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1.Introduction
Motorsport has historically been characterised as a highly gendered professional environment in which men have dominated participation, leadership, technical expertise, and competitive driving roles. Despite increasing public and organisational commitments to diversity and inclusion, women remain significantly underrepresented across the motorsport sector, particularly within highly remunerated positions such as engineering, team management, executive leadership, and professional driving. Recent initiatives, including the F1 Academy, the FIA's diversity programmes, and organisational commitments by manufacturers such as Ferrari, demonstrate a growing recognition of the need to address gender inequalities within the motorsport. However, questions remain regarding the extent to which these interventions have translated into meaningful structural change and improved career outcomes for women.
Existing research suggests that women's underrepresentation within male-dominated industries is shaped by a complex interaction of institutional, cultural, and socio-economic factors. Gender stereotypes, unconscious bias, exclusion from influential professional networks, limited access to sponsorship opportunities, and the absence of visible female role models continue to constrain women's career progression. Within motorsport specifically, these challenges may be further intensified by long-established organisational cultures that privilege masculine norms, perceptions of technical competence, and unequal access to resources required for career advancement. Consequently, women may encounter barriers at multiple stages of their professional development.
Although previous studies have examined women's experiences in sport, leadership, and STEM-related professions, there remains a limited body of research focusing specifically on the structural and cultural barriers affecting women's progression within motorsport using Ferrari as the case study. There is insufficient empirical evidence evaluating the effectiveness of contemporary diversity and inclusion initiatives in facilitating access to senior and highly paid roles. This gap is particularly important given the increasing investment in programmes designed to improve gender representation across the sector.
This study seeks to address this gap by investigating the barriers encountered by women pursuing careers in motorsport and critically evaluating the effectiveness of existing diversity and inclusion initiatives in supporting career progression. This study will focus on Ferrari as a case study to gain industry insight and expertise. 
2. Research Aim
The overall aim of this research is to examine barriers women and girls face in progressing into highly paid and senior positions within motorsport, exploring Ferrari as a case study. Researching the current performance of women working in the motorsport industry in the UK. According to Creswell and Creswell (2023) research objectives are specific and measurable. 


3. Research Objectives
1. To identify the key barriers faced by women and girls entering motorsport careers with Ferrari as a case study. To get their experiences and performance management to identify challenges.
2. To measure perceptions of gender equality within Motorsport using Ferrari as a case study. To explore direct experiences through eight in depth interviews.
3. To evaluate the effectiveness of diversity and inclusion initiatives. Evaluate existing policies and frameworks for competitive edge. Are they really having a positive impact on equality? Assess employee awareness of improvements within Ferrari and challenges.
4. To recommended strategies that could improve equality and diversity in motorsport. Performance monitoring and for trust and future proofing.

4. Literature Review Summary
The topic of gender biased in motorsports is a widely researched area. The proposed research adopts a qualitative approach to investigate the barriers affecting women's participation and progression within the motorsport industry, with a particular focus on Ferrari as a case. Overall the current research highlights there are gaps with the progression of women and girls, why in the UK has the industry advanced. The study seeks to contribute to existing scholarship on gender inequality in male-dominated industries by examining the effectiveness of contemporary diversity and inclusion initiatives in promoting women's advancement into technical, leadership, and highly remunerated positions. 
A key component of the research design will involve interview analysis. Bowen (2009) defines document analysis as a systematic procedure for reviewing and evaluating both printed and electronic documents in order to generate empirical knowledge. Document analysis offers several advantages, including cost-effectiveness, accessibility, and the ability to examine historical and contemporary organisational narratives. In the context of this research, documents such as diversity and inclusion reports, corporate policies, annual reports, FIA publications, Ferrari communications, and programme evaluations will provide valuable insights into organisational commitments to gender equality and the extent to which these commitments have evolved over time.
The methodological framework is further informed by Cohen, Manion and Morrison (2017), who emphasise the importance of methodological rigour in formulating research questions, collecting data, and analysing findings. Consequently, this study will utilise a qualitative approach as limited up to date research is carried out. Such methodological triangulation will enhance the validity and reliability of the findings by enabling the comparison of evidence obtained from multiple sources.
