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	https://cleanersoflondon.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When I entered the site, it loaded very quickly. Didn’t experience any waiting time. Everything shows up quickly on the screen. This is important because people may not like if a website is slow.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website includes several pages, for example, services, reservations, and contact information. People can easily switch between them through the navigation bar at the top. Everything is clearly named, so it is not confusing. A new customer can find information without any trouble.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the site supports online confirmation of reservations. Users can provide their information and select a cleaning option. It also shows a price before confirming and manages bookings through the website. This makes it easy and quick.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: One better option could be adding a live chat feature. This may help allow people to ask the questions right away. Making the main buttons more visible also improves the experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website appears neat and straightforward. It is clear to read and understand. On a mobile device, it still functions well, though some letters are smaller. Overall, its look well designed and professional.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The online site includes images of tidy environments and skilled staff. This helps show what the company does. The colour scheme is simple and calming, often incorporating neutral tones like white and blue. Although video content is limited, the use of imagery effectively communicates the quality of service.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this?
 

	Answer: The website may include a contact option rather than a live chat tool. This is works and may take longer to reply, but a live chat option may improve communication by allowing people to receive immediate responses. This would enhance customer experience and increase the likelihood of enquiries converting into bookings.


	Question 2d – How effective are the social media links on the website?


	Answer: Online community links can be beneficial for clients to check recent updates and feedback. This is because people often look for the latest reviews before making decisions 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The cleaning packages are organised into sections like

# household maintenance cleaning

# regular home cleaning

# residential cleaning services

Every service has a short explanation and pricing examples, helping customers understand what they want to choose.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The rating and positive comments are displayed on the website as well as on external platforms like  Trustpilot. The site shows scores of around 4.5to 4.6 stars based on hundreds of reviews.
Recent reviews (e. g., 2026) indicate that feedback is up to date, which makes them more reliable.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: The business demonstrates that its staff are trained and covered by insurance. Good reviews give a positive impression. The service looks safe. Customers may choose this company for its convenience, reliability, and ease of booking. I would think about using it if it constantly demonstrates positive feedback and professionalism.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, service charges are provided after the user enters details. The cost varies depending on the type of service people want to choose. Some example prices (e. g., hourly rate) are also displayed.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning Service London

	
	2. house cleaner nearby

	
	3. London  home cleaning service

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: The business may appear in search results depending on its search engine optimisation(SEO) performance, as there are many similar companies. The use of keywords such as ‘London cleaning service’ improves its visibility, although competition in this market is high. Strong SEO strategies are important for maintaining a high ranking.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, the online sites remain highly valuable. People rely on them to find information and arrange the booking. Although online platforms are also important, websites provide better control, professionalism, and dependability.
For service-based organisations like cleaning companies, websites are essential for building trust and enabling online bookings.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I believe introducing a live chat option can be beneficial. Users would be able to submit any queries right away, which would improve communication. Faster responses can help client satisfaction and lead to more bookings.
These improvements would increase both usability and customer experience.
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