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   The following essay will be focused on the hospitality’s sector process of implementing sustainability as a vital component in today’s society. It will be an evaluative analyse in order to identify the positive impacts sustainability will bring in this sector. Firstly, the essay will define sustainability and will also present it’s relationship with the hotel industry. On the second part of the essay, it will be examined hospitality business concerns including the pressure from the government as well as competitors on the market who adopted sustainability as a primordial concern. The essay will also present circular economy and hospitality’s relationship with Corporate Social Responsibility. CSR’s practices will also be discussed. The essay will focus on presenting how sustainability can be developed and also highlight it’s importance through hospitality sector in order to achieve the potential in every organization.
   Hospitality is being experienced every day by more and more people. Hospitality is met in a large area of sectors from day to day basis. This service industry is made in order to bring satisfaction for the guests and it represents one of the most important concepts which is being adopted by all business sectors. The main goal for hotel industry is to provide it’s costumers the best services in order to get excellent feedback in return. ( Brotherton, Wood 1959 – 2008)
   Sustainability represent a complex process which lead to lifestyle change all around the globe. Big companies implement initiatives in order to achieve the main goal – to fulfil the needs of everyone but taking into consideration that future generations should have the same privilege. (Thiele 2013)
   Every organization or company surrounding us in in a close relationship with natural environment. Sustainability is the process which help companies to protect the nature around them. The main goal for this process is to create a close relationship and to offer a stability with social, environmental and economic needs of each individual. Anyone should enjoy living in a clean and safe environment which will bring a lot of benefits for the health as well. In order to do so, big companies or the government shout take into consideration certain practices in order to reduce pollution, poor housing and even poverty. In the last years, hospitality sector met a lot of changes along the way. New technology was implemented all around the globe. Public health also represent one of the main concerns through hospitality, especially after Covid19. Hospitality must implement sustainable concepts in order to reduce possible negative effects of traveling and activities on natural environment. (Costa 2022)
   Nowadays it is vital in the hotel industry to be implemented eco-friendly strategies in order to have a good reputation and productivity. A recent study has shown that 81% of global travellers showed an increased interest in this area. Over 40% of travellers are concerned about climate change and what contributions it can bring in the industry. (Milo 2022)
   Because of the high demands from the costumers regarding their concerns about the environment, hotels thrive to be really engaged in this process. From a survey of over 1.500 of participants, over 58% agreed that sustainability is more important right now than it was before Covid19, and they plan on choosing next holiday packages based on accommodations who present more interest in this area. Hotels must present a high interest of satisfying their customer, showing their passion and not only to follow certain practices that allow them to reduce water, energy or waste. (Mariani 2022)
   Green hotels are in a continuous growth and they implement sustainability as a major component which can be found through all the sectors inside a hotel, starting from management, different operations and facilities up to the design of the hotel and programs. Green management and green marketing are considered the most important aspects in order to reduce environmental issues which are caused by all sort of waste. This initiative can be seen as a productive strategy which help improving corporate competiveness in the hospitality industry. This marketing strategy fights for satisfying everyone needs but in such a manner which will not be harmful for the environment. This initiative will also have an impact on costumer retention rate and will also provide a positive attitude through the company. (Han et all 2019)
   Sustainable development request having really good technological innovations in different sectors, such as : environment, health and safety, economical and labour market regulation. In order to do so, the government should expand it’s choices and provide more sustainable options. (Hall, Ashford 2011)
   Government is implementing proposals and also solutions in order to protect but also to develop the natural environment. Government thrive to have a sustainable economic growth and also to limit people to use natural resources. Two important steps into having a more sustainable world were made by 1992 Rio Summit – Climate Change Convention and Kyoto Protocol for climate change. There have been agreements all around the globe in order to fight against climate change and also to minimize greenhouse emissions. (Atkinson, Wade 2014)
   Government puts pressure on hotel industry in order for accommodations to be more sustainable. European Union has implemented several laws which forbid hotels to use plastic cutleries or straws, or to introduce “carbon pricing initiatives”. (Legrand 2019)