The primary qualitative component of the study will consist of semi-structured interviews with eight women employed within Ferrari and where feasible, across the wider motorsport industry. Semi-structured interviews are particularly appropriate for exploring lived experiences, perceptions of organisational culture, and individual career trajectories while providing sufficient flexibility to investigate emerging themes. The interviews will seek to examine how women experience opportunities and barriers related to recruitment, progression, sponsorship, leadership development, and workplace inclusion. Subject to ethical approval and participant consent, selected interview findings may be disseminated through professional and social media channels to increase awareness of gender inequality within motorsport and promote wider discussion concerning diversity and inclusion. Female participation across all levels sits at just 7% to 13% Wolfe (2026) argues that better access to motorsport is needed. Hamiliton (2026) giving every young person a chance regardless of their background. It is clear whilst there are many initiatives and research, the UK has a long way to further advance the progression of women for economic purpose.
The study is also informed by action research principles. Coghlan (2019) argues that action research integrates inquiry and action through a collaborative process designed to facilitate organisational learning and improvement. While the present study is not intended as a full action research project, elements of this approach may inform recommendations aimed at supporting organisational change and enhancing gender equality practices within motorsport organisations. Existing research does not go into depth about current challenges women are facing and existing literature outlines the gaps. Howe (2022) argues there cultural attituded and assumption based on physical inferiority, sexualisation of females, financial barriers and lack of representation. The media also gives women less media coverage than men, more likely to expose a downfall In their career.
Existing literature identifies numerous barriers that contribute to the underrepresentation of women in motorsport. Pflugfelder (2009) argues that motorsport has historically constructed the driver as a masculine figure, resulting in gendered assumptions regarding competence, physical capability, and legitimacy. Such perceptions contribute to the marginalisation of women and reinforce occupational segregation across both competitive and technical roles. Similarly, Markula and Pringle (2006) contend that sport is socially constructed through gendered power relations, often positioning masculinity as the norm while rendering women's participation less visible and less valued.
Recent evidence suggests that these challenges continue to persist despite growing efforts to promote inclusion. The More Than Equal Report (2023) identifies prejudice, limited access to opportunities, insufficient role models, and structural barriers as key factors restricting women's participation and progression within motorsport. This raises important questions regarding whether contemporary diversity initiatives have generated meaningful organisational change or whether they primarily address issues of representation without fundamentally altering underlying structures of inequality.
The COVID-19 pandemic further intensified concerns regarding gender equality in the workplace. Alon et al. (2020) argue that the pandemic disproportionately affected women's employment and career progression, increasing the risk of widening existing inequalities. Likewise, Fisher and Ryan (2021) suggest that progress towards gender equality was significantly disrupted as women experienced increased caring responsibilities and reduced professional opportunities. Given that many diversity and development programmes experienced funding reductions or operational disruptions during and after the pandemic, an important objective of this research is to evaluate whether these wider societal effects continue to influence women's experiences within motorsport in 2026.
The issue of representation has been identified as particularly significant. Dasgupta and Asgari (2024) argue that exposure to female role models can positively influence women's career aspirations, self-efficacy, and leadership ambitions. Their concept that "seeing is believing" highlights the importance of visible female representation in challenging gender stereotypes and encouraging participation in traditionally male-dominated sectors. Within motorsport, where women remain underrepresented in senior leadership and technical positions, the absence of visible role models may reduce aspirations among younger women considering careers in the industry.
Theoretical explanations for these inequalities can be found within organisational and gender studies literature. Kanter's (1977) theory of tokenism suggests that women in male-dominated environments become highly visible due to their minority status, leading to increased scrutiny, stereotyping, and exclusion from influential informal networks. Such dynamics can limit access to career-enhancing opportunities and reinforce organisational barriers. Similarly, Valian (1998) argues that unconscious gender schemas systematically influence evaluations of competence and performance, resulting in cumulative disadvantages for women over time. More recent research by Berdahl, Moss-Racusin( 2010) and colleagues further demonstrates how subtle forms of exclusion, gender stereotyping, and everyday sexism continue to shape workplace experiences in male-dominated environments.
These theoretical perspectives are particularly relevant to the motorsport sector, where technical expertise, leadership authority, and competitive performance have historically been associated with masculine norms. Despite recent diversity initiatives, women remain significantly underrepresented across technical, engineering, governance, and executive positions. FIA diversity reports (2024) indicate that women continue to represent a minority across many areas of motorsport participation and leadership. In response, programmes such as FIA Girls on Track and the Ferrari Driver Academy's development initiatives seek to create structured pathways for young women through karting, engineering exposure, simulation training, mentoring, and leadership development opportunities. However, there remains limited independent research evaluating the long-term effectiveness of these programmes in facilitating progression into senior or highly paid positions.
