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Introduction
This report is a reflective study on the author’s learning journey during business plan interactions in the team, while studying the module on managing enterprise in the 21st century. Lew and Schmidt, (2011) identified that reflection helps students to systematically deliberate on their previous experiences, making connection to what happened and what was learnt and using these knowledge to prepare for a better practice in the future. In this report, the author used Gibbs (1988) reflective model, this model allowed for a well structured and detailed discussion of the author’s feelings, evaluation of the author’s experiences and thoughts and a detailed analysis of the author’s learning journey during business plan interaction in the team. Through reflection, the author also identified her areas of skill set development for self-employment.
Description (what happened?)
Before we started the assignment on managing enterprise in the 21st century, we first formed a team, after which we went through the assessment brief to understand the module aims and the learning outcomes we are expected to accomplish. With this knowledge, we were able to choose a business idea and a business name (BeSpoke). After that, we deliberated on the aim of the business idea which we chose and the intended needs the business is supposed to meet. The team setting provided us with an opportunity for shared ideas, understanding and contributions, while encouraging free and open communication atmosphere allowed the team members to freely share their individual opinions without being biased or discriminated. In this regard, Newson (2010) pointed out that effective interpersonal communication is essential for team connection and success, despite the resources available to the team. In other words, a team without good interpersonal communication cannot function effectively, regardless of the resources they have. After we have agreed on the business idea, name and aim, we started gathering relevant data/information which we used to develop the business plan.
Feelings and thought
Having read through the module aim and learning outcome, we were unsure about what to write and how to start, giving that we have not written a comprehensive business plan before. We were worried about meeting the learning outcomes because of our lack of experience and knowledge in writing business plan; this resulted in loss of confidence. However, we did not give up; we assured ourselves that we can do better if we try. With such self-assurance, we summoned courage and confidence which geared us through our achievement. Crisp et al. (2012) agreed that self-confidence is a realistic belief in someone’s ability to successful completes a task, while Gopee and Deane (2013) warms that initially doubt can damage students’ motivation and confidence to accomplish a task. However, as we progress through the assignment, we felt a sense of satisfaction and accomplishment.
Evaluation (what was good/bad about the experience?)
The good thing about this experience is that the module lecturer was very approachable and supportive. With the support and frequent feedback, we were able to understand the module requirements and how to structure our ideas and put them into written words. Seen in this context, Hughes and Fraser (2011) noted that one of the characteristics of a good teacher/mentor is being approachable and instilling confidence in students.
Furthermore, given that we want to pass the module, we put in all our individuals efforts in every way we could, making sure that we met the learning outcomes. This experience reflected in Gopee and Deane (2013) assertion that students succeed in their academic activities because of their desire to gain good qualification or grade. Also in the effort to develop a good business plan, we thoughtfully deliberated on every team member’s ideas and contributions, using helpful questioning approach. This approach allowed us to gain detailed understanding and clarification of points using simple questions (Jackson and Thurgate, 2011).
[bookmark: _GoBack]Analysis (What sense can you make of the situation?)
The processes of completing this module have helped me and my team members to develop better understanding of enterprise and/or entrepreneurship and how to write effective business plan.  Barzdins (2012) defined entrepreneurship as the ability to explore and creatively turn ideas into action. It involves innovative ventures and a systematic process of identifying opportunities and creatively meeting market demands or societal needs (Hidayat, 2018).

Many studies have placed emphasis on the importance of entrepreneurship education (Guzairy, Mohamad and Yunus, 2017; Hidayat, 2018; Rideout and Gray, 2013). In an earlier study, Jones and English (2004) defined entrepreneurship education as a systematic process of preparing students with knowledge and ability to recognize business opportunities and to develop skills and self- confidence to act on those opportunities. In parallel to this, Hidayat (2018) sees entrepreneurship education/training as a science of teaching individuals to understand their values, and using their skills to overcome life challenges by taking advantage of commercial opportunities, while dealing with risks that might be encountered. These definitions reflect the values, skills and knowledge I and my team members have gained from completing this module. These include innovative thinking skills, managerial/leadership skills and the ability to thoughtfully create a business idea/opportunity (BeSpoke) which is expected to meet societal needs, and generate incomes.  These outcomes support the assertion that entrepreneurship education equips students with entrepreneurial skills which include attitude, value, knowledge and job creation skills, ability to plan and start up new businesses that will add value to the society, while contributing to development and economic growth (Costin, O’Brien and Slattery, 2018; Rideout and Gray, 2013). Guzairy et al. (2017) adds that entrepreneurs who possess all these entrepreneurial skills are likely to experience satisfaction in their ventures, while they see their failures as an opportunity for personal development and growth.

