for Cardiff Anime league, their 
event is fully booked, however I am on a 
waiting list if any cancellations do occur.
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They got back to me and I 
asked them more questions 

about the application 
process to get into the 

event. 



101

S H OW  M A S T E R S  A P P L I C A T I O N

I contacted show masters by 
email, enquiring about how 
to apply to their event in 

Cardiff. I am still waiting on a 
response.



102

I managed to get into the  2-day comic con event  
exhibiting in October. 
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A B E R G AV E N N Y  M A R K E T  

I've emailed Abergavenny 
market, a market I already 
have a regular pitch at to 
enquire about any easter 
events they may have on 
and night markets. I have 

applied to do night markets 
with them this year. And 
am waiting for a response. 
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K A R L  J A M E S  M O U N T F O R D

Karl James 
Mountford came 

into our university to 
give a talk these are 
some of the notes I 
took when listening 

in.
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J O  DAV I E S

Jo Davies came into 
our university to give 
a talk these are some 
of the notes I took 
when listening in.



C O N T A C T S  L I S T

I  have s tar ted a contacts  l i s t  so every t ime I network 
with someone and get their detai l s   can just  put i t  

s t ra ight in this  document, so a l l  my contacts  are s tored 
neat ly in one place.
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T H E  O P E N  B R I E F …
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W H A T  I  S U B M I T T E D  

 

I submitted my favourite spread from the 
narrative module, as it includes some skills 
on InDesign. 


