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[bookmark: _Toc1362474436]Executive Summary
Luxe 'Salan is a new luxury eyelash business run by Abbie Preston. It will operate as a sole trader from a professional home-based salon in Pontyclun, Rhondda Cynon Taf. The aim is to offer high-quality lash treatments in a relaxed, welcoming space, while focusing on great customer service, safety, and building long-term relationships with clients.

The business will offer Classic, Hybrid, Russian Volume and Mega Volume eyelash extensions, along with lash infills, lash lift and tint treatments, and lash removal. Working from home helps keep costs down, which means more can be invested in high-quality products, professional equipment, and marketing, while keeping prices competitive.

Luxe 'Salan will mainly target women aged 18–45 in Pontyclun, Talbot Green, Llantrisant, Llanharan, Miskin, and nearby areas. Clients will be reached through Instagram, TikTok, Facebook, Google Business Profile, and word-of-mouth referrals. The Fresha booking system will be used to make booking easy, with online appointments, reminders, and secure management.
The main goal is to build a loyal client base that brings in regular income through repeat infill appointments. By offering professional treatments, a luxury feel, and strong marketing, Luxe 'Salan aims to become a trusted and profitable local beauty business within its first year.

[bookmark: _Toc1550676702]1. Introduction and Business Identity
Luxe 'Salan is a new home-based eyelash business offering professional lash treatments from a dedicated salon in Pontyclun. It has been set up to meet the growing demand for high-quality beauty services in Rhondda Cynon Taf, while giving clients a more personal and comfortable experience. The business will run as a sole trader, which keeps things simple and allows the owner to stay in full control (HM Revenue & Customs, 2024). While this means the owner is personally responsible for any liabilities, this will be managed through careful planning, insurance, and good record keeping (HM Revenue & Customs, 2024).  Strong communication, organisation and time-management skills are essential for delivering consistent customer service and managing business activities effectively (CIPD, 2024).

Luxe'Salan will offer a range of treatments including Classic, Hybrid, Russian Volume and Mega Volume eyelash extensions, lash infills, lash lift and tint treatments, and lash removal. Each appointment will start with a consultation to understand the client’s preferences, followed by a professional application using high-quality products. Aftercare advice will also be provided to help lashes last longer and encourage repeat bookings.
Appointments will be handled through the Fresha booking system, making it easy for clients to book, reschedule, and receive reminders. Running the business from home allows for flexibility, lower costs, and a more relaxed environment, while still maintaining high standards of hygiene and professionalism.
The long-term goal is to build a strong reputation in Pontyclun and surrounding areas, grow a loyal client base, and eventually expand into more beauty treatments.

[bookmark: _Toc1830893258]2. Personal Skills and Suitability
Luxe'Salan will be owned and run by Abbie Preston, who has a strong passion for the beauty industry and is committed to delivering high-quality treatments and excellent customer service.
Attention to detail is one of Abbie’s key strengths. Lash treatments require precision to ensure safe, even, and long-lasting results. Consistently producing high-quality work will help build trust and encourage clients to return.
Good communication skills are also really important. Every client will have a personalised consultation to talk through their preferred style, medical considerations, and aftercare. Being honest, friendly, and approachable will help create a positive experience and build strong relationships.
Organisation and time management will play a big role in running the business smoothly. Tasks will include managing bookings, ordering supplies, keeping everything clean and hygienic, promoting the business online, and keeping track of finances. Using Fresha will help reduce admin and avoid missed appointments.
To keep improving, Abbie plans to complete further training, stay up to date with trends, and build skills in areas like marketing and business management. This will help Luxe'Salan stay competitive and continue to grow.

