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Organisation’s Digital Identity Management

This report will include an evaluation on why and how a company might use a digital identity across social media to promote itself. It will also include an evaluation on how and why a company may strive to create a digital identity for each of its customers gleaned online. Then, based on these answers, the report will identify the security ramifications to the company in terms of the risks it faces and what precautions could be used to lessen the risk. Also, the report will utilise suitable real-life examples when applicable when forming answers.

Definitions

A definition of social media from Oxford (2019) is “websites and applications that enable users to create and share content or to participate in social networking.”  Some social media applications include Instagram, Facebook, WhatsApp, Twitter, LinkedIn and YouTube. 

Just Ask Gemalto states that “Digital identity is the network or internet equivalent to the real identity of a person or entity.” JustAskGemalto, (2019).

Benefits of social media for business

From researching, Newburry (2018) states several benefits of social media for business. They include:

Increasing brand awareness 
Social media platforms are now used by many of the world’s populations.  They are the go-to way to achieve new and highly targeted potential customers.  According to Mosley (2019) “Social media has proven to be a key factor in creating brand awareness”. This quote highlights that social media can be used as a tool to increase the awareness of a brand.  This is important because companies today must have an edge over their competition when it comes to brand awareness.

Humanising the brand
“A UK study from Trinity Mirror Solutions found that more than half of adults do not trust a brand until they see “real-world proof” that the brand is keeping its promises.” Newburry (2018) Humanising a brand means making the brand more approachable and easier for people to engage with. 

McDonald’s is an excellent example of when a brand is humanised.  According to DeMers (2013), “Whenever an individual team member tweets from the McDonald’s twitter account, they sign it with their initials.” They state that “This helps users know they are talking to a real person.” This quote highlights the growing importance of humanising a brand. McDonald’s, a highly successful company.  Their twitter has over one million followers.  This ensures to add a human touch to their interactions with the public, according to the quote this helps the users know they are talking to a real person.

Establishing the brand as a thought leader 
Social media allows companies to become the go-to authority for information on related topics of their niche. According to Masek-Kelly (2018) “Becoming a thought leader means positioning yourself or your company as an expert within your field, the place people go first when they want answers, ideas, or analysis.” This quote suggests that being a thought leader is a company claiming a position whereby they are the go-to place for topics related to their niche.  This is important because consumers value easily accessible information which gives them the edge over the competition. 

Take Google for example, they are an extremely successful company because of their incredibly impressive search algorithm. Therefore, most people today use Google to find out information they seek. Bluelist.co state that “Google receives over 63,000 searches per second on any given day.” This statistic is extremely impressive and goes to show how effective Google’s search system is.

Increasing web traffic 
Posts on social media and ads are great ways to increase traffic to companies’ websites.  Bhasin (2018) states “more traffic means more brand awareness and more exposure for your website.  Other than making money, more website traffic, in the long run, can allow you to expand your business and your profits.” This quote suggests that by increasing web traffic it can in turn lead to an expansion of the business in the long run. This is important because by increasing profits this allows the business to inject more money into the business and, therefore, become more successful. 

Customer and audience engagement
“Social networks give you the opportunity to interact directly with customers and fans, and, likewise, give them the chance to interact directly with your brand.”  Newburry (2018). This quote suggests that social media can be used to engage with customers and fans directly. This is important to the company because customers highly value positive and honest interaction with companies.

Customer service and customer support 
Research published in the Harvard Business Review shows that brands who are not available on social media damage their bottom line. (Newburry 2018) This quote suggests that if a brand or company is not using social media that they are not likely to perform very well in the market. This is vital for a company to understand because their online presence can make or break a company.

Learning more about their customer 
Since social media generates a vast amount of data about companies’ customers’ data, companies can then use that information to make smarter business decisions. Take Amazon for example, according to Bernard Marr (2019) “Amazon uses Big Data gathered from customers while they browse to build and fine-tune its recommendation engine. The more Amazon knows about you, the better it can predict what you want to buy.”  This quote highlights how well the successful company, Amazon uses its data analytics to improve its search engine system. This allows them to create better based decisions when it comes to predicting what customers want to buy which then makes the customers’ process of buying products more efficient, easier and faster. 


