UNIVERSITY OF WALES

\- Trinity Saint David

\ LONDON

Dissertation — Proposal

LCBB6000

BA (Hons) Business Management
University of Wales Trinity Saint David (London Campus)

To understand the impact of digital marketing on global
marketing post Covid 19 and the consumers behaviour
— A case study on Amazon

amazon

STUDENT 1913405
TERM 2 GROUP 2
NAME ANAMARIA LUPU

June 2022

0

LECTURER
DR. ANUPAM MAZUMDAR




Table of Contents

Chapter |

Yoo [0 Tod o] o TSSOSO STPTUTTRPRPRRRIRIN 2
1.1 Chapter I - INTrOQUCTION ......cueiiiiiieieieeeiee ettt 4
1.2 MEtNOAOIOGY ...t bbbt 5
IR I |V 1= 1 oo OSSR RPRP PSP 6
1.4 EENICAI AWAIEINESS. ... .c.eiieitiiieitieieeie ettt b bbbttt bbbttt b e nn e 7
1.5 Data Collection @and ANAIYSIS. .......ccveiiiiiiiiiieieiee e 8
1.6 THMETTAIME ..ottt b bt b e e e bbbt besbeeneeneenens 9
1.7 Chapter 1 - CONCIUSION ....c..oiuiiiiiiiieie b 10
RETEIENCE ST ...ttt bbbt 11
Y o] o 1=] 16 3 OSSOSO T PP ORPPRPRO 13




Introduction

In contrast to conventional marketing, digital marketing is completely
online and meets the standards of COVID-19.
As an ever-increasing number of potential customers visit your site or virtual entertainment
pages, they become a huge, computerized information source, which is followed, considered,
and adapted by organizations. This information additionally supports pursuing effort choices

that are in a state of harmony with the predominant circumstances.

This exploration aims to look for top-to-bottom data and to understand the effect of Digital
Marketing post-Covid-19 in a review instance of Amazon Organisation. Next, it closely

understands and analyses consumer behaviour in an investigation of Amazon Inc.

e The purpose behind this examination is exploratory.

Background

It has been over a year since COVID-19 overcome the world. As associations endeavour to
refresh their work to recover from the crisis, new strategies and methods are being

recognized.

In this environment, marketing departments must be extremely focused on strategies and
ideas to bring creative thoughts for getting their brands to individuals. Digital marketing got
an enormous push during these pandemic times. Nowadays, with the ever-increasing number
of customary, organizations having to consider online choices, inventive advanced

advertising became a need of great importance.

The evidence suggests that the key to a successful digital marketing strategy is to become an
active presence on all social media platforms, such as Facebook, Twitter, Instagram, and so
on (Ravindran, 2021).




The literature review indicated that the e-commerce and cloud computing company, Amazon
Inc. communicates its business and operating philosophy through the vision of its founder
Jeff Bezos (Sunguro, 2020), and according to reports from CNBC (2020), Amazon has
witnessed a flood of online orders during the pandemic, which made Jeff Bezos the

wealthiest person from the planet earth.




1.1 Chapter I - Introduction

e This chapter aims to focus on digital marketing and offers in-depth information

based on an embedded case study of a leading Organization, Amazon.

Amazon.com Inc. was established in 1994 in Washington and
Amazon.com as a site turned out to be the first dynamic in July 1995 to turn into the biggest
web-based retailer on the planet to offer Earth's Biggest Selection in under twenty years. The
online business and distributed computing organization produced incomes of USD 386 billion

and procured a total compensation of USD 21.3 billion in 2020 alone (Annual Report, 2020).

The digitalization of marketing is quickly turning into a fundamental
piece of traditional marketing and brand advancement exercises, particularly because of the
rising draw toward online business. Individuals are floating more towards internet shopping
as opposed to branching out to visit nearby stores. This has made it basic for nearby
organizations and significant organizations to take on and master computerized marketing

and advertising procedures.

At the point when the entire world halted in light of the pandemic, the main enterprises that
stayed stable were online shops. As individuals are urged to lockdown at home, the main

advertisements they see are those tracked down on their cell phones or different gadgets.

Evidence indicates that digital marketing is here to stay and to get advantages over traditional
marketing, and Covid-19 circumstances were facilitating this regard.

