What is OOH Advertising?



Out Of Home

is advertising that reaches the
consumers while they are outside
their homes.



Out-of-home media advertising is focused on marketing
to consumers when they are "on the go“.

It is situated in public places, in transit, waiting (such as
in a doctors surgery), and/or in specific commercial
locations (such as in a retail venue).



The most common forms of outdoor advertising include:
Billboard advertising
Point of sale displays
Street furniture (bus shelters, kiosks, telephone booths etc)
Transit advertising and wraps (taxis, buses, trains etc)
Mobile billboards

Guerrilla advertising (aka ambient media)



Billboard and Poster Sheet Sizes
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6-sheet - 1.8m x 1.2m
Often seen at bus stops, railway stations, and shopping malls.

Pop in for a free breast
screening and a cuppa

Peace of Mind? Piece of Cake.

Action Cancer provides breast screening to women
in NI aged 4049 and 70+ Early detection saves lves

Call 02890 80 33 44
Www.actioncancer.org




48-sheet —3m x 6m

This format makes a big statement and gets your message
across a sizeable distance. Regular rail users will spend plenty

of time staring at these across the tracks as they await the
next train.
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96-sheet —3m x 12m
96-sheet billboards are basically two 48-sheets placed side by
side. In terms of brand visibility, this is a big-hitter.
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So who wants to know the
detail of the assignment for
this module?



Design a billboard advertising campaign
to raise awareness of littering issues.



You will need to:

Research the issues surrounding littering.
Demonstrate awareness of the work of anti-littering groups.

Show development of visual and written concepts in layout
pads or sketchbooks.

Research billboard media formats.

Design a final concept for a Billboard Advertising Campaign
to include 96 sheet, 48 sheet and 6 sheet bus shelter
poster. Your solution can be 3D, 2D print and/or including
digital.

Demonstrate that you have researched production methods
and media costs.



The deliverables will include:

* Concept boards of your campaign.

* A PowerPoint/Prezi/imovie presentation of your research
development and final billboard campaign.

* A 200 word written rationale for your concept.

* Research and development book(s) documenting all of the
above will be presented to the module coordinator on the
day of the presentation.



So what makes a good advertisement?



You need to answer YES to all of the questions below if you
want to create a great attention grabbing advertisement.

Do you know who your target audience are?

Will your imagery and copy attract their attention?

Will your advertisement identify the USP of the product?
Will your advertisement reflect the products benefits?

Will your advertisement contain a call to action?



AIDA

Attention
Interest
Desire

Action




Let’s look at some billboard
examples (good and bad —
which is which is up to you)
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TELL THE BIRDS

'WE FOUND THE BEES

INTRODUCING JACK DANIEL'S TENNESSEE HONEY
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An eight foot extension of Canadian hurdler Perdita Felicien was attached to the top of this billboard.



\ NATURAL FINISH COLOURS




Pimples?
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What about littering
examples (again, good and
bad — which is which is up

to you)



‘ ‘Want. "'to
litter?

Fine.

Litter,and it will
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FOUND ON REDONDO BEACH. AUGUST 21







DON'T FEED
THE ANIMALS

Put your litter in a bin

ﬂ Let’s Keep Our School Tidy!

DON'T FEED
THE ANIMALS

I‘l Let’s Keep Our School Tidy!

Put your litter in a bin é



Litter is a bigger problem than you think. // TOSSNOMAS.COM




PLEASE . &
DO NOT

FEED THE

ANIMALS »
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Watch your
butt. It could
cost you




VisvalFunHouselcom









WﬁAT WOULD YOU PREFER ] THINK INSIDE THE BOX
TO WATCH? AND VOTE WITH YOUR BUTT
ITALIAN F1 GRAND PRIX TENNIS: US OPEN .
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1. STUB IT OUT “

<
2. VOTE WITH YOUR BUTT

LITTER IS IN OUR HANDS.
LET’S WISE UP AND BIN IT.
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$11 5 hillion

IS spent on

,. oSl ing d litter cleanup
il T/ B ¥ *& across the U.S.
=¥~ C5- T annually.
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STOP LITTERING
/// 7, SAVE LIFES
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» KEEP CADUCH

0N DON"I' TIP
CARDIFF

OVER THE
EDGE!

FLY TIPPING IS ILLEGAL!

OVE Uttt ... AND HELP US KEEP CARDIFF TIDY




Time it t;akes for

Litter o Decompose
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LITTERING

It’s not smart &

Bin your litter or face A FINE FROM £75
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HEAVY FINES $500

COR CODE OF DRDINANCES CHAPT. 87




WHAT GOES
AROUND
COMES

AROUND

LANTERN

Insurance
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www.sustainablecoastlines.org
facebook.com/sustainablecoastlines



OPEN

ALL HOURS

=

Bag that poo -
any rubbish bin will do
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Let’s make a clean start together. :_, e SO ET § g S v o ..projectPOTl.com




\ A litter fine makes it
| an expensive night out.

Your litter. Your problem.

*EDINBVRGH-  KEEP EDINBURGH CLEAN
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“for a living planet
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Littering says a lot about you.
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Littering says a lot@bout you. % Litterin'g-sa-ys a lot about you.
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