Consequently, this research seeks to address a significant gap within the existing literature by critically examining whether contemporary diversity and inclusion initiatives have resulted in substantive organisational change or whether structural barriers continue to constrain women's advancement within motorsport and in Ferrari. Through the documentary video interviews, the study aims to generate evidence-based recommendations that contribute to both academic debates on gender inequality and practical efforts to improve diversity, inclusion, and organisational performance within the motorsport industry and Ferrari.
At a broader systemic level, there is also a recognised role for government and policy institutions in addressing gender imbalance within high-performance industries (World Economic Forum2024). International organisations such as the OECD and UN Women emphasise the importance of sustained investment in gender equality initiatives across public, private, and third-sector funding streams. While specific percentage targets vary across policy frameworks, there is a shared consensus that long-term, coordinated investment is required to address persistent inequalities, particularly in sectors where women remain significantly underrepresented. Virginia Valian (1998) highlighted why so slow and the impact of recent global disruptions, including the COVID-19 pandemic, has further intensified concerns regarding reduced funding opportunities and stalled progress in gender equality, with potential long-term implications for workforce participation and leadership development.
Kirsten Hallmann and colleagues (2021) argues the current literature largely agrees that gender inequality in motorsports is sustained by structural barriers, unequal sponsorship, gender stereotypes, and limited representation, rather than inherent differences in driving ability. That women have the talent but are restricted by multiple barriers. The purpose of this study will Empower women to express their experiences and provide a platform for women’s perspectives this will be very conducive. 
5. Methodology 
From a methodological perspective, this research is grounded in the principle that knowledge is socially constructed and co-produced between researcher and participant. Brinkmann and Kvale (2018) argue that qualitative inquiry, particularly through interviews, enables the exploration of lived experience and the co-construction of meaning between interviewer and participant. This perspective is particularly relevant to the present study, which seeks to understand how women interpret and navigate organisational structures, cultural expectations, and career progression pathways within motorsport.
The importance of carrying out the research in a timely and rigorous manor. All interviews should be carried out in the same setting and questions designed to intrigue the participants to share their stories. This research will adopt a qualitative approach, to investigate the barriers affecting women's career progression within the motorsport industry and to evaluate the effectiveness of diversity and inclusion initiatives using Ferrari as a case study. The study will interview eight women in motorsports about their experiences to gather industry insight.
The qualitative component will consist of approximately eight semi-structured interviews with women working within Ferrari. The interviews will provide deeper insight into participants' lived experiences and allow exploration of issues that may not emerge through other methods. 
Guion, L ( 2002) argues in order to triangulate, each different evaluator would study the program using the same qualitative method through interview, observation, case study, or focus groups. There are many different ways to validate the research and for the purpose of this paper video interviews are carried out in the same environment, with the same questions to capture data. The data and storage will need protection through data back ups and codes to access highly private information.  "grounded theory", an empirically based procedure of generating theories recommended by Glaser & Strauss (1979). However, this procedure demands enormous work as more than two or three data files are to be
analysed. 

Sampling
Sampling is a critical consideration within the research design. Two sampling approaches will be considered: probability sampling and purposive sampling. Probability sampling, particularly random sampling, provides each member of the target population with an equal chance of selection and can improve the representativeness of findings. For the purpose of this sample 8 women selected who are working in Ferrari to share their journey.
The location are Ferrari branches all over the United Kingdom and 2 samples from each area selected at random. One branch is in Grey Paul Ferrari in Birmingham, Carrs Ferrari in Exeter, Ferrari Swindon and Ferrari HR Owen Hatfield. This will give a strong reflection across the United Kingdom.
However, given the relatively small proportion of women employed within certain areas of motorsport, purposive sampling may be more appropriate for identifying participants with relevant expertise and experience. Purposive sampling will therefore be used for the interview phase to ensure that participants possess direct knowledge of the issues being investigated. This approach aligns with the study's objective of obtaining rich and meaningful insights from women working within technical, managerial, and leadership roles. Wheaton (2010) suggests that motorsport reproduces gender inequality through cultural constructions of driving as a masculine domain, which undermines women's legitimacy as competitors.
The quality of the research findings will depend significantly upon the quality of the data collected. Effective data management will also be essential throughout the project. Corti et al. (2020) emphasise the importance of documenting, storing, sharing, and preserving research data in accordance with recognised ethical and professional standards. Consequently, all data collected during the study will be stored securely, anonymised where appropriate, and protected through robust backup procedures. Particular attention will be given to maintaining data integrity, confidentiality, and compliance with data protection legislation. This is especially important given the sensitivity of discussions relating to gender equality, career progression, and workplace experiences in Ferrari.