In The Economist (2020), adherence to this standard has made Amazon advantageous to
customers as it is dreaded by organizations that substitute its direction.
Today generally $ 11,000 worth of merchandise changes hands on Amazon's internet

business stage consistently.




e The organization conveyed 3.5bn bundles last year, one for every two people on

Earth.
to protect the health and safety of its employers in Covid-19 circumstances, the e-commerce

and cloud computing company has invested USD15 billion;

e In 2020 due to the coronavirus circumstances the organization suggested to all
worldwide representatives who work in a job that should be possible from home,
and established Amazon Virtual Contact Centre allows Amazon’s customer

service employees to work from home;

1.2 Methodology

Research techniques can be characterized as strategies utilized to gather
information, dissect information, and decipher results to get research discoveries (Bryman
and Bell, 2011). Different exploration techniques can be utilized to play out a review. The
fitting examination is reliant upon a decent construction and a directing structure is known as
an exploration plan. It assists with distinguishing the primary focal point of your exploration

and the general procedure of the review.

The nature of this research is the exploratory approach, social science, and is divided into two

chapters.

e Chapter I seeks to focus on digital marketing and to offer in-depth information on
the Amazon Organisation post-Covid-19;
e Chapter Il of this report is going to focus on and analyse consumer behaviour

towards Digital Marketing.




In contrast, Brown (2006) argues that "Methodology is the philosophical framework within

which the research is conducted or the foundation upon which the research is based".

One more perspective is introduced by O'Leary (2004, p.85) which depicts strategy as the
structure which is related to a specific arrangement of paradigmatic suppositions that we will
use to lead our exploration. Besides, Allan and Randy (2005) demand that while directing an

exploration strategy ought to meet the accompanying two standards:

e In the first instance, to achieve the objectives of the research, one has to be used the
right methodology;
e Secondly, it should be made possible to replicate the methodology used in other

research of the same nature.

1.3 Methods

Two fundamental exploration techniques can be utilized to solve or
answer an examination issue or question and gather information to get data: quantitative and

subjective examination (Ghauri and Grgnhaug 2005, 109).

The quantitative examination includes the assortment and examination of information, which
is in factual structures, like numbers. The quantitative examination technique's significance is
that the outcomes are genuinely tried, (for example, speculation testing), and it keeps analysts

from utilizing their judgment to interpret the outcomes.

This report is separated into two sections and looks for changed information assortment

strategies and primary and secondary sources.

Has been utilized an organized poll overview as a piece of the exploration approach
quantitative and subjective in light of essential information to research the point of inquiry to

give subtleties.

e Each overview question is broken down and incorporates a chart illustration

representation.




1.4 Ethical awareness

Linda Trevifio and Katherine Nelson (1999: 12) have a good definition
that underlines this view, and they defined ethics as: ‘the principles, norms, and standards of

conduct governing an individual or group’.

This study empathies with human subjects, therefore, there was required attention paid to
ethical values. All the surveyed participants were all over 18 years old, a mix of participants,
consisting of 100 persons of males and females who lived and worked in the United

Kingdom, at the moment of the questionnaire.

In this study, the emphasis is on human subjects, thusly, there was an expected consideration
paid to moral qualities. Every one of the reviewed members was over 18 years of age, a mix
of participants, comprising 100 people of males and females who lived and worked in the

United Kingdom.

Consent forms of ethical approval forms are found in the Appendix (Figures 2 and 3). In
addition, based on the literature review and CIPD 2022 there is a framework see fig.7, to

facilitate the process of ethical decision-making.

It will be guaranteed that their data will stay private. Moreover, while drafting this review, it
will be guaranteed that counterfeiting is kept away. It will be accomplished by appropriately
summarizing the audited text and utilizing legitimate in-text references and references to give

the first creator credit. (Collis and Hussey, 2009).

The chosen research point is certainly not a touchy subject, so the members will guarantee

that they wouldn't deal with any issue by participating in the examination.




1.5 Data Collection and Analysis

Data Collection

For a better comprehension of the consumer attitude toward Digital Marketing, the author
developed an online questionnaire and invited participation via a link shared on Facebook,
Instagram, WhatsApp, and Yahoo. The target individuals were social media users over 18

years old.

