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Introduction

This report is meant to conduct a market research and to use the research into developing a digital content that has the potential to increase the awareness of the brand and to maximize sales. 
The market research is in regard to the SAMMAT Restaurant, which is a family restaurant, kid-friendly, which offers a wide range of meals for kids. The tool used for the market research is represented by a questionnaire, where people, most of them with kids, were asked about their previous experiences in a restaurant and about what they would like to experience in a kid-friendly restaurant. The analysis will be made on the primary questions, which will help identify potential trends, and gain valuable information about the new potential customers (Healey, 2012). 
Using the main information collected from the market research, a website will be created to fit the needs of the business as well as meeting the potential customers’ expectations. 

Questionnaire design & analysis

Having an accurate market research is essential for any business, especially for ones that are at the beginning of the road (British Library, 2021), because this research can create an authentic idea about the competition, the needs of the potential customers, as well as helping to take important decisions based on verified information, such as establishing the price. 
Primary market research means that the information needed is required from the source directly (Schmidt, 2021). In this scenario, the information was asked through a questionnaire. The main advantages of primary research market are (Sparrow, 2012): 
· Information from the source – this means that the target market is directly participating with useful information for the business.
· Better data interpretation – the data can be better analyzed in the primary research.
· Up to date information – the primary research can be used regularly to gain access to the most recent information or feedback.
· Confidential data – the data collected can be solely used by the business who made the research, and it not available for other businesses. 
At the same time, the primary research has a few disadvantaged, highlighted by the same author, such as time consuming, due to the time needed to fill in all the questions, or inaccurate feedback, when people are not being honest. 
The questionnaire created to gain the most needed information has 12 questions, and all of them have the same level of importance, but there are 3 questions whose answers will have to be taken into consideration, to ensure that the needs of the future customers will be met. 
The first question is ‘Before the pandemic, how often did you go out with your family?’. This question is important to establish the need of the customers. The responses are represented below: 
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Looking at the answers from the above question, it can clearly be seen that the majority of respondents used to go out with their families once per week, before the pandemic. Based on this information, it can be clear that there are various reasons that are making people to go out less with their families. At the same time, it can be seen that the need to go out exists, but to further prove that it is mandatory to analyze more in-depth questions, which will potentially identify if there is a reason behind those action and to also identify potential solutions, which will benefit the restaurant, as well as the customers, making them to go out more with their families. 

The second question is ‘How prepared were those restaurants for the kids?’. This question is important to identify if the reason for not going out often is based on the level of preparation of each restaurant for having customers with kids. The answers are as below:
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Analyzing the answers received from the respondents, it can be observed that they estimated that the level of preparation for kids was low through average. Based on this information, it is clearer that the respondents did not go out with their families due to the lack of kid-friendly restaurants, where everyone can enjoy themselves. This is also important to take into consideration because in order to make the customers increase their need, the SAMMAT restaurant must be always fully prepare to ensure that the customers are happy, and the kids are prioritized. 

The last important question is ‘Would you like to try eating in a family friendly restaurant?’. This question is important because, after identifying a potential issue for which people are avoiding spending time out with their families and kids, this question represents a potential solution for this. The answers are: 
                      [image: ]
Examining the chart above, it can be seen that the majority of the respondent would like to try to eat in a family friendly restaurant. At the same time, there were no negative answers, which strengthen the idea that respondents avoided to go out with their families more than once per week due to the fact they did not find a suitable restaurant, prepared for kids and family friendly. 
Analyzing the answers given by the respondents to the main 3 questions, it is clear that the SAMMAT Restaurant must be suitable for kids and must leave an excellent first impression to the customers that are willing to try the services of the restaurant.
Website design 
Based on the information acquired from the questionnaire, it was obvious that the main focus of the website should be around children. This is because the target market is represented by families with kids who want to have a nice day out with the family, in a restaurant that provide entertainment for both adults and kids.
The website created for SAMMAT Restaurant looks like below: 
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The right colors are vital for any website because they can stimulate the customer emotions, make the customer interact and find out more about the brand, and it will make the customer assign a certain color to the brand (Bose, 2020). In the SAMMAT Restaurant case, the color chose is red, which represents a warm color associated with energy, which stand out and it is easy to remember because it is a primary color (Gupta, 2020). In this situation, the photo with the kids and the red color express energy, happiness, love, and care. All the kids are happy, which also represents the mission of the restaurant, expressed on the bottom of the page.
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There were two types of font used, because each represent a different type of message (Esparza, 2012). The main font was handwriting because its express creativity (Envato, 2016) and combined with the color red it is the perfect combination of energy and creativity, a few of the qualities possessed by children (Teo, 2018). The second font is serif, the most common used font, which is known by everyone and it can offer comfort (Awebco, 2017).
SEO is a tool used to attract new visitors on the website and to generate organic traffic and sales based on defining keywords of the business (Sherman, 2019). In this case, the keywords are represented below:
                               [image: ]

At the same time, there are multiple pictures with happy kids that are drinking fresh juice or eating, to make the potential customers feel the atmosphere of the restaurant only by looking at the website. 
[image: ]
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On the second page there are a few photos with the main dishes offered at the restaurant, all symmetrical arranged, to ensure that a balance of the website is maintained. 
Conclusion

In conclusion, the questionnaire made had important question which help determine the need on the market for a kid-friendly restaurant. The primary research showed the lack of preparation for kids at the restaurant, problem that SAMMAT Restaurant is planning to solve once it will open. 
At the same time, the questionnaire also helped understanding that the restaurant’s website must be created around children, to strengthen the fact that the adults can bring their kids at this restaurant, because it is suitable for children. Additionally, there were used elements suitable for kids, for example the color red which represents energy, which children have a lot, and the handwriting font, which is representative for creativity, another treat of the children. 
Based on all that, it is proved that the questionnaire helped a lot in the website building. 
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SAMMAT RESTAURANT

Our mission is to make everyone with kids feel comfortable and happy.
We know that raising kids is not always easy, and it comes with great
sacrifices and responsibilities, and sometimes every parent needs time to
enjoy a good meal, while the kids are having fun and someone is looking
after them. We want to offer everyone the chance to take a break from
their day-to-day life, offering only the best food, the best care for their

children and the best atmosphere.
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FRESH JUICE
Fresh juice made from oranges,
grapefruit, lemons, the perfect source of |

vitamins for kids r

View More
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SNACKS & DESERT

Fruits: apples, grapes, strawberries,

berries, oranges

Vegetables: carrots, cucumbers, olives

Biscuits, Cakes, Muffins

View More





