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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads in just a few seconds and has all the functionalities ready to use. Even with all the information provided, it can be accessed on any page just with a simple click.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has a high number of sub-pages with information available for new customers, where they can find courses, reviews and a wide choice of services. To navigate these pages, customers need to choose a topic and scroll down to find what they are researching.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes, a customer can choose from a wide variety of bookings and create their own booking online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The bookings section of the website could offer a more direct path, by listing all courses. This would eliminate the need of the customer to navigate back to find a different available course and will be able to choose from the wide variety of options.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage is victualing appealing, featuring a wide variety of images of the experiences offered. The appearance used in the mobile is similar, with some differences; the mobile webpage has easier access due to the small screen, created to improve the experience when using a phone.




	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The webpage uses clear images and vibrant colours, creating an engaging experience for the users. Clear images of classes give users a good idea of what the experience what to expect and support them choose which class to book. Colour plays a significant role in online marketing, acting as a link between products and consumers while encouraging purchases and increasing product visibility (Kuo, Chang, & Lai, 2021).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website includes an online chat tool; however, this service cannot be used if the user does not have a subscription. Before the online chat service can be used, the user needs to create an online account. With the necessity to create a subscription, the online chat is not effective. 
 

	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are easy to use and direct users to the relevant social media platforms in just a few seconds. They are clearly visible at the bottom of the webpage and are identified by recognised icons of each platform. With a simple click, users quickly navigate to the website’s social media’s pages.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:  The services are offered at the top of the webpage using themes. Inside each theme, a wide variety of services are made available. Scrolling down the webpage can swiftly find fast links that will direct the user to some of the more desirable and commonly used services.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available on the webpage under the theme About Us, which provides testimonials from customers who have used their services. When checking the Trustpilot website (2026) their reviews are updated, and the last review is from January 2026. They have a review score of 3.9 stars.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: The Cooking Academy presents their services as high-quality. The services offered by the company are appealing and look like an amazing experience for any individual who appreciates cooking and likes to learn new recipes and healthy cooking.These are some of the reasons that I would recommend to friends or family members.




	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clearly presented and well explained to customers. The wide variety of variety of courses, duration and products provided during the courses makes the offering appealing and gives some confidence to customers on the quality of services. Additionally, customer reviews on the website help clarify and reassure new customers about the standard of the services provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.  Cooking

	
	2.  Learning

	
	3.  Courses

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website appears in the top ten search results when relevant keywords are entered. It can find even be found among the first 5 listings, which helps  make the websites seem mor reliable to new customers.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites represent the future of modern businesses in the United Kingdom and around the world. They allow customers to easily access information, check products and prices, and place orders from the comfort of their homes. This reduces the need for physical stores, lowers costs, and increases profitability for online businesses. As Thelwall (2000) notes, the internet enables even small, local businesses to reach a global audience, and the development of online payment systems has significantly transformed most markets.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: Overall, the website is well-organised, but an online chat should be available before the new customer creates a subscription. Limiting the chat feature to existing customers may discourage new users from making bookings, as they may have questions that need to be answered before committing to a purchase or subscription. Some customers will lose interest and search for other businesses that can provide instant responses while they browse the website. As McLean and Osei-Frimpong (2017) explain, online live chat systems enable customers to obtain service-related information from an organisation in real time through online communication with a human representative.
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