2.1 SMART Objectives
Objective 1: Gain at least 25 regular customers within the first three months through social media, referrals, and introductory offers.
Objective 2: Reach 1,000 local followers on Instagram and TikTok within six months by posting engaging content at least four times a week.
Objective 3: Achieve monthly sales of £2,500 by Month 9 through repeat bookings, referrals, and effective pricing.
Objective 4: Maintain an average customer review rating of 4.8 out of 5 or higher during the first year by delivering great service and quality treatments.
[bookmark: _Toc106408481]3. Market Analysis
The UK beauty industry continues to make an important contribution to the economy, with consumers regularly spending money on personal care and beauty services (British Beauty Council, 2024). Eyelash extensions are especially popular because they give long-lasting results and reduce the need for makeup like mascara.
Luxe'Salan will be based in Pontyclun, serving nearby areas such as Talbot Green, Llantrisant, Llanharan, and Miskin (Office for National Statistics, 2024). These locations have a growing population, good transport links, and strong demand for local beauty services. Many clients prefer home-based salons because they offer more personal experience, flexible appointments, and often better prices.
Unlike one-off treatments, eyelash extensions need infills every two to three weeks, which creates repeat business and a steady income. This gives Luxe'Salan a great opportunity to build long-term relationships with clients and maintain consistent earnings.

[bookmark: _Toc584005180]Target Market

The main target market is women aged 18–45 who regularly spend on beauty treatments and are active on social media. This includes students, professionals, parents, and brides who value convenience, quality, and good customer service (Brassington & Pettitt, 2019)













[bookmark: _Toc1600392831]4. PESTLE Analysis

	Factor
	Impact on Luxe'Salan

	Political
	The business must follow UK tax rules and health and safety guidelines.

	Economic
	Rising living costs may affect spending on beauty treatments, so keeping clients coming back is important.

	Social
	Growing interest in beauty, self-care, and social media continues to increase demand for lash treatments.

	Technological
	Online booking, contactless payments, and social media help improve efficiency and attract clients.

	Legal
	GDPR, consultation forms, patch testing, and insurance help protect both clients and the business.

	Environmental
	Using recyclable packaging and reducing waste can improve the business’s image.




[bookmark: _Toc856233201]5. SWOT Analysis

	Strengths
	Weaknesses

	Luxury branding
	New business with limited reputation

	Home-based salon with lower costs
	Limited appointment availability

	Personalised customer service
	Reliant on one person



	Opportunities
	Threats

	Growing beauty industry
	Strong local competition

	Social media marketing
	Rising supplier costs

	Referral schemes
	Economic uncertainty

	Future expansion
	Changing beauty trends



[bookmark: _Toc160010937]6. Competitor Analysis
Luxe'Salan will compete with other beauty businesses in and around Pontyclun, including The Beauty Hut Pontyclun, Pure Indulgence, Beauty at 101 and other independent lash technicians in the area (The Beauty Hut Pontyclun, 2026; Pure Indulgence, 2026; Beauty at 101, 2026 )

Many of these competitors already have established clients and offer a range of services. However, Luxe'Salan will stand out by offering luxury home-based experience, flexible evening appointments, personalised consultations, competitive pricing, and strong aftercare support. Building a good online presence through reviews and consistent social media content will help attract new clients and keep them coming back.

A comparison of local competitor prices is provided in appendix B
[bookmark: _Toc1242303961]7. Unique Selling Proposition (USP)
Luxe'Salan’s USP is offering luxury eyelash treatments in a professional home-based salon at competitive prices. Each client will receive a personalised consultation, tailored lash styling, high-quality products, and clear aftercare advice.
By combining professional standards, flexible appointments, and excellent customer service, Luxe'Salan aims to become a go-to choice for clients in Pontyclun and the surrounding Rhondda Cynon Taf area.

[bookmark: _Toc1307630927] 8. Marketing Strategy

Luxe'Salan's marketing strategy focuses on attracting new clients while encouraging existing customers to return for regular infill appointments. Customer retention and relationship-building are important for building loyalty and encouraging repeat purchases (Rosário & Casaca, 2024)

As eyelash extensions require maintenance every two to three weeks, repeat bookings will provide a reliable source of income and help build long-term customer relationships.