A comprehensive literature review will provide the foundation for the research design. Hart (1998) argues that an effective literature review should critically evaluate existing evidence, identify strengths and weaknesses within previous studies, and highlight gaps in current knowledge. This process will enable the researcher to assess competing perspectives on gender inequality within motorsport and justify the need for further investigation. The review will also support the development of the research questions and provide a theoretical framework for analysing the findings.
The study will make extensive use of digital research methods. Hewson, Vogel and Laurent (2015) highlight the growing importance of internet-based research in contemporary social science research. Furthermore, social media platforms such as LinkedIn, Instagram, TikTok, and Facebook have become increasingly influential in shaping perceptions of careers within motorsport. Ferrari and other motorsport organisations frequently utilise these platforms to promote diversity initiatives, female role models, STEM programmes, and educational opportunities. As a result, the research will also consider the role of digital communication in influencing awareness and perceptions of career opportunities for women within the industry. Giving women a voice in the Motorsport, this will create a different perception. 
Leedy and Ormrod (2012) emphasise the importance of clearly defining the research problem, narrowing the focus of the study, and ensuring alignment between research objectives. These principles have informed the design of this study and the selection of method. Finally, effective project management will be essential to ensure the successful completion of the research. Maylor (2010) argues that project success depends upon careful planning, stakeholder engagement, monitoring progress, evaluating outcomes, and capturing lessons learned. Accordingly, the project will include a detailed timetable, regular progress reviews, and a final evaluation stage to assess whether the research objectives have been achieved. Carried out using a GANTT Chart for project management purpose.
[image: ] 
This structured approach will help ensure that the study generates meaningful academic and practical contributions to understanding gender equality within the motorsport industry and in Ferrari.
Performance Management – Aguinis 

Introducing a performance management system into the research will ensure effective delivery this will form part of the research.
[image: ]


6.Ethical Considerations
Ethical considerations are fundamental to ensuring the integrity, credibility, and trustworthiness of the research process. Saunders et al (2023. P 238) the standards should remain high as those who become the subject of your work are affected by it. This study will adhere to the ethical guidelines established by the host institution and will seek ethical approval prior to data collection. Participation in interview phases of the research will be entirely voluntary. Participants will be provided with an information sheet outlining the purpose of the study, how the data will be used, and their rights as research participants. The British Educational Research Association Guidelines ( BERA 2023) and the Researchers code of Ethics must be adhered to before gaining any data. 
Interview data will be anonymised during transcription and analysis. Participants will have the right to withdraw from the research at any stage without penalty and without the requirement to provide a reason. As part of the interview they will seek permission to publish on public platforms as part of integrity. Consent will be obtained from all participants prior to participation( Appendix A). Where interviews are recorded or filmed, additional consent will be sought, and participants informed about how recordings may be used, stored, and disseminated.
Given the potential sensitivity of discussions relating to gender inequality, discrimination, workplace culture, and career progression, particular attention paid to participant wellbeing and data protection. All data securely stored in password-protected files and handled in accordance with data protection legislation and institutional research policies. Saunders, Lewis and Thornhill (2019) emphasise the importance of ethical awareness throughout the research process, including participant recruitment, data collection, analysis, and reporting. Similarly, Wheater and Cook (2015) highlight the importance of ensuring that statistical data are collected and interpreted responsibly, particularly when sampling methods may influence the representativeness of findings. Consequently, efforts will be made to obtain a diverse range of participants from different professional backgrounds within motorsport to minimise sampling bias and ensure a broad range of perspectives.
Wolf et al. (2016) further argue that questionnaire design plays a critical role in generating reliable and valid data. Therefore, careful consideration will be given to question wording, sequencing, scaling methods, and respondent understanding in order to minimise bias and improve data quality.
Expected Findings
Based on the existing literature, the study is expected to find that gender-related barriers continue to influence career progression within motorsport despite increasing organisational commitments to diversity and inclusion. Previous research suggests that women remain underrepresented in senior technical, engineering, leadership, and executive positions, often due to structural barriers, unconscious bias, limited access to professional networks, and a lack of visible role models.
The research is expected to reveal that diversity and inclusion initiatives have increased awareness of gender equality issues and created additional opportunities for women entering the industry. However, it is anticipated that participants may perceive these initiatives as having had a greater impact on representation and awareness than on addressing deeper structural inequalities relating to career progression, sponsorship opportunities, and leadership development.