Keeping an eye on competition 
It is also vital for businesses to be aware of what the market are saying about their competitors. For example, Newburry (2019) states that “tracking mentions of your competitors might reveal pain points with their products that you could reach out to address, winning new customers in the process.” This quote suggests that companies could and should be using social media to keep an eye on their competition. This is important for a company because if a competing company introduces a brand-new product, then they will be aware of it and can investigate introducing their own product which can compete.


How companies might use social media to promote their business

Choose the right platforms
According to Lexie Lu (2017) Sharing content on the right platforms is crucial to a companies’ success because the number of sites is growing every day.

Innocent, according to Kasateler (2016) are a prime example of a company who use the right platforms in the right way. This was their tweet on Halloween. 

[image: innocent tweet]
A witty tweet, which encourages their community to engage with them.

Create a Calendar
Lexie Lu (2017) states that Creating a social media content calendar would lead to more effective posts and can enable a company to avoid mistakes like repeated posts. For example, by using a content calendar, a company can create goals and strategies for meeting them.

Encourage Engagement
She also states that businesses need to be interactive.  This is because in order to take advantage of social capability, you need to encourage interaction.

She states that companies should “Post content that people want to read, ask questions and like, repost and comment on other users’ posts.”

An example of a company who is doing this right is Innocent.  According to Kasteler (2016) Innocent have uncovered a couple of ways of using social media effectively, they speak like humans without using jargon or buzzwords to sell their product. They join the conversations already happening by reacting to events.


Here’s another example of the way they use Twitter to promote their business:
[image: innocent]

Don’t Over-Promote
According to Lexie Lu (2017), companies should not “Over-Promote”.  She states that one trap that businesses often fall into is treating social media too much, like regular advertising, when according to Lu, this is a misuse of social media.

Share Videos
Another popular method of promoting business using social media is by sharing videos. This is because video content, especially, is ideal for grabbing people’s attention as well as conveying a business’ personality and passion to their customers. 

A good example of a company who shares videos to promote their business is a nightclub in Bristol named Motion. They post videos of their shows very frequently, and this creates huge exposure for them. This is a very effective method of using social media which can lead to their videos going viral, which in the long-run and from a turn of an events can lead to an increase in business profits.

Address Problems Quickly
Lu (2017) writes that “occasionally you may encounter someone who is upset, argumentative or has something negative to say about your company.”  If an instance like this does happen, then the company should publicly apologise if necessary and offer to solve the problem over a direct message exchange.

Build a Community
Lu (2017) states that “Instead of trying to get as many followers as possible, focus on finding customers who are interested, loyal and engaged.”  This will work out better for your company than a bunch of random followers, as there is more chance that they will engage with your posts, which is what a company wants.

An example of a well-established community is the Playstation Community (Sony), Hong (2015) states that “The Playstation community has done an exceptional job at providing an online space for gamers to connect.”

Provide Value
Finally, Lu (2017) states that “the most important thing you can do on social media is provide value to your followers.” Create something that your audience will find useful. It could be something that tells them something they didn’t know before, makes them laugh, entertains them or anything else that’s beneficial.

Creating an online identity for customers gleaned online

Companies might want to create an online identity for its customers gleaned online. This allows them to store data for each customer, which then allows the company to effectively know more about them which then means the company can create better suited decisions as to what advertisements the customer sees.  

For example, Amazon is a great example of this. According to the website BernardMarr “Amazon uses Big Data which is gathered from its customers while they browse to build and fine-tune its recommendation engine.  Therefore, the more Amazon knows about you, the better it can predict what you want to buy. Also, once the retailer knows what you might want, it can streamline the process of persuading you to buy it.  For example, by recommending various products instead of making you search through the whole catalogue.” This quote highlights how efficient Amazon is at collecting and utilizing data of online customers and consumers.  This allows them to create better based decisions when it comes to predicting what customers want to buy which then makes the customers’ process of buying products more efficient, easier and faster. 

