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         Reflection on Entrepreneurship

Entrepreneurship is the process of creating value by recognising, analysing and capitalising on opportunities by innovating and taking risks. It entails coming up with new products, services or processes which address the needs in the market. Entrepreneurs are those who go through this, they take the ideas and use their creativity, leadership and resourcefulness and convert them to viable businesses (Larsen, 2022). Franchise is a business model where a company (the franchisor) provides licences to another company (the franchisee) to use its brand, systems, and support under certain fees or royalty to spread and expand fast and less risky. Online businesses refer to those companies that conduct business mostly through the Internet, employing technology to communicate with the customers, enhance business processes, and cut down on expenses (Bell and Bell, 2023). The difference between social enterprises and regular businesses lies in the fact that social enterprises have both financial sustainability and social or environmental goals, and reinvest the profits back into the community, as opposed to their own personal gain.
Small and medium-sized businesses (SMEs) and entrepreneurs are important to the economy of the United Kingdom. The vast majority of businesses are SMEs, that is, they employ millions of people and contribute a significant part to the national income. They stimulate regional growth, innovation and employment creation, particularly in such areas as technology, construction, and green energy. Entrepreneurs create competition and bring new solutions that will enhance the productivity and consumer choice (Orrensalo, Brush and Nikou, 2024). The expansion of the digital sphere and green economy is a manifestation of how entrepreneurship allows UK to move to a knowledge-based and sustainable economy.
Their contribution is however not without hurdles. Some of the challenges that many SMEs have to deal with include scarcity of finance, regulatory complexity, and lack of skills. Small firms have also been pressurised by economic uncertainty and inflation, and resilience and adaptability are essential qualities of entrepreneurs (Shir and Ryff, 2022). The government programmes, including start-up loans, innovation grants, and the so-called Help to Grow programme, are supposed to empower this ecosystem, yet such an achievement remains subject to the vision of the entrepreneur, his management skills, and his readiness to innovate.
Considering the progression of Smart House Services Ltd, I have learned the process of entrepreneurship balancing the opportunity with the risk and innovation with reasonable planning. The process helped me learn more about market research, financial forecasting and strategic decision making (Sklaveniti and Steyaert, 2021). I understood that the entrepreneurship is not only about profit but about producing significant value, in terms of sustainability, technology, and customer trust. This project reaffirmed the need of ensuring that personal values are in line with business goals and showed how SMEs guided by innovation and social responsibility can create a sustainable impact on the economy as well as people in the local communities.
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