The findings may also demonstrate that while progress has been made in promoting female participation, further organisational support mechanisms are required to achieve sustainable improvements in equality, inclusion, and career advancement across the motorsport sector. According to Gareth Morgan and Linda Smircich (1986), qualitative data are important because they enable researchers to understand how individuals interpret and construct their social reality.
Phenomenology, Social Action Theory and Humans Create their Realities, a profound concept backed by psychology and neuroscience. Cognitive science shows our brains construct the world. Predictive processing, social construction, Self Fulfilling Prophecies, also known as the Pygmalion effect. 
The Pygmalion effect is a psychological phenomenon where high expectations lead to improved performance, essentially creating a self-fulfilling prophecy. When someone genuinely believes in another person's potential, their resulting encouragement and support cause that individual to rise to the occasion and succeed. This is witnessed where we align our belief system that anything is possible with the right team in motorsports where we open the doors for the next generation.
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7.Ferrari's Equality and Diversity Programmes
Ferrari has implemented a range of equality, diversity, and inclusion initiatives designed to address barriers to participation and progression within the organisation. One of the most significant initiatives is the company's Equal Salary Certification, which recognises Ferrari's commitment to equal pay for equivalent roles and qualifications. Independent audits of salary structures and workplace practices are used to verify compliance with pay equity standards. This initiative directly addresses concerns regarding gender pay disparities, which have frequently been identified as a barrier to attracting and retaining women within traditionally male-dominated industries.
In addition, Ferrari has introduced recruitment and talent management practices designed to improve diversity throughout the organisation. These include monitoring candidate pools and promotion processes to reduce potential bias and support more equitable career progression opportunities. Such initiatives are particularly relevant given that recruitment and promotion practices have often been identified as key areas in which gender inequalities emerge and persist.
Ferrari also delivers diversity and inclusion training programmes that focus on unconscious bias, inclusive leadership, respectful workplace behaviour, and inclusive communication. These programmes aim to foster an organisational culture based on mutual respect, inclusion, and equal opportunity. Such initiatives reflect broader organisational efforts to create an environment in which employees from diverse backgrounds can contribute and progress.
The organisation's commitment to developing female talent is also demonstrated through its involvement in motorsport development programmes. Through support for the F1 Academy and partnerships with FIA Girls on Track – Rising Stars, Ferrari contributes to initiatives designed to identify and develop young female talent within motorsport. These programmes provide opportunities for girls and young women to gain experience in racing, engineering, simulation technologies, and professional development pathways. The Ferrari Driver Academy further supports selected participants in progressing towards elite levels of motorsport competition.
A key objective of this research is to evaluate the effectiveness of these initiatives from the perspective of women working within the industry. By examining participants' experiences, the study will assess whether such programmes contribute to meaningful career progression and whether they effectively address the barriers identified within the wider literature.
Corporate Social Responsibility and STEM Initiatives
Corporate Social Responsibility (CSR) has become an increasingly important component of organisational strategy within the motorsport industry. Ferrari's commitment to equality, diversity, and inclusion forms part of a broader CSR agenda that seeks to create positive social outcomes alongside business performance. Through participation in industry-wide diversity charters and inclusion initiatives, Ferrari has committed to attracting underrepresented groups, reducing workplace barriers, improving employee retention, and monitoring diversity outcomes. The question remains, has this made a big impact or is this still tokenism? 
The organisation has also invested in educational initiatives aimed at increasing female participation in Science, Technology, Engineering and Mathematics (STEM) disciplines. Through partnerships with educational institutions and organisations, Ferrari seeks to encourage girls and young women to consider careers in engineering, technology, and motorsport. Such initiatives are particularly significant given the persistent underrepresentation of women in STEM-related professions.
Haslanger (2024) argues that addressing issues of gender, power, and empowerment is essential for creating more equitable workplaces and expanding opportunities for underrepresented groups. In this context, Ferrari's STEM programmes may contribute to challenging traditional gender stereotypes and increasing female representation within technical and leadership roles, but is this leaving a lasting legacy for our future generations. It is argued that due to lack of investment this has not improved.
Ferrari also participates in programmes designed to inspire future generations of women. Through initiatives such as Inspiring Girls, female engineers, scientists, managers, and technical specialists engage with schools and educational communities to encourage young women to pursue ambitious career aspirations. The visibility of successful female role models has been identified within the literature as an important factor in increasing confidence, aspirations, and participation among younger women. As part of this research it will aim to direct this issue and bring this to the surface creating video interviews that will engage more 200,000 viewers and available for the University of Wales Trinity St Davids to share on their platforms.