As per McClelland (1994: 22), a survey questionnaire can provide accurate and relevant

information through thoughtful design, testing, and detailed administration.

The 100 participants ranged from above 18 years old, 20-45 years old to above 45 years old,
of which 50% are male, and 50% are female. The research was designed mostly for UK
residents living in the UK. Participation was voluntary, and the questions were designed in

English.

Data Analysis

The analyst planned the poll-based study utilizing the "SurveyMonkey" web application to
examine the overview information. The weblink to the study on the "SurveyMonkey" was
conveyed utilizing "The Web Link Collector". It is the quickest and most adaptable method

for conveying the study and gathering responses.

The short survey link generated by the “SurveyMonkey” was posted on Facebook, Instagram,
WhatsApp, and Yahoo.

SurveyMonkey is a decent instrument for information assortment since it gives information

security and empowers specialists to foster a capable information source.

As indicated by Lehman and DuFrene (2010, p. 346), "SurveyMonkey.com is a web-based
outline instrument that enables people of all experience levels to make their audits quickly
and really.” It is moreover a fair source considering the way that the encouraging survey's
association can be shared successfully through web-based diversions like Facebook and
Instagram. Furthermore, it is free, subsequently, a study considering various requests can be

developed easily.




1.6 Timeframe

The expected time length which this task report is planned to be finished is three months,

beginning in June;

» The Gantt diagram recognizes the exercises and their separate time lengths where they
are probably going to be finished, as displayed in the accompanying table.

Activity June July ‘ August September

Week number

Draft introduction

Exploring literature review

Draft Methodology
Sorting and organizing collected
data

Drafting Research

Finalizing and Submit




1.7 Chapter I - Conclusion

This chapter presented the research design and the findings of digital

marketing in the digital market concerning Amazon post-Covid-19.

Research has observed that businesses that rely on online marketing to gain access to their
customers have gained competitive advantages. Moreover, there is an obvious similarity
between traditional and digital marketing, like marketing through advertising, sales

promotion, and personal selling.

Luckily, the digitalization of marketing can assist businesses and enhance strong image
presence via web-based entertainment, making your business relevant since more individuals
are remaining in front of the screens despite the awful pandemic environment that was

overcome.
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Appendix

Figure 1. Methodology
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Source: Carter and Little (2007).
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Figure 2. Consent Form

Participation Consent Form

Uriversity of Wales Trinity Saint Dardd [Longon Campus)
Winchesker House
11 Cranmer Road

PRIFYSSOL CYMEL Lomdom — 53 GEl

x I D v Tel +44207 5667 B0
Y Dn"d wi Sﬂnt Email: info.londonSuwtsd.ac.uk
USIVTERSITY OF WALTS londanstudentservice@ uwisd. ac.uk

Trlnit',r Saint David Rhif Adnabod Cyfrancgwr:
Participant |dentification Mumber:

FFURFLEN GANIATAD CYFRANOGIAD PARTICIPATION COMNSEMNT FORM

Teitl ¥ Proziect: / Project Title:

Enw'r Ymchwibydd / Mame of Researcher:

1 | comifirm that | have read and understand the information sheet dated
for the abowe study. | have had the opportunity to consider the information, ask

questions and have had thess anzwered satizsfactorily.

2 | understand that my participetion is voluntary and that | am free to withdraw at

any time, without giving any reason.

3 | understand that any information given by me may be uszed in future reports,

articles or presentations by the research tesm.

4 lunderstand that my name will not sppear in any reports, srticles or presentstions.
5 | agree to take part in the above study.

Name of Signature
Participant

Res=archer Signature

You may decline to participate in this study. You may end your participation in this study 2t any

time. If you decide to remain anonymaous, maintaining your anonymity will be a pricrity and every

14




practical precaution will be taken to disguise your identity. If you prefer anonymity, there will not
be any identifying information on audiotapes or transcripts of this or any interview. No one will
hear any audiotapes or zee any tranzcripts withowt your prior consent. All materials generated from
thiz or any interview will remain confidential.