Social media will be the main marketing tool because it is affordable and highly effective for beauty businesses. Instagram and TikTok will be used to share before-and-after photos, treatment videos, client testimonials and lash care tips. Facebook will help promote special offers, opening hours and customer reviews, while a Google Business Profile will improve local visibility when potential clients search for beauty treatments in Pontyclun and the surrounding area (Fresha, 2024).

Word-of-mouth recommendations will also play an important role. Existing clients who recommend a friend will receive a discount on their next treatment, encouraging referrals and helping the business grow naturally. Seasonal promotions during busy periods, such as Christmas, summer and Valentine's Day, will also be used to attract new clients and increase bookings.
[bookmark: _Toc916421293]9. The 7Ps Marketing Mix

The 7Ps marketing mix considers product, price, place, promotion, people, process and physical evidence when planning how a service will be delivered and promoted (Kotler & Armstrong, 2021).

Product

Luxe'Salan will provide a range of professional eyelash treatments using premium products and equipment. Services include:

- Classic Lash Extensions
- Hybrid Lash Extensions
- Russian Volume Lashes
- Mega Volume Lashes
- Lash Infills
- Lash Lift and Tint
- Lash Removal

Every appointment will include consultation, personalised styling advice, and aftercare guidance to help achieve long-lasting results.


Price

Luxe'Salan will use a value-based pricing strategy, offering premium treatments at competitive prices that reflect the quality of the products and customer experience.


	Treatment
	Price (£)

	Classic Full Set
	45

	Hybrid Full Set
	55

	Russian Volume Full Set
	65

	Mega Volume Full Set
	75

	Classic Infill
	30

	Hybrid Infill
	35

	Russian Volume Infill
	40

	Mega Volume Infill
	45

	Lash Lift & Tint
	40

	Lash Removal
	15




These prices are competitive with other lash businesses in the Pontyclun area while supporting a luxury brand image.


Place

The business will operate from a dedicated home salon in Pontyclun. This location reduces overhead costs while providing a clean, private, and comfortable environment. Clients from Talbot Green, Llantrisant, Llanharan, Miskin and surrounding communities will be able to book appointments online through Fresha or contact the business via social media.
Promotion

Promotion will focus on digital marketing and customer recommendations through:

- Instagram
- TikTok
- Facebook
- Google Business Profile
- Referral rewards
- Loyalty cards
- Seasonal promotions
- Before-and-after photographs
- Customer testimonials

Regular content and positive customer reviews will help increase brand awareness and attract new clients.

People

Abbie Preston will carry out every treatment, ensuring a consistent standard of customer care. Clients will receive professional consultations, personalised treatments, and clear aftercare advice. As demand increases, the business may recruit another qualified lash technician.

Process

The customer journey will follow a simple process:

1. Client books through Fresha.
2. Appointment confirmation is sent.
3. Consultation and patch test completed if required.
4. Treatment carried out safely.
5. Aftercare advice provided.
6. Client rebooks their next appointment.

This process helps create a professional experience and encourages repeat bookings.



Physical Evidence

The business will reflect its luxury image through:

- Black, white and gold branding.
- A clean and modern treatment room.
- Professional equipment.
- Branded aftercare cards.
- High-quality social media content.
- Positive customer reviews.
- Online booking through Fresha.

These features help build trust and reinforce the Luxe'Salan brand.
[bookmark: _Toc120481446]10. Revenue Streams

Luxe'Salan will generate income from a range of services, helping reduce financial risk and create opportunities for growth.

Income will come from:

- Full lash extension sets.
- Lash infills.
- Lash lift and tint treatments.
- Lash removal.
- Aftercare products.
- Gift vouchers.
- Seasonal treatment packages.

Having several income streams will support regular cash flow throughout the year.
[bookmark: _Toc60593783]11. Operations Plan

Luxe'Salan will operate from a dedicated treatment room within the owner's home in Pontyclun. The salon will provide a clean, comfortable, and professional environment designed to give clients a relaxing experience while maintaining high hygiene standards.

Appointments will be available Tuesday to Saturday, including evening appointments to suit clients with busy lifestyles. Treatments will be offered on an appointment-only basis using Fresha to improve organisation and reduce missed appointments.