From completing this module, I and my team members have also developed the ability to create an effective business plan, which is very essential for the development and future direction of a business (Guzairy, Mohamad, and Yunus, 2018). Business plan is defined as a written document which models the future of a business or an enterprise (Testa and Frascheri, 2015). Evidence suggests that a good business plan guides an entrepreneur in starting, managing and evaluating the activities needed to accomplish business goals (Santos and Silva (2012).  When a business is properly planned, it helps an entrepreneur to predict the success of the business and also prepare for future challenges (Brinckmann, Grichnik and Kapsa, 2010).
Guzairy et al. (2018) argued that a good business plan does not only help to predict the future of a business, but also offers an entrepreneur the opportunity to get financial supports from investors and banks. Seen in this context, Cook et al. (2004) and Greene and Hopp (2018) suggests that for a business plan to get much attention, it must be detailed, well written, self explained and easily understood.
Before we started writing the business plan, we first carried out a thorough research to identify a business opportunity and the strategies to achieve the business opportunity we identified. In this regard, Brinckmann et al (2010) and Chwolka and Raith (2012) agreed that thorough research activities guide students or entrepreneurs to make informed decision and also helps them to understand the nature and process of the business they want to venture into. The knowledge and information we gathered from our research helped us through our business planning activities. For instance, it helped us to understand the needs and/or values our identified business will add to the society, it helped us to know the required finance to set up the business, possible sources of funding and the likely returns or profit. It also enabled us to develop marketing plans and strategies to make our business to reach our targeted customers. Finally, it enabled us to recognize the involvement of other professionals/organizations (such as event planners, bakery and decoration companies, catering and drink services, videographers and photographers, beauty/make-up artists, venues, transportation companies and more) whose services will be needed to accomplish our business goals and objectives. These activities or information formed the parts of our business plan. To this end, Brinckmann et al. (2010) stressed that effective business planning activities helps entrepreneurs or organization to determine critical tasks and strategies to use to achieve business goals, while ensuring proper use of resources and avoiding bottlenecks.
However, while studying to complete this module, we were challenged by different factors, which include lack of experience and knowledge in writing a business plan. Despite these challenges, we were determined to pass the module; hence we did our best to put forward a unique realistic business idea and plan which met the learning outcomes in the module. To this end, McClelland (1961) and (Aschuler, 1967) argued that entrepreneurs are characterized by a strong desire for achievement, which forms a pattern of motivation, performance improvement and increased self-confidence, guided by a clear sense of purpose and established goals. This assertion is evidence in my experience with my group members. Despite the challenges we encountered, we did not give up, instead, our desire to achieve fuelled our confidence and motivated us to study harder and do more research, until we finally developed a comprehensive business plan. Seen in this context, Ferreira, Loiola and Gondim (2017) add that students desire to achieve challenging goals and overcome academic obstacles, with this, they see their success as a result of their hard works. 
This module have also helped me and my team members to gained more knowledge and increased understanding of the importance of writing a business plan before starting a new business venture. For instance, I have learnt that writing a business plan helps an entrepreneur or organization to identify poor business ideas, hence, reducing the possibility of failure, waste of resources or discontinuing in a product line (Chwolka and Raith, 2012). Writing a business plan also guides entrepreneur/organization in enhancing market performance of a business and the overall survival of the business. A business plan also guides entrepreneurs/organizations in making informed decision on whether to venture into a business or not (Chwolka and Raith, 2012; Greene and Hopp, 2018). A business plan provides an opportunity for communication through which every member of a team shares their ideas and learns about the plans or goals of a business (Johnson, 1990; Wetherill, 2018). This assertion was evidence within my team. During the business planning activities, every member of the team contributed equally to the team success by sharing ideas, making observations and asking questions to clarify opinions and constructively negotiating ideas to reach better decision.
In my future entrepreneurship endeavour, the knowledge I gained from completing this module will help me to develop or identify an achievable business opportunity, effectively manage risk and use resources judiciously, and plan my business to meet the needs of the targeted customers, while maximizing profits. 

However, a personal skill set I wish to further develop for self-employment is leadership skills. Leadership skills are very essential for effective management of a business (Yukl, 2013). Leadership is defined as the process of mutually supporting, motivating and negotiating ideas with others in other to achieve a common goal (Porter-O’Grady, 2003). An entrepreneur that has leadership skills will be able to successfully coordinate, grow and sustain a business venture (Amer, 2017; Yukl, 2013). S/he will effectively create innovation and positive change in a business to meet the dynamic market demands, while carrying the customers, investors and/or employees along (Amer, 2017; Hao and Yazdanifard, 2015). Base on this evidence, I am eager to develop my leadership skills in other to effectively manage both human and nonhuman resources in my future entrepreneurship venture. To achieve this, I will engage in training or courses that will help me to develop more knowledge, with practical experience in leadership skills for business management. I will also develop my knowledge in leadership skills by reading researches, journals and other academic publication on leadership skills.

Conclusion
Through a reflection, this report has successfully discussed the author’s learning journey while studying the module on managing enterprise in the 21st century. The discussion analysed entrepreneurship and the benefits of entrepreneurship education to students, which include to understand ones potentials and to develop skills to successfully build and manage a business. This report has also discussed business planning and it’s benefits in starting up a new business and the author’s learning experiences in preparing a business plan with her team members. It is acknowledged in this report that a good business plan helps an entrepreneur to start, manage and predict the success of a business and also prepares him/her for future challenges. The author has also identified a skill set she wants to develop in order to be a good entrepreneur.
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