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This report talks about the many aspects of entrepreneurship and stresses how important it is in today's business world. Entrepreneurship is a power that is always changing and growing. It leads to new ideas, economic growth and job creation (Mitra, 2019). Businesses that are run by entrepreneurs are very important because they can bring new changes promoting new technologies and ideas, can make communities stronger, and help economies grow (Lorenzo, Kawalek and Wharton, 2018). This introduction sets the stage for a thorough look at entrepreneurship, including its different types, the state of small businesses in the UK, what makes an entrepreneur unique, and the most important skills, that every entrepreneur needs, in order to succeed. With this summary, the study hopes to give you a full picture of the many aspects of entrepreneurship and how it changes the business world.
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The idea of entrepreneurship includes taking advantage of chances by starting new businesses or making changes to ones that already exist, with the main purpose to obtain profit or to be successful if we refer to those driven by a cause (Bornstein & Davis, 2020). It is very important for economic growth because it encourages new ideas, creates jobs and makes businesses more competitive. People with an entrepreneurial attitude are always looking for new ways to solve problems in society (Spigel and Harrison, 2018). They do this by making the world a dynamic place that can adapt to changing market needs. This ability to change lets business owners spot and take advantage of new trends, which is a big part of economic growth.
Types of Entrepreneurship
· Small Business Entrepreneurship: People or groups can start and run small businesses with a focus on the local area. These small businesses, which often don't have a lot of money or other resources, are very important to the growth of their communities. A family-run business that caters to a specific group of people, is an example.
· Scalable Startup Entrepreneurship: The main goal of scalable startup entrepreneurship is to come up with new and flexible business methods. These businesses usually want to grow and expand quickly which is often helped by venture funding (Skala and Skala, 2019). One well-known example is a tech company that is creating cutting-edge solutions that could be used by many people.
· Social Entrepreneurship: The goal of social entrepreneurship is to solve problems in society or this world. The goals of these businesses are to make a good difference in the world while also making enough money to stay in business. A nonprofit group that works to give underserved areas sustainable energy solutions is a good example of this.
· Corporate Entrepreneurship: When workers in big businesses act like entrepreneurs, this is called corporate entrepreneurship, also known as intrapreneurship. These people come up with new ideas and push for change within the company which encourages a mindset of creativity and flexibility (Mohedano-Suanes and Benítez, 2018). One example is a worker in a global company who is in charge of a project to develop a new product.
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SMEs which stand for "Small and Medium-sized Enterprises", are an important part of the UK economy (Gherghina and et. al., 2020). SMEs which can be identified by things like turnover and employee numbers, are very important for keeping the economy going strong. Small and medium-sized businesses in the UK, are known for being able to adapt quickly, and come up with the new ideas. They have an impact on more than just the business, they also have an impact on the community growth and strength. A lot of jobs are made by small businesses, which shows how important they are to the UK economy, as seen on the statistic realized at the start of year 2020, from 6mil private business active within the UK, just 7,800 were large business with over 250 employees (Statistical release, 2020).
 Medium sized, and small businesses are often the first to create jobs in a wide range of areas because they can change quickly. They are dynamic and help increase jobs lower unemployment and improve social and the economic security because they can change quickly to meet the needs of the market (Ciekanowski and Wyrębek, 2020).
Small and medium-sized businesses (SMEs) also drive growth, creating new technologies and ways of doing business. Because they are small, they can try new things and take risks which leads to big improvements in goods, services and business strategies. SMEs help the UK's image as a place for innovation and entrepreneurship by creating an environment that encourages creativity.
Types of Small and Medium-Sized Businesses in the UK
SMEs in the UK are put into groups based on their size and how they run their businesses, and they can be classified as: sole traders, limited companies and partnerships. However, the UK’s Government currently defines Small and Medium Enterprises (SMEs) as follow: micro-businesses, small businesses and medium-sized businesses, depending on the staff headcount, annual turnover and balance sheet total.
A. Micro-enterprises: These are the smallest businesses, with less than 10 workers. Most of the time, these companies work in their own communities and are very important in niche areas. This would include places like a small shop in town or a private consulting business.
B. Small Businesses: This group is made up of companies with 10 to 49 employees, making it a bigger one. It's easier for these businesses to grow and they usually reach more customers. One example is a local company that makes things and sells them to a national market.
C. Medium-sized Businesses: These are very important to small and medium-sized businesses because they have between 50 and 249 employees. They have a lot of room to grow and can do business across the country or around the world (Gherghina and et. al., 2020). This group includes a medium-sized tech company that offers specialized solutions around the world.
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Entrepreneurial Traits
· People who are entrepreneurs have a unique set of traits that drive them to look for chances and come up with new ideas. Being creative, or being able to think of, and make new ways to solve problems, is a big part of being a business. Entrepreneurs can find gaps in the market and come up with new ways to meet customer needs when they have this innovative attitude.
· Another thing that makes them unique is that they are willing to take risks. Entrepreneurs are ready to deal with the risk and uncertainty which are very important to start the businesses and get through tough times (Kerr and et. al., 2018). This makes them stand out as they venture into the unknown area and show they can get back up after failing.
· One of the most important things for a business to have is persistence. As it go after the objectives, you'll likely to face many challenges. People who are entrepreneurs are able to keep going even when things get tough. No matter if they having trouble with money, the market is changing or  making the first mistakes, they need to keep going.
Entrepreneurial Skills
1. Leadership: Businesses need people who can lead others. Good leaders inspire and guide their teams so that everyone can work together towards a common goal. Entrepreneurs are good leaders who make it easy for the people to work together and come up with new ideas (Amit and Zot, 2020). People who run a business and know how to lead can make smart decisions and get through the tough parts.
2. Making choices: Business moves quickly and things change all the time so it's important to make good choices. Entrepreneurs need to quickly decide what to do, look at the facts and weigh the risks. Entrepreneurs who are good at making decisions can take advantage of chances and deal with problems in a way that helps their businesses grow and adapt.
3. Adaptability: Entrepreneurs need to be able to change with the times in order to succeed. For long-term success, you need to be able to change your plans, accept change and learn from your mistakes. Entrepreneurs who are flexible can react well to changes in the market, new trends and unplanned events, setting up their businesses to be resilient and remain relevant over time (Martinelli, Tagliazucchi and Marchi, 2018).
All of these skills together make up a complete set of tools that business-people can use to handle the challenges of running a business. Leadership encourages people to work together, making decisions ensures strategic growth and being able to adapt lets things keep changing. Businesses that do well in competitive markets use these skills together to make a framework that is flexible and adaptable for their businesses.
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In conclusion, this study has shed light on the many aspects of entrepreneurship and small and medium-sized businesses, showing how important they are to economic growth. Being an entrepreneur means coming up with new ideas and being able to change to new situations. Small and medium-sized businesses, or SMEs, are what keep the UK economy going. They drive growth and keep jobs going. Entrepreneurship and small and medium-sized businesses (SMEs) work hand-in-hand to make the economy grow. As the business world changes, the ongoing energy of entrepreneurs will determine the course of future economies. This highlights the lasting significance of these efforts in building strong and forward-thinking communities. The story of economic growth is always changing, but the path of entrepreneurs and small businesses is always a part of it.
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