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	Evaluation 
Respond to each question 

	Section 1 – Usability 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load? 


	Answer: The Website loads quickly with minimal waiting time. 
Pages appear smoothly and images and content display without noticeable delays. 
Navigation between pages is responsive, which creates a positive first impression and helps users access information efficiently. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The website includes several subpages, such as services, contact, and booking sections. Users can navigate using a clear menu bar at the top of the page. Drop down menus and links make it easy for prospective customers to find relevant information quickly. 

	Question 1c - Can a customer make a booking via the web page? 

	Answer: Yes, the website allows customers to make bookings directly through an online form or booking system. The process is straightforward, requiring basic details such as date, time, and contact information, making it convenient for users. 

	Question 1d - What improvements could be made to the usability of the website? 

	[bookmark: _Int_XZA4m5at]Answer: Usability could be improved by simplifying navigation, adding clearer labels, and ensuring all pages load consistently fast. Improving mobile responsiveness and including a search function would also help users find information more easily. 

	Section 2 – Pleasure – Customer Experience 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the web page look? Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The website looks clean. On a mobile phone, it is smaller, and on a computer, it looks wider. 


	Question 2b - How does the website use imagery, video and colour? 

	Answer: 
The Cleaners of London website uses clean, professional images to show examples of its service, such as tidy homes and works paces. These visuals reinforce trust and quality. There is limited or no use of video, whites and blues, which reflect cleanliness and professionalism, helping create a calm and reliable impression for users. 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Question 2d – How effective are the social media links on the website?

	Answer: 
The social media links are present but not strongly emphasized. They provide an opportunity for users to explore the company further and build trust through external platforms. However, if links are not regularly updated or prominently displayed, their effectiveness is limited. More visible placement and active social media content would improve engagement and credibility.

	Section 3 – Perceived Value 
(75 words maximum for each answer) 

	Question 3a - How are the services offered by the company made clear to customers? 

	Answer; The services are clearly explained through dedicated sections on the website, such as domestic cleaning, office cleaning, and tenancy cleaning. Each service includes a brief description outlining what is included. The layout is simple and easy to follow, allowing customers to quickly understand what is offered and choose the service that best suits their needs. 

	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: Customer reviews are displayed on the website to build trust and show previous customer satisfaction. These reviews help demonstrate reliability and quality. However, it is not always clear if they are regularly updated, which may reduce their impact. Including recent reviews or linking to external platforms like Google Reviews would improve credibility and transparency. 

	Question 3c – How is the service presented as high quality 

	Answer: The service is presented as high quality through professional design, clear descriptions, and positive customer feedback. The use of clean imagery and simple navigation adds to the impression of reliability. I would recommend the company because it appears trustworthy, easy to contact, and offers a range of services suitable for different needs, making it convenient for customers.


	Question 3d - Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 

	Answer: The prices are not always clearly displayed on the website, as customers are often required to request a quote. This may be because cleaning services vary depending on property size and requirements. By not listing fixed prices, the company can offer flexible pricing tailored to each customer. However, including guide prices could improve transparency and help customers make quicker decisions. 

	Section 4 – Search ability 

	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning 

	
	2. London 

	
	3. Services 

	Question 4b - 

	Answer: 
A suitable search phrase would be "Professional Cleaning Services London". This is more effective than using individual words because it is specific and reflects how users typically search online. By including the type of service, the quality, and the location, the search becomes more targeted. This helps users find relevant companies, such as Cleaners of London, more efficiently and improves the accuracy of search engine results. 

	Section 5 – Reflection and conclusion 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The Websites are still highly relevant in modern UK business. A company's website acts as a central platform where customers can access important information about services, pricing, and contact details. In the case of Cleaners of London, the website allows users to understand the services offered and make bookings online. Additionally, a well-designed website improves visibility on search engines and enhances the company's credibility, making it an essential tool for attracting and retaining customers. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 
Answer: 
One recommendation to improve the Cleaners of London website would be to make the navigation simpler and booking system more accessible. For example, adding clear "Book Now" buttons and reducing the number of steps required to complete a booking. This improvement is important because it enhances user experience and makes the website more efficient. A user-friendly website increases the likelihood that visitors will become customers, improving overall business performance.
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