When completed please return in the envelope provided. One copy will b2 given to you and the

ariginal to be kept on the file of the research team at:

MAME & ADDRESS OF RESEARCHER

University of Wzles Trinity Saint David (London Campus)
Winchester House

11 Crammer Road

Londan — 5W3 &EJ

Tel: +442075567500

Emeail: info london @ uwted. ac uk

—+londonstudentservice @uwisd.ac.uk
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Figure 3. Application Form for Ethical Approval

h iy y of Wa PG2 I E1 FORM

APPLICATION FOR ETHICAL APPROVAL

In order for research fo result in benefit and minimise risk of harm, it must be conducted ethically. &
researcher may not be covered by the University’s insurance if ethical approval has not been obtained
prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work underiaken
on & systematic basis in order to increase the stock of knowledge, indueding knoviledgs of man, culure and
society, and the use of this stock of knowledpe fo devise new applications”. As such this covers sctiities
undertsken by members of staff, postpraduate research students, snd both tsupht postpraduste and
undergraduate students working on disseriations/projects.

The individual undertaking the research sctivity is known 35 the “principal reseancher”.

Ethical approval is not required for routine audits, pedformance reviews, quality assurance studies, testing
within mormal educational reguirements, and literary or aristic cificism.

Flease read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Plzase s==
Checklist for details of process for different categories of application.

SECTION A: About You [Principal Researcher)

1 Full Mame:

Honorany ressarch

2 Tick all boces that apphy: Member of staff. O fallow: O
: Taught Posigraduate : Postpraduaie
= Student — | Besearch Siudent -

3 Institut=/Academic
Disciplne/Centre:

4 Campus:

£ E-mail address=:

g Contact Telephone Mumber:
For strdenis:
T Student Number:

i Programme of Study:

B Director of Studies/Supenisor:

16




%' sersity of Wa PG2/ E1 FORM

SECTICON B: Approval for Research Activity

i

Has the research activity received approval in principle?
{pleazs check the Guidance Mofes as to the appropriste YE&
approval process for different levels of research by diferent
categories of individusal)

Dare

If *es, please indicate source of | pocearch Degrees Committes u
approval (and date where known):
Approval In principle must be | Institute Resssrch Commities [
obrained from the relevant SoUrce —
prior o seeking emhicsl approval Cther {writz in)

SECTION C: Intermal and External Ethical Guidance Materials

Please list the core ethical guidance docurnents that hawve been referred to during the completion of
this form {including any discipline-specific codes of research sthics, localion-specific codes of
research ethics, and also any specific ethical guidancs relating to the proposed methodology).
Plzas= tick fo confirm that your research proposal adheres to thess codes and guidsfines. You may
3dd rowis to this table if needed.

UWTSD Research Ethics & Integrity Code of Practice |

UWTSD Research Data Management Palicy ]

[List any other refevant documents hers] ]

SECTION D: External Collaborative Research Activity

If there are extzrnal collaborators then you should gsin consent from the contact persons fo share their
personal data with the university. If there are no external collsborators then lesve this ssction blank and
continue ta section E.

1 In=tifution

2 | Contact person name

3 Confact person e-mail address

4 I= wour research externally funded? YES ] HNO O

5 | Are you in receipt of a RKESS scholarship? YES ] HNO O

G | Areyou specifically employed to “oluntany YES u NO O
undertske this research in sither a

T paid or woluntary capacity T Employed YES - NO =

2] I= the research being undertaken If%ES then the
within an existing UWTS0 Athrofa pErmission question YES NO
Professional Learning Partnership b=low does not need . -
{AFPLP? to be answered.

b Has permission to undertake the {If ¥ES attach copy)
research has been provided by the | IF MO the application YES = N O
parner arganisation? cannot confinue

Where research activity is carried out in collaboration with an external organisation

id

Dioes this organisation hawve its own ethics approval system? YES ] N O

17




QJ Iniversity of Wa PG2/E1 FORM

If Yes, please stiach a copy of any final approval (or interim approval) from the organisation (this
may o= a copy of an emaill if appropriate).

