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Introduction 

 

                                      In contrast to conventional marketing, digital marketing is completely 

online and meets the standards of COVID-19.  

As an ever-increasing number of potential customers visit your site or virtual entertainment 

pages, they become a huge, computerized information source, which is followed, considered, 

and adapted by organizations. This information additionally supports pursuing effort choices 

that are in a state of harmony with the predominant circumstances. 

 

This exploration aims to look for top-to-bottom data and to understand the effect of Digital 

Marketing post-Covid-19 in a review instance of Amazon Organisation. Next, it closely 

understands and analyses consumer behaviour in an investigation of Amazon Inc. 

• The purpose behind this examination is exploratory. 

 

 

Background 

 

It has been over a year since COVID-19 overcome the world. As associations endeavour to 

refresh their work to recover from the crisis, new strategies and methods are being 

recognized. 

In this environment, marketing departments must be extremely focused on strategies and 

ideas to bring creative thoughts for getting their brands to individuals. Digital marketing got 

an enormous push during these pandemic times. Nowadays, with the ever-increasing number 

of customary, organizations having to consider online choices, inventive advanced 

advertising became a need of great importance. 

The evidence suggests that the key to a successful digital marketing strategy is to become an 

active presence on all social media platforms, such as Facebook, Twitter, Instagram, and so 

on (Ravindran, 2021). 
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The literature review indicated that the e-commerce and cloud computing company, Amazon 

Inc. communicates its business and operating philosophy through the vision of its founder 

Jeff Bezos (Sunguro, 2020), and according to reports from CNBC (2020), Amazon has 

witnessed a flood of online orders during the pandemic, which made Jeff Bezos the 

wealthiest person from the planet earth. 
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1.1 Chapter I - Introduction 

 

 

• This chapter aims to focus on digital marketing and offers in-depth information 

based on an embedded case study of a leading Organization, Amazon. 

 

 

                                 Amazon.com Inc. was established in 1994 in Washington and 

Amazon.com as a site turned out to be the first dynamic in July 1995 to turn into the biggest 

web-based retailer on the planet to offer Earth's Biggest Selection in under twenty years. The 

online business and distributed computing organization produced incomes of USD 386 billion 

and procured a total compensation of USD 21.3 billion in 2020 alone (Annual Report, 2020). 

                               The digitalization of marketing is quickly turning into a fundamental 

piece of traditional marketing and brand advancement exercises, particularly because of the 

rising draw toward online business. Individuals are floating more towards internet shopping 

as opposed to branching out to visit nearby stores. This has made it basic for nearby 

organizations and significant organizations to take on and master computerized marketing 

and advertising procedures. 

 

At the point when the entire world halted in light of the pandemic, the main enterprises that 

stayed stable were online shops. As individuals are urged to lockdown at home, the main 

advertisements they see are those tracked down on their cell phones or different gadgets. 

Evidence indicates that digital marketing is here to stay and to get advantages over traditional 

marketing, and Covid-19 circumstances were facilitating this regard. 

 

In The Economist (2020), adherence to this standard has made Amazon advantageous to 

customers as it is dreaded by organizations that substitute its direction.  

Today generally $ 11,000 worth of merchandise changes hands on Amazon's internet 

business stage consistently.  
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• The organization conveyed 3.5bn bundles last year, one for every two people on 

Earth. 

to protect the health and safety of its employers in Covid-19 circumstances, the e-commerce 

and cloud computing company has invested USD15 billion; 

• In 2020 due to the coronavirus circumstances the organization suggested to all 

worldwide representatives who work in a job that should be possible from home, 

and established Amazon Virtual Contact Centre allows Amazon’s customer 

service employees to work from home; 

 

 

1.2 Methodology 

 

 

                                 Research techniques can be characterized as strategies utilized to gather 

information, dissect information, and decipher results to get research discoveries (Bryman 

and Bell, 2011). Different exploration techniques can be utilized to play out a review. The 

fitting examination is reliant upon a decent construction and a directing structure is known as 

an exploration plan. It assists with distinguishing the primary focal point of your exploration 

and the general procedure of the review. 

The nature of this research is the exploratory approach, social science, and is divided into two 

chapters. 

• Chapter I seeks to focus on digital marketing and to offer in-depth information on 

the Amazon Organisation post-Covid-19; 

• Chapter II of this report is going to focus on and analyse consumer behaviour 

towards Digital Marketing. 
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In contrast, Brown (2006) argues that "Methodology is the philosophical framework within 

which the research is conducted or the foundation upon which the research is based". 

One more perspective is introduced by O'Leary (2004, p.85) which depicts strategy as the 

structure which is related to a specific arrangement of paradigmatic suppositions that we will 

use to lead our exploration. Besides, Allan and Randy (2005) demand that while directing an 

exploration strategy ought to meet the accompanying two standards: 

• In the first instance, to achieve the objectives of the research, one has to be used the 

right methodology; 

• Secondly, it should be made possible to replicate the methodology used in other 

research of the same nature. 

 

1.3 Methods  

 

                                Two fundamental exploration techniques can be utilized to solve or 

answer an examination issue or question and gather information to get data: quantitative and 

subjective examination (Ghauri and Grønhaug 2005, 109). 