Equipment

Professional equipment will include a lash bed, technician chair, ring light, magnifying lamp, lash trolley, starter kit, tweezers, adhesives, lash trays, cleaning products and disposable applicators. Investing in quality equipment will help deliver safe treatments and professional results.

Suppliers

Products will be sourced from trusted suppliers such as London Lash, Lash Base, Tatti Lashes, Nouveau Lashes and Salon Services UK. Using reliable suppliers will ensure consistent product quality and reduce the risk of stock shortages.

Staffing

During the first year, Abbie Preston will manage all areas of the business, including treatments, bookings, stock control, marketing, cleaning and financial records. If demand increases, an additional qualified lash technician may be recruited.

Health and Safety

Client safety is a priority because treatments are performed close to the eyes. (British Association of Beauty Therapy & Cosmetology, 2024).

 Luxe'Salan will:
- Sanitise equipment before every appointment.
- Use disposable items where appropriate.
- Carry out patch tests when required.
- Complete consultation forms.
- Maintain a clean treatment room.
- Store products safely.
- Keep accident records if necessary.


Legal Requirements

Luxe’Salan will register with HM Revenue & Customs for Self-Assessment when required and will maintain accurate financial records (HM Revenue & Customs, 2024). Client information will be stored securely in line with data-protection requirements, while consultation forms, consent records and patch-testing procedures will be completed when necessary (British Association of Beauty Therapy & Cosmetology, 2024).

Business Policies

Luxe'Salan will operate clear policies covering:

- 48-hour cancellation notice.
- Non-refundable booking deposits.
- Late arrivals.
- No-shows.
- Complaints.
- Refunds.
- Client privacy.

These policies help protect both the business and its customers while maintaining a professional service.

[bookmark: _Toc1905352931]12. Financial Information

Financial planning is essential to ensure Luxe'Salan is sustainable and profitable. Operating from a home-based salon keeps fixed costs low, allowing more money to be invested in professional equipment, quality products and marketing. The business will be funded through personal savings, avoiding interest charges associated with borrowing.


Start-up Costs

	Item
	Cost (£)

	Lash bed
	180

	Technician chair
	90

	Ring light
	60

	Magnifying lamp
	55

	Lash trolley
	80

	Lash starter kit
	250

	Tweezers and tools
	120

	Lash products
	150

	Cleaning products
	75

	Booking system set-up
	50

	Insurance
	300

	Business stationery and branding
	150

	Marketing launch
	300

	Contingency fund
	140

	Total
	2,000


The relatively low start-up cost is possible because the business will operate from home rather than commercial premises.


Monthly Running Costs

	Expense
	Monthly Cost (£)

	Lash products
	250

	Insurance
	25

	Utilities contribution
	50

	Internet and phone
	35

	Marketing
	100

	Booking software and payment fees (estimated)
	30

	Cleaning products
	40

	Laundry
	20

	Equipment replacement
	50

	Miscellaneous
	50

	Total
	650




Monthly expenditure will be monitored to maintain profitability while ensuring high service standards.

Sources of Finance

Luxe'Salan will be funded through personal savings. This avoids loan repayments during the early stages of trading and allows profits to be reinvested into additional training, equipment, and marketing as the business grows.

Month Cash Flow Forecast

	Month
	Income (Â£)
	Expenses (Â£)
	Net Cash Flow (Â£)

	1
	1,000
	2,650
	-1,650

	2
	1,500
	650
	850

	3
	2,000
	650
	1,350

	4
	2,400
	650
	1,750

	5
	2,700
	650
	2,050

	6
	3,000
	700
	2,300

	7
	3,200
	700
	2,500

	8
	3,500
	700
	2,800

	9
	3,700
	750
	2,950

	10
	3,900
	750
	3,150

	11
	4,100
	800
	3,300

	12
	4,300
	800
	3,500



The forecast shows an expected loss during the first month because of start-up costs, followed by positive cash flow from Month 2 onwards as the client base grows.