SECTION E: Details of Research Activity

Indicatne tifle:

Proposed start date: Proposed end date:

Introduction to the Research {mazimum 300 words per section)

Ensure that you write for a Mon-5Specialist Audience when outlining your response to the
points below:

Furposs of Research Actividy
Froposed Research Guestion
Aims of Research Activiy
Cbjectives of Research Activify

Demonstrate, briefly, how Existing Research has informed the proposed aciivity and explain

What the research aclivity will add fo the body of knowledge
Howr it 2ddresses sn ares of imponance

Purpose of Research Activity

Research Question

ithis bos should expand as you type]

Aims of Research Activity

Objectives of Research Activity

Proposed methods (maximuwm 600 words)

Prowide a brief summary of all the methods that may be u==d in the research activity, making it clear
what specific technigques may be used. If methods ather than thosz listed in this section are deemed
appropriate later, additional ethicsl approval for those methods will be needed. You do not need o

justify the methods here but should inst2ad describe how you intend to collect the data necessany for
you to complste your project.

Location of research activity
Identify sll kecations where research activity will take place.

18




S

PG2 I E1 FORM

8
Ressarch activity outside of the UK
If research actvity will take place overseas, you are responsible for ensuring that local ethical
considerations are complisd with and that the relevant permissions are sought. Specify any local
guidelines {g&g. from local professional associationsieamed societiesfunivarsilies) that exist and
whether these invohee any ethical stipulations beyond thoss usual in the UK {provide details of any
icenses or permissions reguired). Also specify whether thers are any specific ethical issues raised
by the local context in which the research activity is taking place. for example, particular culural
andfor legal sensitivities or vulnerabilities of paricipants. If you live in the country where you will do
the ressarch then please =tate this.
g
Use of documentation not in the public domain: Are any docurnents NOT N [
10 | publicty available?
YES []
Iffes, please provide details hers of how you will gain access to specific documentation that is not
in the public domain and that this is in accordance with the current data protection [aw of the
. couniry in gquestion and that of England and Wales.
s box Showd expand 55 yau iyee
Does your research relate to one or more of the seven aims of the Well-being
of Future Generations (Wales) Act 20157 YES HO
12 | A prosperous Walss [] O
13 | A resilient Wales | L
14 | A healthier Walss [] O
15 | A more egual Walss | L
16 | A Wales of cohesive communities | U
17 | & Wales of wibrant culture and thriving Welsh language ] O
18 | A globally responsible Wales | L
18 | f ¥ES to any of the above, please give details:

SECTION F: Scope of Research Activity

Will the ressarch activity include: YES NOD

Use of 3 questionnaire or sirmilar reseanch instrumesnt? ] O

19




A

PG2 I E1 FORM

method(s) bekow.

Detailz of any other primary data collection method:

{this bes should expand as vou type]

2 Lze of interviews? [] O
3 Use of focus groups? [] O
4 Uze of participant disries? | L
& U=ze of videa or audio recording? | L
i] Use of computer-generated log files? L (B
T Participant absereation with their knowledge? ] O
L) Participant absersation without their knowledpge? L Ll
g | Aecess to personal or confidential information without the participants” specific

consent? = —
0 Administration of any guestions, test stmuli. presentation that may be

sxpensncad as physically, mentaly or emotionally harmful F offensive? = =
11 | Performance of any acts which may cause embarmas=sment or affect self-=steem™ L (B
12 | Inwvestigation of participants involved in illegal activites? | L
13 | Use of procedures that involve deception? | L
14 | Administration of any substance, agent or placsbo? | L
15 | Woarking with e verebrate animals? | L
18 | Procedures that may hawve a negative impact on the environment? L Ll
g7 | Cther primary data collection methods. Flease indicate the type of data collection

If N to ewery gquestion, then the research activity is [ethically) low sk and may be =xempt from some of the
following sections (please refer to Guidance Motes).

If ¥ES to any guestion, then no research aclivity should be undertaken until full ethical approval has been
obtained.

SECTION G: Intended Participants

If there are no participants then do not complete this section, but go directly fo section H.

Who are the intended participants:

YES

MO

Students or staff at the Univarsin?

2 | Adults {ower the age of 18 and compeient to give consent)? L Ll

3 | Yulnerable adulis? [] O

4 Children and Young People under the age of 187 (Consent from Parent, Carer or m 0O
Guardian will be reguired)

5 | Prizsonzrs? | L

g8 | Young offenders? ] O

7 Those who could b= considered to have a particularly dependent relationship with = O

the investigator or a gstekesper?
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5| sersity of Wa PG2 [ E1 FORM

2 | People engaged in fllzpal activities? [ ] O

CThers. Please indicate the participants below, and specifically any group who
8 | may b= unakbds to give consent.