In addition, Ferrari has expanded workplace policies that support work-life balance, including enhanced parental leave and family-friendly employment practices. Such measures may play an important role in improving employee retention and supporting long-term career progression for women within the organisation.
Collectively, these initiatives demonstrate Ferrari's commitment to promoting greater diversity and inclusion. However, the extent to which they have successfully reduced barriers and improved career outcomes for women remains an important area for investigation and forms a central focus of this research.
8.Conclusion
The research proposal has outlined the theoretical grounds for examining the progress made through Motorsport using Ferrari as a case study. Questions remain around equality, diversity, and inclusion initiatives that women continue to be underrepresented in highly paid technical, engineering, leadership, and executive positions across the motorsport industry. Ferrari has implemented a range of measures, including Equal Salary Certification, inclusive recruitment practices, diversity and inclusion training, STEM outreach programmes, and enhanced family-friendly workplace policies. While these initiatives demonstrate a clear organisational commitment to equality, their long-term effectiveness in supporting women's progression into senior roles remains unclear.
Furthermore, the background literature suggests that women and girls continue to experience lower levels of investment, sponsorship, and development opportunities compared to their male counterparts. There is also a lack of funding into research of barriers that women face in motorsports. The study addresses the gap by (A, Benson 2023) challenges on raising funding based on prejudice. Although programmes such as F1 Academy, FIA Girls on Track, and the Ferrari Driver Academy have increased visibility and participation, there is limited empirical research examining whether these initiatives translate into sustained career progression and greater representation in leadership and highly remunerated positions. This represents a significant gap within the current literature.
The persistence of gender inequalities despite the implementation of formal equality policies suggests that structural, cultural, and organisational barriers may continue to exist. Previous research has identified factors such as unconscious bias, limited access to influential professional networks, gender stereotypes, and a lack of visible female role models as barriers to advancement within male-dominated industries.
Consequently, this study seeks to address an important research gap by examining the lived experiences of women working within motorsport and evaluating the effectiveness of existing diversity and inclusion initiatives. Through interviews, surveys, and documentary analysis, the research will provide a contemporary assessment of whether meaningful progress has been achieved or whether hidden barriers continue to restrict women's advancement. Collectively the research argues that it is little beyond ‘ Tokenism’ and requires policy reform and a shift in culture. Dedicated funding and role models for social media, getting more women’s voices heard. Systematic barriers exist and women still face significant obstacles. The research is well positioned to address those gaps. 
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Appendix Ath
Filming Consent Form
Project Title:

Organisation / Institution:

Researcher / Producer Name:

Contact Information:
Email: ________________________________
Phone: ________________________________
1. Purpose of Filming
We are requesting your consent to be filmed as part of a research/educational/project-based activity. The purpose of this filming is:
☐ Academic research
☐ Educational use
☐ Corporate/internal training
☐ Documentary/project media
☐ Other: ___________________________
A brief description of the project:



2. What Your Participation Involves
If you agree to participate, you may be filmed during:
· An interview or discussion
· Workplace observation (if applicable)
· Group participation or activities
Your participation is voluntary, and you may decline to answer any question or stop participation at any time.

3. Use of Recordings
The footage and/or audio recordings may be used for:
· Research analysis
· Educational presentation
· Internal organisational use
· Publication or exhibition (if applicable)
· Online or digital platforms (if applicable)
Please indicate your preference:
☐ I consent to my image/audio being used for all stated purposes
☐ I consent only for internal/limited use
☐ I do not consent to public distribution beyond research use
☐ Other restrictions: _______________________________
4. Confidentiality and Data Protection
All personal data will be handled in accordance with the UK General Data Protection Regulation (UK GDPR) and the Data Protection Act 2018. Where possible, your identity will be kept confidential unless you explicitly agree otherwise.
You have the right to request:
· Access to your data
· Correction of inaccurate data
· Withdrawal of consent (prior to publication/use where feasible)
5. Voluntary Participation
Your participation is entirely voluntary. You may withdraw at any time without penalty or negative consequences.
6. Consent Statement
By signing below, you confirm that:
· You have read and understood this consent form
· You agree to be filmed
· You understand how the recordings will be used
· You are over 18 years of age (or have guardian consent if applicable)
Participant Details
Full Name: _______________________________________
Signature: ________________________________________
Date: ____ / ____ / _______
Researcher Declaration
Name: ____________________________________________
Signature: ________________________________________
Date: ____ / ____ / _______
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