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Our Story — The
Inspiration Behind
VerdeMode

VerdeMode Studio was born
Our mission is to reshape the

fashion industry through
sustainability, innovation,
and transparency,

from the belief that fashion and
sustainability can - and should -
go hand in hand. Each piece is
created with ethically sourced
materials, responsible
production, and modern
minimalist design.

encouraging conscious
consumption and timeless
choices.




Brand Identity — Logo & Visual Direction

The VerdeMode Studio logo was designed to be clean, modern, and eco-inspired.

Forest Green #2D5A27
Sustainability and growth

Oat Beige #F5F5DC

Natural elegance

Burnt Orange #ED9121
Accent for CTAs and energy

VerdeMode

ST U D
Style with Purpose

Typography

Serif for headings (tradition and quality) -
Sans-serif for body text (modernity and
readability)



Social Media Strategy — Instagram, Pinterest

® TikTok

Instagram

Curated feed with high-quality
lifestyle photography, behind-the-
scenes stories of ethical
production, Reels with slow
fashion tips and sustainable
styling

Pinterest

Mood boards by collection, capsule
wardrobe guides, infographics on
the environmental impact of fast
vs. slow fashion

) Content mix: 60% educational - 30% inspirational - 10% promotional

TikTok

Educational and authentic content
- "behind the seam”, styling
challenges with sustainable pieces,
partnerships with micro-
influencers in the eco-fashion
niche



Content Marketing ® SEO Strategy

Blog ® Content
Articles on sustainable fashion, eco-fabric care guides, and "The
0% Making Of" for each collection build brand authority and drive
organic traffic.
Blog SEO Keywords L. d
e articles on  sustainable fashion brand Prlorlty SEO Ke’ (LS
sustainable fashion « eco-friendly clothing " . . n
5 Tabii caroides . : : e "sustainable fashlo'n brand
« ethical fashion studio ° "eco_frlendly Clothlng"
* The Making Of each o fashi inimali " . ’ A
collection SRR « "ethical fashion studio
\ : /N - / * "slow fashion minimalist"
A i » "VerdeMode Studio"
s ~ N ™

o)
@/\. Link Building

2 ©1 : shags Partnerships with sustainability blogs and eco-fashion bloggers
Technical SEO Link Building in the niche expand the brand's organic reach.

¢ image optimization e partnerships with
with alt text sustainability blogs
 rich meta descriptions and eco fashion

o structured data bloggers

for products
e internal links




Cloud Computing — Supporting VerdeMode's

Growth

T

E-commerce Scalability

Scale resources during seasonal peaks

(Black Friday, collection launches) without

investing in physical infrastructure

F

Backup & Recovery

Critical data protected with automatic
backup and disaster recovery

alll

Data Analytics

Storage and processing of sales data and
customer behavior to personalize product
recommendations

©

Cost Efficiency

Pay-as-you-gomodel reduces operational
costs compared to physical servers

000
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Collaboration

Cloud tools enable the team to work
remotely across design, marketing, and
operations



Security — Protecting VerdeMode and Its Customers

— SSL/TLS Encryption

SSL certificate to encrypt data transmitted
between the website and customers

—  Secure Payment Gateway

Integration with PCI-DSS compliant
gateways (Stripe, PayPal)

— Data Privacy (LGPD/GDPR)

Clear privacy policy, explicit consent, and
right to erasure

—  2FA Authentication

Two-factor authentication for
administrative access

—>  Security Audits

Periodic penetration testing and regular
updates to plugins and dependencies



Connecting Strategy to the Audience

VerdeMode Studio's digital strategy was designed specifically for its target audience - conscious consumers between 20 and 45 years old.

Transparency

Honest communication about material origins
and production processes

Quality ® Purpose

Valuing timeless pieces over fast-fashion trends

Authentic Voice

An educational and inspirational tone that
resonates with conscious consumers

The Right Platforms

Instagram visual - Pinterest aspirational - TikTok
educational




Social Media Content Examples

Every
choice has
a footprint.
Make yours

'_count.

Shop the Collection — Link in Bio

\

Instagram Post

Lifestyle photo of a
VerdeMode piece with an
educational caption about

the eco-friendly fabric used

VerdeMode

10 Reasons to
Choose Slow Fashion

Pinterest Pin

Infographic "10 Reasons to
Choose Slow Fashion"
featuring the brand's visual
identity

VerdeMode

FROM FARM TO FASHION

3 The Making of Your Outfit: &

TikTok Script

30-second video
showcasing the ethical
production process - "From
Farm to Fashion"

N

True or
False?

Fast fashion is
cheaper in the fong run.

Instagram Story

Interactive poll "Which piece
would you wear this
season?"with links to the
store



Summary & Next Steps

01

E-commerce Launch

Scalable platform with cloud infrastructure and robust security

02

Launch Campaign

Multichannel activation across social media with educational and inspirational content

03

Micro-Influencer Partnerships

Authentic collaborations with creators in the eco-fashion niche

04

SEO-Optimized Blog Content
Building organic authority and qualified traffic for the brand

[ VerdeMode Studio is positioned to capture the growing sustainable fashion
market — combining authentic branding, multichannel marketing, scalable cloud
infrastructure, and robust security.
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