Break-even Analysis

Average treatment price: £55

Average monthly costs: £650

Break-even calculation

£650 ÷ £55 = 12 treatments per month

Based on average monthly operating costs of £650 and an estimated average contribution of £45 per treatment after product costs, Luxe’Salan would need to complete approximately 15 treatments each month to break even. This estimate will vary depending on the mixture of full sets, infills, and other services sold.

Profit Forecast


	Description 
	Year 1

	Estimated sales revenue
	£35,300

	Less running costs
	£8450

	Less start up costs
	£2000

	Estimated Profit before tax and owners drawings
	£24,8450



The forecast indicates that Luxe’Salan has the potential to become profitable during its first year if customer demand meets expectations and operating costs remain controlled. All financial figures are estimates prepared for Luxe’Salan and may change depending on actual customer demand, supplier prices and operating costs.


13. Conclusion

This business plan demonstrates that Luxe’Salan has strong potential to become a successful home-based eyelash business in Pontyclun. Market research shows continued demand for professional beauty treatments, while the marketing strategy focuses on attracting and retaining clients through social media, referrals, and excellent customer service.

Operating from a home salon keeps costs low while allowing investment in quality products and equipment. The financial forecasts indicate that the business can become profitable during its first year, supported by repeat bookings and careful financial management.

Although challenges such as competition and economic conditions may affect demand, these risks can be managed through professional standards, effective marketing, and continuous improvement. By providing high-quality treatments in a welcoming environment, Luxe’Salan aims to build a loyal client base and establish a strong reputation across Pontyclun and the surrounding Rhondda Cynon Taf area.
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· Appendix B: Local competitor price comparison.

	
Buisness
	Location
	Classic full set
	Hybrid full set
	Russian volume
	Lash lift
	Brow Lamination


	Luxe’Salan
	Pontyclun
	£45
	£55
	£65
	£40
	£35

	The Beauty Hut
	Pontyclun
	£40
	Not advertised
	Not advertised
	£45
	£40

	JD Beauty Bar
	Pontyclun
	Not advertised
	Not advertised
	£50
	Not advertised
	Not advertised

	Lash Lounge Bellezea
	Pontyclun
	Not advertised
	Not advertised
	Not advertised
	£40
	£35

	1997 Studios
	Pontypridd
	£45
	£50
	£55
	Not advertised
	Not advertised

	G.R.O.W Beauty
	Llantwit Fardre
	£40
	£45
	£50
	Not advertised
	Not advertised





















 
· Appendix C: Grand opening promotional advert.
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· Appendix D: Loyalty card.
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· Appendix E: Client consultation and consent form.
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· Appendix F: Patch test record.
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· Appendix G: Booking form.
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· Appendix H: Supplier list.
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· Appendix I: CV and copies of relevant qualifications.
[image: ]
image7.png
== Luxe'Salan

PATCH TEST RECORD

Client Name:

Date of Birth:
Phane Number
Product Tested
Date & Time of Patch Test:
Patch Test Area: [ BehindEsr [ Inner Arm

Rosult (after 48 hours):

O NoReaction [ Redness () ehing [ Swelling

O Other (please specify):

Patch Test Completed By:

A patch test is required at least 48 hours before
your first lash treatment.
If you experience any reaction, please contact me.

&





image.png
Statement of Confirmation of Authenticity

By the act of making this submission, the student declares that this is the work of the
student named above. The work has not, in whole or in part, been knowingly presented
elsewhere for assessment, or where assessment has been built on an earlier
assessment, this has been found. Where materials have been used from other sources
it has been properly acknowledged. If this statement is untrue, the student
acknowledges that an assessment offence has been committed.

Attention is drawn to the plagiarism and unfair practice policies of both the University
and of ILM.




image4.png
. Luxe'Salan

AND

CELEBRATE WITH US!
Join us as we celebrate the launch of
Luxe'Salan - your new destination for <

premium lash treatments.

