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[bookmark: _Toc58690127]Introduction
Community engagement means to work together to serve a common goal. The common goal of Amnesty International is to ensure human rights for all. From rich to poor, white to black, everyone can enjoy their rights in society and can work for the development of society. Common goals can be divided into some sub-goals. The educational program can be one of them. Education is the backbone of a nation. Education can reshape society and country in a very few time.  As education is a basic human right, ensuring this right human rights can be ensured a little. Education for the young is a new project of Amnesty International, which will make the young generation free from illiteracy. On this project's success, the empowerment of the young generation deprived of education depends largely. When the young generation gets an education, they will contribute a huge to their own country's progress (Fruchter, Gray, and Rothman, 2018). 
In this report, the relation between the organisation and its parties, this organisation's different eras, how to use Social Medias, required training for the employees, the importance of forward-looking trading have been discussed. 


[bookmark: _Toc58690128]The relation between Amnesty International and the people and how the organisation engage them 
Amnesty International has established a good relationship with the mass people of the U.K., along with people all around the world. By trying to ensure human rights for all, this NGO has become the nearest and dearest organisation to all. The organisation has more than 8 million supporters and members all around the world (Fruchter, Gray, and Rothman, 2018). This organisation has the secret supports of many powerful governments. So, the organisation has a good relationship with the governments as well. Amnesty International gets closer to different communities through organising many programs related to the communities such as education, climate change, human rights, discrimination, indigenous people, refugees and migrants, police violence and torture, etc. Amnesty International mainly engage the communities by using different Social Media and its direct programs. Facebook and Twitter are the main social media platform used by the organisation. On Facebook, the organisation can reach and connect people by sharing photos and writings about the activities, progress, and effects of any program. This organisation has connected more than 2.3 million people through its Facebook page (Fruchter, Gray, and Rothman, 2018). As on Twitter, only 140 characters can be published. Amnesty International publishes its activities briefly here. On Twitter, this organisation has more than 1.7 million followers (Hill, 2019). Its direct programs also help the organisation to get connected effectively with the communities. For example, the recent program of the organisation named "Teaching Young People" is going to involve the young generation in this program, which will tie them in a relationship with the organisation. Amnesty International will be successful only if the young people response and get connected with the project. It is tough to engage the young people with this project but it is not impossible. If the organisation effectively describe the future advantage they will get for this project then they will hopefully engaged with this project. 
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Though Amnesty International was founded in 1961, the journey of it begins in 1960. When the founder of this organisation, Benenson, stand against the imprisonment of two Portuguese students. Along with this, he and his friends started collecting funds for peace and nuclear disarmament project. Benenson published an article named "The Forgotten Prisoners." In this article, Benenson mentioned the autocratic mentality of the Government and announced the idea of Amnesty International. In 1960 Benenson's articles engaged people (Hill, 2019).
At the beginning of the 70s, Amnesty International raised a voice against the torture of the prisoners by the Government. This organisation engages and aware communities by organising an international conference to put international pressure on the Government to stop these tortures on the prisoners. This organisation also raised a voice against the injustice and political suppression of the people (Onciul, Stefano, and Hawke, 2017). 
In the 80s, Amnesty International is facing criticisms from different governments, and even this organisation was banned by the Argentinian Government. Though many issues came, the organisation kept continuing its campaigns against injustice and torture. In the mid-1980s, two big musical bands raise awareness and draw attention to Amnesty International (Onciul, Stefano, and Hawke, 2017). 
Amnesty International was kept growing in the 90s. This organisation started getting support from all around the world. This organisation started organising new movements on the title "When the government kills,” "Human rights are women's right." When the world saw that Amnesty International made the African Government investigate the arms trade and police abuse, this organisation got its support (Oliver and Pitt, 2019). 
From the 2000s, Amnesty International started creating awareness to control the arms trade, violence, torture of the prisoners, etc. By the end of 2005, this organisation got 2 million supporters all around the world (Oliver and Pitt, 2019). 
From the 2010s to the 2020s, Amnesty International individually did many investigations to bring out the actual scenario of some countries. In 2016 A.I.  started publishing the annual report on the condition of the world's human rights. From the reports of the A.I., the actual and fearful situation of the world's human rights were coming to light (Oliver and Pitt, 2019). 
As the organisation was growing up, it divided its programs and activities and appointed heads for taking responsibility for each movement. With the working experiences, the employees and the volunteers of the organisation get training and other developmental guidelines so that they can face any kind of issues in their work.
