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[bookmark: _Toc120567449]Introduction
Meeting our needs today without sacrificing the potential of future generations to do the same is what is meant by sustainability (Giovannoni and Fabietti, 2013). Most conceptions of sustainability include considerations for social equality and economic growth as well (Werbach, 2011). A significant component of our globalized world is tourism. The sector is, nevertheless, evolving and the people concerned are becoming more conscious of the threats posed by the sector on the economy, environment and the community as the years pass. the global community is considering how to decrease the detrimental effects on the environment, economy, and community. Specifically in relation to the environment, the economy, and communities, sustainable tourism can be characterized as a form of travel that has more positive effects than negative ones (Harris et al., 2012) In this assignment, the significance of sustainability in Paris, France will be emphasized along with the relation of three pillars of the sustainability. Also, Irridex model, tourism lifecycle model, five A’s model and vice model will be discussed in contrast with the Paris and necessary suggestions for the future advancement will also be discussed. 


[bookmark: _Toc120567450]Paris: A Sustainable Tourism Destination
Paris has historically been an important centre for finance, diplomacy, commerce, research, and culture in Europe. Paris has a few significant hills, with Montmartre rising 130 meters to the top. Paris is surrounded by the 35 km long Seine River and occupies an oval-shaped region of around 87 km2, with the exception of the faraway parks of Bois de Boulogne and Bois de Vincennes.
By offering more ethical and responsible options to visiting the stunning city in the centre of Europe, Paris has advanced greatly. In the French capital, there is a growing push to improve the city's environmental credentials. There are more eco-friendly dining establishments, sustainable intercity transportation, and eco-aware businesses, events, and lodging options (Paris Convention and Visitors Bureau, 2019). 
Paris served as the venue for the 2015 Climate Summit, which resulted in a crucial agreement on combatting climate change. Paris and people residing around and within the city have already benefited from the development plan that incorporates sustainability concepts. In accordance with its 2030 growth plan, Paris, one of the most populous cities in Europe, is becoming more and more sustainable. Paris is always coming up with innovative methods to protect the environment and attract green tourists. non-motorized and cleaner transit, eco-friendly hotels, restaurants using local products, markets selling organic foods, responsible retailers, green areas, and pedestrian zones are some of them (Beresford, 2022).


[bookmark: _Toc120567451]Implementation of Butler's Tourism Area Lifecycle Model to Paris
R. W. Butler in 1980 hypothesized that every tourist area progresses through a consistent set of stages: discovery, participation, development, consolidation, stagnation, and some variant of rejuvenation or decline (Piuchan, 2018). 
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[bookmark: _Hlk120558826]Figure 1: Tourism area lifecycle model; source: (Piuchan, M., 2018)
According to the model, at the very beginning, visitors provide new economic possibilities, while locals contribute services to fulfil their demands (Andriotis, 2015). Next, more travellers arrive and new infrastructure are built to accommodate the tourists.  Mass tourism replaces the area's original economic role. This may irritate local residents. Popularity may fade with stagnation stage. The destination may lose its charm after a while. Almost nothing of the former natural habitat will survive, and it may push visitors to search somewhere else to explore. Lastly, the destination may either decline or revive and establish more sustainable methods based on decreasing visitor numbers (Piuchan, 2018).
Paris is at the rejuvenation stage of tourism lifecycle model because it has already begun to develop as a sustainable tourism destination. Several eco-friendly resorts such as, Les Villages Nature Paris, have been established along with introduction of organic food market, reduction in carbon and introduction of green ways of transportation. Also, authorities are formulating plans and executing sustainable regulations to make the destination the most eco-friendly and sustainable by 2030 (Beresford, 2022).
[bookmark: _Toc120567452][bookmark: _Hlk120558850]Implementation of Doxey’s Irridex Model to Paris
The four stages of irridex model by Doxey was developed in 1975 which includes, euphoria, a feeling of excitement as well as expectation (Pavlić and Portolan, 2015). Residents have little or casual contact with tourists at this point. Apathy, leans toward optimism, and more official engagement with tourists begins to emerge. Residents learn to view these visitors as a source of income (Shobha, 2019). In annoyance stage, residents most likely start to become annoyed due to overcrowding, excessive amount of traffic and pollution. It comes to its conclusion with the stage of antagonism. Residents behave antagonistically to the tourists and commonly believe that visitors are to blame for any issues that arise in a certain destination (Hospers et al., 2022).
