Chapter 5: Conclusion and Recommendation
This chapter of the research project provides an in-depth interpretation and explanation of the key findings and results. Additionally, these answers discuss the research questions and aim of the study, as well as reflecting the limitations that influenced the investigation. Furthermore, the researcher can provide evidence-based recommendations that are practical, reasonable, and relevant to the study. Therefore, the researcher would know the actions needed to follow for further research and whether any policy and practice needs to be reassessed. 
5.2. Conclusion
In conclusion, the study shows an in-depth analysis and understanding of consumers’ receptiveness to hotel’s integrating smart technology. Over the years, there have been several changes in terms of customers’ experiences and perceptions towards technological advancement within a hotel setting which became an important topic to discuss particularly with many hotel professionals. The secondary research which is in the Literature Review chapter provided appropriate and relevant theories for a better understanding of the subject. This showed that many hotels are already adopting smart technology and artificial intelligence powered hotel features, and most theorists found it beneficial to collaborate with, however, some theorists highlighted its disadvantages too. To develop a thorough analysis and firsthand research and results, the researcher conducted primary research which was completed via Microsoft Forms for an online survey and aimed at 50 participants but gathered 55 respondents in the end. During the data collection, the researcher grouped the identical answers given by the respondents to analyse qualitative responses.
The following statements are provided to answer the two research questions of ‘Will the study show differences between ages in terms of being receptive to hotels integrating smart technology?’ and ‘Does gender influence consumers’ attitudes and choices towards the use of smart technology?’: 1. The study found that the highest percentage (31 percent) of respondents belong to the 25 to 34 years age range; 2.  The data showed that the highest percentage (67 percent) respondents are female.
The gathered results showed that the most respondents are females and belong to the age range of 25 to 34 years old. This answers the research questions as there is an actual difference between ages regarding receptiveness to smart technology and gender can influence consumers’ attitudes and choices towards the use of smart technology. This is due to their generation and era where technology was generated and developed. As the literature review suggests, most of the respondents were born in the years where technology was first developed and adopted by many hotels. Therefore, respondents have been brought up by many technological innovations and features as they were growing up. This shows respondents were exposed to technology and expected to be familiar with these technologies. Furthermore, the second research question were tackled in the literature review chapter showing that women use technology more than men and the main research’s result found that more women participated in the study and given their opinion and experience towards technology. 
The aims and objectives of the research were achieved and demonstrated in the literature review and main findings of the study. Moreover, the study found that several factors apart from age and gender, affected consumers’ behaviour, perception, and decisions in using hotel smart features, to name a few, the guests’ preferences for staff communication channels, concerns on privacy and security, and the competency of artificial intelligence in managing common hotel requests and issues. 
The strengths and weaknesses of smart technology in hotels were analysed and the benefits of technology strongly outweigh the drawbacks. The data collected shows that hotels must have the right balance between automation and human touch to remain competitive in the hospitality industry, catering to both non-tech-savvy and tech-savvy customers. The results provide evidence that not all consumers agree with the integration of technology due to many aspects including unfamiliarity, health, and safety concerns. 
5.3. Limitations and recommendation for future research and investigation
The main findings have investigated consumers’ perceptions on technology, and it was proven that it has significant implications to both consumers and hotels. The gathered information provided valuable recommendations for hotels to improve services given to their patrons. This research found that even though smart technology and artificial intelligence systems pervade modern life, technology presents innovative and creative ways to transform people’s perspectives. In addition, the technology’s promising continued advancements suggest that positivity and beauty aspects of it can still flourish in technology-driven times. 
5.3.1. Limitations of the research project
The researcher ensured that the investigation was valid, accurate and reliable, however, the research still encountered some limitations and one of these was the lack of time. The researcher had limited time conducting the whole process from creating survey questions, contacting individuals for the survey, to collecting data and analysis. As a result, the researcher has only aimed for 50 respondents and gathered 55 respondents to fill in the survey due to the restricted time schedule. The researcher was aware that to have a good representation of the population involved, the sample size must be larger than 50 to lead a higher power. But since the survey already included both closed-ended and open-ended questions, a reasonable level of power can be achieved. Furthermore, the findings showed that majority of respondents belonged to 25 to 34 years of age range, therefore, further, and future research for other age groups is recommended, in order to compare different opinions and influences of other generations. 
The findings showed that not all respondents answered every question, there was missing data particularly in questions 10, 11 and 12.  These three questions were open-ended questions showing a significant trend in numbers of respondents skipped key questions. To avoid this happening again in the future, the researcher must reassess survey questions by rephrasing unclear and confusing questions, and respondents must be reminded to provide responses on every question specifically on critical items before submission. 
The respondents were mostly hotel service users and not associated with the hotel industry, therefore, for future research, it is essential to understand hoteliers or managers’ perception by interviewing them regarding the subject. Interviewing hotel professionals can provide realistic view and personal experience when it comes to adopting smart technology features into their business. Furthermore, this creates an understanding about technology’s impact on guests and employees. Interviewing hoteliers and managers can gain firsthand insight and offer crucial qualitative perspective on technology’s effectiveness as well as its implementation challenges. Moreover, interviewing professionals who oversee hotel settings can disclose viewpoints regarding financial costs in implementing and sustaining technology features, and the benefits and risks associated with the adoption decision-making process. 
The goal of conducting this research study is to provide transparency and solutions on limitations while ensuring there is reasonable efforts and evidence to produce valuable insights from existing research data. It is inevitable that future research could overcome current issues for more robust findings, analysis, and evaluation. 
5.3.2. Improvement for hotels implementing smart technology
Strategies for addressing age and generational differences in technology adoption
It has been proposed that our society is becoming more reliant on technology, therefore addressing age and gender differences in technology adoption is vital in the implementation of smart technology in hotels. One strategy that many businesses can do in order to bridge this gap is providing comprehensive and accessible training programs tailored to different age groups. Older individuals find it difficult to utilize new technology due to lack of exposure, experience, and fear of the unknown. Essentially, hotels must provide hands-on training services, sessions, and workshops to facilitate and familiarize both employees and guests with the technology being introduced. These training programs and resources should focus on teaching people basic digital skills, such as operating smartphones, utilizing smart devices and navigating mobile applications. 
Furthermore, the potential benefits and impacts of technology must be given to guests and employees, if necessary, in order to reduce risks and increase acceptance. This can be achieved through open and effective communication strategies including informational leaflets, interactive demonstrations, and videos. By ensuring that hotels are addressing age and generational differences throughout their specialized training and communication, hotels can successfully and effectively integrate smart technology and artificial intelligence. 
Building trust and addressing privacy concerns through transparent communication
Regarding privacy and security concerns, hotels must provide transparent communication which is critical to build trust of their patrons. Additionally, hotels must effectively address privacy concerns in the adoption of smart technology features. Transparency means sharing important information about the technology’s features and personal data is collected and stored, as well as security measures to ensure guests are well-informed. This can mitigate guests’ worries and fears of potential breaches of personal information and unauthorized access to their data. When hotels have open communication and disclosure of data among guests, can establish long-lasting trust and guests will feel more in control of their personal information usage. 
Customising smart technology and artificial intelligence to meet user preferences and needs
The usage of technology has increased throughout the years, particularly to enhance customer experience and satisfaction in the hospitality industry. Therefore, it is advisable for hotel systems to be customisable in order to cater for all individuals, especially the ones with personal needs and preferences. Customisation option allows guests to personalize their experiences providing a sense of control and ownership. As hotels continue to incorporate technology to improve guests’ satisfaction and business operation, it becomes imperative to analyse and evaluate consumers’ receptiveness to embrace technological changes. 