OPENING OFFER o

20% OFF

ALL TREATMENTS “
FOR THE FIRST 2 WEEKS!

OPENING DATE
1ST AUGUST 2026 ° RONTYCEYN

© @ eluxesalan_





image8.png
=— + Luxe’Salan

BOOKING FORM





image3.png
: uxe'Salan

-
» LASHES e LASH LIFT « LASH REMOVAL
BY ABBIE
v
LASH EXTENSIONS LASH REMOVAL
Classic Full Set £45 Lash Removal
Hybrid Full Set £55
Russian Volume Full Set £65 ADD-ONS
Mega Volume Full Set £75 Bottom Lashes £10
Coloured Lashes £10
INFILLS Lash Bath £5
Classic Infill £30 R £10
(ZWeeks) Extra Week Infill £10
Hybrid Infill £35 (3 vecks)
(2-3 weeks) +
Russian Volume Infill £40
(2-3 weeks) ABOUT YOUR APPOINTMENT
. ¢
Mega Volume Infill £45 @ Please arrive on time for your »
(2-3 weeks) appointment. /
ﬁ 24 hours notice required for ’
LASH LIFT & TINT cancellations or rescheduling.
Lash Lift & Tint £40 Q) Thank you for supporting
my small business!
PLEASE NOTE
. Patch test required 48 hours Lnhancing gour nafaral, beaul.
1 before all new treatments. / ¢
A deposit may be required iy pagsios

for certain appointments

@luxesalan_





image9.png
~— Luxe’Salan

SIUP'RICLER N1 SHT:

0844 692 0321

0800279 7234





image6.png
N

=
Luxe'Salan

CLIENT CONSULTATION & CONSENT FORM

CLIENT DETAILS
Pl Nama:
Oste o B
Prone Number
Emai

MEDICAL HISTORY
D0 you have o have you had any of the foowing?
Please ck o8 hat apply)

0 Epe inection / rocentaye srgory

0 Allerges (lease spocity)

D) Shin conditionsfocsema, peorias, ec).

0 Pragrancy o breasionding

0 Disberes

0 Thyrod problems

) Taking any medicstion (plosse speciy)

0 Other (plome spuci

LASH TREATMENT HISTORY
Hove you hod ash axtensions befors?  (J Yes O Mo
Wyes, when?

Any reactions o ves?

Plase tum ove) >

CLIENT CONSULTATION & CONSENT FORM

TREATMENT INFORMATION

Trestment requied:
Clasie Fll St Mybrid FSet ) Rumion Ve FulSat
Mage Volume FulSet ) Lk URB Tt 0 okt 1 Other
Prefered sye:

Loogh  Thckmess__ Cet

coNsENT

1 conter that the nformatin provided s corect 10 the best of
iy Aomiedgo and v ot wihheld any forraton hat may
ect th estment.

1 understand tho shercar adce il be provided and | sgee to
oo 110 schive the best rests.

| undorstand thot ash extenions / restments ar & commetic
procedure and sl rencs moy vary.

| content 5 have photographs aken for marketng purposes
Ows OM

Gl Signaure: [
ThepuSgranre: _____ Owe

PATCH TEST REQUIRED
A pach st 8 roqured a loast 48 hours baore
ous it o rewtment.

| Oweotpach et Resie

By

-
Luxe'Salan

CLIENT CONSULTATION & CONSENT FORM

AFTERCARE SUMMARY

(). Keep ashes dry forthe first 24-48 hours.

. 5 i Bemac B b
Do not rub or pull at your lashes.

w

3 Use cit-ree products around the eye ares.
(] Brush aches daily with 2 clean spoolie.
i

Book infils every 2-3 weeks to maintain fulless.

1 you exparience any iration, redness or discomfort,
please contact me a3 s00n 3 possible

THANK YOU!
ook forward 1o enhancing your natural beauty.
- Abbie )~




image5.png
—
4&#.»1"

LU\C Salan

LAS S + LASH LIFT « LASH REMOVAL
BY ABBIE

LOYALTY CARD
=)=

Thank you for supporting my small business!

