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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is relatively easy to load, subheadings are well displayed the hyperlinks are quick to open and your able to discover the service you want, it’s one click, it loads and easy to navigate most of the services are provided under the service tool. However, some sections aren’t direct and a bit misguiding like, (check pricing and availability) there are too many items (over clouded) not easy to pinpoint what you are looking for.  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages, when you open the web page the headings are listed on the top of the page which are well displayed and beneath each heading there is a list of sub-pages.
It is easy to navigate because all the pages and their headings, subheading and hyperlinks are visibly seen. However, some of the links don’t give information as expected of their heading for example “check prices and availability” its not strait on point and some how uneasy to discover what service you want to be provided. 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The customer can book via webpage which is well displayed in green colour on top right Conor of the webpage. Not only that there is also contact number where you can reach them and have a chat, however there is some information lacking compared to its competitor’s for example “Go cleaners London” in their booking site it provides a range of questions and answers like, do I need to provide cleaning products or equipment’s, what if am not happy with services, Are your services safe for the pets and children those are not provided. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The usability of the website is relatively good it is easy to navigate and linking you other subpages, however compared to other companies providing the same services for example “CQD cleaning services” they provide videos and good pictures which are more attractive. There is a need to improve or introduce online chat which is user friendly and easy to communicate.
Improve on the colour of sub-pages make mix and match than concentrating on green as the main to be used. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Generally, the website is pleasant all the headings and subheadings are easily accessed, the hyperlinks are highlighted. But it also lacks some good colour especially on the background of the website. 
The difference is in organisation of the webpage whereby the computer page, services, price, contact us, telephone number, and booking services are displayed on the top right of webpage but on the mobile phone that window isn’t there. Also, on mobile phone the arrangement of pictures is top bottom arrangement whereas computer its Colom arrangement. 
 

	Question 2b - How does the website use imagery, video and colour? 
Are 

	Answer: The web imagery, video and colour are not satisfactory for example, in about us section, some of the images don’t correspond with history and description of the company. However, in the same section it explains the role of workers and their images are well displayed.
 There isn’t video on the website, that a customer can watch and become convinced of the service the company provides that is asset back to the company especially in this Mordan time where competitive companies display their work through videos for example (CQD cleaning services). the colours used are good especially green which signifies freshness but could have been better working on the background. 



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	 Answer: No online chat on this website which is one of the Mordan tools used by companies with good repetition, the absence of it shows lacking gaps in communication area. Online chat is important tool usually text based but also video and voice. Using online chat builds the relationship between the service provider and service user, It makes it more effective because you would have built trust and have explain the service you provide more effectively. Relationship is built more when you see each other and talk to one another.  


	Question 2d – How effective are the social media links on the website?


	Answer: Its very effective in this Mordan time because to be successful in any business social media must be used. It’s one the platform used to promote your business. However social media has disadvantages for example brand misalignment between the company and the customer whereby the company’s product as advertised is perceived by the customer differently, it can also cause to develop bad influence and divert from original setup. 

	
Section 3 – Perceived Values

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered to customers were clear despite some areas that needs improvement. It easy for the customer to navigate services company provides which are well displayed in headings and sub heading and variety of choices the customer can choose from according to their needs. However, it could have clearer if they had introduced online chat so that customer can express themselves better for a better answer and of course social media platforms. Also provide question and answer window like, do I need to provide cleaning products or equipment’s, what if am not happy with services, Are your services safe for the pets and children, those are not provided. 

 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The customer reviews were made available in the review section on the website page for other customers to access, in this case, customer used end of tenancy service and explain how happy they were, even the landlord asked if they can be called again because of the job well done. Huge shout out to Zdravko who made sure every corner was covered. However, their records show lack of consistence on service delivery review since august 2023 there was not any other review which implies there is lack of coordination.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company profile presents high quality service through its stuff expertise, experience and longevity on the job. Proven track record of 8years with a big number of customers and no court claims. The stuffs are well trained and have strong attention to detail. Through that background the service presented as of high quality and would use the same reasons to recommend a friend or use the company service. However, their reviews are concerning because that what make service better and increases the market.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices are not clear to customers its confusing for example under-price drop down to regular home cleaning its not clear to customer which price for what their saying weekly/fortnightly from £20 and then detergent per session £10 whereas there companies provide same service with strait price for example “Wecasa cleaning services” provides hourly price which is more strait to customers. The company chose not to include because they wanted a room to  price with customers in a way to give customer an upper hand to chose their terms.


	


Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cleaners

	
	2. cleaning company

	
	3.London cleanrs

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website has relevance in modern UK business because the website itself is accessible by huge number of UK customer who are looking for the cleaning services. The website is easy to navigate which is a weapon of attraction and retain.
The website incorporates social media platforms which is the biggest tool to use in this Mordan UK, it has colours well placed to entice and attracts viewers.
The website is relevant to Mordan UK because of what it offers, the price is competitive which is one of the components of attraction, trained stuff and high-quality performance those are the raspy of good website.   


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend improvement of images, communication and introduction of video links, website colour, pricing, and services. Chat on WhatsApp cleaning urus?
Images this website has some images which are not relevant to the description of cleaning under about us section there are images which don’t demonstrate cleaning.
Communication there are more Mordan communication missing for example WhatsApp as cleaning urus does, YouTube, online chat all those are missing on this website.
Videos this component is very vital in the marketing world you need to demonstrate how you do your work so that customer can be attracted to the job you do for example (bright and beautiful cleaning service). Also, the pricing the most eye catching to the customer is the price for the service if you don’t demonstrate on the first site your competitors will have upper hand, like (Wecasa cleaning services).
I suggested this improvement so that the website can compete effectively with other service providers.     
. 
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