
ETHICAL MARKETING
CORPORATE AND SOCIAL

RESPONSIBILITY
by James Anthony Dilwyn Cooper

Submission date: 06-Mar-2019 12:08AM (UTC+0000)
Submission ID: 101741191
File name:
3230_James_Anthony_Dilwyn_Cooper_ETHICAL_MARKETING_CORPORATE_AND_SOCIAL_RESPONSIBILITY_166305_2035390582.odt
(40.17K)
Word count: 1923
Character count: 11390







Good point

Good point



Good point

Good point

Good point



explanat ion required

explanat ion required











QM

QM

QM

QM

FINAL GRADE

68/100

ETHICAL MARKETING CORPORATE AND SOCIAL
RESPONSIBILITY
GRADEMARK REPORT

GENERAL COMMENTS

Instructor

Excellent use of  reliable, credible sources and well
ref erenced.

Very good knowledge and understanding
demonstrated.

Good analysis but very descriptive and lacks depth. 
Some very good points touched on but these could
have been expanded on f or f urther discussion such
as outsourcing to the Far East and the CSR of
tobacco companies.  Conclusion could also have
held more weight.

Very good prof essional skills demonstrated.  Well-
presented and structured.
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explanation required

explanation required

Additional Comment

Further analysis is required here.  Do tobacco companies have a CSR policy in relation to health
and wellbeing, or is this being f orced on them by legislation?

explanation required

explanation required

Additional Comment

What does this mean f or the CSR of  the outsourcing organisation?  Gap, Nike etc. How is their
marketing and corporate image af f ected?
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