Dietails of any other participant groups:

Participant numbears and source
Provide an estimate of the expected number of participants. How will you identify paricipants and
v will they be recruited?

How many participants are
10 | expect=d?

"]
"]
T
11

(=]

ih

1 Wha will the participanis be?

"]
"]
T
11

(=]

ih

g2 | How will you identify the
participants?

-
5
5

Fo

m

1
1
1]

Information for participamts: YEE NO NIA

0 Will you describe the maim research procedures to participants in :
sdvance, so that they are informed about what to expect? — = =

14 | Will you tell paricipants that their participation is woluntary? [ O []

15 | Will you obiain written consent for participation? ] O ]

16 Will you explain to participants that refusal to participatz in the
research will nof affect their treatment or education (if relevant)?

If the research is observational, will you ask participants for their

caonsent fo being observed?

15 Will you tll paricipants that they may withdraw from the research at
any tme and for any reason?

10 With guestionnaires, will you give participants the option of omitting
guestions they do not want to answer?

20 Will you tll participants that their data will be treated with full :
confidentiality and that, if published, it will not be identifiakblz as theirs? = = =

Will you debrief participants at the end of their paricipstion, in a way

appropriate to the type of research undsraken?

22 | i MO to amy of abowve guestions, please give an explanstion

Information for participamnts: YE& NO NIA

24 | Will participants be paid? ] O []

25 | |= specialist electrical or other equipment to be used with participants? L | O |
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76 Are there any financisl or other interests to the inwestigator or -
University arising from this study? - - -

77 Will the research actvity invohee deliberataly mizleading participants in
any way, of the parial or full concealment of the specific study aims?

28 | FYES to any gquestion, please provide full details

SECTION H: Anticipated Risks

Cutline any anticipated risks that may adversely affect any of the participants, the
researchers andlor the University, and the steps that will be taken to address them.

If you hawve completed a full risk assessment (for example a5 reguired by a laboratony, or external
resegrch collaborator) you may append that to this form.

Yes O

1 | Full rizk assessment complated and appendad? o

Risks to participants
2 | For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm,
transfer of personal data, sensitive organisational information

Risk to participants: How jou wil mitigais Tie fsk 10 paricipants.

oy
¥ DO 5 EXPENT 55 VO [pe

T A S S (U ——— A
] 5 E 0 55 JOU [yPe

If research activity may include sensitive, embarrassing or upsstting topics (8-g. s=aual activity,
drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give
3 details of the procedures fo deal with these isswes, including any support'advice (=.g. helpline

numbers) to be offered to participants. Mote that whers applicabls, consent procedures should
make it clear that if something potentialy or actually illegal is discovered in the cowrss of a3 project,
it may need to be disclosed fo the proper authorities

b e e U] SRS = L P

LT S oA O WU LELAS

Risks fo the inve stigator
4 | For example: personal health & safety, physical harm, emotional distress, risk of accusation of
harm{impropriety, conflict of intersst

Rizk to the investigator: FCA 0L PRV MG eie e NER 10 08 MPesigeu,

g b " e g g g SUPI uys D A O EETEET 55 Wi (AT
his b ShOUND expand 55 ol fype TV Do ShOW Enpand 53 U e

5 Universityfinstitutional risks
For example: sdverse publicity, financial loss, data proteciion

Risk to the University: Foay jou vl miigede e ek 10 the URRErsTy.

his B shooid expand 55 Vou Froe Tivs Bror SO exppand 55 Jou fype

LU EALa T au Ol TELE

& Environmental risks
For example: sccidental spillage of pallutanis, damags to local ecosysiems

Risk to the environmeant: T Ol PRV MTRIGEe TE SR 10 BRI ImErIL
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Disclosure and Barring Servica

If the research sctivity involves children or vulnerable aduliz, 3 Disclosure
and Barring Service (0B5) cerificste must be obtained before any YES NO NIA

cantact with such participants.

Does your research require you 1o hold 3 current DBS Cerificate?

I YES, pleas= give the cadificate numbsr. If the certificate number is nod
available please write "Pending”; in this case any ethical approval will be
subject to providing the appropriate certificate number.

SECTION |: Feedback, Consent and Confidentiality

1

Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?