Security Ramifications to the company

Companies are likely to face security ramifications whilst maintaining an online identity. According to Vocabulary.com “The ramifications are the broader effects that fan out into the world from one situation, or decision that kicks it all off.” Therefore, security ramifications are the broader effects that happen from a situation. 

Considering all the benefits of social media, we must also consider its dangers, these include; confidential information leaks, social media having a negative impact on a brand’s reputation, intellectual property theft and legal ramifications.

However, there are some precautions that companies could make to prevent these security ramifications and dangers. One method is using a good anti-malware program.  According to iolo.com, (2019) “To ensure that your security program’s protections stays current, keep its virus and malware signatures up-to-date.” This quote shows that there are precautions that can be made to lessen the danger of maintaining an online identity. 

Secondly, a company can optimise their PC’s security settings, Iolo states “Make sure your PC’s security settings are optimized.”  Again, this quote suggests that there are ways to ensure that a company’s online experience is safe and secure.
Conclusion

To conclude, there are several reasons to why a company might want to use social media ranging from increasing brand awareness, humanising the bran, increasing web traffic, customer audience engagement and so on.  There are several ways to use social media including, sharing videos, addressing problems and building a community. 











































Bernard Marr (2019), Amazon: Using Big Data to understand customers. Retrieved 

from: https://www.bernardmarr.com/default.asp?contentID=712


Bluelist.co, (2019), 63 Fascinating Google Search Statistics. Retrieved from: 

https://bluelist.co/blog/google-stats-and-facts/


Hong, (2015), 10 Exceptional Examples of Brand Communities. Retrieved from: 

https://www.linkdex.com/en-gb/inked/10-exceptional-examples-of-brand-communities/

Iolo, (2019), 9 Tips of Safe Online Shopping. Retrieved from: 

https://www.iolo.com/resources/archived-articles/9-tips-for-safe-online-shopping/

J, DeMers, (2013), Why it’s Important to Humanize Your Brand on Social Media. 

Retrieved from: https://www.business2community.com/social-media/why-its-important-to-humanize-your-brand-on-social-media-0445512

JustAskGemalto, (2019), What is digital identity? Retrieved from:

https://www.justaskgemalto.com/en/what-is-digital-identity/#

Lexie Lu, (2017) 8 Effective Ways to Promote Your Business on Social Media. Retrieved from: 

https://www.businesswest.co.uk/blog/8-effective-ways-promote-your-business-social-media


E, Masek-Kelly (2018), How to Use Social Media to Build Thought Leadership. 
Retrieved from: https://www.socialmediatoday.com/news/how-to-use-social-media-to-build-thought-leadership/542035/

M, Mosley, (2019), How Social Media Increases Brand Awareness. Retrieved from: 
https://www.business2community.com/social-media/how-social-media-increases-brand-awareness-02165638

Newberry, (2018), 23 benefits of social media for business. Retrieved from; 
https://blog.hootsuite.com/social-media-for-business/




Oxford, (2019), Social Media. Retrieved from:

https://www.google.com/search?q=social+media&oq=social+media&aqs=chrome..69+i57j35i39j0l4j69i60l2.6108j0j4&sourceid=chrome&ie=UTF-8

Vocabulary.com, (2019), Ramification – Dictionary Definition. Retrieved from: 
https://www.vocabulary.com/dictionary/ramification
image1.png
&> innocent drinks Cinnocent - Oct 31
Okay, Halloween emojis. You've been training all year for this. This is
your moment. Get out there and give it everything you've got.




image2.png
€2 Innovent drinks "
@ Reasons to drink innocent smoothies:
- made with fruit & nothing eise
10% profits go to charity
- a completely unbiased tweet told you to