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Figure 1: Amnesty International's Facebook content, (Bridges, 2019)
Social Media is a very powerful tool to reach general people quickly. There are 70% of the movements that engage communities through different social media (Archer, 2019). A movement can be mobilised in just a few hours by the advantage of social media.  Amnesty International also uses social media, mostly Facebook and Twitter, to generate public awareness and engage them in the movement. This organisation has a digital engagement manager. Valeriia Voshchevska is the Global Head of the Digital Engagement in the Amnesty International. This organisation has a Global Head of Social Media Management. The main role of the Social Media Manager is to maintain the social accounts of the organisation globally. Crating templates, digital content for digital audiences to engage them is the role of the Social Media Manager. For this, they work on behalf of the organisation. The manager creates eye-catching content and titles so that the target audiences get engaged. The organisation uses a very consistent and emotional tone to engage the communities in any movement or program. Through the analysis of the responses in social media, the organisation can measure the effectiveness of any movement or project very easily. The organisation uses social media to make the people aware of the issues all around them and make them a unit to solve those issues together (Archer, 2019).  For example, Amnesty International updates the cover photos of its pages ‘based on some most important issues like “Protect the Human; Women’s right are Human Rights; it’s better to light a candle than curse the darkness, etc.” (Bridges, 2019).  .
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The whole training for the activists in Amnesty International is divided into three levels. First level training prepares for being activists and, the last stage of advanced training is to make them able to handling any difficult issue. 
In the first stage, the activists get knowledge about the movements and projects of the organisation deeply. In this stage, it is ensured that the activists know very clearly what they are going to do and why they are going to do so. Their performance quality depends on the understanding of the work. That is why this stage is given much importance (Bridges, 2019). 
In the second stage, activists get fundamental training to develop their skills. This training stage is developed for activists who are new to the organisation. In this stage, skills like critical thinking, strategic decision making, using different tools, effective communication skills, skills for working in teams, digital tools using skills, etc., are developed through the fundamental training (Guinness, 2017). 
In the third level, advanced training is provided to the activists. This advanced training is for the experienced and senior activists who have the potentiality to lead any project. In the skill set, event planning skills, event executing and coordinating, media managing skills, managing politicians, general people managing skills, partnerships creating skills, community mapping skills, etc., are being covered in this advanced training segment (Robinson, 2019). 
This training generates skills and potentiality to deal with any social issues like illiteracy, gender inequality, injustice, climate change, immigration stresses, etc. When the employees or activists of Amnesty International are trained at least by the fundamental training, they will be able to face those social issues, and when they are trained by the advanced training, they will be able to contribute to the solution of those issues. 
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The forward-looking approach is a business term that is used to indicate the prophecy about the future situation. Amnesty International uses a forward-looking approach in training. This organisation provides training on multiculturalism. To make a change in society, it is important to change the behaviour of society. But society has many communities. Understanding and influence those different communities' forward-looking approaches in training helps a lot. Forward-looking approach training is designed to serve the future purpose along with the present purposes. Activists get the training to face any future issues (Wallace and Kirkman, 2018). By getting ready for the future makes the activists proactive and effective. This approach also has positive impacts on creating and retaining good relations with the concerned parties. Through following this approach, an organisation can solve any social issue at the initiation before it gets bigger. That is why this forward-looking approach needs to be adopted in training (Wallace and Kirkman, 2018). An example from the perspective of the Amnesty International can be given that the organisation is providing IT training to its activists to prepare them for the next technological advanced future (Training & Workshops - Amnesty International, 2020).
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For an organisation which is controlled by the people, for the people, its relation with the surrounding parties is very important. Business organisations use different strategies to maintain and create relationships with customers. On the other hand, Non-Government Organisations like Amnesty International creates a relationship with the people by supporting them in their needs. Amnesty international creates a strong relationship with a huge number of people all around the world. As this organisation started its journey in the 1961s, it has passed many eras and see changes, faced challenges to work for the people who had no support. Social media always plays a significant role in mobilising many movements within a few days and making the people aware of the activities of the organisation. 
Amnesty International works on various human rights-related fields such as climate change, arms trade, gender discrimination, injustice, imprisonment, police torture, etc. this organisation has the support of more than 7 million people all around the world. Now a new issue arrives. People are facing a lack of voting rights in some countries. Voting right is also a human right of the people of an independent country. But in many countries of Africa, people do not enjoy their voting right to the fullest. Even some countries in Asia also have the same issue. There are many social issues out there in the world without gender discrimination, poverty, education, etc. Some of those issues are political suppression, lack of voting rights, lack of freedom of speech, etc. Most of those problems are political. So, Amnesty International can include those social issues in its projects and can give importance to ensure those. Such as they can ensure the voting right for all in the independent countries. In some independent counties, politically is shown that the people of those countries have proper voting rights, but the actual scenario is different. To ensure this right, the organisation has to get involved in the political field. The organisation can take the help of different powerful countries and other organisations like UN, WHO, WTO, etc., to put pressure on those Governments who failed or intentionally created barriers to provide voting rights to its people. 
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