[image: ]
Figure 2: Doxey’s irridex model; source: (Shobha, K.B., 2019)
In terms of hotel stays, Paris saw 12.6 million tourists in 2020, a 73% decrease from 2019 as a result of the COVID-19 virus. The number of tourists from abroad fell by 80.7%. 17.95 million foreign overnight visitors came to the city in 2018 primarily to go shopping and explore the city (OECD, 2021). So, it can be said that, Paris is now somewhat in between apathy and annoyance stage, as the residence believes that the main source of income of the city is tourism. Also, the residents are a little bit irritated by the excessive crowd, pollution and traffic congestion due to the tourists.  If proper steps are not taken soon, the residents might transit into the antagonism stage where they might blame tourists as the creators of all problems.
[bookmark: _Toc120567453]Dickman's Five A's Model and Its Relevance to Paris
The five cornerstones of tourism, or the five A's, are what define a traveller’s perspective of a tourist destination (Ramesh, 2019). In 1997, Dickman outlined them, which have been examined further in accordance with sustainable tourism in Paris.
Accommodation: To demonstrate to guests their dedication to sustainability, hotels are working to earn a label, certification, or membership in a charter progressively. Examples include lowering water and energy consumption, using responsible material sourcing, reusing waste, involving staff in the environmental program, etc. Hoteliers are constantly assisted in enhancing environmental, social, and shared sustainability (Paris Convention and Visitors Bureau, 2019). Some such accommodations are, Eden Lodge Paris, The Hidden Hotel, and Pullman Paris Tour Eiffel hotel.
Accessibility: The train is one of the most environmentally friendly modes of transportation, and it is very convenient for getting to Paris. The travellers have the options to navigate Paris via public transportation, green taxis, bicycle or other forms of green automobiles, as well as “Vélib'” or on foot travelling (Paris Convention and Visitors Bureau, 2018).
Activities: Activities enhance attractions. It includes natural walks, boating, sightseeing, shopping, etc. Paris, the shopping capital, has all the leather goods, ready-to-wear, and cosmetics one could want. The capital's broad selection allows buyers to choose environmentally friendly, fair trade, organic, short food supply chain, and French items (OECD, 2021). 
Amenities: Paris boasts many organic eateries, snack bars, ice-cream shops, and patisseries. Local food decreases transportation related CO2 emissions and also boosts the local economy. Restaurants that favour slow food and short supply chains use the label "Des produits d'ici, cuisinés ici" or Locally-sourced items cooked onsite. The city has also improved waste management and recycling while providing comfortable stay to the travellers (Paris Convention and Visitors Bureau, 2019).
Attractions: Paris boasts around 500 family-friendly public gardens, parks, and woodlands. Pony rides, boat sailing, trampolines etc. are available at classic gardens like the Tuileries and Luxembourg Gardens. A family picnic at the Jardin d'Acclimatation can be an ideal one for tourists.  A small ride in train, rafting and speed Rockets among the over forty attractions and rides available at this 18-hectare areas covered park.
[bookmark: _Toc120567454]The VICE Model and Its Relevance to Paris
VICE model signifies sustainable tourism planning. It acknowledges that tourism is the result of the dynamic interplay of visitors, the industries that cater to them, the community who welcome them, and the natural setting in which they find themselves. The first letters of its components form its name. The goal of this model is to classify tourist innovations that are related to sustainability. The local population, tourists, and tourism sector are vital to the strategy, as is the environment (Van et al., 2013).
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Figure 3: The VICE model; source: (Van et al., 2013)
Using the VICE model is one technique to determine if a location is sustainable or intends to improve its sustainability.  The VICE model is a paradigm that assists destinations in being sustainable by meeting and balancing their environmental, tourist, community, and industry needs. Focusing on sustainable tourism development in Paris has met parts of the VICE model. First, visitors have a reason to visit as well as to experience new experience within the destination. Second, the community part of the VICE model has been met, since tourism in Paris benefits the residents. This new development is helping to create new jobs and help the local economy and services to grow.