   Government has also introduced several taxes in order to encourage hospitality sector to be more eco-friendly. Taxes can be decreased if hotel owners can prove to operate in a more efficient way. (Gov.UK)
   The term “eco-friendly” is seen as a new trend which impacted all new-build accommodations around the world. New hotels are implementing a sustainable design, using eco-friendly materials, having their own garden to cultivate the food for the costumers and grey water facilities. (Cullen 2023)
   Hospitality industry started to provide more sustainable options for their costumers recently. More hotels are implementing sustainability programmes in order to meet their customer’s needs. Hyat has reduced energy, water and gas emission in order to fulfil this goal. Mariot International has also implemented a program to reduce single-use plastic. Accor has launched “Planet 21 programme” to work with it’s employees, to get costumers involved, to innovate through their partners and also to work in local communities. Intercontinental hotels have launched “IGH Green Engage system” which allow them to manage the energy, carbon and waste. Hilton is using it’s energy from green sources. (The rise of sustainable hotels)
   In order to see how sustainable hotels can be, Green Tourism has provided a standard which will reward them with three awards based on their performance. This initiative’s main goal is to develop a responsible environment which will later become as a “second nature” for the business. (Government Business 2021)
   Every hotel chain is thriving to become more sustainable and we can find a remarkable competition on the market. A good way for companies to adopt eco-friendly practices and also to bring a positive impact on environment would be to be a part of the circular economy. This strategy’s main goal is to keep materials within the company in usage for as long as possible. The only way companies get rid of these materials is by the time they can’t be reused anymore. It is a very important step which help organizations to reduce waste and would also bring positive feedbacks from the costumers. (Tonelly, Cristoni 2019) 
   Recently, a lot of pressure has begun to appear all over the world, concerning the way of creating economic benefits but without having to worry about ruining the environment. Natural resources have been drastically diminished. All businesses should adopt circular economy as one of their main strategy in order to ensure their business will last long on the market and also to become more sustainable. (Gopalakrishnan 2021)
   Corporate social responsibility is a trend adopted by many organizations nowadays. It involves companies to give some of their profit back to the society. Companies are adopting this method because of their moral obligations, the right to operate and of course their reputation which play a major role. Corporate social responsibility will offer companies numerous benefits such as increasing their sales or offering name recognition in the society. Marketing strategies are also based on the companies involvement with CSR. (McWilliams et all 2019)
   Information can be found everywhere nowadays. Costumers are well documented about the brands they want to follow. It has been proven that CSR may have a significant contribution in this process, and costumers can be influenced about how a brand will leave it’s footprint into society as well. Corporate social responsibility will also bring numerous benefits through the company. The strategies adopted by CSR will help costumers to have a better perception about the brand, and will create a positive image of the brand. Companies should be transparent with their actions through society and this will help costumers to trust the company. This strategy will also create a better engagement between costumers and the brand. It will also get costumers involved in the process, offering them the chance of providing charity donations. And last but not the least, one really important aspect is that this process will have a significant impact in creating their costumers’ loyalty. It is vital for every company to create loyalty and retention for their costumers and in this way, costumers would be proud to support businesses which have such a positive influence in the world. (Sons 2022)
   Corporate social responsibility is being described as a solution for social and environmental challenges that can be met in our modern society. This strategy fights for organizations to behave in an ethic way and it is an important factor for the economic development as well as it ensure quality of life for the society. The main attributions for CSR is to take care of environment, health, education and economic and community development. (Dolan, Rajak 2016)  
   To sum up, from the above essay, it can be concluded that sustainability represent a big concern in the hospitality sector. Population have been used plenty of resources and the main goal would be to meeting the needs of each individual without compromising the needs for the future generations. Most companies are embracing this strategy which will have an impact of their growth, revenue and to bring positive changes for the society. Major companies have already implemented internal environmental practices which will help them to be more efficient. If businesses will adopt these sustainable practices through their business they will definitely have a measurable impact in the society.
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