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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website loads quickly and efficiently, provides a smooth expereience for users. When the page loads it only takes second and the images started to appear without delays. Upon navigating between sections which is also fast, it allows users to browse and get information easily. Overall, the website loads well, with minimal waiting time which makes it convinient and user friendly for users accessing it on the different devices and the internet speed.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The cooking academy contains many subpages, such as cookery classes, corporate events, blog content, and contact information. The sections provide detailed insight into the service offered. Prospective customer will be able to navigate the site easily using the main menu at the top of the page, which included clear categories. The links that are internal within the pages also helps users to move smoothly between sections and find information without confusion, 


	Question 1c - Can a customer make a booking via the webpage? 
 

	[bookmark: _Int_5nSWrKP5]Answer: Customers can make bookings directly through the website. The site provides options for users to find availiabilty and date in which users would prefer. Once the course is chosen, the users will be guided through an online booking process in which users will be able to enter their details and complete payment. This makes the process convenient and efficient, allowing customers to secure their place easily without having to mame contact.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The usability of the website could improve by simplifying the navigation menu and reducing clutter on some pages. Adding a clear search function would help users find specific courses faster. Improving mobile responsiveness and page consistency would enhance the user's experience. In addition, clear booking buttons to make it more the pricing more visible and information easier to use. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a professional appearance with high quality imagine and a clean, organised layout. The colour scheme which is consistent, making the site easy to read and visually appealing. On a phone, the layout adapts to a smaller screen, with the menus simplified into dropdown options. On the desktop version its just slightly more affective on the overall viewing ease.


	Question 2b -  How does the website use imagery, video and colour? 


	[bookmark: _Int_oqZt6daT]Answer: The website uses imagery, video and colour effectively which makes users engage. The high-quality images of food and cooking classes create a visual appeal and shows experiences. Video is used to help show the atmosphere and activities. The colour scheme is warm which often using neutral and earthy tones. This reflects on food and cooking themes while keeping a professional design.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: On the website it does not use the feature an online chat tool. Instead, it provides forms and email options for any enquires. While these methods are useful, having a chat tool could improve communication by offering instant responses. This would make it more effective for any user to seek quick information about the services and bookings.


	Question 2d – How effective are the social media links on the website?


	[bookmark: _Int_mNvo9mUI]Answer: The social media links on the website and effective in connecting users to more content and updates. This allows prospective customers to explore reviews, pictures, and new activities, helping build trust and engagement. The links are easy to access and provide a more interactive experience, although their visibility could be improved slightly to attract more attention. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	[bookmark: _Int_D2doyIMw]Answer: The services offered are presented through dedicated pages for each experience, such as cookery classes, private events, and corporate sessions. Each section includes detailed descriptions, outlining what customers can expect, along with key information like duration and prices. The use of headings and enganement of images and how organised it is the layout helps users understand the services and choose the ones they prefer. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The customers reviews are made available through testimonials on the website and links to social media platforms. The reviews provide insight into customers experiences. While there may appear positive revelant, it is not always clear frequently they are updated. More recent or dated reviews would improve transparency to help customers get a better judgment to the current quality and services offered.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: On the website the services are presented as high quality through proffesional imagery, detailed descriptions and positive customers reviews. I would use the service due to the clear descriptions of the organisation, variety of experiences to engage the presentation. This suggests that customers will be able to enjoy the experience.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Some of the prices are made clear on the website particularly within individual course pages where costs are listed alongside descriptions. These prices reflect “high quality” service shown through professional presentation and detailed experience. Not all services display pricing and the possibility to encourage enquiries for customised package. This allows flexibility but may reduce transparency for customers comparing options. (“The cooking Academy UK”,no date).



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cookery Classes London

	
	2.Cooking Courses UK

	
	3.Team building cooking events

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	[bookmark: _Int_thcBHCw3]Answer: When the search terms are entered on Google, the cooking academy appears within the top 10vresuts. This suggests the website has effective search engine optimisation (SEO), making it easier for potential customers to find, however for broader terms it may vary due to the competition from other businesses (“The Cooking Academy UK,no date”).


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still have strong relevance in modern UK business. A website acts as a central platform where customers can access detailed information about services, pricing, and contact details at any time. For businesses like The Cooking Academy UK, it also supports online bookings and builds credibility through professional design and customer reviews. Even with the rise of social media, websites remain important as they provide more control over content and a reliable, permanent online presence (“The Cooking Academy UK”, no date).


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation to improve the website of The Cooking Academy UK would be to add a live chat feature. This would allow customers to receive instant responses to enquiries, improving communication and user experience. It would be particularly useful for quick questions about availability, pricing, or bookings. This improvement could increase customer satisfaction and potentially lead to more bookings by making the service feel more accessible and responsive (“The Cooking Academy UK”, no date).
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