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	Student Number
	2517625
	Student Name
	Paula Alexandra Ploscaru

	

	Website Chosen 
	The Cooking Academy

	Insert hyperlink to website
	https://www.thecookingacademy.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
Several factors can impact how effective a chosen website is.The loading speed must be fast enough so the users do not loose interest.A  website loads different on a computer and a phone and also depending on wich connection we are using(wifi or data mobile).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website contains many sub-pages,such as pages for different cooking classes,gift vouchers,private events and company information.A user can navigate the website using the main menu at the top which links to the key parts.You can also use buttons and links within pages to move among specific sections.making it a bit easier to explore the webpage and find useful information

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
The customer can make a booking via the webpage.You can open the cookery classes subpage,where you will find different types of cooking classes and a brochure to download.Every each one of these has information about the course and how to find them(Facebook,Instagram, LinkedIn, Youtube, and Twitter) and also reviews.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The usability of the website could be improved by reducing navigation, making key options like classes, prices and booking easier to reach them. Improving search and filtering options could save some time.By lightly reducing text and using clearer headings could make the information faster and simple.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
When opening the website on a computer,you can see a lot of information at once thanks to the larger screen which includes menus,images.This can make browsing and comparing options much easier.
On a mobile phone,the content is build vertically and menus are hidden behind icons and users hsave to scroll more.Mobile use is more comfortable ,while a computer feels better for browsing and booking. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website is looking professional.it uses high quality images of food and cooking spaces, which makes it feel more welcomed and helps users understand on how the courses are like.There is little to no videos which could have helped the potential students to understand better on how these are.Overall, the imagery and colours makes the website visually appealing and easy to use.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The chat tool on the website is an effective way to enquire information because it allows users to ask questions faster and straight away without searching through many pages.If the chat offers clear,helpful and on time responses,it can save us time.Its efficiency depends on how fast the replies are and the details that comes with.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the website are efficient because they give users fast access to brands online.They help gain trust ,as customers can see real posts,photos.Social media links allow users to be on track with news,classes and different offers.However,their efficiency depends on how active and updated the social accounts are.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Thhe services offered by the company to the customers are made clear through well established sections and sub-pages on the website,such as cooking classes,gift vouchers and/or private events.Each service has its own page with details and images.Clear headings,buttons and links help guide customers to the right information making it simple to understand on what the company is offering.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:Customer reviews for this website are most pozitive.Many customers are saying how pleasant and friendly this cooking classes are and also very well organised sessions.Some customers also say the courses has good gifts.Of course,there are a few different comments ,not very pleasant but overall the feedbacks suggests  that clients are happy and had good experiences with the company.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  Yes ,this service is presented as a high quality and recommendable.The webpage looks proffesional,it explains what is offered and uses strong images to dispaly a real cooking experience.The costumers reviews are pozitive.The amount of services such as gift vouchers,the classes and the private events suggests a well modern business.This service looks reliable and a good quality,making it good enough to suggest to others.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices on the site are strongly clear for customers.Prices are shown on individual class or service pages,so users can see the price before making appointment.
The prices do reflect the quality of the service.The courses are presented as proffesional experinces with special instructors,excellent ingridients and proffesional  kitchens.Compared to normal cooking lessons,the prices suggest a prepium and resonable service,which meat the high  quality experience apearing on the website and in the customer reviews.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking academy

	
	2.academy classes

	
	3. cooking courses

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When typing “cooking academy”, “academy classes” and “cooking courses” into google,the website appears within the top ten search results.This reflects that the website has a good search in making it easy for users to find.Appearing  on the first page reflects that this business  is weel-established and relevant fo theese key words.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites still have a strong relevance in the UK modern business.A website acts as a professional source of big information where users can learn about services,prices and contact details.Also with the social media growth,many people will check a site to see the credibility and quality of it.
Websites also allow online bookings,enquiries and detailed content that social media connot provide makeing them crucial for the UK businesses.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I can suggest  a recommendation by cleary identifying one issue and explaing how it could be improved and explain the benefit of it.
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