P
] SNOUYD EXPaNd 55 |OU [ype

Informed consent

Descaibe the arrangemeants to inform potential participants, before providing consent, of what is
mwoleed in paricipating. Describe the arrangements for paricipants to provide full consent before
dsta collection begins. If gaining consent in this way is inappropriate, explain how conssnt will be
obiained and recorded in sccordance with prevailing data protection legislation.

T S
NS DO Shouvd Expand 55 Ol =

Cnnﬁl:ll;nh:ality'-.f F.n-:mjln'iit.'_.l-
Set put haw anonymity of parficipants and confidentislity will be ensured in any outputs. If
amonymity is nof being affered, explain why this is the case.

Bl e T

SECTION J: Data Protection and Storage

Dioes the ressarch activity invalve personal data (as defined by the General
Data Protection Regulation 2016 “GOPR" and the Data Protection Act 2018 YES [ [#]

"DPAT)?

“Personal dara™ means any informalion relating to an idenfified or idendifiable
natursl person "dats subject’]. An identifizble nafurs! person is one who can
be idenfified, directly or indirectly, in parficular by referance o an idendifier
such 85 8 name, an identificabion number, locsfion datz, an online identifier or O O
fo one or more factors specific fo the physicsl physiological, genefic, ments!,
economic, culfuel or social identify of fhat nsfurs! person. Any video or sudio
recomings of paricipants is considersd o be personal dals

FYES, prowvids a descriplion of the data and explain why this data needs to be collected:
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Dioes it involve special category data (as defined by the GOPR)?

YES NO

“Spacial caTegory dam” means senslive personal 0sds consisting of informaton &5
o the data sublecs’ —

{a) rECial ar efaic arigin,

{b] pohtical opiaion s,

{c ) rEdiglows belefs or ather beefs of 8 Smilsr nature,

i | fo) membership of 3 irsoe wion (within fhe meaning of the Trede Uinion and Labawr [] O

Reialicns (Cansohdsiion) Ach TR02)

(2] physics! ar menisd hesih or conditian.

17 Sexwar iife,

{3) genethics,

fh) blomelric dsis (a5 used far iD purpases)

FYES, prowvide a descriplion of the special category data and explain why this data needs fo be

collected:
4

Will data from the research activity (collected data, drafts of the thesis,or | YES [ L]

materials for publication) be stored in any of the following ways?
5 | Manual files (8. in paper form)? = =
g | Uniwersity computers? — -
7 | Private company computers? = -
2 | Horme or ather personal computers? = -
8 | Laptop computers’ COs/ Portable disk-drives! memory sticks® = -
10 | "Cloud” starage or websifes? = -
11 Tther — specify:

Faor all stored data, explain the measures in placs to ensurs the security of the data collected, dats
12 | confidentiality, including detsils of backup procedurss, password protection, encryption,

anonymisation and peewdonymisation:

Data Protaction

Will the research activity inwohe any of the following activitiss: YES [ L]
13 | Electronic transfer of dafa in any form? (] O
14 Sharing of data with others af the University cutside of the immediste ressarch ]

team? - =
15 | Eharing of data with other crganizations? [ O
16 | Export of data ouiside the LK or impording of data from outside the LE? | O
17 | Use of personal addresses, posicodes, faxes, emails or telephons numbers? L O
18 | Publication of data that might allow identfication of indriduzls? | O
18 | Use of data management system? L O
20 | Data archiving? u O
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IfYES to any guestion, please provide full detsils, explaining how this will be conducted in

21 | sccordance with the GOPR and Data Protection Act (2018} (and any international eguivalents,
whers appropriate):

22 | List all who will haws access to the data generated by the research sciivity:

o3 L|5I: ':-.;h-:- \';li-ll-h-a'.-'l-a -:u:-r;trl:-l -:.'-f -EI'Id act a= cusiodian(s) for, data generated by the research activity:
Give details of -1-3-15 ;t.-.':-r;g.é .a-rrangernenr_-.'. inzluding security rmeasures in placs to protect the dats,

24 | whers data will be stored, how bkong for, and in what forrn. Will data be archived - if so how and i
not wiharnot

75 F'lea5e II'IdI-l:'.-EtEIFj'DerE'tEI. ;.l.-lill kb= stored in the UWTSD Resesrch Data Repository (see
https-researchdats uwtsd.scukl ). If so please explain. (kiost relevant to scademic sfaff)
'i.lu-rli-'l.rrr.-tl'.n;t-g,rnﬂ-h.;ﬁé r;;i:i the UWTED guidance on data management (s=e

26 | https:i/www. vwtsd. ac.ukibraryresearch-gata-management YES =

27 Confirmm that you are aware that you need to kesp all data until after your

research has completed or the end of your funding YES .
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SECTION K: Declaration

The information which | have provided iz correct and complete fo the best of my knowledge. | have
attempted to identify amy risks and issuss relsted to the research activity and acknowledge my
obligations and the rights of the parlicipanis.