The quantitative examination includes the assortment and examination of information, which 

is in factual structures, like numbers. The quantitative examination technique's significance is 

that the outcomes are genuinely tried, (for example, speculation testing), and it keeps analysts 

from utilizing their judgment to interpret the outcomes. 

This report is separated into two sections and looks for changed information assortment 

strategies and primary and secondary sources. 

 

Has been utilized an organized poll overview as a piece of the exploration approach 

quantitative and subjective in light of essential information to research the point of inquiry to 

give subtleties. 

• Each overview question is broken down and incorporates a chart illustration 

representation. 
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1.4 Ethical awareness 

 

                                    Linda Treviño and Katherine Nelson (1999: 12) have a good definition 

that underlines this view, and they defined ethics as: ‘the principles, norms, and standards of 

conduct governing an individual or group’. 

 

This study empathies with human subjects, therefore, there was required attention paid to 

ethical values. All the surveyed participants were all over 18 years old, a mix of participants, 

consisting of 100 persons of males and females who lived and worked in the United 

Kingdom, at the moment of the questionnaire. 

 

In this study, the emphasis is on human subjects, thusly, there was an expected consideration 

paid to moral qualities. Every one of the reviewed members was over 18 years of age, a mix 

of participants, comprising 100 people of males and females who lived and worked in the 

United Kingdom. 

 

Consent forms of ethical approval forms are found in the Appendix (Figures 2 and 3). In 

addition, based on the literature review and CIPD 2022 there is a framework see fig.7,  to 

facilitate the process of ethical decision-making. 

 

It will be guaranteed that their data will stay private. Moreover, while drafting this review, it 

will be guaranteed that counterfeiting is kept away. It will be accomplished by appropriately 

summarizing the audited text and utilizing legitimate in-text references and references to give 

the first creator credit. (Collis and Hussey, 2009). 

The chosen research point is certainly not a touchy subject, so the members will guarantee 

that they wouldn't deal with any issue by participating in the examination. 
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1.5 Data Collection and Analysis 

Data Collection 

For a better comprehension of the consumer attitude toward Digital Marketing, the author 

developed an online questionnaire and invited participation via a link shared on Facebook, 

Instagram, WhatsApp, and Yahoo. The target individuals were social media users over 18 

years old. 

As per McClelland (1994: 22), a survey questionnaire can provide accurate and relevant 

information through thoughtful design, testing, and detailed administration. 

The 100 participants ranged from above 18 years old, 20-45 years old to above 45 years old, 

of which 50% are male, and 50% are female. The research was designed mostly for UK 

residents living in the UK. Participation was voluntary, and the questions were designed in 

English. 

Data Analysis 

The analyst planned the poll-based study utilizing the "SurveyMonkey" web application to 

examine the overview information. The weblink to the study on the "SurveyMonkey" was 

conveyed utilizing "The Web Link Collector". It is the quickest and most adaptable method 

for conveying the study and gathering responses. 

The short survey link generated by the “SurveyMonkey” was posted on Facebook, Instagram, 

WhatsApp, and Yahoo.  

SurveyMonkey is a decent instrument for information assortment since it gives information 

security and empowers specialists to foster a capable information source. 

As indicated by Lehman and DuFrene (2010, p. 346), "SurveyMonkey.com is a web-based 

outline instrument that enables people of all experience levels to make their audits quickly 

and really." It is moreover a fair source considering the way that the encouraging survey's 

association can be shared successfully through web-based diversions like Facebook and 

Instagram. Furthermore, it is free, subsequently, a study considering various requests can be 

developed easily. 
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1.6 Timeframe 

The expected time length which this task report is planned to be finished is three months, 

beginning in June; 

 

• The Gantt diagram recognizes the exercises and their separate time lengths where they 

are probably going to be finished, as displayed in the accompanying table. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Activity June July August September 

Week number 
1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4 

Draft introduction                 

Exploring literature review                 

Draft Methodology                 

Sorting and organizing collected 

data                 

Drafting Research                 

Finalizing and Submit                 
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1.7 Chapter I - Conclusion 

 

                                This chapter presented the research design and the findings of digital 

marketing in the digital market concerning Amazon post-Covid-19. 

Research has observed that businesses that rely on online marketing to gain access to their 

customers have gained competitive advantages. Moreover, there is an obvious similarity 

between traditional and digital marketing, like marketing through advertising, sales 

promotion, and personal selling. 

Luckily, the digitalization of marketing can assist businesses and enhance strong image 

presence via web-based entertainment, making your business relevant since more individuals 

are remaining in front of the screens despite the awful pandemic environment that was 

overcome. 
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Figure 1. Methodology 

 

 

 

Source: Carter and Little (2007). 
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Figure 2. Consent Form 
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Figure 3. Application Form for Ethical Approval 
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Figure 4. 
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Figure 5.  

The Honeycomb of Research Methodology (Jonathan Wilson, 2013) 

 

 

 

 
 

 

 

 

 

Figure 6.  

Case study research design 
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Figure 7. 

 
 

 
 

CIPD, 2022. 


