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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The High Field Town House Hotel website loads quickly and efficiently on both desktop and mobile devices. The homepage displays smoothly, with images, menus, and interactive elements appearing without noticeable delay. Navigation is intuitive thanks to a well organised top menu and clear calls-to-action like ‘Book a Table’ and ‘Stay With Us.’ The site’s responsive design ensures that content adjusts well across screen sizes, offering a seamless and user friendly experience for prospective customers.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The High Field Town House Hotel website contains several sub-pages, including sections like ‘Stay With Us,’ ‘Book a Table, ‘Our Menu,’ ‘Events,’ ‘Who we are,’ and  ‘Contact’. Navigation is straightforward: users can access these pages via a clearly labelled top menu bar and a drop bar, which remains visible across the site. Key actions like booking or viewing menus are also supported by homepage buttons and call to action links, making it easy for prospective customers to explore services and make reservations because the top menu bar is clearly labelled with sections like “Stay With Us,” “Book a Table,” and “Our Menu,” making it simple to find key information. The layout is clean and responsive, adapting well to different devices, which supports a smooth and intuitive browsing experience.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
A customer can make a booking via the High Field Town House Hotel website. The site features a clearly labelled “Book a Table” option for restaurant reservations and a “Stay With Us” section for hotel bookings. These links redirect users to external booking platforms where they can select dates, room types, or dining times. The process is straightforward and user friendly, supporting both dining and accommodation reservations efficiently.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The High Field Town House Hotel website would benefit from integrating the booking process directly within the site rather than redirecting users externally. A sticky navigation bar could streamline access to important pages. On mobile devices, some spacing and button alignment issues reduce visual clarity. Additionally, enhancing homepage call to-action elements, such as “Book Now” or “View Rooms” i think would guide users more effectively toward key services, improving overall functionality and customer experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The High Field Town House Hotel website has a stylish and inviting design, with warm colours, elegant fonts, and high-quality imagery that reflect its boutique hospitality brand. On desktop, the layout feels spacious and well-balanced, with clear navigation and large visuals. On mobile, the design remains attractive but slightly more compact—some spacing and alignment shift to fit smaller screens. Despite these adjustments, the site maintains visual consistency and usability across devices, offering a pleasant experience for both formats.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The High Field House Hotel website uses imagery and colour effectively to convey its boutique hospitality brand. High-resolution photos showcase the interiors, food, garden spaces, and rooms, helping visitors visualise the experience. The colour palette is warm and inviting, with earthy tones and soft lighting that reflect the relaxed, upscale atmosphere of the venue. While the site does not appear to feature video content, the static visuals are thoughtfully curated and consistent across pages, enhancing the overall aesthetic appeal.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:

The High Field House Hotel website does not appear to feature an online chat tool. Customers looking to enquire about bookings, services, or availability must rely on phone contact or email, which are listed on the site. While these methods are functional, the absence of a live chat option may limit instant engagement, especially for users browsing outside business hours or seeking quick answers. Adding a chat feature could improve responsiveness and enhance the overall customer experience.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the High Field House Hotel  website are present but not highly prominent. They appear in the footer and connect to platforms like Facebook and Instagram, which helps extend the brand’s reach. However, they could be more effective if integrated into the homepage or featured alongside recent posts or live previews. This would encourage more interaction and give visitors a clearer sense of the venue’s personality, events, and customer engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The High Field House Hotel website presents its services clearly through well-organized sections and descriptive content. The ‘Stay With Us' page outlines accommodation details, including room features and amenities. The ‘Book A Table’ and ‘Oue Menu’ pages explain dining options, with menus and booking links readily available. Additional services like private dining, events, and garden seating are highlighted through homepage banners and dedicated sub-pages. This structured layout helps customers easily understand what’s offered and how to access it.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews for the High Field Edgbaston are available on external platforms such as Tripadvisor and Booking.com, rather than being embedded directly on the website. These reviews are generally positive and appear to be frequently updated, with recent feedback from guests in 2024 and 2025 highlighting the quality of food, service, and accommodation. This external hosting supports credibility, as reviews are independently verified, but integrating a live feed or testimonials on the site could enhance transparency and user trust.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 

The High Field House Hotel presents its service as high quality through elegant branding, detailed descriptions of its boutique rooms, and a strong emphasis on fresh, seasonal food. The website highlights its partnerships with reputable suppliers and showcases stylish interiors, spacious gardens, and attentive hospitality. I’d recommend the venue for its relaxed yet refined atmosphere, ideal for weekend getaways, celebrations, or dining with friends. Its consistent positive reviews and thoughtful presentation reflect a commitment to excellence.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The menu prices are clearly displayed on the High Field House Hotel website. Visitors can view detailed pricing for breakfast, mains, desserts, and drinks directly under the “Our Menu” section. This transparency helps customers make informed choices and reflects the venue’s commitment to quality and value. The prices align well with the boutique dining experience offered, showcasing seasonal ingredients and thoughtful presentation across a range of dishes. However room prices for The High Field Town House are not listed directly on the main website, but they are available through external booking platforms like Booking.com and Kayak. Rates typically range from £79 to £214 per night, depending on room type, season, and availability. This dynamic pricing approach allows flexibility but may limit transparency for customers browsing the site. Including sample rates or a price range on the hotel’s own pages could help users assess value more confidently. 





	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Boutique 

	
	2. Gastropub with rooms

	
	3. Edgebaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When you use these terms in google, It is llisted top ten, prominently through its own site and also featured on local directories and booking platforms, which helps boost its visibility. This strong search presence supports its discoverability for prospective guests looking for boutique stays in Birmingham.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer: 
I feel websites remain highly relevant in modern UK business. They serve as digital storefronts—offering round-the-clock access to information, enhancing brand credibility, and guiding customer decisions. With most consumers relying on online research, a clear and functional site boosts visibility and trust. Social media complements this by enabling two-way engagement, fostering community, and amplifying marketing reach. As Kotler, Armstrong & Opresnik (2018, p. 472) explain, social media “provides marketers with exciting opportunities to engage consumers in a more interactive and meaningful way.” Together, websites and social platforms form an essential marketing ecosystem, especially for boutique businesses seeking to stand out. In sectors like hospitality and retail, they’re no longer optional—they’re key to growth and customer loyalty.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 

One key recommendation to improve the High Field Town House Hotel website would be to integrate the room booking system directly into the site rather than redirecting users to platforms like Booking.com. This would simplify the reservation process, maintain brand consistency, and give the hotel more control over pricing and availability. In addition, introducing a live chat feature would greatly enhance real-time communication with customers. Visitors could easily enquire about room types, check-in details, or seasonal offers without waiting for email responses—making the experience more responsive and customer-centric. Both improvements would reflect the brand’s commitment to seamless service, helping boost satisfaction and increase direct bookings.
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