[bookmark: _Toc120567455]Tourism Regulations Implemented in Paris by Responsible Organizations: Sustainable Tourism Assessment 
Paris tourism sector is vital to the economy of France. Tourism drives development in numerous industries, including lodging and food services, which account for 6% of GDP. French inhabitants and non-residents spend nearly 7% of GDP on tourism. Tourism employs 1.4 million directly and nearly 2 million indirectly. Since 2014, the Ministry of Europe and Foreign Affairs promotes France as a tourist destination, while the Ministry of the Economy and Finance sets regulations (OECD, 2021). The two organizations have collaborated to draft a set of guidelines and rules to promote environmentally responsible development in Paris's tourism sector.
· Paris' Champs Elysée, the world's most beautiful boulevard, is being renovated as part of its sustainability efforts. "Re-Enchanting the Champs Elysée," a couple of years long $305 million project, was authorized by Paris Mayor in 2021 (Beresford, 2022).
· The nation plans to quadruple wind energy in 2023. A Rhône River hydro turbine farm is being built near Lyon, Paris. The first of its kind should power 400 houses.
· France has several green roads, but the Champs is the most renowned one, which have been constructed with recycled-material (OECD, 2021).
· [bookmark: _Hlk120563376]To achieve sustainability, food outlets of the city are focusing more on using organic and seasonal ingredients. Despite its fondness for animal products, it has long led food sustainability. The Food Sustainability Index placed the nation first since 2016. In 2016, it compelled stores to donate excess food to charity. At 67.2kg per person per year, it has reduced food waste (Paris Convention and Visitors Bureau, 2019).
· Already, there are steps being implemented to make tourist destinations more friendly to the environment. For instance, in the year 2020, Paris became home to the biggest urban farm ever constructed. The architectural proposal Paris Smart City 2050 envisions the construction of buildings that are able to produce their own clean energy (Beresford, 2022).
· The city organized its inaugural Sustainable Tourism Conference in 2021 to establish its position as sustainable tourism capital. The conference brought together over 150 experts, organizations, and groups from the public and commercial sectors to propose positive tourism promotion strategies (Beresford, 2022).
It is essential to give sustainable infrastructure a high priority in order to effectively address developing issues, such as air pollution and a shortage of green spaces in metropolitan areas. It is essential to revitalize aging urban areas by creating green spaces and making use of renewable energy sources.
[bookmark: _Toc120567456]Recommendations for Further Destination Development
Before COVID-19, 29 million visitors visited the city, 13 times its population. As environmental awareness rises, in 2022 and beyond, travellers expect to travel responsibly (Ramos, 2020). According to the review performed previously, there are many areas in which Paris falls short in its efforts to fully adopt sustainable tourism practices. As a result, there are very few proposals made that Paris is able to implement. 
· People should avoid traveling there during peak times of year, use less single-use things, and switch to renewable energy sources. They can also forego using a vehicle and opt to eat at local restaurants. The distribution of stress will be improved as a result of this. This will help in reducing pollution as well as congestion (Kavan, 2016).
· Customers can bring their own reusable bags to the store or go paperless to reduce imprints of environmental impact brought by tourists.
· The best results can be achieved when service providers adopt sustainable ideas and practices and actively seek out efficient and environmentally friendly ways to serve their clients and guests (Klarin, 2016).
· Shopping locally will support the local arts and crafts community. While saving money of the tourists, it will also help many locals who depend on their small businesses for a living to get more benefits (Weaver, 2017). 
· The locals need to step up and take accountability for their behaviour. The locals, likewise, need to keep peak-season pricing going strong in order to manage the influx of tourists (Streimikiene, 2021).


[bookmark: _Toc120567457]Conclusion
When they adhere to the principles of sustainability, destinations have a better chance of seeing robust growth. It offers a well-rounded guideline for controlling visitors, tourists, and their behaviour in conjunction with the advancement of the economy and society. Traveling, if done responsibly and in a sustainable manner, has the potential to actually empower underserved groups, increase possibilities, save cultural heritage, aid in the regeneration of endangered ecosystems, and guarantee that there will always be a beautiful world waiting to be explored (Miller, 2016). It is a well-known fact that the city of Paris, France, is a popular tourist destination due to its stunning appearance. The government needs to adopt more policies and procedures that are based on sustainable tourism if it wants to maintain a healthy level of tourism growth.
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