In subritting this application | hereby confien that | underdake to ensurs that the above named
research activity will meet the University’s Research Ethics and Integrity Code of Practice which is
published on the website: hitps-fwenw. wiisd ac.ukfresearchiresearch-sthics!

Date:
1 | Signature of applicant:
For STUDENT Submissions:
3 Director of Date:
StudiesiSupenvisar
3 Signature;
For STAFF Submissions:
4 Academic Directon’ Assistant Date:
Dean:
5 | Signaturs;

Checklist: Pleazs complete the checklist below to ensure that you hawve completed the form according to the
guidelines and atftached any required documentstion:

0 | | hawe read the guidance notes supplied before completing the form.

O | | hawe completed ALL RELEVANT =ections of the form in full.

O | | confirrn that the research sciivity has received approval in principle

O | | hawe attached a copy of finalfinterim approval from external organisation (where appropriate)

O | hawe attached a full risk assessment (where appropriate) OMLY TICK IF YOL HAVE
ATTACHED A FULL RISK ASSESSMENT

O | understand that it is iy responsibility to =nsure that the above-named research actvity will mest
the University's Res=arch Ethics and Integrity Code of Practice.
| understand that before commeancing data collection all documents aimed &t respondents

0 | {including information sheets, consent forms, questionnaires, interview schedules eic) must be
canfirmad by the DoSSupsrvisor, module tuior or Academic Director.

RESEARCH STUDENTS AND STAFF OMWLY

All communications relating to this application during its processing must be in writing and emailed to
paressarchifuwisd. ac.uk , with the tifle "Ethical Approval’ followed by your name.

You will be informed of the outcome of your claim by email; therafors it is important that you check your
University and personal email accounts regularly.

STUDENT 5 ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMME 5 should submit this formm
{and receive the outcome) via systemns explained to you by the supernvisor'module leader,

This form is available electronically from the Academic Office web pages:
hitps-fwenw. uwitsd.ac.uk’academic-office’appendices-and-forms!
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Figure 4.

Global Ad Spending Estimates:
(% change year-on-year)

S BeforeCOVID-1O @ After COVID-19

Digital Media:

Ad revenue estimates are
reduced, but remain forecast for
growth in 2020

20.0% Social Media
20.2% Online Video
143%

Online Display

12.4% Search

LA4 13.8% Traditional Media:
All formats forecast to

Radio decline in 2020

Newspapers

Magazines

Out of Home 5.9%

Cinema 5.0%

31.6%

Data Source: World Advertising Research Centre
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Figure 5.

The Honeycomb of Research Methodology (Jonathan Wilson, 2013)

Epistemology: Positivism,
Interpretivism, Pragmatism

/ \ / Ontology: Objectivism, Subjectivism
/' PResea Axiology: Value-free, Biasad
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Grounded theory / Data analysis \ / Research
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Discourse analysis ___\ 6 / 1 2 / Inductive
Visual analysis /" Research Deductive
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: ) /' Research
Data collection S strategy Quantitative
nteviews N\ °  / N g Qualitative
Questionnaires \ // Research \\ ‘ Combining quantitative and
Observation design qualitative strategies
Secondary data 4 {multi-strategy research)
Action research
Case study
Experimental
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Cross-sectional
Archival analysis
Comparative
Figure 6.
Case study research design
Case designs — Scope
Narrow Broad
Single case designs Multiple case designs
Narrow (holistic analysis) (holistic analysis)
Analysis
Single case designs Multiple case designs
Broad (embedded analysis) (embedded analysis)
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Figure 7.

Theoretical model for the preconditions to ethical decision-making
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CIPD, 2022.
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