COLLECT A STAMP WITH EVERY
FULL PRICE TREATMENT

RECEIVE 1 FREE TREATMENT
WHEN YOU COLLECT 10 STAMPS




image2.png
/%/W“ )

Luxe 'Salan

LASHES e LASH LIFT « LASH REMOVAL
L 4





imagea.png
ABBIE PRESTON

Rhondda Cynon Taf
07547 345820
abbiepreston@outlook.com

Full UK Driving Licence

Fully qualified in all beauty
treatments offered by Luxe'Salan

Excellent customer service
and communication

Appointment & diary management
Time management & organisation
Attention to detail & precision

Client consultations & aftercare
Patch testing & hygiene procedures
Cash handling & payment processing
Social media marketing

Building long-term client relationships
Professional, friendly & approachable

Ability to work independently
& manage a business

GCSE English
GCSE Mathematics

GCSE Science

BTEC Level 2 Diploma in Public Services
Level 1 Introduction to the Horse
Racing Industry

Level 2 Certificate in the Principles

of Horse Care

Basic Emergency First Aid
Restraint Training
Confidentiality Training

. BEAUTY

. PERSONAL PROFILE +

1.am a friendly, professional and highly motivated beauty therapist with a passion for helping
clients look and feel their best. | am fully qualified in all of the beauty treatments offered by
Luxe'Salan and pride myself on delivering treatments to a high professional standard while
ensuring every client feels comfortable, relaxed and valued.

My previous employment has allowed me to develop excellent customer service,
communication, organisation and time management skills, all of which are essential when
running a successful beauty business. | am trustworthy, reliable and pay close attention to
detail, ensuring every treatment s carried out safely, professionally and to the highest standard.

As the owner of Luxe'Salan, my aim is to provide a luxury yet welcoming beauty experience
while building long-term relationships with clients through exceptional customer care,
professionalism and consistently high-quality treatments.

+
EMPLOYMENT HISTORY

MENTAL HEALTH SUPPORT WORKER - MB&S AGENCY
Working within NHS mental health services has strengthened my communication, professionalism
and ability to build trusting relationships with people from all backgrounds. | regularly work in
fast-paced environments where confidentiality, attention to detail and excellent interpersonal
skills are essential.

CHILDREN'S SUPPORT WORKER — INDEPENDENCE PATHWAYS

Supported young people with daily living activities, encouraged independence and maintained
a safe, supportive environment. Developed excellent listening skills, patience and the ability to
build positive relationships.

SALES ADVISER - LEEKES

Generated customer leads, managed appointments and customer enquiries throughout
the sales process. This role strengthened my customer service, organisational and
administrative skills

TEMPORARY OPERATOR ~ ROYAL MINT
Worked within a fast-paced manufacturing environment while maintaining high standards
of quality, efficiency and health and safety.

TELEPHONE SALES ADVISER - VERITAS LEGAL SERVICES
Handled inbound and outbound customer calls, maintained accurate records using
CRM systems and resolved customer enquiries professionally.

CUSTOMER SERVICE & SALES ADVISER - BRITISH GAS
Provided excellent customer service, prioritised customer needs, arranged appointments
and promoted additional services where appropriate.

RACING INDUSTRY — HUGO PALMER RACING & MARK TOMPKINS RACING
Worked within professional racing yards caring for high-value racehorses. These roles
required dedication, responsibility, teamwork, attention to detail and excellent time
management while maintaining exceptionally high standards.

*
QUALIFICATIONS

Fully gualifie /

ol lrealiments offered by Luxe '

Classic Eyelash Extensions * Eyebrow Waxing
Russian Volume Eyelash Extensions Eyebrow Tinting
Hybrid Eyelash Extensions Facial Waxing

Lash Lift & Tint Dermaplaning Patch Testing

Brow Lamination Luxury Facial Treatments Anatomy & Physiology relevant
to Beauty Therapy

Infection Prevention & Control
Health & Safety in Beauty Therapy
Client Consultation





