
What is OOH Advertising?



Out Of Home
is advertising that reaches the 

consumers while they are outside 
their homes.



Out-of-home media advertising is focused on marketing 
to consumers when they are "on the go“. 

It is situated in public places, in transit, waiting (such as 
in a doctors surgery), and/or in specific commercial 

locations (such as in a retail venue).



The most common forms of outdoor advertising include:

Billboard advertising

Point of sale displays

Street furniture (bus shelters, kiosks, telephone booths etc)

Transit advertising and wraps (taxis, buses, trains etc)

Mobile billboards

Guerrilla advertising (aka ambient media)



Billboard and Poster Sheet Sizes



6-sheet – 1.8m x 1.2m
Often seen at bus stops, railway stations, and shopping malls.



48-sheet – 3m x 6m
This format makes a big statement and gets your message 
across a sizeable distance. Regular rail users will spend plenty 
of time staring at these across the tracks as they await the 
next train.



96-sheet – 3m x 12m
96-sheet billboards are basically two 48-sheets placed side by 
side. In terms of brand visibility, this is a big-hitter. 



So who wants to know the 
detail of the assignment for 

this module?



Design a billboard advertising campaign 
to raise awareness of littering issues.



You will need to:
• Research the issues surrounding littering.
• Demonstrate awareness of the work of anti-littering groups.
• Show development of visual and written concepts in layout 

pads or sketchbooks.
• Research billboard media formats.
• Design a final concept for a Billboard Advertising Campaign 

to include 96 sheet, 48 sheet and 6 sheet bus shelter 
poster. Your solution can be 3D, 2D print and/or including 
digital.

• Demonstrate that you have researched production methods 
and media costs.



The deliverables will include:
• Concept boards of your campaign.
• A PowerPoint/Prezi/imovie presentation of your research 

development and final billboard campaign.
• A 200 word written rationale for your concept.
• Research and development book(s) documenting all of the 

above will be presented to the module coordinator on the 
day of the presentation.



So what makes a good advertisement?



You need to answer YES to all of the questions below if you 
want to create a great attention grabbing advertisement.

Do you know who your target audience are?

Will your imagery and copy attract their attention?

Will your advertisement identify the USP of the product?

Will your advertisement reflect the products benefits?

Will your advertisement contain a call to action?
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Let’s look at some billboard 
examples (good and bad –

which is which is up to you)





































What about littering 
examples (again, good and 
bad – which is which is up 

to you)


























































